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mechanic 
who comes 
into your store 
J how he regards 
Nicholson Files. We 

know he will say: 

‘They’re good.” We know it be 
cause we know the care that goes 

into their making. Every file is abso- 
lutely guaranteed. 


That's the kind of tool you like tosell, is'nt it? 
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HARDWARE AGE 

1 Thermoid Brake Lining is 
*  Grapnalized. An exclusive 

feature which makes it impervi- 

ous to all moisture and foreign 

matter. 

2 Thermoid Brake Lining is 
* hydraulic compressed. An 

exclusive feature. 

3 Thermoid Brake Lining has 
* over 40% more material by 

actual weight than any woven 

lining. An exclusive feature. 
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Three big facts 
about [hermoid Brake Lining 


known to thousands of motorists everywhere 


1. Thermoid is 


Thermoid Brake Lining is im- 
pregnated throughout with Grap- 
nal. This exclusive process makes 
it impervious to gasoline, oil, 
water, dust, etc. No other brake 
lining is Grapnalized, or can be. 
That is why ordinary brake lining 


will not, and cannot, give the 
length of life and service that 


Thermoid Brake Lining does give. 


Grapnalized 


is hydraulic 


2. Thermoid 


compressed 


Powerful hydraulic presses 
compress Thermoid into a solid 
mass. This makes it far tougher 
and stronger than loosely woven 
linings, not hydraulic compressed. 
It makes the wearing surface ideal 


Winter Business 


6RAPNALIZED 


WONT GRAB 


it can’t grab and it 

The “coefficient of 

friction” is just right. 

3. Thermoid has over 40% 
more material by actual 
weight 
This 


best service. 


for breaking ; 


can't slip. 


longer service— 
Thermoid ts more 
than 40°, heavier than any 
woven brake lining. That is 
why it is better fitted to stand 
the responsibilities placed upon 
it. 


means 


These three facts most motor- 
ists Week after week, 
month after month, national ad- 
vertising carries the story force- 


know. 


fully and convincingly to Amer- 
ica’s millions of car and truck 


owners. 


Sane rio, 
= wvORAULIC COMPRESS 


ICO% BRAKE LINING 


The Thermoid proposition of- 
fers you a bigger, better, more 
profitable brake lining business. 
Write for details—ask for the new 
Thermoid dealer book, “50,000,000 
lives depend on good brakes.” 


Our guarantee 


Thermoid is positively guaran- 
teed to outwear and give better 
satisfaction than any other brake 
lining. Thermoid will make 
good—orWE WILL. 


Thermoid Rubber Compant 
Factory and Main Offices: TRENTON, N. J. 
Chicago San Franpeises 


Angeles Philadelphia 
London Paris 


Branches New York 
Indianapolis Detroit Los 
Pittsburgh Boston 


ian) Distributors 
Ltd. Montreal Brat 
Principal Canadian Cities 


Canadian Fairbanks 
tranches In a 


Cold Weather Made Profitable 


{hermoig 


BRAKE LININ 


Makers of ‘‘ Thermoid Tires’’ and ‘‘ Thermoid Garden Hose’ 
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Which Will You Do? 


Sit Tight or Go With 
the Crowd ? 


You can’t do both. If you “‘sit tight’’ and fail to grasp 
the helping hand that the Winchester Repeating Arms 
Company is extending to thousands of dealers in order to 





aid them in increasing their sales, you are missing one of 
the biggest opportunities ever presented to the progres- 
sive hardware dealer. 


But if you “go with the crowd,” the thousands who 
push Winchester goods, you will not only find yourselves 
in the company of the most enthusiastic gun dealers in the 
world, but your sales in this line will materially increase 
and you will thank your lucky stars that you saw this 


advertisement. 


The greatest advertising campaign ever inaugurated 
in the gun and ammunition business is now in full swing. 
Come out and join us in this great drive. Fall shooting is 
here. Thousands of Winchester rifles and shotguns will 
be purchased within the next few weeks, and you want 
your share of this business. Just send to The Winchester 
Repeating Arms Company, New Haven, Conn., Dept. 
A-1-1 for our plan to bring customers into your store. 


WINCHESTER 


‘*The Easiest Guns in the World to Sell’’ 
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STILLSO 
WRENCHES 


THE 


WORLD OVER 


SOLE MAKERS 


NEW YORK BOSTON CHICAGO 
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Mechanically 
Correct 


BALL RACE 


SHOWING BALL 
IN FACE OF BAR 


6 Solid 
Whole Parts 


STEEL SHELL HANDLE 
INTERNALLY SUPPORTEL 


Emphasize the fact that the Coes Steel Handle Wrench is mechanically 
correct—so simple that there are only six solid whole parts in its entire 
construction. 


The all-steel bar in the Coes is a wonder for strength. The method by 
which it is cold swaged and fully hardened makes it the stiffest of any bar 
made. The hardened semi-steel bar is not only solid, but extra heavy to 
stand the strain. For the screw—speaking of screws: The Coes screw is 
cut from a forged blank, is solid, of one piece and hardened. Substitutes use 
cold rolled screws, two part and three part screws (the dowel either being 
pushed into a hole or inserted before assembling with a spring behind it). 
The Coes screw is made to stand grief, wear and dirt. No two or three part 
screw (cold rolled or not) can long resist dirt, or damp and rust plus dirt. 


Note also the fully hardened steel ball in face of bar and the polished 
hardened ball race on screw, making adjustment quick and easy. That 
handle, too—not only internally supported but securely retained by cross 
riveting and by the extension of bar through handle and by thorough 
riveting. 


This construction makes it 30% stronger than any other wrench. How’s 
your stock? 


Coes Wrench Company 


ESTABLISHED 1841 IN 


Worcester, Mass. 


AGENTS: J. C. McCARTY & CO., 29 Murray Street, New York 
J. H. GRAHAM & CO., 113 Chambers Street, New York 
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The Stewart Handy Worker 


FOR THE FARM, SHOP, GARAGE AND HOME 





The 


a Weight: 


85 pounds net. 


100 pounds 
Comprises a two- . boxed. 
speed drill press, . 
grinding outfit, s 
powerful vise and Price: 
pipe vise, heavy 2 : Complete with 
anvil, metal cutter } all tools, grind- 
and a sturdy three- ; 3 lial ing wheel and 
speed machine with attach ments 
clamp spindle for | shown, 
attaching and oper- 
ating emery wheels, 
scratch brushes, 
buffing wheels, etc. 











GRINDING 7 ~—— POWERFUL VISE 


Teol and knife sharpening; axe, scythe and sickle grind- Vise jaws are 4 inches wide and faced with steel. They 
ing; grinding mee lek ake and farm implement open up to 4% inches and are operated by hand wheel. 
repairing, 5 











i." °° PIPE VISE 


Square shank drills fit into a socket in upper spindle. Work The all-steel pipe vise is of special design and very 
is fed to the drill by turning hand wheel as illustrated. strong. 


The Stewart Handy Worker is one of the most useful and best selling 
devices we have ever placed on the market. The field for its sale is almost unlimited 
and dealers that stock and display the Handy Worker are well repaid in profits. 


Chicago Flexible Shaft Company 


606 North La Salle Street, Chicago, U. S. A. New York Branch: 16 and 18 Reade St. 
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Your Machinists’ Tool Trade 

Becomes An Important Part 

of Your Business When You 
Carry B. & S. Tools 


w) 





\ 





THUUUUQUOUAUOUAUUAUAOTHAA LEE 


THUUTUHUUAHLTD 
TNNAHNITIUTNHHINY 


—an important factor 
in the success of 


Brown &Sharpe 
Machinists’ 


Tools ' 


Rigid inspection maintains this 
unvarying quality of materials ~ 
and workmanship resulting in 
satisfactory service,accuracy and 
fine appearance. That's Why— 
Every Sale ofa B. & S. Tool 
Makes a Friend for the Dealer. 


.Every mechanical operation is pro- 
vided for in this extensive line of 
machinists’ fine tools—provided for 
in a way that has caused tool makers, 
machinists and manufacturers to 
rely on this world-known line for 
over half a century. 


‘*There’s a big demand 
for machinists’ tools in 


generalandB&S Tools 


in particular.’”’ 
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We Protect the Dealer. Catalog 27 on Request. 
A Stock of Tools is carried by our Chicago Office and Store, 626-630 Washington Boulevard, Chicago, Ill. 


BROWN & SHARPE MFG. CO. 


PROVIDENCE, R. I., U.S. A. 
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The Truth About Poultry Netting 


If your customers knew as little about 
poultry-culture as they know about poultry 
netting, egg-shortage would be disastrous. 


They look to you for sound, professional advice as to 
what poultry netting to buy. You can serve your interests 
and their interests best by recommending Clinton “Silver 
Finish” Poultry Netting. 

The tendency toward cheapened, inferior goods has 
never influenced Clinton products. 


Yt 


Clinton hexagonal nettings are made in all standard 
weights and meshes. Fully galvanized after weaving. 
Every joint fully soldered. 


Nag 
4 


a 
ad 


Pre-eminent for all poultry enclosures, kennels, animal 
cages, and lawn and division fences. Many more meshes 
per roll than other nettings. More efficiency per dollar 
spent. Won't let poultry escape 


Send today for new Clinton price-lists and samples. 


CLINTON WIRE PRODUCTS 


Clinton Wire Cloth Company, Boston, Mass. 
NEW YORK CHICAGO 
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Goliath of Screens 


This famous Clinton achievement is superlative hard- 
ware. The dealer who sells it rears a permanent service- 
monument. 

Pompeiian Bronze Screen Cloth definitely and enduringly 
fortifies a home against the assaults of all insects. A master- 
weave of solid bronze wire—the only absolutely non-cor- 
rodible screening. Never needs painting. A tough, power- 
ful, springy fabric. 

Clinton Pilgrim Brand and Puritan Brand Screenings are 
also fast sellers. Their distinctive, luminous mesh trans- 
mits light without obstruction. Built tosurvive. High in 
rust-resistance. 

Dealers’ confidence in and insistence upon Clinton screen 
cloths are due to unvarying, standardized excellence, rigor- 
ous inspection, exact lengths, and invariable consumer 
satisfaction. Prompt deliveries from your jobber. 

Clinton makes everything woven from wire—electrically 
welded wire for reinforcement of concrete pavements, 
highways, and all kinds of structures; electrically welded 
sheathing; wire lath; and all classes of screening. poultry 
netting, and perforated metal products. 


CLINTON WIRE PRODUCTS 
Clinton Wire Cloth Company, Boston, Mass. 
NEW YORK CHICAGO 
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SARGEN 


nm 





REG. U.S. PAT. OFF. 


—The Best Yet” Is 
the Verdict of the 


Expert on This New 


Type of Sargent IRON BENCH PLANES 


Hardware dealers, whose stores are recognized as tool headquarters, will find it to their 
advantage as live merchants to stock these Planes and show them to their customers who 
are looking for “the best.” They are the biggest advance yet made in Accuracy, Convenience 
and Durability. 

Made in six sizes in both smooth and corrugated bottoms, the Planes embody the fol- 





lowing special features in addition to SARGENT QUALITY. 


THIN CUTTER—These Planes have a thin 
Cutter (No. 14 gauge), but the support for the 
Cutter is so solid below and the clamp so firm 
above, that there is no tendency to chatter, hence, 
it is possible to use the thin Cutter and so get 
the slight advantage of the quicker grinding. 
The Cutter requires no cap as the clamp acts as 
a breaker for the chip. 

RIGIDITY—The Frog is very rigid, and the 
Frog and Bed at the mouth are in alignment so 
that the Cutter has an even bearing down to the 
bevel of the Cutter. The Plane combines solid- 
ity, compactness and simplicity. The meeting 
surfaces of the Frog and Bed are all machined 
so that the fit is absolute. 

EASE OF ADJUSTMENT—The lateral ad- 
justment may be secured without removing the 
hand from the handle, and the vertical adjust- 
ment, obtained through a direct acting thumb 
screw at the back of Cutter, is positive and rapid. 

AUTOMATIC SET—When once set the 
clamp, when replaced after removal, will always 
return to its original position until reset. The 


clamp may be easily adjusted by means of a 
regulating screw, close to the cutting edge when 
a fine cut is required, away from the cutting edge 
when a coarse cut is desired, and may be set 
in as many intermediate positions as may be 
needed. 


ADJUSTABLE KNOB—The Fore and Jointer 
Planes, Nos. 718, 718C, 722 and 722C, are equipped 
with an Adjustable Knob. This Knob is high 
to give a full grip for the hand and is adjustable 
so that the user may regulate the position of the 
Knob, bringing it closer to the handle or further 
away, as he may prefer. This feature makes it 
convenient for use by carpenters with long or 
short arms and allows the forward hand plenty 
of clearance when the Plane is used close up to 
a projecting surface. 

PURPOSE—These Planes are intended for 
both heavy and very fine cuts. They are espe- 
cially adapted for working against the grain on 
cross-grained hard wood where the absolute 
rigidity of the Cutter avoids any tendency to 
chatter. 


This is just the perfect plane that the skilled woodworker has been looking for, and every- 


where it is shown it is sold. 


Sargent & Company 


Hardware Manufacturers 
New Haven, Conn. 


NEW YORK 


BOSTON 


CHICAGO 
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The Files They 
Know About 


“MEMBER, there is this advan- 
tage in selling files that have made 
a reputation in actual service: your 
selling effort and expense is reduced to a 
more profitable basis. Sales are made 
easier and more satisfactory all around. 


NICHOLSON FILES sell on their repu- 
tation. They are known, trusted, tested, 
approved. For over fifty years they have 
stood the demands of service. Their sharp, 
keen-cutting teeth produce a better grade 
of finished work than any other file,—and 
we can prove it. 


Read “File Filosophy,” a fifty years’ edu- 
cation on files in an hour. Your written 
wish brings it. 


NICHOLSON FILE CO. 


PROVIDENCE, R. 1, U.S. A. 
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Trimo 
Pipe 
y Wrench 
ARE 
Famous For Their 


SUPERIOR 
QUALITY 


OoddO 


Their 
Strength, Durability 


and Economy 


Have Made Them 


W orld-Renowned 


be SS hu GI 


Made By 


Trimont Mfg. Company | Trimo 


55-71 Amory Street Pipe 
ROXBURY (BOSTON), MASS. Cutter 





Send for Catalog No. 133 
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Backing Up This Salesman 
~ with Good Goods 


sockets of best Norway iron, uniform in 
thickness and strength; handles of selected 
seasoned white hickory with durable leather 
tips; finish is the celebrated mirror finish. 


The big thing back of this suc- 
cessful Pexto Silent Salesman is 
good goods. No salesman, silent 


or otherwise, will get very far with- 
out a quality product. 


You might sell any kind of chisels the 
first time, but you know that the first sale 
would be the last and furthermore that 
profitable business cannot be built that way. 


The silent salesman will do business tor 
you largely because of the confidence that 
has been built around Pexto Tools gen- 
erally. It isn’t usually necessary to go into 
the minute details when selling Pexto 
Chisels, but the real details are there just 
the same. 

Stated simply these good points are: 
blade, finely tempered solid tool steel; 


A little selling experience with this good 
Pexto Display and you will want the others 
working for you, too. Theré’s a special one 
for Pexto Braces, Pliers, Screw Drivers, 
Pruning Shears and Snips. 

The next time you write your jobber just 
ask him about Pexto Chisels, or better still, 
have him send an opening order. We be- 
lieve you will be interested in our new 
Chisel book. May we send you a copy? 


The Peck, Stow & Wilcox Company 


Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 
and Sheet Metal Workers’ Tools and Ma 
chines, Builders’ and General Hardware 
Southington, Conn. Cleveland, Ohio 
1ddress correspondence to 210 W. Center St 
Southington, Conn 


PEXTO 


MECHANICS HAND TOOLS 
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High Speed 
Bench Grinder 














It Is Going to Go Big 


The first small Grinder that is a real machine. Just turn the crank 
once and the wheel spins around 22 times. This high speed and high 
power makes it the most practical small tool grinder ever made and 
it packs away snugly in one corner of any tool box. It has a series 
of gears packed in grease that makes it run so smoothly. And it is 
the 5 inch Alundum Wheel that puts such a beautiful edge on tools. 


List Price, each 


Goodell-Pratt Company 


GREENFIELD Bfin tli MASS..U.S. A. 
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They Saw—and Saw—and Saw! 
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They are made for a long life—and a happy one for those - 
who use them. 

They “go through’ — easily, quickly — smoothly — 
whether it's the heaviest beam or the most delicate work. 


Carpenters prefer them,—so do all others once they know 
them. 


It will pay you well to see, and sell “SIMONDS SAWS.” 


Write us for catalog. 


SIMONDS MANUFACTURING CO. 


‘*THE SAW MAKERS’”’ Established 1832 
FITCHBURG, MASS. 


Five Factories Eleven Branches 
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upbuild America and America’s 
reputation than any other brand 
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DISSTON SAWS have done more to 
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ages Taps Dies 


Little Giant LigHTning GREENRER SMART 


ld Tap 24 Die Corporation 


field, Massachusetts 
U.S.A. 


Put It In 
Your Window 


Here is the new metal colored window and coun- 
ter sign showing the G. T. D. trade mark, designed 
to help dealers tie up to our Saturday Evening Post 
and trade paper advertising, reaching millions of 
readers. 


Machine shops, blacksmith shops, garages, repair 
Fae he of Gees Calling Minalienes shops and many other users give you a wide range 
of sales possibilities. 


Dealers who are tying up to our advertising are 
making good sales and equally good profits. 


Send for one or more of these signs. Put them 
on your counter, wall or in your window—any- 
where to catch the mechanic's eye and let him 
know that you sell the best screw cutting tools 
made. 

Have you one of our catalogues of taps, dies, screw plates, reamers, 


threading machines, etc.? If not, send for copy now and get familiar 
with the ‘‘complete’’ line of screw cutting tools and reamers. 


Greenfield Tap @ Die Corp’n 


Greenfield, Mass. 


NEW YORK, 28 Warren St. CHICAGO, 13 So. Clinton St. LONDON, 149 Queen Victoria St. 
Canadian Factory, Wells Brothers Co. of Canada, Ltd., Galt, Ontario 
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Rail Carbon Steel Products 
of Our Marion, Ohio, Works 


Our Marion, Ohio, plant is 
the latest, possibly the largest 
andthe most highly perfected 
plant in America for the con- 
version of used railroad rails 
into commercial shapes. 

We buy select rails, slit 
them when hot into three 
billets—the head, the web 
and the flange. These billets 


are then rolled into bars of 
the desired sizes. 


Steel that has withstood 


the pounding, of 200-ton loco- 
motives, running, at terrific 
speed in all the varyin3, ex- 
tremes of weather, is steel 
that has been tested by serv- 
ice In a manner more drastic 
than any testing, laboratory 
could duplicate by apparatus. 


Rail Carbon Steel has high 
tensile strength and high 
elastic limit. It embodies 
strendth—with light weight 
to a marked degree. 


This popular product is rolled in the followin3, shapes: 


Rounds U-Bars 


Squares 
Flats 
Anles 


Channels I-Bars 


Channeled Flats Harrow Bars 


Triangle Bars 
Cultivator Beams 
Cultivator Arch Bars Tees 


Diamonds 
Octagons 
Ovals 


Special Shapes 
to Order 
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Send for our Blue Book and ask us to quote on your specifications. 


INTERSTATE IRON & STEEL COMPANY 


FIRST NATIONAL BANK BUILDING CHICAGO, ILL. 
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House of ee : oni 3 Po nae House of 
Joseph B. Kiel ra . _ “ae ~~ ; D. B. McCune, 
Weaty “ne 2 ' wos " SS ; f Salem, Ohio 


House of Mr. L. S. Thompson, Brookdale Farms, Red 


Hydro=-Pneumatic Systems 
Supply These Homes With Water 


That the Deming line is equal to all conditions realize that each sale of a water system means 
is clearly illustrated by these photos of a small, a greater market for bathroom fixtures, range 
medium and large home. Deming water boilers, laundry tubs, etc. ? 

systems furnish the entire water supply for You can take care of this business by carrying 
each. little or no stock! 


From the cozy little bungalow of the skilled You furnish the customer 
workman to the palatial mansion of the multi- . 


millionaire is a wide range of pumping capaci- We plan the Installation. 


ties, but one which the dealer handling Deming You pocket your profit. 
pumps is always in position to meet The amount of this business to be had now 
Have you given serious thought to the possi- is surprising, to put it mildly. Will you get 
bilities of the water supply business? Do you your share of this business in your community ? 


Sending for our water supply catalogue is 

the first thing to do. Then get the data 

from your customer for our special “data 
L sheet’’ and pass it on to us. 


We do the rest for you. 


The Deming Company 
Salem Ohio 


DISTRIBUTORS: 

Chicago: Henion & Hubbell 

Pittsburgh: Harris Pump & Supply Co. 

New York: Ralph B. Carter Co. 

Boston: Chas. J. Jager Co. 

Buffalo: Root, Neal & Co. 

> ; Denver: Hendrie & Bolthoff Mfg. & Sup. Co. 
Deming System No. 2010. For San Francisco: Simonds Machinery Co. Deming System No. " 
Wells 20 Feet Deep or Less Richmond: Sydnor Pump & Well Co. Wells 150 Feet Deep or Less 


omnersnee 
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tation ] TERS 7 Self Oiling 
* Electric House Pump 


For Open or Pressure Tanks 


tells 
the 








Motor Driven, Automatically Controlled 


QUIET--ECONOMICAL—EFFICIENT 
Ls 


' Designed for operation by any kind 
Im of city current or from farm lighting 


' and power systems. 
“ | Special Safety Feature “ruly'tncdotcd” 


Unquestionably, when you take the wrapper off your 
Hardware Age, you will turn first to the advertising 
columns to learn of the new things and pick up such 
information as will be helpful in your daily business 
activities. 











In this manner you will meet for the first time the 


-—— SPECIFICATIONS —— MYERS ELECTRIC HOUSE PUMP, the new 
BASE is a one-piece pedestal with machined Myers Outfit, which comes from the Ashland Pump 

oe a ae and Hay Tool Works with bright prospects for a 
PUMP is double acting. Capacity, 180 gals. per > m . . 

hour. successful career in the pump world. Resting on the 
CYLINDER is brass, 1'\-in. diameter. Stroke foundation of our extended experience in building 
pss ee Pumps for Every Purpose, we offer it to the trade 

brass piston rod only after many experiments and rigid tests, as being 
VALVES are rubber on brass seats of the grid a simplified, practical, economical and efficient Outfit 


atte ind are held in positio ; : ‘ ‘ 
Sods for quick closing.  @& for country, suburban and city residences. 
ted in its own ily . 
reac do by removing cap ov 
without disturbing other connec- 
tions or fittings. cn . ‘ . 
IR CHAMBE! , iii naan Do not overlook the specifications given in the panel to 
AIR SERS are placed over the discharge . a ‘ r A 
valves, eliminating water hammer. Com- the left. Read them carefully. Make comparisons. You 
bined vacuum chamber and priming reservoir ‘ . ° ae” ° a 7 
steady the flow of water and insure priming. will find many things that will prove interesting. Im 
SHAFT is %-inch in diameter and provements here and there which mean much for long 
in long. easil enewable bearings, lo- : : . . ° A 
“on ojiposite. sides of the eccentric time service. Improvements to eliminate the necessity of 
eocetcalia.smnesculinae che ausceec setae frequent oiling—to reduce the possibility of trouble to 
NG R and crossheac¢ e bronze. . »* . - = ns 
pcccnnncnectngestelioe tei pee obi ns +e the minimum, and when it does occur to reach it easily 
WORKING PARTS are automatically la- F ° ° * 
‘rieated by ofl splash from erank and quickly. Improvements in automatic control to save 
— ; electricity and unnecessary operation—to do away with 
MOTOR EQUIPMENT is \ H.P. high duty, ° " ’ e < ; » i 
a cuetas teens meter. Gk Oa starting and stopping by hand every time the water or 
coe ana aaeties elk seuaar munatare-proor pressure becomes low. Improvements permitting the 
AUTOMATIC PRESSURE CONTROLLER | is use of any electrical current either from service wires 
supplied with pneumatic tank outfits. or from Farm Power and Lighting Systems. Im- 
a Se ee See eee ane provements in gear construction insuring safety while 
TANK is gaivaniocd, with capacity of 4 ump is operating. Improvements from top to bottom 
gallons | - I a S > Bigg 
GEARS are completely covered, in- which will be invaluable to users through giving them 
SS better pumping service and to dealers by affording 
When outfit is furnished complete, equipment them a broader scope a a their a —s and 
includes pump, motor, pressure controller, belt, ne sn1¢ > ¢ » ere 4 ler ~ 2 < 
a eS a er ca eae enabling them to talk Myers Electric ouse Pump 


gauges and connecting fittings ready to connect with anv home owner. 
up and start pumping water. <j 


packed and is operated by 


Circulars, Full Information and Prices are now ready. 
Ask our representative or write us without delay. 


F. E. MYERS © BRO. 
Ashland Pump and Hay Tool Works 
ASHLAND OHIO 
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Tank Heaters— 


Sales on the New Rinkle Tank Heater 
last year broke all records for our deal- 
ers and proved beyond question that the 
down draft type of tank heater has 
come to stay. 


The up-to-date farmer recognizes the 
Tank Heater as being as much of a real 
necessity as a kitchen stove, and sales 
are booming. 


When you sell H. H. F. & Co. Tank 
Heaters you are giving your customers 
an efficient, durable article and insuring 
yourself against disappointing your 
trade by furnishing one season goods. 
The New Rinkle, for instance, with its 
durable, heavy leak-proof construction 
will last for years. 


In the STAR Line are fifteen different 
types and styles. They're known 
everywhere and come as near selling 
themselves as merchandise can. 


Better Send Today for Our Spe- 
cial Proposition on Tank Heaters 


Hunt, Helm, Ferris & Co. 


Main Office and Factory: 
12 Hunt Street, HARVARD, ILL. 


Eastern Branch :: Industrial Bldg., Albany, New York 
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Fig. 691—H. H. F. & Co. NEW RINKLE Tank Heater 


Fig. 215—H. H. F. & Co. 
HARVARD Tank Heater 


Fig. 221 —H. H. F. & Co. 
BLACK JACK Tank Heater 
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Boston 


25 Pound Spool 


BRAND 


If you could “‘pick up” one of these coils of 
Excelsior Brand Wire Picture Cord and exam- 
ine and test it you'd sell no other. 


It’s attractive—the Silver finish always 
pleases. It’s strong—made of the best an- 
nealed wire. It’s smooth—braided on machine 
designed especially for the work and braided 
tightly. It’s guaranteed full 25 yards to the 
coil—no_ short length coils when you buy 
Excelsior. It’s the best value, quality and 
quantity both considered, that was ever put up 
to sell at the low price which has made it such 
a big, steady seller. 


Also put up on neat and convenient spools 


which hold 5 and 25 pounds each. 


Whichever kind you buy and sell remember 
the value is there. Value counts. 


Order from your Jobber. 


Wright Wire Company 


Worcester Massachusetts 
New York Philadelphia Chicago 


5 Pound Spool 








San Francisco 
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Up-to-date System for Retail Stores 


Electrically Operated National 
Cash Register 


Great labor-saving machine for retail 
merchants. 


It does 15 things in three seconds. 
It does quickly what clerks can’t do. 
Tells which clerk sells the most goods. 


Advertises your goods direct to your 
customers. 


Prosperi' y is increasing. Freight congestion is growing greater. 





The New N. C. R. Credit File 


Cuts out all bookkeeping of cus- 
tomers’ accounts. 


No customers’ ledger, blotter or day- 
book. 


Every customer’s account balanced to 
the minute. 


Complete record with one writing. 
Saves time and work for clerks. 
Customers like it; it saves their time. 


Hence don’t delay. 


Order now and get the profits which our system will make for you. 


It more than pays for itself out of the money it saves. Sold on small monthly payments. 


Old cash registers repaired, bought, sold, rebuilt and taken in exchange for new registers. 








To Dept. 141, A 
National Cash Register Co., Dayton, 0. 


Please send me full particulars of 
your latest model cash register 
and the new N. C. R. credit file. 


Getthe benefit of these prosperoustimes. 


- 
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Business 





Address 





Cut out this coupon and mail it today 
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\larm 


Over the Counter 


OOD looks stop and 
(; hold the eye. That’s 

why Westclox get the 
favorable attention. 


They are striking in ap- 
pearance.— They please the 
eye.— They have character. 

We’re cranks on finish; 
the surface must be right, 
the plating even, the polish 
brilliant. 

There’s something winning 
about the faces of Westclox, their 
clear whiteness, the distinct, well 
designed numerals, the graceful, 
clean-cut hands. ‘There’s an up- 
and-doing air about them that 
hustles them across the counter. 


In our minds any detail is im- 
portant that improves the quality 
of the clock or makes it easier for 
you to sell. 

So we back good looks with good 
quality and good service. Our 
clocks are made to create good will. 
They bring customers back for 
other goods as good, and build 
business for you and for us. 


Westclox: Bi g Ben, Baby Ben, Poi 


Weseneal Clock i 


La Salle, 


t Ben, 


Alarm clocks have built our 
factory. We make them by our 
patented process—it produces 
quickly and economically,  self- 
centered wheels with frictionless 
pivots—each part automatically 
perfect to a thousandth of an 
inch. 


After they’re made and finished 
as well as we know how, they’re 


packed to sell. 


Each clock in a neat box, with an eye 
catching label— packed to give the best 
possible impression when opened up for 
your customers. Cartons and wooden 
boxes are carefully fitted so that each 
clock when it reaches you opens up in good 
condition, ready to do good service in your 
customer’s hands. With some clocks we 
pack special advertising matter. 


_ Each one bears a trade mark tag, “A 
Westclox Alarm.” There’s very little 
selling needed on a clock that wears this 
tag. Advertising has made your custom- 
er familiar with the name Westclox. The 
name is associated in his mind with 
quality. It is the brand of alarms he 
knows most about—that makes it easy 
to sell. 


Prices are arranged to drop a substan- 
tial profit in your cash drawer and do 
it often. 


America, Bingo, and Slee p-Meter 


makers of Westclox 


Illinois, 


U. S. A. 
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ONEIDA COMMUNITY 
An Institution and Its Achievement 


Seventy years ago the first Oneida Community Game 
Trap was forged out with hammer and anvil on the banks or 
the Oneida Creek—a portion of the then recently opened 
Indian Reservation. 

Crude and clumsy as these old traps of the 4o’s and 
50's look today, they were at that time far in advance of any 
trapping device obtainable. The springs were faster, stronger 
and more powerful; the jaws far more rugged and dependable. 

Today thousands of trappers in every section of the 
world start out on the trap line equipped with Oneida Com- 
munity Game Traps—knowing from actual experience that 
the Victor{ Newhouse and Oneida Jump can be depended 
upon under every trapping condition. 

This confidence of trappers everywhere in Oneida 
Community Game Traps and the growth of this organization 
from a hand-forge shop to the largest game trap plant in the 
world are the result of unremitting care, invention, testing, 
inspection — making every trap perfect in a detail, and 
above all the spring. 

There is scarcely a trapper anywhere in the world but 
knows and uses Oneida Community Game Traps. The great 
Hudson’s Bay Company has used them exclusively for sixty 
years and hardware dealers everywhere rate these traps as one 
of their staple and growing specialties. 


ONEIDA COMMUNITY, LTD. 
Oneida, N. Y. 











JONEIDA COMMUNITY Lro. | GAME Haken. 
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THE CLINTON, A PATTERN OF ENDURING BEAUTY, IN EVERY 
WAY WORTHY OF WILLIAM ROGERS AND HIS SON—TRUE TO 
ALL THE CRAFT IDEALS INSPIRED BY THIS HONORED NAME 
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TEN MILLION PEOPLE KNOW IT WELL 
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From coast to coast people know and admire the chaste and 
graceful beauty of the Clinton Pattern. We have illustrated it 
and featured it with full pages in The Saturday Evening Post, 
The Ladies’ Home Journal, and the Delineator. 
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This advertising of ours sends customers to your store and it 
sends them eager to buy the Clinton Pattern, for they know 


it well. 
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Let us send you our attractive suggestions for effective window 
displays and our ready-made newspaper’ advertisements for your 
own use. Write for our Dealer Helps. 
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Display the Clinton Pattern in your window. It is a charming 
invitation to all who might pass by. If your stock is short, 
telegraph your orders at our expense. On receipt of your order 
we will furnish you with an artistic rotogravure window picture. 


William'Rogers and his Son 
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Wm. Rogers Mfg. Co. of The International Silver Company, Meriden, Connecticut 
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LET THE RELOINGHALL BOOST 
YOURREFRIGERATOR SALES 


Now is the time to prepare for a 
bumper 1918 refrigerator business. 
The refrigerator you handle should have 
all the popular selling features and 
should be well enough known to meet 
with the instant approval of your trade. 








The Belding-Hall Refrigerator has all im- 
portant talking points, is easy to clean, has 
a one piece provision chamber lining, is ab- 
solutely sanitary, has a great cooling power, 
lasts practically a lifetime, and sells at a 
moderate price. 


Belding-Hall 


Refrigerators 
Are Nationally Advertised 


During the Spring months when the re- 
frigerator buying season is at its height, 
Belding-Hall Refrigerators will be national- 
ly advertised. This advertising, combined 
S howing No. 637, equipped ° with the nation-wide advertising of previ- 

with Tower Milk and Goon F ous years, will make the Belding-Hall in big 
Butter Slide seer demand and will send buyers to Belding- 

Hall dealers. 





On top of this we will give you special selling helps, show window cards, newspaper 


advertisements, window trim, etc. 


These combined features make the Belding-Hall one of the most desirable refrigerators, 
and the dealer handling them will get a big share of the 1918 refrigerator business. Let 
the Belding-Hall boost your refrigerator sales. 


See the Belding-Hall Line at the New York Furniture Exposition in the Furniture 
Exchange Building. 


Write at Once for Catalog and Special Dealer’s Proposition 


BELDING-HALL COMPANY 


BELDING, MICHIGAN 


46 E. 20th Street 29-31 Haverhill Street 823 S. Wabash Ave. 
New York City Boston, Mass. Chicago, Ill. 
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MONITOR SERVICE 


—PROMPT AS USUAL— 


—QUICK SHIPMENTS— 
—NO DELAYS— 





In these unusual Reema! = Our stock is large and 
times “MONITOR a complete. We are 
SERVICE con- i i ope prepared to make IM- 
tinues as usual— acs oe MEDIATE SHIP- 
the same prompt Pree ee MENT of 
efficient and satis- =< your stove and 
factory service we or NG ius range orders. 
have rendered ree 4m Zana No delay! No 
tailers for 98 long ¢ “Sr = eee back orders. 
years. 2 | , 


Every stove dealer should have a copy of the new Monitor Loose-leaf Catalog for 
ready reference. A postal card will bring it, together with discounts and terms. 


THE MONITOR STOVE & RANGE CO. 


Monro 650 Gest St., Cincinnati, O. OnTTO 
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WIRE SCREEN CLOTH 


Heavy Zinc Goated 
AFTER WEAVING 
12 Mesh—14 Mesh-—16 Mesh-13 Mesh Extra Heavy 


There are much wider varia- 
tions of quality in the class of 
Galvanized - After - Weaving 
MDE wire screen cloth than in any 
win “al other grade. 
ae 


For many years OPAL has 
been the standard by which 


all others are judged. 





ORDER THROUGH YOUR JOBBER 


New York Wire Cloth Co 


233 BROADWAY, NEW YORK WORKS—YORK, PA. 
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ING ago in 1877 Mr. W.H. Voss built 
one of the first washing machines, and 
history records that this was the seed 


from which the present great washing machine 
industry was started. 


From this crude machine the modern electric, 
belt power and hand machines have developed, 
which has made the name Voss happily fam- 
iliar in homes throughout the nation. 


The illustrations show the four distinct stages in 
the development of Voss Bros. Mfg. Co.—from 

®the small humble structure of 1877 up to the 
present well equipped factory of today. Thou- 
sands of washing machines have been turned 
out yearly. 


Voss Bros. Mfg. Co. have well earned the rep- 
utation as being one of the largest and most 
influential washing machine manufacturers in 
the country today. 


Send for our catalog, get acquainted and receive 
the benefit of our 40 years’ experience. 
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VOSS BROS. MFG. CO. 


DAVENPORT, IOWA 
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WIRE CLOTH 
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Wickwire Cortland 
Brothers awe Vouk 


Inc. 


There’s more than one reason for the popularity and selling strength of Wickwire product, but all 
of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, etc. 
In short, we control every step in the manufacture, and therefore can regulate the quality from the 
beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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Until you have read our catalog or have become familiar with the wide 


variety of special wire goods manufactured by us, you can have no idea 
of the tremendous sales possibilities for the many specialties that we make. 


We have hundreds of articles, each of which has as great sales possi- 
bilities as many lines depending on a single product for sale. 


You will have many calls for our staple wire goods such as hooks and 
eyes, hammock hooks, screw hooks, coat and hat hooks, drawer pulls, etc., 
because these articles are in constant demand. But in addition to your sales 
on these, you can sell our specialties such as key rings, coat hangers, gun 
cleaners, dog chains, baseball spikes, drawer partitions, bird cage springs 
and hooks, because these articles can be sold in so many places by merely 
suggesting their advantages. 


Dealers who have a good stock of Parker Wire Specialties can do a 
continuous and profitable business with home owners. 


You should have our catalog to appreciate the hundreds of rapid sellers 
that are included in our line. Copy sent free on request. 


PARKER WIRE GOODS CO., Worcester, Mass. 
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Cash In On the Stormy 
Weather by Displaying 


McKINNEY 


STEEL DOOR MATS 








Bad weather months are mat profit 


months. 


During the season of muddy, slushy 
weather you can count on a big turnover 
on McKINNEY Steel Door Mats. In 
your window and in the store, show 
McKINNEY Mats in combination with 
the bright, attractive posters we have 
prepared. They will win attention and 


start things your way. 


We have prepared window and coun- 
ter cards, display stands, electros, and 
folders to be furnished with dealer’s im- 
print for counter use and distribution in 


letters and bills. 











A small amount of effort now will 

















bring big returns all winter long. May 


ee 
—_— 


Display Stand showing sample mat > 
and Card on display Write now. 


McKINNEY MFG. CO. 


Makers of Hardware 


PITTSBURGH 


we send details of our co-operative plan ? 
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Dealers’ Helps 


Four attractive posters, in colors, 
illustrating the 


RUSSWIN 


Door Check Food Cutter 
Night Latch Hardware 


Displayed in your show window 
they will attract and hold attention. 


6 New Monographs 


The fifth series of Russwin mono- 
graphs illustrating Clyde and Beacon 
designs, Door Handles, Door Check, 
Friction Hinge and Concealed Door 
Check. 


“Russwin Hardware 
for the Home” 


A new booklet of 32 pages showing 
a complete line of hardware suitable 
for the average home. Properly 
illustrated with just enough text to 
explain. 

















Monographs and booklet will be sent on request. 


RUSSELL & ERWIN MFG. CO. 


The American Hardware Corporation Successor 
New Britain, Connecticut 
New York San Francisco Chicago London, Eng. 
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The reputation of 
WHITLOCK rope for un- 
usual strength, yardage and 
long life has been attained 
by a consistent adherence 
to our policy of using high 
grade Manila Hemp 


exclusively in its manufac- 


ture. 


UNA 


Discriminating Dealers and Jobbers handle 
WHITLOCK MANILA because it pays them to 


do so; there is no better made rope—none that 


| 
| 


can be recommended to give more uniformly 
reliable service or which will help so surely in 
building up good will. 


Ask for full particulars regarding our com- 
plete line of WHITLOCK Quality Cordage; 


there’s profit to you in the suggestion. 
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ALL- MAN\Y 


IMI 


DEPARTMENT C 


WHITLOCK ’CORDAGE (Co. 


46 South Street, New York 
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Bartlett All Steel Scythes 2 


are radically different from i 
the ordinary welded scythe 3 


and represent the only improvement 
in manufacture of scythes for the 
past fifty years. 


we Problems of construction which have 
The blades of . wy perplexed makers for years have been 
AS solved. Skilled craftsmen, furnished 

these scythes are : \ with exclusively efficient mechani- i 
‘ cal aid, have wrought the highest 


made of one piece x ~ \ grade and most effective mate- 


rial into the most superior scythe- 


O { h 1g h gra d e too |  \. N production; and the exacting de 
. , acai aaa ; oe mands for real service economy, 
steel : theretore can be *e \\ dependability and convenience, 

: for all purposes, have been 


sharpened until the entire e answered definitely —to an 
blade is worn out. Ihe old \ & unusual degree of general 


‘ ; satisfaction and _ favor. 
style or ordinary scythes are made of Ye. — . 
low carbon steel and about four ounces @% “BARTLETT” CORN and 
of crucible steel that is used for the cut- YW. m\ \ “Cilla ol Wa ee 
ting edge. These have to be heated eight Qi \ oer oe to the 
different times before the scythe is com- \ \ 7 aunt 
pleted. THE BARTLETT ALL STEEL QOU AWA “icity being se 
SCYTHE is heated only twice; once when a way to other 
the blade is forged and re-finded under the Qo ane 

trip hammer (which makes the cutting edge 

equal to the highest grade of cutlery made) and, 

second, when the blade is hardened and tem- 

pered. Any one having used one of the old 

English or German made Scythes with an all 

steel blade, will appreciate the advantage of the 


BARTLETT ALL STEEL SCYTHE. 


The weakest point of a scythe is always the heel where the 
strain is greatest. As almost everyone knows they twist or break 
while the rest of the blade remains perfect. THE BARTLETT 
ALL STEEL SCYTHE has a reinforced drop forged steel heel 
that extends twelve inches from the end of the blade. This makes 
the heel end of the Scythe very strong and rigid and furthermore 
throws the weight at the heel end of the blade, allowing the Scythe 
to hang better and making it easier to operate. Those who have 
ever used a Scythe (and almost every salesman and hardware 
dealer has at some time in his life) will at once appreciate the ad- 
vantages we offer in the improved reinforced heel of the 


a BARTLETT ALL STEEL SCYTHE. 


H Bartlett All Steel Scythe Co. 


E SALEM, N. Y., U. S. A. 
en eBpeEeREeEeeee.sE & sf 
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FOR THE 


HOLIDAYS 


For several weeks we have been calling attention to Ice and Roller Skates. 
We wish to emphasize the fact that these two lines are included in every retail 
hardware, toy and sporting goods stock at the holiday season. 


For the benefit of the Retail Dealer, who should place his order immediately for 
these goods so as to insure delivery for early Christmas sales, we give you below 
a list of the most popular sellers, together with a brief description. 


For Boys and Men 


Ice Skates 


Curved Runners 


No. 1624 No. 5624 
Cast Steel Polished. 


No. 1724% No. 5724% 
Hardened Runners, Nickel Plated. 


No. 1924% No. 5924% 
Flanged Runners, Tempered, 
Full Polished, Nickel Plated. 


Hockey Patterns 


No. 524% No. 524% 
Cast Steel, Nickel Plated. 


No. 424% No. 4244%L 


Hardened Runners, Nickel Plated. 


No. 924% No. 924% 
Flanged Runners, Tempered, 
Full Polished, Nickel Plated. 


The Screw-On Styles 
For Men and Women 


No. 0X3 and No. 9 
Flanged Runners, Tempered, 
Full Polished, Nickel Plated. 


No. 7 and No. 7% 
Tempered Runners, 
Polished, Nickel Plated. 


For Girls and Women 


Continental and 
Scandinavian Patterns 


Saw Tooth Runners — for 
Figure Skating 
No. 92, No. 95, No. 96 


Chrome Steel Runners, Tempered, 
Full Polished, Nickel Plated. 


No. 94 


Union Steel Tempered Runners, 
Nickel Plated. 


Roller Skates 


For Boys and Girls 


No. 3 and No. 10 
Plain Bearing, Plain’ Finish, 
with Steel Rolls. 


No. 5 for Boys, No. 6 for Girls . 
Nickel Plated, fitted with Regular or Self- 
Contained Ball Bearing Rolls. 


No. 130 and No. 130L 
Are Ball Bearing Extension Rink Skates, 
Strongly Reinforced, NickelPlated. 


Union Hardware Company 


New York Office, 99 Chambers Street 
Main Office and Factory, Torrington, Connecticut 


U.S. A. 
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GreatGuns' 
What a Mess 


Just what every car owner is trying to get away from. 
Just as sure as he needs an oil can for his oil he must 
have a grease gun for his grease. 











Here they are. 


sae The Rose 
Grease Guns 


Rose Shop Gun 24% x 14, List $3.50 each 
Rose Auto Gun 12% x 1%, List $1.80 each 


ROSE GREASE GUNS ARE THE BEST GREASE GUNS 
Because—they are Self-Loading, Clean, Quick and Service- 
able. Made from heavy steel, are indestructable and fill by 
suction like a syringe. 
FOR SALE BY MOST JOBBERS 


lf your jobber don’t handle them send us his name and we 
will send you samples of the Rose Grease Guns post paid at 
the regular dealers’ prices. 


J. H. Haney & Co., Hastings, Neb. 


MANUFACTURERS 


SS a ROSE PUMPS GREASE GUNS AND FAN BELTS 


























WMNTzcoR” GALVANIZED SHEETS 


A LARGE ASSORTMENT OF SIZES CARRIED 


SEND US ote SONS S GAT) soar aS “4 lete 


Prompt 
Shipments 


““Milcor’’ Quality Galvanized Sheets 
Wood’s Refined Stove Pipe Iron 
‘*Milcor’’ Stove Pipe Blue Annealed Sheets 
‘*Milcor’’ P. C. R. Black Sheets 


Warranted Terne Plate 


Large, complete stocks of 40, 
30, 25, 20, 15 and 8 pound 
coated plates, both IC and IX, 
enable us to make immediate 
shipments. 





‘*Milcor’’ Quality and Service—Right Prices 


MILWAUKEE CORRUGATING COMPANY, Milwaukee, Wis. 


BRANCH AT KANSAS CITY, MO. 
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‘Sanitation 
The Selling Idea Behind Linoleum 





Do you know that the 
best selling idea in 
America today is the 
idea of sanitation in 
the home? The thing 
that is cleanest, goes. 








Armstrong’s Linoleum was chosen for the floor of the Good House- 
keeping Efficiency Kitchen because of its sanitary qualities, and 
because it fitted in well with the other modern sanitary app.iances. 


It is this sanitary quality of Armstrong’s Linoleum that makes 
it so easy for the hardware merchant to sell it to the woman who 
is buying a new sanitary kitchen cabinet, refrigerator, range, 
cooking utensils, or bath room equipment. Hecan easily show 
her that linoleum i is the ideal floor for her kitchen or bath room— 
no other floor is so sanitary, nor so easily kept clean. Just a 
simple suggestion, and the result is a profitable linoleum sale. 


Hundreds of women in your town are readiug the Armstrong 
advertisements in the national magazines, and are learning of its 
sanitary qualities. You can make your store truly the head- 
quarters for sanitary household equipment by adding Armstrong’s 
Linoleum to your other lines. There is profit in it. 


Ask for samples and prices, also full information about the free Armstrong 
merchants’ selling helps. Just write your name and address on the margin 
of this advertisement, and mail it to us today. 


Armstronés Linoleum 


Circle A. Trade Mark Reg. U.S. Pat. Off. 


Fou Every.Room &J \ in the House 


Armstrong Cork Company en kinoloain Dept.. Lancaster, Pa. 
George B Swayne, lla Afr fent, 212 Fifth Ave. NY. Heyworth, Building Chicago. 
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Next time you order Soft Steel 
Rivets specify “NEVERSLIP.” 
Your customers will find them 
very satisfactory. 


‘‘Neverslip’’ Soft Steel Rivets 
are made of the highest grade of 
soft steel, double annealed. They 
are very durable and are free 
from scale. Made in all styles 
and sizes. 








Special attention given to 
packing for export. 


Thé Neverslip Works 


New Brunswick, N. J. 























CORCOSTOVE PIPE 


REG-U-S-PAT-OFF- 
is made from Even Colored, Polished, Planished or Galvaniz.d 


Steel Sheets, in all gauges and in 4” to 7”’ diameters. 


Six style locks to choos¢ from, all simple, strong and capable 
of making a perfectly rigid joint. 
Corco Stove Pipe is shipped in steel casks with wood heads 
that save a joint on every package. With paper wrapped 
: or wood crated pipe the outside joint is 
Madelike this usually battered and rusted when delivered [ioe 
and must be thrown away. 





Corco Pipe, in the steel drum, comes to 
The Corco Stove Pipe you with the outside joint in the same good 
t , si i 1 — eer u 
eoklet, showing all Condition as the inside sections. Makes 
style locks, will be 
mailed on request. handling and storage easy. Can be used 


over again. 








Whitaker - Glessner Company ' 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. Members of National 


Association of Sheet and 
Branch Offices and Warehouses Tin Plate Manufacturers. J 


New York Philadelphia Chicago St. Louis Shi ] 4 k h 
Kansas City Chattanooga Richmond Ip ] ~ t 1S 
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> Wringers 


Built to Sell Easily and to sie Sold 


Successful business on any products depends on three require- 
ments: enough talking points to permit easy selling; real o—- 
to insure satisfaction to every customer and enough profit to 
make selling worth while. 

Here's what Anchor Brand Wringers offer you: 

1.—A complete line of over 1,000 styles and sizes to permit the 
proper selection for every possible requirement; made with rolls that 
stand hard use and even abuse because they are built up for per- 
manence; Ball Bearings constructed to prevent water harming them 
and metal parts galvanized to pone corrosion. 

2.—Everything that makes eyo is built into these wringers 
so that every sale means a satisfie customer. 

here is a good margin of oy in = Brand Wringers and 
the ‘dealer who sells them will find it pays well 

Write for complete catalog handsomely illustrated in colors. Your 
jobber can furnish you with complete stock. 


LOVELL MFG. COMPANY, Erie, Pa. 











GET OUR 240 PAGE CATALOG OF 


BATH ROOM FIXTURES 


OUR LINE includes every known fixture for furnishing the bath room 
—the largest line made by any one manufacturer. 


WE USE only the best quality of ma- 
terial. Every article is made of brass 
and is highly polished before being 
nickel plated. 


WE SELL to dealers only. From the 
large variety in our line, every dealer’s 
want can be satisfied, and from our large 
stock carried at all times, prompt ship- 
ments are assured. 


OUR PRICES are moderate, making the 
line a popular seller to the consumer and 
attractive to dealers. 














Ask for Catalog F 


AMERICAN RING CO. 
Established 1810 Incorporated 1852 
aA > Waterbury, Conn. 
PALLET Re Sales Offices: 
2 Hudson St., New York 170 Summer St., Bostos 


116 New Montgomery St., San Francisco 
1611 Heyworth Bidg., Chicago 
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Facts On Galvanoid 





Galvanoid 

is heavily electro- 
zinc coated after weaving by our su- 
perior galvanizing process. 


Galvanoid 

then receives a 
covering of transparent varnish, 
which protects the pleasing, dull gray 
finish, and adds to the firmness and 
life of the cloth. 


Galvanoid 


is firm, durable 
and attractive. It is quality goods 
and looks it. 


Galvanoid 

has “made good” 
with the trade, having justified our 
claims that it is the best Galvanized 
cloth at any price. 


“Its Popularity Grows ” 


Order from your jobber. If he 
does not handle Galvanoid write us 
and we will see that you are supplied. 


AMERICAN BRAND 


QUALITY-SERVICE 


SCREEN WIRE CLOTH 


We also manufacture 


PAINTED—-GALVANOID ENAMELED —GALVANIZED 
COPPER—-AMERICAN BRONZE--SPECIALS 


AMERICAN WIRE FABRICS COMPANY 
CHICAGO 


Factories : 


Clinton, la. Mt. Wolf, Pa. Niles, Mich. 
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Plumbers’ 
Chain 


The plumber finds many uses 
for chain. For this reason it 
pays to supply him with chain 
that will best answer each in- 
dividual requirement. 

To meet the different uses of 
a chain (such as illustrated) we 
make it in Aluminum, Brass, 
Bronze and Steel and in Cop- 
pered, Galvanized or Sherardized 
finish. Also in Silver Finish and 
Nickel Plated. 

Put up in 6 standard sizes on 
reels of 500 feet each and in 
boxes of 12 yards each. 

This chain is a big seller for 
Bath Tubs, Toilet Tanks, Wash 
Trays and Basins. 

Write to your Jobber or to us 
for Catalog and Prices. 


Bridgeport 
Chain 
Company 


Bridgeport, Conn. 
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Cannot Break 
Cannot Chip 
Cannot Crack 


Think what it means to sell a brand of 
cooking utensils that have been used 
three times a day for years and years and 
never known to break, chip or crack when 






properly used for the service intended. 


Such is the record of 


“Real Solid” 


Aluminum Ware 


and it is still holding that record—hold- 
ing it to the satisfaction of thousands of 
users. Because made from one solid 
piece of 99% pure aluminum. Because 
there’s no coating on it or in it to chip or 
crack. Because of these features there 
are no crevices for germs. 


It's absolutely sanitary and safe to use. 


And people who take reasonable care 
of it say: “There doesn’t seem to be any 
wear out to it!"’ 


We don't claim that, but we do claim 
it will last an ordinary lifetime which 
means permanent satisfaction. Look up 
your stock. Catalogue on request. 





The Buckeye Aluminum Co. 
Wooster, Ohio 
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AVE you ever count- 
ed the places in a 
house where 

ANKYRA ANKOR BOLTS 
give better service than 
any other fastening device? 





Self Riveting 
Self Adjusting 


There are dozens of such places. 


How many houses in your town? Multiply 
the number of houses by twenty-five—that’s a 
low average of the number every house, new 


or o!d, can use. 


How many ANKYRA BOLTS would that 
make ? 

Are you selling even a part of that number? 
Remember, they “Ankor” fixtures with a hold 
as strong as the wall itself, and they gan be 
used in any kind of wall, hollow or solid, wood 
or metal, tile or lath and plaster. 


Write for information about the use of 
\NKYRAS, our liberal discounts to dealers 
and the sales helps we furnish. Sample bolts 
will be included, all without obligation to you. 


Ankyra Manufacturing 
Company 


150 Berkley St. 
Wayne Junction Philadelphia 
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FLA 
AND BATTERIES 


Include Novo Flashlights 


and Novo Batteries 


in your list for the coming season’s merchandise 


REASONS: 
Their high quality means Satisfied Customers, 
Our Iron-Clad Guarantee relieves you of responsi- 
bility. 


Our Liberal Selling Plan means Extra Profits for 
You. 


Write for Catalogues 


‘NOVO MANUFACTURING CO 
































THE BEST LANTERN 


For every purpose for which a hand lantern is 
used, wherever a convenient portable light is nec- 
essary, on the farm or in the city—indoors or out 
—the most dependable and the most satisfactory 
lantern is the 


American Dark Chaser 


It is wind and storm proof, far safer than oil lanterns and 
gives twenty times as much light. 


From the dealers’ standpoint, our proposition on Ameri 
can lanterns is especially attractive. 


If you haven't a copy of catalog No. 22, write for it now. 


AMERICAN GAS MACHINE CO. 


695 Clark Street Albert Lea, Minn. 
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| Now—While Purchasing Ability Exceeds All 


Never before has the farmer been better situated financially to get what he wanted and 
needed most, than at the present time. Farm products of every description are at record-break- 
ing prices, and the farmer is in the market for anything that will make 


| 
| 
| 
for greater efficiency on the farm. | 
| 
} 





| 


Precedent 


















This affords you opportunity to show him the advantages of using an 


“ENTERPRISE” 


Sausage Stuffer and Lard Press 


Point out the economy of turning hogs into sausage, lard and other _ | 
pork products, not only for his own table, but for market as well; remind 
him of the popularity of home-made foods. 

Go into the details of “Enterprise’’ superiority. Show how the cylinder is bored 
absolutely true so that the plunger plate cannot jam or crack; the patented, corru- | 
gated spout that keeps air out of sausage casing and prevents fermentation and 
spoilage. Call attention to the extra wide lips of the lard strainer, making it 


easy to handle when hot. 
“Enterprise” Sausage Stuffers are made in 9 sizes and styles—2 to 8 Quarts, 


tinned or japanned. 


4 Quart size, Japanned, $10.00. Tinned, $12.50 
6 Quart size, Japanned, $11.00. Tinned, $14.00 
Don't forget to display prominently the 


“ENTERPRISE” Meat and Food Chopper 


So necessary in producing good sausage, because it cuts the 
meat, without tearing or mangling it, and without squeezing all the 
rich juices out of it. An economy factor all the year round, for the 
housewife can use it in the kitchen to make appetizing dishes from 
: table left-overs. 

We are featuring in our advertising to the farmer, the following sizes of the meat-and-food chopper—No. 5 
(family size), at $2.50; No. 12, at $3.75, and No. 22, at $6.50. 

Write for a copy of the “Enterprise” Catalog. 
You can make good profits and meet all competition with the “Enterprise” line 


THE ENTERPRISE MFG. CO. OF PA. Philadelphia, U.S. A. | 
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" Black Silk Stove Polis 


nest IN QUALITY 


“A Shine in Every Drop” 
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Black Silk Stove Polish Works, Sterling, Ill. 
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Flat Finish 


Helier ..4 Schumann Gf 


HARDWARE 








Meets the Fast 
Growing Demand 


i 


The pleasing rich dull 
finish so attractive on 
chairs, bookcases, tables, 
doors, and all interior 
woodwork is easily ob- 


tained with 


at-Finis 


Painters and Decorators like 
it because it is always uniform 
in quality, economical, and 
always gives splendid satis- 
faction. Householders are 
pleased with its soft restful 
finish. Attractive advertis- 
ing helps are furnished to dis- 
tributors of this specialty 


varnish. Write for the plan. 


Moller & Schumann Co. 


53 Years Making Hilo Varnishes, Enamels 


1-13 Gerry Street 
Brooklyn, N. Y. 


Chicago 




















November &, 


Creating Good 
Will 
Murphy Varnish is one of 


those products that pay mer- 
chants two profits— 


Ist—A profit from each indi- 
vidual sale. 


2d—A profit that results 
from a_ steadily increasing 
good will. 


Murphy 


Varnish 


“the varnish that lasts longest”’ 


Murphy Varnish is made by 
an organization that has earned 
a high standing with the hard- 
ware trade. It isa product that 


‘recommends every store that 


sells it as a reliable place to 
patronize. 


Murphy Varnish is well ad- 
vertised in the leading peri- 
odicals, 


Write for prices and full in- 
formation about the more than 
200 Murphy products. Every 
one of them is a builder of good 
will. 


Murphy Varnish Company 
Franklin Murphy, jr., President 
Newark Chicago 


Dougall Varnish Company, Ltd., Montreal, Canadian Associat 
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TRADE MARK 


Reliable 


Automobile 





Tools 





EPENDABLE 

dropforged tools 
such as these made by 
the Billings & Spencer 
Company are as essential 
as good tires, reliable 
ignition or any other fea- 
ture of the automobile. 
Many of the higher 
quality cars are sold with 
tools. 












these 








But there are only too 
many cars and trucks 
which are provided with 
tool equipment of the 
cheapest and most unre- 


liable kind. 


Automobile and com- 
mercial car owners are 
realizing that Billings & 
Spencer Triangle trade- 
marked tools are indis- 
pensable to the car’s 
equipment. Sooner or 
later they weary of inef- 
ficient, makeshift tools 
and make a moderate in- 
vestment in these real 
tools. 
















Furthermore, triangle 
trade-marked tools are 
unconditionally guaran- 
nn eed. They 
can be pur- 
chased from 
hardware and 
motor acces- 
sory stores 
everywhere. 



















THE BILLINGS 
& SPENCER SeFN 
HARTFORD: CONN.U.S. 


~ 
















Its Record Is 
Written in 
Accurate Miles 


As true as it is scientifically and mechan- 







ically possible to make an instrument regis- 
ter and as sturdy and durable as faultless 
material and competent workmanship can 


make it, the 


<Orsin-Brown SPEEDOMETER 


is the speedometer most suitably adapted 
the of 


around service. 







to requirements rigorous, year- 











Because it is constructed upon the fun- 
damental principle of centrifugal force it is 
absolutely unaffected by outside influences 


cold, 


and as a consequence its record remains ac- 


such as heat, altitude and electricity 


curate at all times and under all conditions. 


Its hand is steady, its dial clear and easily 


read, in appearance it is neat, businesslike 


and compact. Investigate this instrument. 







Write for Catalog 





The Corbin Screw Corporation 
THE AMERICAN HARDWARE CORPORATION, Successor 
NEW BRITAIN, CONN. 
BRANCHES: New York Chicago Philadelphia 
Makers of Corbin Duplex Coaster Brakes for Bicycles 
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Double Arch Joint—Full Bound 


Boxwood Rules 


The name “STANLEY” on a BOXWOOD RULE 
carries with it a guarantee of quality. This is 
assured by the materials used in the production of 
the goods, the advanced methods employed in their 
manufacture and the experience of a company 
which has been making Boxwood Rules for nearly 
sixty years. 

The dealer who stocks STANLEY BOXWOOD 
RULES can depend on his customers being satisfied. 


STANLEY Rute & Levet Co. 
New Britain, Conn. U.S.A. 








The Purpose 
of 


Hardware 
Age 


is to Serve 


The one idea back of all its editorial work 
is to present in an attractive, understand- 
able way, the news, comments, helps and 
suggestions that will assist you to make 
your business more profitable. 


The foundation of our work is service. 


We want to serve you, not only by telling 
what others are doing, but in a real per- 
sonal sense. 


Should it happen that the articles, broad 
in their scope as they are, do not meet 
your particular need, write us. 


If you want information regarding where 
to get certain lines, write us. 


If you want suggestions on merchandising 
your stocks, write us. 


Don't hesitate because you think the re- 
quest too small to bother us about. We 
want to serve you in both the big and little 
things. 


And if there is any subject you think 
would be of interest, not alone to you 
personally, but to the trade in general, 
suggest it to us. 

This is your paper, published in your in- 
terests and edited with the idea of giving 
you the things you want to know. 


Hardware Age 
239 West 39th Street 
New York 
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In the Long Run a 
s Greyhound’ 


Bishop 


Picture a greyhound with wings—the long, graceful, 
certain stroke of the dog’s limbs that carries him tire- 
lessly on and on; a balance, a poise that insures the 
evenness of his stride; a fineness of bone and of build 
that carry him forward and forward. 


Wipe out the picture of the flying dog and substitute 
one of a saw that fits the same description. 


It is a Bishop’s “Greyhound” Saw 


Geo. H. Bishop &Company 


Lawrenceburg indiana, U. S. A. 




















The Trade 


is made up of a lot of hard- 
ware dealers — including 
yourself. 
to see the individual stores 
in each town succeed—to in- 


It is our ambition 


crease in size and influence 
so that hardware stores may 
be universally accepted as 


‘ 


the livest, most important 
stores in each community. 


We describe every impor-: 
tant success in men or meth- 
ods that comes to our notice, 
but we want more. 


What have you to suggest? 


Hardware Age 


239 West 39th St., New York City 
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Starrett Hack Saws are Unexcelled 
Just as Starrett Tools are Unexcelled 


Mechanics come to your store to 
buy Starrett Tools because they 
know that there are none finer, 


none more accurate, none more 
dependable. It’s the same with 


Starrett 
Hack Saws 


Whether your customer wants 
these saws in large quantities for a 
big shop or in smaller numbers for 
occasional use, you can show him 
that he buys more than a good 
hack saw; he buys the right hack 
saw, the one best fitted for the job. 








The right hack saw cuts quicker, 
thereby saving valuable time. It 
lasts longer—doesn’t dull as 
quickly, doesn’t break as easily— 
thereby saving money because 
fewer are required. 


Our catalog No. 21A describes the 
hack saw that is unexcelled and 
tells both you and your customer 
how to pick the number of saw 
that will do the best work on any 
given job. 


The L. S. Starrett Co. 


The World’s Greatest Toolmakers 
HACK SAWS Athol Mass 
> > 


Se NEW YORK LONDON CHICAGO 


42-742 
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“Big 4” Well Displayed —Sold 


You know the old saying: ‘“Cioods well displayed are 
half sold.”” Well, here’s a case where the display sells the 
goods—no half-way about it. 

Thousands of dealers who carry a line of National 
Builders’ Hardware find when our “Big 4” Sliding 
Barn Door Hangers are shown and demonstrated (as in 
actual use) that a sale invariably follows. 

This handy silent salesman shows the “Big 4” 
HANGER drilled to show ROLLER BEARINGS, 
BRACED RAIL, “Washburn” Latch and No, 2 
HANDLE HINGE HASP. All articles are full size and 
the working model is very nicely finished and lettered. 

very dealer handling the “Big 4” Hanger should have 
one. 


Note also our neat method of packing. 


National Mfg. Company 


Sterling, Illinois 
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“Over the Top” 


with the Turkey 


“Carving sets and silverware can be profitably pushed as the turkey spirit struts 


about the store’ 





Thanksgiving Prepara- 
tions by the Housewife 
Provide Hardware 
Men with Big Oppor- 
tunity to Move House- 
furnishing Goods Now 
—Galloping Along on 
the Trail of the Tur- 


key Comes the Range 


A Novel Range Dis- 


play that Makes Folks 
Stop, Look and Won- 
der—The Kitchen 
Cabinet Is a Mighty 
Good Running Mate 
for a Good Cook— 
Table Cutlery the Big 
November Trump Card 


By L. S. SouLE, The Man Behind the Counter 


with turkey and oiled with cranberry sauce. 

The first blocks were laid shortly after the 

good ship Mayflower docked off Plymouth Rock, and 
since that time the repair gang has made yearly 
additions at a certain holiday period in November. 
No wonder your true American is strong for 


T° E Lincoln Highway to a man’s heart is paved 


Thanksgiving Day. It is one of -his really great 
national holidays, not the shouting firecracker type, 
but a day when he can loll around in easy chairs, 
smoke his favorite pipe and gorge himself on a line 
of food that no foreign chef can even emulate. “It’s 
mild, but it satisfies,” and back of all the ease, the 
somfort and the satisfaction is a great and wonder- 
ful religion of gratitude for something real and 
tangible. 

Sometimes I wonder just what those grim-visaged 
Pilgrims of the Plymouth Rock country had in mind 
when they put over our great American day of 
thanks. We know they numbered some royal cooks 
among their women folk, but what a handicap those 
good women faced in their efforts to keep up a 
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culinary reputation. No steel ranges or cook stoves, 
no gas or electric cooking mediums, no fireless cook- 
ers or refrigerators, no kitchen cabinets or ice 
cream freezers, no granite and aluminum roasters, 
no casseroles or glistening Pyrex ware, no hard- 
ware store delivery system, whew—— 

All that our poor but ambitious female forerun- 
ners possessed in the way of culinary outfit was a 
fireplace, a crane, a few copper kettles, and a pre- 
historic species of Dutch oven. They chopped their 
mince meat with a “tomahawk” and even made their 
own salad dressing. Talk about the genius of 
Edison, why the Wizard of Orange in his balmiest 
days never turned out a single invention to be com- 
pared with the roast turkey, cranberry sauce and 
pumpkin pie of those colonial dames. 

It is said that there is nothing new under the 
sun. Show me where Solomon in all his glory ever 
got anything better than chicken from the extensive 
harem we hear so much about. Ask a hungry man 
to choose between a chunk of roast turkey and a 
phonograph, a dish of cranberry sauce and an elec- 
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tric current, or a wedge of open-faced pumpkin pie 
and a storage battery. Can you imagine where 
Edison would get off? 

Perhaps after all the old Puritan had much to be 
thankful for. Certainly we who follow after owe 
a dollar’s worth of gratitude for every nickel’s 
worth put forth by the men and women who made 
the Thanksgiving holiday possible. 


The Trail of the Turkey 


HERE is at least one merchant in each town in 
the U. S. A. who should come in heavy with his 
song of gratitude at Thanksgiving time. 

Can you guess who that merchant is? 

Here’s a tip as to his identity. 

The trail of the turkey leads directly to the hard- 
ware store. The butcher may sell the bird, the 
furniture dealer the table, and the grocer the cran- 
berries, pumpkins and spuds, but see what our little 
old hardware man does to the Thanksgiving shopper. 

First, there is the kitchen range, burning oil, 
gasoline, coal, gas or electricity. Then the kitchen 
cabinet with its helpful equipment, and the refrig- 
erator which keeps the milk from curdling and the 
butter from tainting. Then comes the wonderful 
line of cooking utensils, roasters, kettles and pans 
of granite ware, aluminum, or tin or iron. What a 
wonderfully attractive line it is to the woman who 
loves her home duties. Then there are the dishes, 
porcelain, china and glass, that grace the Thanks- 
giving board, and the silverware, cutlery and so on. 
Why that cutlery line alone offers a field of possi- 
bilities that few of us comprehend. It’s a clean-cut 
trail the gobbler makes through the colorful days of 
November, and it ends in the store of all stores, 
where hardware is king. 


First Comes the Range 


With Thanksgiving in the offing, it should be 
mighty easy to sell a new range to the family who 
needs it. If other conditions are normal or near 
normal, there isn’t a better range selling month in 
the calendar than that which carries the Thanks- 
giving holiday. There is every possible incentive 
for range purchases, and the dealer who plays up 
the range from the Thanksgiving angle will gain a 
bunch of profit that he would otherwise never get. 

Good range windows should be strictly in evidence 
during the early days of November. Demonstra- 
tions should be staged, circulars sent out and range 


The tilted range at the left makes folks stop, look and wonder. 
Illustrates strong stove construction 


cards. 








“Good range windows 
should be in evidence 
everywhere during the 
early days of Novem- 
ber. Demonstrations 
should be staged, cir- 
and 


culars sent out 


range prospects care- 


fully cultivated. 
Thanksgiving is a 
tremendously 


lever for clinching 


powertul 


stove sales.” 


—lL,. S. Soule 




















prospects carefully cultivated. Get that Thanks- 
giving range business, Mr. Hardware Dealer. It 
will boost your enthusiasm and give you greater 
reason for thanks. 
Good Associates for Good Cocks 
HE dress suit of any well ordered kitchen is the 
kitchen cabinet. If you don’t sell it you should, 


for it is a veritable show case of profit bearing 
hardware items, and carries a real profit in its own 


It is proppe d “up by agas pipe cCOoOnCcE ale d by show- 
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name. As a follow-up for the range window, try 
featuring a kitchen cabinet filled with kitchen ac- 
cessories. Roasters and other cooking utensils can 
be used in connection with this trim, and a few 
papier mache turkeys will give it the necessary sug- 
gestion. 

Don’t forget the food choppers in this display. It 
is one of the good associates of good cooks, and no 
turkey is complete without the chopped dressing or 
“stuffing” that it helps to prepare. 


A Good Meal Requires Good Service 


There are three exceptionally good seasons for 
sales of dishes—June, November and December. 


Hardware Age 


For the good staple lines, the complete dinner sets, 
glass sets, etc., Thanksgiving really takes first prize, 
If you remember the Big Dinner idea behind 
Thanksgiving and you will get the reason why this 
is so. 

If your store boasts two display windows feature 
dishes in one at the same time you run the kitchen 
cabinet display. It couples up the dining room and 
the kitchen in a logical way. Naturally the woman 
with a good range, kitchen cabinet, refrigerator 
and with good cooking utensils wants her table to 
reflect the same good taste. Cash in on that desire, 
There is as good clear profit in the various porcelain 
and china lines, cut glass and silverware, and that 


A couple of showcards for November 








Give your wife a real 
Thanksgiving this year 
—let a kitchen cabinet 
lighten the toil of the 
home workers. 














Last year you took 985,- 
7/9 steps getting that 
Thanksgiving dinner 
ready —a_ cabinet will 


save shoe leather. 




















“As a follow-up for the range 

window feature a_ kitchen 

cabinet filled with utensils, 

opened up ready fer decorat 
ing the turkey” 


This ready-for-business 

cabinet display is from 

the window of G. H. 

Wheelock, South Bend, 
Ind. 
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Don’t forget the dining room when you hit the trail of the turkey 











profit is yours if you play the game. There is a 
store in Grand Forks, N. D., one of the owners of 
which is a retail hardware secretary. If you want 
to know how china pays Charlie Barnes can tell you 
and will be glad to do it. 


Use Cutlery as the Trump Card 


CCUTLERY is a hardware trump in the Thanks- 
giving game. When the range has been pur- 
chased, the kitchen equipped and the table set, there 
must be something bright and sharp to carve the 
bird that graces the meal. Some cutlery can natu- 
rally be shown with the dish lines, but the big cut- 
lery displays should be in the floor cases inside the 
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store. If there is a central horseshoe case by all 
means trim it with carving sets and table cutlery as 
Thanksgiving draws near. Put a papier mache 
turkey on top of the case and use price cards deco- 
rated with miniature gobblers. 

At any rate get a Thanksgiving cutlery display in 
a place where every customer who enters the store 
can see it. It is the trump card that wins the last 
trick. 

Time is short, and it takes money to buy Thanks- 
giving dinners, so I’ll quit here and leave the rest 
to you. 

All aboard for the trail of the turkey, and the 
profit depot at its terminal. Nuff said. 


y we We W- W ° eH) 


2 RE ae 
Oe i ee ee eo a 


aa. J 











Are You Getting Your Share? 


You ll Come Nearer the Goal if You'll Let Think Tank, Window & Com- 

pany Put that Germ “‘Suggestion” to Work for You—Stealing $100 Worth 

of the Other Fellow’s Thunder—Simple Instructions for Building ‘‘Com.- 
parative’ Displays and ““Campaign’”’ Trims 


By THE STOVE MAN 
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N the sale of any established business one un- 
| seen element enters the transaction—a com- 

modity known as “good will,” and apparently 
like Topsy it “jest nat’lly growed.” 

We figure that “good will” is our reward for 
giving real service to the store’s customers and the 
public. In order that we may possess good will it 
first becomes necessary for us to procure customers, 
and to procure customers we must advertise. 

As the window display space up front is a big 
factor in the rent we pay, we must make the very 
best use of it. If the store front had simply a 
door in the center and the windows on each side 
were boarded or walled up with brick, we would 
have practically a warehouse and our rent ought to 
be reduced many hundred dollars a year. The dis- 
play windows help make the high rent justifiable. 
We are apt to attribute rental value to the location, 
forgetting that the location would be worth very 
little were it not for the fact that through the dis- 
play windows we are able to take advantage of the 


location. 
Think Tank, Window & Co. 


A LMOST any kind of a window display will 
secure some customers, but as our business life 
depends on securing all the customers in sight, we 
must enhance the value of our display space. In 
order to do this we must become creators of selling 
ideas. There are no hard and fast rules for win- 
dow display work. The main thing is to be sur- 
charged with enthusiasm and individuality. The 
big idea is to make your window STOP, ATTRACT 
and SELL. Window displays are frequently al- 
luded to as “silent salesmen.”” Maybe the man who 
coined the phrase knew what he was talking about, 
but some windows are silent that ‘“‘would-be 
customers” walk right past. 

Windows have great selling power, but whether 
they are silent, loud or even noisy depends on the 
man in whose think tank the display ideas ger- 
minate. 


‘ 


So 


The Germ “Suggestion” at Work 

FE VERY live employer in every live hardware 

4 store is endeavoring to get his employees to 
use suggestive salesmanship. Window displays 
are really suggestive salesmanship. They are sug- 
gestive, first, because goods are placed before the 
public with the idea of drawing their interest and 
persuading them to buy; second, because in a well 
regulated window display like articles are shown. 
Goods distinctly related to each other are sugges- 
tively shown. 

The man gazing at a tool window sees things he 
does not need. Suddenly he an article in 


sees 


which he is interested. The little germ of sugges- 
tion is working on him and soon he is a customer. 
In a display of garden hose he may see a certain 
lawn sprinkler. He may not want the sprinkler, 
but it may possibly suggest a hose nozzle, rubber 
washers, hose reel or something else that he really 
needs. 

Do we ever stop to consider how the little germ 
of suggestion rips into our own lives and separates 
us from the nickels and dimes. 

We enter a restaurant in a hurry and order 
lunch, omitting two things, but we are going to 
have them just the same. Pretty soon the waitress 
brings the order, and as she places it before us 
she says in her sweetest manner—‘“‘Coffee—or— 
iced tea?” 

Her tone of voice seems to demand yes and you 
answer, “Yes—coffee, please.’ Then you forget 
about it until later she returns and just as she is 
about to tear out the check she suddenly pipes up 

—‘Pie—cocoanut custard—lemon cream—mince, 
blackberry—” 

The suggestion is too much for you to stand— 
sure, you want pie—yes, you'll take blackberry. 
Another dime goes into the restaurant till merely 
through the power of suggestion. 

Suggestive salesmanship in window displays is 
a product of the individuality of the display man. 
The more original you make your displays the more 
attractive they are. The oftener you change them 
the more customers will be attracted to your store. 
The man that fails to note his requirements in your 
display this week may note the very thing he wants 
next week. He may see your display of trash burn- 
ers and it may recall his needs for a rake for use 
in cleaning up the yard of fallen leaves. 


A Strange Coincident. 


‘TRE hardware merchant finds the store win- 
dows are his one best bet in meeting compe- 
tition. When your competitor starts out to make 
a killing along certain lines your windews provide 
your means of prompt reply. 

The Stove Man has in mind an amusing incident 
in which he unknowingly stole all the other fellow’s 
thunder and it was a lot of thunder, too, costing 
more than $100. Two auto accessory stores lo- 
cated on the same street and occupying opposite 
corners, were very aggressive in business rivalry. 
Both stores employed special window display men 
and one week one would have a shade the best of 
it and possibly the next week would see the other 
trimmer a little in the lead. One week the Stove 
Man decided to make a splurge for his house on 
Sparton horns. 
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The smaller cards bring to the observer’s 

attention Monogram facts from 

some of the world’s greatest 
racing drivers 








USE 
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This was preceded 


newspaper ad. 


“Campaign Trim” 
by a half-page 








BEST 


bon ae 


More Nitor 2 


“Races have boon 


Won 


than all other makes it 
the world combijted 


“There is a ne 


The country round about had been pretty well 
posted with the “DANGER—SOUND SPARTON” 
signs and as his house had put the signs up he de- 
cided to feature a portion of a telephone pole with 
the sign attached. He installed the display on Sat- 
urday night. On completion it was far from being 
a silent salesman. You could see it a block away 
and to look at it was almost to feel that you could 
hear it. 

The next morning when he opened the morning 
paper he was startled with a full page Sparton ad 
run by the competitor on the opposite corner. It 
was funny to the Stove Man but it wasn’t so funny 
next day. Monday there was something doing in 
his store and there was also something doing in 
the house over the way. They were certainly mad, 
mad at the offending display and mad at the news- 
paper. It looked as though some one had tipped off 
the news about their approaching big ad, but it was 
simply a coincidence, and a costly one, as all their 
“thunder” reflected on the house with the display. 
People reading the advertisement drove up the 
street and seeing the Sparton display proceeded to 
buy their “honk honk” in the store with the dis- 
play. If ever the Stove Man was consigned to the 
devil it was on that day. 


How to Hit Back 


[* your competitor starts making a killing with a 
bargain sale window you can come back with a 
strong quality window. If he beats you out in a 
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There is a Reason” 


display, hit back with something stronger. If your 
idea will not come in the daytime, think about it 
at night. When it does come grasp it, get up and 
write it down. By watching a competitor’s dis- 
play you can get a good idea of his business policy. 
You can catalogue him and know just how much 
you have to go to beat him out. Your windows give 
you a chance to set a pace that will be hard for him 
to follow. P 

In this article the Stove Man is going to talk 
about two styles of trims, comparative displays 
and sales campaign windows. 

In taking up the comparative displays we want 
some goods that are hard to display. One man sug- 
gests “garbage cans’—they’re certainly unattract- 
ive. Another suggests “door mats.” He, too, made 
a ringer. There’s nothing pretty about either side 
of a door mat. 

Now swinging to the electrical department, one 
man says “try Western Electric Inter-phones.” An 
other says, “Yes—try the Hoover Suction Sweeper 
—the kind that gets all the dirt.” Then the auto ac- 
cessory man pipes up with, “Aw, get a hard one— 
try Dixon’s grease.” 

Stopping Power and Punch Co-Operate 

OR garbage cans we want one of the best—we 

will make it Witt’s—the Cincinnati product. 

The window is ready, the floor spotlessly clean, 
the glass likewise. If we place Witt cans alone in 
the window, they are not unattractive. If we at- 
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tempt any decorative effect with beauty as the 
dominant feature, we are up a tree. What we must 
do is apply stopping and selling power, we must 
throw the need of Witt cans right at the public. In 
order to do this—our best chance is with a com- 
parative window. COMPARATIVE—now we have 
the germ of an idea. 


Specifications and Directions 


For the background we will use 15 eight-inch 
boards, six feet long and a couple of rough two-by- 
fours. The rougher and more weathered the lum- 
ber, the better it will be for our purpose. We will 
place our two-by-fours on the floor parallel and 
four feet apart. Then allowing the boards to pro- 
ject a foot over the two-by-fours at each end we 
will nail them together. We now have a ten-foot 
section of a rough back-yard fence. We place the 
fence upright in the background of our window 
with the two-by-fours toward the glass, as the in- 


side of the fence is the rear of our back-yard. Next’ 


we put down some papers and then scatter sand and 
ashes over them, getting our back-yard effect. 
Next secure an old rheumatic barrel with a hoop 
missing. After we smash it with the axe, a stave 
or two is fractured. The barrel is perceptibly aged 
and is now ready for business. It is placed in the 
corner of the window near the wall. We fill it with 
paper, old cans and bottles where the staves are 
broken. On top we pile rubbish, old tin cans and 
old shoes. We will use the shoes again later on. 
With the barrel full and a lot of muss on the floor, 
all is ready for Mr. Witt’s cans. We arrange them 
systematically in the window and with them kick 
a couple of old shoes, a beer bottle and some cans 
piled against the glass. We have the “sloppy” back- 
vard effect, which is Mr. STOPPING POWER good 


and strong. 
And Now Comes Mr. Punch. 
OW for Mr. PUNCH—the SELLING POWER. 


Mr. PUNCH is a smashing big card tacked 
in the center of the back fence and it reads: 








Does Your Back Yard 
Look Like 
Hogan’s Alley? 
Why Not Get a Witt Can— 
The Can With the 
Yellow Label? 


They are made of heavy galva- 
nized steel and are rustproof. 
fool proof. The Lid fits tight 
keeps in dust and odors and keeps 
out dogs, cats, rats, flies and mos- 
quitoes. 




















Two smaller cards read: 








Come in Today—NOW 
and 
Let Us Show Them to 
You 




















Hardware Age 








If You Value Health Have a | 
Clean Back Yard 
Swat the Fly and Use a 
Witt Can 




















A Little By-Product 


To finish the display, go to the best vaudeville 
theatre in town, tell the manager you want a couple 
of posters; tack them on the fence in your window. 

He will give you two posters along with tickets 
for yourself and wife or best girl, entitling you to 
two of the best seats in the house. You go and get 
your rest, knowing that the Mr. Witt can is pull- 
ing business for you to-morrow. 

When you put up your posters mark each can 
with a plain price tag. This display has real stop- 
ping and selling power. It will clean out your cans 
for you. It gets a smile from the people who have 
cans and gets the money from the man with a back- 
yard like Hogan’s Alley. Right now it will sell ash 
cans to the man who is just starting his heater for 
the winter. 


Going to the Mat 


"T’ HERE is a possibility in those old shoes, so we 
will just cash in on them while the cashing is 
good. 

The rainy season is at hand with its consequent 
need of door mats, both fiber and steel, along with 
foot scrapers. For the window this time we will 
procure a light-colored rug, or use some light cheese 
cloth, and we will place the rug on the floor. We 
then get a box of dirt and mix with water until we 
get real Missouri mud—we will make this a “show 
me” window. 

After smearing each shoe with mud we are ready 
for the grand hop. Our background is prepared. 
It is a ten-foot piece of cornell board framed with 
lumber two inches wide. On this we have a rough 
scenic sketch showing rain, mud, more rain, and 
more mud. It is a dark and dreary picture. After 
arranging the display of mats and scrapers, we 
walk in our box of mud and then climb in the win- 
dow and run rings around on the rug. We leave a 


‘lot of tracks. We place the muddy shoes here and 


there, showing one scraped clean on a foot scraper, 
another cleaned on the fiber rug. In the center of 
the cheery background we will place a large card 
embellished with a picture of a middle-aged lady 
with a colicky erpression on her face and register- 
ing determination to keep a firm hold on a rolling 
pin. ° 


The card reads: 








Why Fight With Your Wife? 
Wipe Your Feet! 
Take Home a Door Mat and 
a Foot Scraper 
Avoid Trouble! 

Don’t Track in the Mud 
Make Your Home Coming 
A Real Welcome! 
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Manufacturer's advertising hetps 


BODO’ Was” 


Two smaller cards read: 








‘Go Ahead—Sonny—Track 
It Right In—Mother 
Won't Care.” 














‘Mother Works All Day as 
Hard as You Do—Lighten 
Her Work by Having 


Clean Feet!”’ 














= 


Your judgment will dictate whether price-cards 
are desirable on these goods. They are a common 
article carried by all stores and it is possible the 
store up the street may be featuring cheapness 
while you cater to quality. 








Let Your Voice Take Steps 


HE shoes are pretty well worn but we are look- 
ing for the man who said “Western Electric 
Inter-phones.” For the background we will again 


used here, backea by show card punch 


He 


use wall board, this time painting it white with 
Alabastine or some other good water color paint. 
As the strongest part of this display is the back- 
ground we will attempt that first. 

We will put Mr. PUNCH in the center. His talk 
this time pertains to convenience, system, speed. 








A Western Electric Inter- 
Phone Will Not Only 
Conserve Your 
Shoes But 
Will Promote Efficiency in 
the Different Departments 
of Your Business 




















Four smaller cards dispense the following Hoo- 
ver information: 








Send Your VOICE on Your 


Errands 

















Let Your VOICE Climb the 


Stairs for You 














Make Your Push Button an 
Office Telephone 














‘“‘TALK—Don’t Be Wearing 
Out SHOE LEATHER 
When Minutes Mean 
Money” 


























Around your large card make a border of shoes 
with the worn soles out. They can be tacked in 
place. On the main showcard underline “CON- 
SERVE YOUR SHOES” and run light baby rib- 
bon to the worn spots in the soles of the shoes bor- 
dering the card. In the foreground are placed the 
telephone sets arranged on display stands with 
ribbons or wires connecting them to cards showing 
different departments in the house or business— 
ecards such as: “KITCHEN,” “GARAGE,” “BED- 
ROOM,” “NURSERY” and for business: “SHIP- 
PING DEPARTMENT,” “STOCK ROOM,” 
“MANAGER’S OFFICE,” etc. 


Dirt and How to Handle It 


OW for the Hoover Vacuum Cleaner—the New 

Berlin, Ohio, product. We may as well use 
shoes, but this time we will dig up some worn baby 
shoes, just to have a change. We have cleaned the 
rug we used in the door mat window and with it in 
place we can make baby shoe tracks from the edge 
of the rug to the center of the background. We 
make the little foot prints prominent using fine 
dust or mud to bring them out. In the center of 
the background we place a display stand and on this 
we place one Hoover. We take a Hoover and run 
it from the base of this stand to the right front 
corner of the rug and let it stay there. Then we 
take another and run it to the left front corner of 
the rug. This balances the display and leaves a 
clean path—free from little foot marks. 

This path is V shaped and attracts the eye of the 
passer. In the center of our background, above the 
stand, arrange the main show card. It serves two 
purposes, telling the story of the display at a 
glance, and showing the cleaning power of the 
Hoover—it drives home the facts. This card reads: 








Save Baby’s First 
FOOT STEPS 
You'll find 
them all in the sack of 


The 
HOOVER VACUUM 
CLEANER 




















Hardware Age 


Two cut-out hands point to the two sacks on the 
cleaners at the right and left corners of the rug. 

On smaller cards we feature Hoover facts, cull- 
ing attention to the three main kinds of dirt, light 
surface dirt, clinging dirt and imbedded dirt. The 
cards, through the medium of narrow baby ribbon 
running to the different parts of the Hoover on 
the stand in center of the display, reflect their ad- 
vertising value on the special Hoover features. We 
call attention to the special spiral brush, the pow- 
erful suction that raises the nap of the rug or car- 
pet and the revolving brush that loosens up foot 
prints. The suction immediately deposits it in the 
sack. The shoes are not in evidence in the display, 
only the many tracks made by little feet. 

The economical operation of the cleaner is a 
strong feature, but as many people are skeptical 
about the economical operation of electrically op- 
erated appliances it: is best not to mention that 
feature, giving the salesman a chance to talk with 
the customer regarding economical operation. 
Show-cards are creators of desire for more infor- 
mation than they themselves give. The salesman 
must supply the information along with his dem- 
onstration. 

How to Sell Grease 
HO said “GREASE”? Well, let’s make it a 
good one—Dixon’s. Now, grease is a slip- 
pery proposition. It’s slippery in a number of 
ways. The man using poor grease in the lubrica- 
tion of his car is getting a lot of gloom slipped over 
on him. 

Since we don’t want to take any chances on slip- 
ping up we will discard the shoes in this display, 
but as we still have the back-yard fence back- 
ground and the barrel, we will utilize them. 

We place background and barrel in the same po- 
sition as in building the Witt display. This time 
we will procure enough junk car parts from the 
garage to fill the barrel, with a few extra to throw 
on the floor. At the other end of background ar- 
range a neat display of Dixon’s lubricants. In the 
center we will tack our big noise on the fence. This 
time it reads: 








“POOR 


LUBRICANTS 
filled 


this barrel. 

Every bearing placed under a 
microscope shows the tiny 
‘Teeth’ of Friction. 
INSIST that 
you get DIXON’S—Dixon’s 


lubricants prevent friction.”’ 














Two smaller cards read: 








‘May We Help You 
DIXONIZE Your Car?”’ 














“There Is No ‘In Between’ 


—SPECIFY DIXON'S” 
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Use Your Nut 
7. HIS display, with a judicious use of drapery on 

the floor of the display and at display stands, 
produces a strong argument for the sale of the 
lubricants. 

The Stove Man classifies these displays as com- 
parative displays. They compare dirt with clean- 
liness, labor with labor-saving devices, proper lu- 
brication with the result of faulty lubrication. 
They are not dream windows, but displays that the 
Stove Man has used. They are displays that have 
pleased the public. The mission of a display is to 
please the general public. A display may get won- 
derful appreciative comment from one or two in- 
dividuals, yet not be entertaining to the general 
run of people. The trade-winning display must be 
entertaining to all the people. 

Taking the garbage-can display as an example- 
during the time it was on display 26 garbage cans 
were sent out by the shipping department. The 
shipping clerk attributed the rush to the fact that 
it was the garbage and ash can season. It was, 
but it’s always the season for reliable goods if the 
window trimmer uses his nut. 


The Man Behind Monogram 


[= the sales campaign window display we have a 
picture of the display featuring Monogram. In 
outlining this campaign it was decided to fire the 
first gun with half-page advertising in the local 
paper. This advertisement was direct to the man 
who wanted the best for his car. It explained 
Monogram sales points, catering to the trade of 
the general public and offering quality lubricants 
to quality users. In the advertisement attention 
was called to the window display. 

In the display no unusual features are at- 
tempted. The pulling power of the previous win- 
dow was considered by the Stove Man as sufficient 
to attract more than ordinary attention to the 
display. The color of the cans was first considered 
and the background was painted a mottled effect 
that harmonized with the color of the product. 

In the center show-card attention is directed to 
the five-gallon can: 











“You've Tried the Rest— 
Now USE the BEST 
it’s 
Monogram!” 




















The smaller cards bring to the attention of the 
observer “Monogram facts from the world’s great- 
est race drivers.” 

This sales campaign was so successful that it 
necessitated rush orders to supply the demand on 
the distributing store. 


A Constructive $50 Fine 


the display featuring the Warner-Lenz manu- 
facturer’s advertising helps were used—backed 
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up by show-card punch. This display was linked 
with newspaper publicity warning motorists of the 
new state law. The center show-card calls atten- 
tion to the law. 








‘‘John Doe was finded $50.00 
The new state law in effect July 
27 will JOHN DOE You if YOU 
fail to equip your car 
with a 
Warner-Lenz.”’ 




















Other cards read: 








| } 
‘‘Warner-Lenz gives you Man-_ | 
Made Daylight for Night 


Driving. 

















‘‘Warner-Lenz produces a dif- 
fused light that is Safe and Sane 
to you and other motorists.”’ 

















This is a style of display designed to cash in on 
current events. The new law was being “cussed” 
and “discussed” on street corners as well as in the 
pages of the daily papers. 

When the motorist entered this store to make a 
purchase his attention was called to the Warner- 
Lenz display as well as the display featuring Mono- 
gram. With his purchase he received booklets and 
circulars pertaining to both products. He also re- 
ceived a copy of the new state law pertaining to 
proper night lights. 


Throwing Away Opportunity 


NE of the hardest things to do in the world is 
to get salesmen to make use of manufacturers’ 
advertising helps. This advertising is an all-power- 
ful business booster but it must reach the con- 
sumer. Sometimes the Stove Man finds a lot of 
circulars in a waste basket. It gets him up in the 
air. Those circulars should have reached some 
customer. Some one of the sales force should have 
been appointed to see that they did* reach some 
customer, either through mail or package delivery. 
Properly used they follow the customer home and 
attain results after the store hours are over. 

Every salesman who uses care and judgment 
in the proper distribution of manufacturer’s book- 
lets and circulars is doing the manufacturer and 
his boss a real service. He must not keep it up, for 
if he does his sales slips might become so large that 
the boss would feel inclined to raise his pay. 

















“The window display suggestions that you publish are certainly 
a big help to ‘the other fellow.’ 
—E. K. Owens, E. K. Owens Hardware Co., Susquehanna, Pa. 







We will be glad to cooperate.”’ 
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we have seen the credit chain tightening. We 

realize that the volume-limit of credit-extension, 
yoverned by the nation’s output of economic wealth, 
must soon contract; that large lenders must be 
large borrowers and that our largest lenders, the 
banks, must divert much of their lending-power 
from the channels of ordinary business, which pro- 
duce and distribute useful commodities, to govern- 
mental use in order to provide non-productive, de- 
structive commodities and processes for war. We 
also see that this diversion of credit-giving and 
buying power must reduce the credit-support hith- 
erto given to ordinary business. 

Many persons imagine that war brings bigger 
business, having a vague notion that the immense 
purchases made by the government must furnish 
an extra volume of business. This is only true to 
the extent that the nation’s useful production is 
actually increased in volume. Such increased prod- 
uct, however, is taken away from community use 
and destroyed. Only the money paid for the product 
remains to be enjoyed by the community, money, 
of course, meaning any forms or tokens of credit 
interchange which are currently accepted. 

The general effect of such increased war disburse- 
ments is to provide more circulating money, not 
more things to use. In the Civil War, when green- 
backs were issued, more money did not mean greater 
actual prosperity or more real business. 

A people can only be made more prosperous by 
an increased output of useful products which are 
made available to all, without increasing their labor. 
To increase the money in circulation without in- 
creasing the supply of useful products can only 
make money cheaper, or living costs higher, which 
means the same thing. Add to this the necessity 
for supporting an unduly large number of non-pro- 
ducing distributors and we sum up the present sit- 
uation. Every-day necessities, like sugar, flour and 

‘wool, must be used sparingly; prices are soaring; 
productive labor is growing alarmingly scarce. 


ik the light of the world’s economic war pressure 


Profiteering is being sternly curbed in government 
supplies and in the operation of large business. 
Grain speculation and hoarding by elevators, stor- 
age concerns and large mills, are being eliminated, 
under the Food Conservation measures and the ad- 
ministration of Herbert Hoover. 





The Coming Credit Crisis 


Part Five— 





“Laying Down the New Law” 


Each step taken has been successful, as far as it 
went, but must inevitably lead us toward the rea) 
root of the evil—the superfluous retailers. As these 
words are written, Mr. Hoover’s current statement 
to the American public shows that while in many 
directions wholesale prices have decreased, retailers 
have raised prices to the consumer. In England 
the same trouble is experienced. The big profiteer 
is the small shopkeeper. Shallow reasoners jump 
to the conclusion that retailers are reaping great 
profits. The truth is that even though a nation pays 
excessive profits to retailers as a class, the sales 
volume is distributed too thinly, among too man) 
competitors, to permit any considerable number of 
them to prosper individually. 


The Big Problem 


- HE public must continue to pay from twenty- 

five to thirty-five cents of every dollar of its 
outlay for retailers’ service until, by reducing the 
number of retailers, each will enjoy a bigger sales- 
volume, with a relatively decreased expense. Those 
eliminated by. becoming producers must make mat- 
ters that much better. 

The big problem of America, then, is how to re- 
duce its selling pay-roll by laying off sales-help. 
The American panacea for all ills is to pass a law. 
We forget that law does not make custom; custom 
makes law. To arbitrarily limit the number of re- 
tail stores in relation to population, as is done in 
the wonderful organization of German business 
would be un-American, paternalistic. autocratic, 
We believe in unrestricted trade, in which chaotic 
competition may run rampant and ruin commercial 
stability. As in all great national problems, we 
face a test of our democratic form of government. 

Yet, to make a great, mixed population conform 
their processes to economic law is absolutely neces- 
sary for a sound national life, and the whole trend 
of the world’s legislation is an effort to that end. 
Until a quickened growth of education, of enlight- 
enment, shall cause all persons to shape their lives 
for the good of all, laws must be passed, under the 
leadership of the enlightened members of the real 
public, which shall control the stupid, the careless, 
the indifferent, the wasters. 

Efficiency is a social product, so is economy. All 
modern processes are so interdependent, so closely 
interlocked, that labor-saving measures and thrift 
cannot be individually promoted. It is doubtful 
whether the remarkable co-ordination of all private 
businesses with the nation’s welfare and purposes, 
which has enabled Germany to fight half the world, 
could have been brought about except through the 
mandatory decrees of a governing autocracy of 
great intelligence. Probably no nation can become 
efficient except through laws enforced with that ob- 
ject, compelling collective efficiency. 

Our national crime, waste of processes and meth- 
ods, must be corrected by laws, but laws which 
work by indirection. In America we have two great 
autocratic forces, the police power of the people, 
manifested through our public safety and health 
laws, and the power of capital, whose coercive 
weapon is the control of credit. Both of these can 
be invoked by the government at a time like this, 
and they must be. The orderly distribution of 
needful commodities must be controlled through 
these two forces, wielded by concerted action among 
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the enlightened, governing class. We must recog- 
nize these principles as fundamentally necessary for 
the public welfare: 

LL handlers and distributors.of foods should be 
4 required to conduct their processes in a sanitary, 
clean, orderly manner, being compelled to learn 
standard methods and to pass examinations to 
prove their fitness. 

Useful commodities must be promptly and expe- 
ditiously distributed, not merely to prevent willful 
hoarding for excessive profits, but to loose the vast 
bulk of necessities which are always locked in the 
possession of overstocked, incompetent retailers who 
know nothing of turnover, and who, each season, 
keep a large part of the nation’s output of wealth un- 
used and buried. If one-half of the sugar, flour, 
woolens and other scarce commodities were moved 
from where they are congested to where they are 
lacking, we should have no shortage. Perception 
of this fact is seen in the recent attempt of the 
government to make a survey by securing inventory- 
reports from all dealers in foodstuffs. 

All retail grocers were called upon to report their 
stocks on blanks furnished for that purpose, enu- 
merating both the quantities and the value of the 
articles named. Like every other effort towards or- 
der, this move had little effectiveness, since only 
those having a stock of more than $1,000 were asked 
to report, and, since not one in twenty retail grocers 
are intelligent enough to make such a report. “Tak- 
ing stock” is too much of a mental and physical 
effort to most retailers. The government’s attempt 
has probably accomplished one benefit, however, in 
revealing the hopeless incompetence and ignorance 
of the great majority of grocers. 

The latest order, requiring that food distributors 
be licensed, also fails of effect, because it exempts 
those doing less than $100,000 of business a year. 

When a retailer’s stock is so standardized that 
its amount must be in proper relation to his seasonal 
turnover, we shall secure a wise, efficient distribu- 
tion of necessities and assure the wisest conserva- 
tion of foods. 

These measures, partaking of the nature of police 
powers, governing the intelligent, orderly and sani- 
tary dispensing of foodstuffs and necessities, can 
be adopted by law, and, judging from economic 
conditions, national and international, must be 
adopted shortly, say early in 1918, State by State. 
Their adoption will tend to reduce the number of 
superfluous retailers and greatly improve the qual- 
ity of retailing, eliminating the hundreds of thou- 
sands of basement junk holes which dirtily dole 
out food and clothing to stupid, ignorant consumers 
and suck away the public’s buying power from well- 
ordered stores, thus causing higher expense for all 
by a too thinly distributed volume of sales. 

The greatest hope of reducing costs to consumers 
by preventing poverty-stricken, parasitic, over- 
crowded distribution lies, however, in the adoption 
of safe and sane credit measures. 

Ninety per cent of the nation’s retailers are “car- 
ried” by their merchandise creditors, the jobbers 
and manufacturers, who, in turn, are “carried” by 
the banks, as we have pointed out. 

The basis of all credit-granting, as we have seen, 
should be knowledge of the debtor’s condition, 
from time to time. The facts of income are the 
foundation of credit. If the nation’s house is to 
be put in order it will only come through the wiser 
use of the nation’s credit-power, based on the facts 
of income. 

ANKS, jobbers and manufacturers must aban- 

don their absurdly secretive practices in credit- 
granting. The usage of exchanging ledger infor- 
mation, now growing in wholesale credit circles, 
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must be adopted by banks. We must take the red 
out of credit by making credit-giving a science, in 
stead of a speculation. All those interests which 
stand for commercial and industrial order and sta 
bility must unite in applying the remedy. The 
remedy will be a law which must be adopted and 
enforced by all credit-givers, meaning that autocrac) 
which knows no laws but those of usury, in credit- 
giving. No State boundaries govern its operations. 
Any laws that have been passed since the feudal 
days of imprisonment for debt, when property was 
deemed more sacred than human life, have been 
offset by the enhanced value of property itself, en 
abling the secured-creditor class to periodically fore 
close on additional property to an extent that will 
wipe out the income losses incurred by loose credit 
granting in other directions and thus load the bur 
den on the debtors. 

In the credit-granting interests rests the power 
to compel conformity by the vast debtor majority 
with sound practice, with economic logic, with or 
derly methods. 

When the leaders of thought among this element 
feel that the public’s interest must be made their 
business, there will be adopted a law which, in 
various forms and applications, will govern the flow 
of credit, the lifeblood of all business. This law 
will read about as follows: 

“Whereas, The unparalleled productiveness 
and rapid development of our land and proc- 
esses have made possible abnormal extensions 
of credit of all kinds, which have been periodi- 
cally corrected by severe contractions, causing 
embarrassment and distress to many persons 
and businesses, and 

“Whereas, The unparalleled demands of this, 
the costliest and most destructive war of 
human history, are taxing the productive 
capacities of all nations to the uttermost, de- 
manding the conservation of all available labor 
and products for useful purposes, and 

“Whereas, Credit, the vital medium of all 
business and interchange, should be conserved 
as something necessary to the maintenance of 
human life and progress, and 

“Whereas, Honesty of purpose is best proven 
by frank, orderly and approved processes, and 

“Whereas, The total limits of safe credit 
extension are governed by the facts of in 
come, which, in turn, create all valuations of 


capital; 
“Therefore, We, the National Commission 
for Credit and Economic Stability, hereby 


direct all banks, jobbers, manufacturers, re- 
tailers and others extending credit to any per 
sons or businesses whatsoever, as a part of 
their regular business, to require of all those 
desiring credit that they shall so conduct 
their affairs that they can show to their 
creditors whenever desired a clear statement 
or account of the facts and figures of their 
income and operation, at least quarterly, and 
monthly if desired. 

“That the legal authorities supervising and 
governing the practices of banks shall demand 
that loans, to be legally approved, shall be 
made only to such concerns as render their 
creditors such income-statements. 

“That banks shall demand of the whole 
salers, manufacturers or any others to whom 
they make loans and who in turn extend credit 
to lesser businesses, that such credit shall be 
granted by them only to businesses that con- 
duct their affairs conformably with this prin 
ciple and practice. 

“That retailers and others extending credit 
to consumers shall be required by those of 
whom they, in turn ask credit, that they shall 
conduct their affairs conformably with this 
principle and practice.” 

The overwhelming consequences of such a sane, 
logical program and the steps necessary to make it 
operative, especially among the retailers, the most 
ignorant, careless and disorderly element in our 
nation’s disorderly business life, will be discussed 
in our next article. 
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The Sales Manager's Message to Wives 


A Little Play in Two Scenes for the Wife of Any Business Man 
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story to his wife. 


to him. 








The hardware man ought to show this 
If he does it this issue of 
Hardware Age will be worth many dollars 
Try it, fellow hardware men, and 


see.’ —Louis J. Heckler. 














tend to it. You know my wife, Mr. Miller. You 

have known her since school days. You know she is 
as fine a little girl as any man can have, only she has 
the society bee in her bonnet. I haven’t had a decent 
night’s sleep in months. One day it is this and another 
day that, always something. I am a regular family 
chauffeur. I am sorry you just heard what I had to 
tell her on the phone. She wants to come down and 
have me take her out to lunch. You know a man has 
to have some time for his business and cannot let his 
wife’s social engagements interfere with his business.” 

Mr. MILLER: “That is too bad, Mr. John. I am sorry 
to hear that. I always thought you folks were so hap- 
pily married, and I know that Mrs. John thinks the 
world of you. Don’t you remember she used to come 
down to my store to call you up when you were going 
together?” 

JOHN: “Yes, and she keeps on calling me up. She 
takes up all of my time.” 

MILLER: “You should be doing a land office business 
now, Mr. John, the way business has picked up in the 
last few months. It is remarkable. I was afraid that 
you might be worrying over your business. Why, last 
Saturday we had the best Saturday we have had in 
years.” 

JOHN: “I am giad to hear that.” 

MILLER: “You want to cheer up. A couple of days 
ago I met Fred Brown. He was asking me what I 
thought about my cash register. He has one of those 
old timers like that one (pointing to an old-type regis- 
ter.) He just hired a new clerk.” 

JOHN (interested): “That makes five, doesn’t it?” 

MILLER: “Yes, his register is never in balance. I 
told him he should have one of those six-drawer ma- 
chines. I think you can sell him one, Mr. John. If you 
call for me at 2.30 this afternoon I will ride over with 
you and help you get that business.” 

JOHN: “I would like to, Mr. Miller, much obliged, 
but I—I—really can’t go this afternoon. I have an 
important engagement.” 

Mr. MILLER (getting angry). “I cannot go any other 
day this week. You had better see him yourself. | 
don’t want to interfere with your business by offering 
my help.” 

(Mr. Miller indicates that he feels offended by being 
refused.) 

JOHN: “Now, don’t take it this way, Mr. Miller. I 
would be glad to have you go along. I know how much 


Jie “Business isn’t bad if I only had time to at- 
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you can he.p me, but (getting confidential) don’t you 
see, my wife will be at a party to-day and I have to call 
for her at 4 o’clock. How can I see a customer at 2.30 
or 3.00? Suppose he wanted to come to the office, I 
could not tell him I had to call for my wife and her 
mother. You are an old friend and I can tell you this, 
but can’t tell all my customers my family affairs.” 

(Fred comes in with Mrs. John’s hat.) 

JoHN: “Fred, get some F detail.” 

Fred enters with package of detail paper and Mr 
Miller, taking it, exits. 

JOHN: “Fred, take a letter to Steffey. 

JOHN (dictates to Fred): “Mr. C. E. Steffey, Sales 
Manager, N. C. R. Co. Dear Mr. Steffey: I am just 
in receipt of your letter of October 10, in which you 
state you are disappointed with the business I have been 
getting so far this month. I have not been feeling 
very well all month. While I am not exactly sick, I am 
not feeling well, either. Besides business conditions 
are very poor. Please don’t send anyone from the De- 
partment Store Division as the deal with the Model 
Department Store is off. Something has come up which 
makes me think Mr. Burton will not place any order 
this fall. I hope business conditions will develop so 
that I can send you in some orders. Yours truly,” 

I'red is smiling as he takes the letter. 

WIFE (enters): “Did Fred bring my hat? Oh, let 
me see it.” (Opens hat box.) “That reminds me, 
John, I need some money.” 

JOHN: “Money again. I just gave you $25 last 
week. What do you do with all of it?” 

Wire: “How do you think I can account for every 
cent I spend. I don’t carry one of those old cash regis- 
ters with me all day long.” 

JOHN (giving his wife money out of the register) : 
“If I don’t get more business I will not have any to 
give you.” 

Wire: “Will you have Fred go over to the house this 
afternoon and cut the grass. It has not been cut for 
two weeks and the man has disappointed me.” 

JOHN (very harsh): “What do you think I have 
Fred for? He can’t do my work and look after the 
lawn, too. He must be in the office this afternoon.” 

WIFE (sternly): “The grass must be cut, so you 
better have Fred go over this afternoon and do it any- 
way. It must be done before my party to-morrow.” 

JOHN: “Holy smoke! Are you going to have a party 
to-morrow afternoon? Nothing but parties all the 
time. When will I get any time to do my work?” 
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Wire: “Now come, John, and let us have lunch. 
You are awfully crusty this morning. How do you 
like my new hat? Isn’t ita dear? Just look it over.” 

Telephone rings. Fred answers sharply, “National 
Cash Register Company. Clerk speaking.” 

Fred places hand on transmitter of phone and says 
to Mr. John: “Mr. John, there is a man who wants to 
buy a cash register this afternoon.” 

JOHN (to wife): “That means that your party is 
all off.” 

John starts to phone while wife steps in front of him, 
saying: “Fred, tell that man that Mr. John is sick 
and will not be able to see him all this week.” 

Wire (to John): “Do you mean to say that you 
would put a customer before my mother and me? What 
have you a monopoly on this territory for? Let them 
come down to the office when they want to see you about 
business. I don’t want you to run around after every- 
body and take them in my auto.” 

FreD: “Gee, that fellow was sore. 
going to buy a second-hand register.” 

JOHN: “What was the man’s name that was talk- 
ing?” 

Frep: “He hung up and I didn’t get his name.” 

Wire: “That is a poor kind of an office man, not to 
find out the name of a customer.” 

FRED (embarrassed): ‘Here is a letter for you, Mrs. 
John.” 

Letter is an invitation to attend the N. C. R. Women’s 
Convention. 

Mrs. JOHN: “I’ll have to have some new gowns. I 
will have to outdress them all. Will I meet Mr. Patter- 
son, John? I wonder if Miss Dorothy will give a tea 
out at her house. Oh, John, I must tell mother all 
about it.” 


He said he is 


SCENE TWO 


HIS scene shows an agent and his wife. The gen- 

tleman is to typify an up-to-date National Cash 
Register man getting much help and encouragement 
from his wife. 

This is to show how much a wife can do to help her 
husband in business and not only share, but be respon- 
sible for her husband’s success. 

Scene opens with Mr. John taking exercise. 
actions indicate that he is feeling fine. 

WIFE (enters with tray, places breakfast on table) : 
“John, dear, here is your rice, hot water and toast.” 

JOHN: “Since we started on this simple diet, I am 
feeling just fine. I used to be so tired and worn out 
every morning. But now, with plenty of sleep, fresh 
air, simple food, hot water and daily exercise, I have 
lots of pep. I feel like a three-year-old.” (Wife walks 
over to buffet and picks up monthly constitution.) 

WIFE (as she picks up constitution): “John, they 
told us at the convention to read something from our 
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monthly constitution every day. ‘The master man is 
simply a man who is master of one person—himself. 
When you have mastered yourself, you are then fit to 
take charge of other people.’ Now, John, I am going to 
be a master woman and help you.” 

JOHN: “I am glad you went to the convention. You 
know how often I told you about the many good things 
they were teaching us in Dayton, but you never paid 
any attention to it, until Mr. Patterson told you about 
it. Now, isn’t this much better?” 

Wire: “I never realized what a wonderful business 
the National Cash Register Company is. Here is your 
daily file, John.” 

JOHN: “Let’s see on whom I have to call to-day.” 

Wire: “You want to see the new store at Euclid 
and McPherson Avenues. I noticed yesterday that they 
have taken the ‘For Rent’ sign out of the window. You 
know they told us at the convention to keep a keen 
eye on new stores.” 

JOHN: “I am glad to hear that. 
move in there?” 

Wire: “I know. I asked the man who was cleaning 
up the store. He told me it will be a hardware store. 
Mr. Brown from Third and Main Streets will run it.” 

JOHN: “Gee whiz, I wonder what kind of a register 
Brown has?” 

WIFE (laughingly): “I know that, too. I went right 
down to Brown’s store. He was not in, but the clerk 
told me that Mr. Brown will have the finest hardware 
store in the city. They have a five-drawer register. 
He also told me that Mr. Brown wants a six-drawer 
machine for his new store.” 

JOHN: “Gee, that sounds good. 
after dinner.” 

WIFE (laughing again): “No, you won’t. The clerk 
told me that Brown is never in after 11 o’clock. But he 
is there the first thing in the morning. The clerk said 
the best time to see him is between 7 and 8 o’clock.” 

JOHN: “Well, well, dearie, you just saved me a half 
day’s work. Since you have been in Dayton you are 
certainly some help to me.” 

Wire: “Oh, that is all right, John; I never realized 
that I was interfering with your business. It is really 
much more fun to help you along than to go to those 
old parties. And the only reason that I used to go to 
them was because I had so much time on my hands.” 

JOHN (looking through his file): “I see I have an 
appointment with Mr. Burton of the Model Store, to 
take him to lunch. It would be fine if I could get that 
business this month.” 

WIFE: “John, you want to talk to him about slow 
service. Mother had to wait fifteen minutes for change 
the other day. Mrs.. Land had an argument about a 
five dollar bill and they had no way to check up their 
change. She was so embarrdssed that she said she will 
not trade there any more.” 


I wonder who will 


I will see him right 


“You know my wife, Mr. Miller” 
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JOHN: “Well, | am glad to know these things, be- 
cause it will help me to convince Mr. Burton that he 
should get our quick service system before Christmas.” 


Wire: “Yes, and tell him about the schools for the 
sales ladies. We saw it all in Miss Tryon’s demonstra- 
tion. I never realized how much a sales lady has to 


know. It is really wonderful all the N. C. R. Company 
is teaching them.” 

JOHN: “I don’t know how much that convention cost 
the company, but if all the ladies get as much good out 
of it as you did, it will certainly make some difference 
in our sales records. I just see that I have to call on 
red Smith to-day.” 


IF E: “Oh, yes, the one we called on last Thursday. 


First he said he had no time to talk to you at all, 


the old grouch, and then after I admired his new show- 
case and told him how up-to-date he was, we hardly 
could get away from him.” 

JOHN (laughingly): “I really think he will buy the 
four-drawer machine just to show you how up-to-date 
he is.” 

Wire: “Show me the man who does not fall for a 
woman’s flattery. Do not forget to show Mr. Smith 
the credit file. He said he would buy anything that will 
do away with the making out of monthly statements.” 

JOHN: “Smith should have a good letter from the 
factory by now in answer to our daily report. I am 
so glad you told me about the strong sales letters they 
are writing. That is a bet I used to overlook.” 

WIFE: “Oh, they have twenty-five men writing sales 
letters. (Wife picks up N. C. R.) I had a good look 
at all the prizes, John. I really think you can win this 





Hardware Age 


davenport. It will complete our parlor set. We can 
win the refrigerator the next time.” 

JOHN (happily): “The N. C. R. is sure a grand old 
company to work for. They not only give you a guar. 
anteed territory but all these fine prizes besides.” 

Wire: “I am proud of you, John; I see your name is 
in red. If you sell the Model Department Store you 
will beat out Mr. McMahon this month. Look at Mr. 
Dennis with 1200 points for last month. Listen, John, 
we surely can beat him this month, and besides you wi! 
win one of the president’s cups.” 

JOHN (laughingly): “They used to send Jack Wilson 
around to push me for business, but since you were 
in Dayton at the convention I need no other boss.” 

WIFE (musingly): “Sixteen more points and we 
have our quota for this month. Everything over that 
is net profit. We will surely run ahead of our budget 
this month, John.” 

JOHN: “Business is good. I was afraid that the war 
would hurt it. Instead, it really helps. Everyone has 
money and work.” 

WIFE (bringing him his coat): “Well, John, make 
hay while the sun shines. Don’t forget to call on 
Brown on your way to the office.” 


OHN (stretching himself): “Everything looks fine. 

I never felt better in my life.” 

Wire: “You should get fifty or sixty points to-day, 
John.” 

JOHN: “I sure will; I know I can sell that much to- 
day (walks toward the door), and if I do, I am going 
to write Mr. Steffey that it was all on account of your 
help. You’re a wonder since that convention.” 











?. Schoolhouse 


vention in Dayton. 


same. 


als HIS little story hits the nail of the whole National 
Clash Register convention of salesmen’s wives 
squarely on the head. 


6¢ JT REMEMBER the day Jim got his job as sales- 

man with the National Cash Register Com- 

pany,” said one of the visitors during an inter- 
mission at the convention. “Jim and I had been fig- 
uring for a long time on getting settled in some sort 
of profitable, interesting work, and while we hadn’t exactly had to drive 
the wolf from the door up to that time, still we both realized Jim was get- 
ting older each day, and we sort of figured a man with his brains and 
ability ought to connect up with the right kind of a concern and stick. And 
so Jim got a job as salesman with the National Cash Register Company. 
That was fifteen years ago, and Jim is a sales agent now, and making 
good. He was the proudest chap in Ohio when I started out for this con- 
‘Little girl, I want you to go,’ he said, a month ago, 
right after I got the invitation. ‘Look the big plant over and see if you 
don’t think we ought to be proud of our connection with it.’ 
But here’s the story I haven’t told you, so far. After Jim got his 
job and business got started with us, I found I could afford a lot of things 
I eouldn’t afford before, and I sort of got to neglecting Jim and looking 
after my own happiness more than I did his. 
plenty of time to swing back on Jim’s side. That’s why I wanted to come 
to this convention, just to find out some things I might not have known 
before about how I could help my husband.” 


And so I 


But I came to myself in 
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“Oh, you old tease, you had 


” 


WIFE (admiringly) : 
better not write any silly letters. 

EXIT HUSBAND. 

Wife clears dishes off table. 

Telephone rings. 

“Good morning, mother dear. Oh, 
gone for more than ten minutes. He is going to see 
Mr. Brown at Third and Main Streets. He said he will 
sell fifty or sixty points to-day and I think he will 
do it, too. Oh, no mother. I am not working him too 
hard. He says he never felt better in his life. 

“You try that simple life on father. You will find 
it will add twenty years to his life. I am glad you 
rang me up, mother dear. I will be over and see you 
after dinner. Good-bye.” 


John has been 


AS she turns away from the phone, bell rings again. 
“Oh, yes, I returned from Dayton three weeks ago. 
Oh, yes, it was just grand. They called for us at the 
station with automobiles and had the whole station 
decorated and gave us the nicest souvenirs, little hand- 
bags. I tell you, Mrs. Lang, you can’t imagine how 
grand a factory it is. We had such a lovely time.” 
(Tells about all the things she has seen and learned at 
the convention. When through with this conversation, 
the wife picks up the card index, one card particularly, 
looks at it a little while and walks over to the ’phone.) 
WIFE: “Main 8462. Is this Smith’s Grocery? I 
would like to talk to Mr. Smith. Good morning, Mr. 
Smith. This is Mrs. John; you remember Mr. John 
and I were in your store last week. Mr. John told me 
that you promised to call at the office this morning 
and that reminded me that I had an order to place 
with you. ° 
“Now we want a pound of rice, two pounds of raisins 
(as she places this order the curtain is drawn).” 
Curtain opens on the office scene. Fred is at the desk. 
As Mr. John enters, walks over to Fred’s desk and 
puts an order on it saying: “Here are 42 points as a 
starter for this morning.” 


FrepD: “Did you get that order last night, Mr. 
John?” 
JOHN: “No, I picked it up this morning. Mrs. John 


told me about Mr. Brown at Third and Main Streets 
opening up a new store and I caught him there real 
early this morning as he was just checking up his 
charge slips from yesterday. He is very busy now 
buying stock for his new store and has been wanting 
to buy a cash register for the last couple of days and 
was glad to see me. It didn’t take very long to make 
the bargain.” 

FRED: “That puts us ahead of our quota, boss.” 

JOHN: “Sure. Just as I got through, Haller from 
the wholesale hardware company came in and told Mr. 
Brown about a second-hand register. Mr. Brown just 
laughed at him and told him that we were always on 
the job and that he would rather buy a new cash reg- 
ister with the latest improvements and get the good 
N. C. R. Service than to buy a second-hand register 
for a new store.” 


“After I told him how up-to-date he was we could hardly get away from him” 












FRED: “Sure, that is the only thing to do.” 

JOHN: “Do you know, Fred, if I hadn’t gotten there 
when I did, Haller would have sold him that second 
hand register? It pays to be on the job nowadays. 
Mrs. John picked up that tip. She surely put one over 
on us, Fred. The first thing you know she will bring 
in more tips than you or I.” 

As they talk Fred Smith enters. 

JOHN: “Why, hello, Mr. Smith. | 
to call for you.” 

SMITH: “Well, that little wife of yours beat you to 
it. She had an order for me for this morning so she could 
accidentally remind me of our appointment. Your Mrs 
surely has a keen eye for business. I told my wife 
the other day that it is a pleasure to see a little lady 
helping her husband the way your wife helps you. Let 
me see that credit file she talked about.” 


was just about 


JOHN: “Take off your coat and be seated, Mr 
Smith.” 
SmitH: “If I can do away with bookkeeping and 


know what each one of my clerks is doing while I am 
out of the store I will buy the outfit and my brother 
in-law will buy one, too. He talked about it just last 
night.” 

Close the curtain. 
half of the stage, which shows a hardware store set 


The curtain opens on the other 


ting. 


S act opens Mr. Brown calls all of his clerks, Mr 
Brower, Mr. Schelech, Mr. Sharrett, Mr. Gallagher 
and Mr. Lupinske. , 
Mr. WILSON: “Well, boys, here she is (pulling out 
his watch). It is seven o’clock and the time these cash 
register men were to be here to install this register. [| 
have asked Mrs. Brown to come down here, too. They 
say the wife has a very important part in every store 
I wonder what they will show her.” i 

Enter Mr. Pierson and Mr. John, also Mrs. John and 
Mrs. Reuter and Mrs. Brown. 

Mr. JOHN: “Good evening, Mr. Wilson. We just 
met Mrs. Wilson coming over here to the store. I be 
lieve you are acquainted with Mrs. John, aren’t you?” 

Mrs. JOHN: “What a lovely store you have and 
what a fine paint department. You certainly will have 
the nicest hardware store in town.” 

Mr. BROWN (much pleased): “We have tried to make 


it so.”’ 
Mr. JOHN (introducing Mr. Pierson): “Meet M: 
Pierson, Mr. Brown. Mr. Pierson 1s from the sale 


department at Dayton.” 

Mr. PIERSON: “Very glad to meet you, Mr. Brown 
Mr. John has told me about this installation to-night 
and I will consider it a privilege if you will let me 
make the installation.” 

Mr. BRown (turning to Mr. Pierson): 
best cash register I could buy?” 

Mr. PIERSON: “It certainly is for your business, Mr. 
Brown, and if you will all be seated I will show you 
what it does.” 

Scene closes with installation and demonstration. 


“Is this the 
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Fallacies for Federal 


Trade 


Commission — Assistant Secretary of N. R. H. A. 
Hands Out Price Maintenance Spice 
— An Interesting Hearing 


WASHINGTON, Nov. 3, 1917. 


HERE have been lively times up at the Fed- 
"Tera Trade Commission during the past week, 

the storm center being the hearings on the 
subject of price maintenance. While both advo- 
_cates and opponents of the Stevens bill and simi- 
lar measures were heard, the Commission was un- 
doubtedly deeply impressed with the fact that the 
antis were all confessed price-cutters and some of 
them with a nation-wide reputation for slashing 
the throats of their competitors. 


Hardware Retailers For Price Maintenance 


The retail hardware trade was in the limelight 
on Wednesday when Herbert P. Sheets, Assistant 
Secretary of the National Retail Hardware Asso- 
ciation, made a trenchant little ten-minute talk 
that punctured some fallacies and gave the Com- 
mission some cogent reasons why the small re- 
tailers of the country favor price maintenance 
and regard the cutter as a common enemy. 

At the outset Mr. Sheets drove his harpoon 
through an argument which Percy Straus of the 
well-known price-cutting firm of R. H. Macy & 
Co. had put into the record a few minutes before. 
Mr. Straus did not charge it in so many words, 
but he intimated clearly that practically all the 
national retail associations which are now favor- 
ing the Stevens bill, including the National Re- 
tail Hardware Association, were organized by the 
American Fair Trade League and exist chiefly on 
paper for the purpose of exploiting the price main- 
tenance propaganda. 


N. R. H. A. No Mushroom 


“The National Retail Hardware Association,” 
said Mr. Sheets, “is composed of twenty-nine affili- 
ated State organizations with a membership of 
15,000. It was organized in 1900, some years be- 
fore the organization of the American Fair Trade 
League which Mr. Straus has just intimated 
caused the organization of a great many other 
associations for the purpose of boosting price 
maintenance. 

“For the past several years some of our State 
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CROUNSE 


organizations which hold annual conventions at- 
tended by a large proportion of their membership 
have discussed the idea of price maintenance or 
price stabilizing, which seems to me to be a very 
proper term, and they have been unanimous in 
passing resolutions in favor of some method which 
would give stable prices and let the public know 
where every merchant stands. Our membership 
to the extent of 75 per cent is in towns of 5000 
and less. Hence, we represent the so-called small 
merchants, although we have an excellent repre- 
sentation in the big towns, for the majority of the 
retail hardware men in the large cities belong to 
our organization. 

“Now, a little while ago Commissioner Murdock 
at this hearing asked a witness something about 
the advantages to the consumer in being able to 
buy Victor records at 30 cents, and he cited the 
fact that some 100,000 people had such an oppor- 
tunity. This is a subject of interest to us because 
a considerable number of records are sold through 
the har@ware trade. 


How About the Hundred Million Others? 

“Now, it may be that 100,000 people have oppor- 
tunities to-day to buy some of those records at 
that cut price, but there are 110,000,000 people in 
the United States and a great many metropolitan 
newspapers circulate all over the country and the 
people of the country towns and of the rural dis- 
tricts read them very carefully. These millions 
of people see these prices quoted—prices that are 
absolutely impossible in the country store, for they 
are below the wholesale price of the manufac- 
turer and in some cases below cost. 

“Reading these prices of the city stores or of 
the mail-order houses, as the case may be, the 
country people realize that they cannot get any- 
thing like those prices from their own stores for 
they are absolutely impossible in the economic 
passage of goods from manufacturer to consumer. 
The tendency is, therefore, to disorganize the com- 
munity and to demoralize business and to create 
preferred classes of people and to arouse class 
feeling among the consumers who, in our dis- 
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tricts, include principally the farmers and other 
working people who have these matters just as 
much at heart as the dwellers in the city. 

“Our people are taught by these advertisements 
that their home merchants are trying to rob the 
public and they soon get the idea that the home 
retailer is serving no economical purpose what- 
ever and that their buying should be done in the 
distant city. All this tends toward the centraliza- 
tion of trade in the large communities and builds 
up mercantile conditions that certainly are not 
good for the country as a whole.” 


Mail Order Houses In Same Boat 


Commissioner Fort interrupted Mr. Sheets to 
ask whether he had in mind the mail order sys- 
tem as well as the big city retailer who adver- 
tises cut prices. Mr. Sheets replied that he in- 
cluded the mail-order houses in his indictment 
and emphasized the fact that they are built up 
largely by country patronage which properly be- 
longs to the local retailer. Continuing, he poured 
some hot shot into the big city retailers who use 
widely advertised goods as bait with which to 
draw trade: 

“The big department stores in the large cities,” 
said he, “have no intention in the world of doing 
any general price-cutting when they quote these 
cut rates. I think even Mr. Straus will admit 
that the extreme price-cutting is done for the pur- 
pose of getting people into the store and to convey 
to them the impression that uniform reductions 
are carried throughout the entire line of merchan- 
dise. I am sure they believe as firmly as we that 
some method of stabilizing prices that is fair and 
equitable to all distributors and to the consumer 
would be beneficial alike to manufacturers, dis- 
tributors and consumers.” 

“That is,” commented Commissioner Murdock, 
“the retail hardware man in the United States 
who belongs to your Association and who is for 
price maintenance believes that by standing to- 
gether the retailers can preserve the profits of 
their business and that otherwise their trade will 
be torn down as a trade by reason of attacks from 
consumers, the larger element of which consists 
of the farmers and the working people? Is that 
the feeling among them?” 


Real Aims Of Retailers’ Association 


M R. SHEETS declined to accept this statement 
of the reasons why the hardware retailers 
have built up their splendid organization. “That,” 
he said, “is not the motive of our organization at 
all. The thing we are working on now, more than 
anything else, is certain research to enable us 
to develop a plan for the education of the retail 
merchant to a better service of his community 
through a clearer knowledge of cost accounting 
and by bringing in every economy of distribution 
that can be devised. 

“We realize that the ultimate object of all man- 
ufacturers of all products is to satisfy the con- 
sumer. The stove, for instance, in the warehouse 
of the manufacturer is worth nothing until it is 
passed along down to the consumer. 

“If the present methods of distribution, which 
have been recognized for a long time, are for the 
best interests of the consumer and the country as 
a whole, they will prevail; but if they do not con- 
tribute to the interest of the country as a whole, 
then something else must take their place. We 
believe our time-tried methods of distribution are 
based on sound principles; but we also recognize 
that every possible economy has to be applied to 
keep them efficient.” 
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A Sad, Sad Story 


“I would like to ask you,” said Commissioner 
Murdock, “if you ever ran across the proposition 
of being overstocked on stoves and what you would 
do in such a case. Suppose you got too many 
Kalamazoo stoves in your store and the winter 
turned out to be not at all severe; what would you 
do with your stoves?” 

“A dealer who got overstocked on Kalamazoo 
stoves would be in bad shape,” responded Mr. 
Sheets. 

“Does the Kalamazoo Stove Company, which 
brands its goods, take them back?” asked Com- 
missioner Murdock. 

“T never heard that they did,” responded Mr. 
Sheets. “They sell direct to the user. ‘From 
Kalamazoo direct to you’ is their slogan. 

“When a dealer in Kalamazoo stoves gets too 
many on hand he makes every effort to sell, and 
sometimes he does it by reducing the price. |] 
suppose there have been some lines of stoves that 
have had fixed prices which the dealers are sup- 
posed to maintain, but there probably are not 
very many of them.” 


What It Costs To Do Business 


Mr. Sheets here called the Commission’s atten- 
tion to a statement made by Dr. Nystrom before 
the Committee on Interstate and Foreign Com- 
merce of the House of Representatives something 
over a year ago in which an attempt was made to 
approximate the cost of doing business in various 
classes of retail establishments. 

“According to Dr. Nystrom,” continued Mr. 
Sheets, “the mail-order cost of doing business is 
from 27 to 30 per cent. The department stores 
cost is put at 30 per cent, and the cost of the re- 
tail merchant, aside from the big department 
stores, is figured at 18 per cent. 

“During the past year we have been doing a 
rather extensive line of research work in the re- 
tail hardware trade, and so far our figures show 
an average cost in our line of 17 per cent. It is 
barely possible, when we include some of the stores 
in the larger cities, that costs may run as high as 
18 per cent because they have risen rapidly of 
late.” 

Mr. Sheets’ statement supporting the contention 
that the cost of doing business to the local retail 
merchant is less than either that of the mail-order 
house or the big department store was an eye- 
opener to the Commission, the members of which 
have gathered the impression from evidence here- 
tofore submitted that one great advantage enjoyed 
by the mail-order house especially and by the big 
department stores to some extent is the fact that, 
because of its assumed superior organization, it is 
able to do business on a smaller margin than the 
neighborhood retailer. 


A Safety Razor Story 


OME very interesting testimony was put into the 
record by Henry C. Brown of the Victor Talk- 
ing Machine Company, who recently canvassed the 
safety razor industry to determine the truth of the 
statement heretofore made that the Gillette Com- 
pany has secured a practical monopoly of the safety 
razor business, and that any law legalizing price 
maintenance would enable it to drive out all com- 
petitors. The results of his investigation were set 
forth in a series of letters which Mr. Brown filed 
with the commission from the Durham Duplex 
Razor Company; Kampfe Brothers, makers of the 
Star safety razor; the Gem Cutlery Company, mak- 
ers of the Gem razor, and half a dozen other con- 


cerns. 
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It was stated in these communications, which 
closely tallied with each other, that the Gillette 
Company now produces only about one-tenth of 
the safety razors, having an annual output of about 
780,000 razors and approximately 6,000,000 pack- 
ages of blades per annum, while two or three of 
the Gillette Company’s competitors produce from 
750,000 to 1,400,000 each. The letter submitted by 
Mr. Brown, which was received by him from the 
Durham Duplex Razor Company of Jersey City, 
N. J., was typical of the entire symposium, and 
indicated that the Gillette Company’s alleged mon- 
opoly was highly imaginary. 

“The Durham Duplex Razor Company,” said this 
communication, ‘made its first shipment of razors 
in 1909, and consequently has been in business now 
for eight years. During that period and up to the 
present date we have actually sold more than 6,100,- 
000 razors. During the year 1916 alone we sold 
1,399,348 razors. 

“As a matter of comparison, we might say that 
the Gillette Safety Razor Company, in a circular 
which they recently issued in connection with a 
stock sale, stated that during the year 1916 they 
sold approximately 781,000 of these razors. The 
Gillette Company has been in business perhaps 12 
or 15 years longer than the Durham Duplex Razor 
Company, but you will see from the above figures 
that during the past year our company sold approxi- 
mately 618,000 razors, or nearly 80 per cent more 
than the Gillette Company. 

“The distribution of Durham Duplex Razors in 
the United States covers perhaps more than 60,000 
dealers, and there is scarcely a town of any size 
in this country where Durham Duplex razors and 
Durham Duplex blades cannot be purchased. In 
addition to this we have exported our products to 
practically every country in the world, and our 
export business to Australia, New Zealand, South 
Africa, India, all South American countries, Mexico, 
France, Italy and Spain, is of considerable propor- 
tions.” 


, 


No Monopoly Here 


If these razor people get a valuable advertisement 
out of the hearing before the Federal Trade Com- 
mission they will at least render the public the 
valuable service of disabusing its mind of the idea 
that any manufacturer by maintaining a high price 
and advertising his goods widely can build up a 
monopoly against wide-awake competitors. 

The commission has adjourned the price-main- 
tenance hearings until the 15th instant, when a 
half a day will be allowed both the advocates and 
opponents of the Stevens bill to present their views. 
Those who are working for price maintenance hope 
the commission’s report will be ready in time to 
be of service in the coming winter’s compaign to 
put through Congress a well-balanced bill legalizing 
the maintenance of reasonable resale prices. 


Cutting Down Delivery Service 


1 gp Commercial Economy Board of the Council 

of National Defense is making real progress in 
bringing about economy in the delivery service of 
retail stores. It has finally begun to concentrate 
upon the right end of the game—that is, working 
up public opinion in favor of carrying home parcels, 
cutting down orders for goods on approval, and 
doing away with the C. O. D. nuisance. 

So effective has this work been in many sections 
that retailers are reporting substantial savings in 
delivery service. This is the crux of the whole 
matter, and if the public will only keep up the good 
work it is safe to say that ultimately the consumer 
will share with the dealers in substantial savings 
that may be made. 
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Up in Canada they are making a tremendously 
aggressive campaign under the “tote your own 
bundle” slogan. The Lady of the Snows is a trifle 
hard to interest in new enterprises, for her people 
are distinctly conservative, but after she gets going 
she does things with a rush. 

“Don’t ask a fighting man to carry your parcels,” 
is the way they put it in the Dominion, and most 
of the sizable cities and towns have organized move- 
ments in which all the leading merchants are co- 
operating to educate the people to “carry parcels 
when possible” and to “avoid returning purchases.” 
The good work is making rapid progress, and sub- 
stantial results are reported by the leaders in the 
propaganda. 


How a Nonpartisan Government Works 


The two leading political parties in Canada, the 
Liberals and the Conservatives, have cast parti- 
sanship to the winds while the war lasts and have 
formed a “Union” government, in which the cabi- 
net is about equally composed of prominent men of 
the two organizations, an example the United States 
might do well to follow. This Union government 
has appointed a committee corresponding in some 
respects to our National Economy Board, and by 
vigorous canvassing the leading merchants of the 
Dominion are being banded together to help the good 
work along. The organization is thorough and effec- 
tive, and enthusiasm is being aroused among the 
people to boost the project. 

In the city of Halifax, for example, twenty of 
the leading storekeepers are spending real money 
in cooperation with the Union government paying 
for a solid page advertisement in the local papers 
every few days calling attention to the object of 
the movement. Here are a few extracts from a re- 
cent broadside: 

“The government makes this request of retail 
merchants and the public at large: Avoid waste in 
labor, capital, and material equipment, and thereby 
release men and capital for the defense of the na- 
tion. To conform to the government’s request retail 
merchants of Halifax ask that, as far as convenient, 
patrons carry the smaller parcels, avoid making ex- 
changes of merchandise by making selections at the 
store instead of having goods sent on approval. 


Some Sound Injunctions 


AKE careful selection a habit. But only 

that which you are going to keep. Avoid 

C. O. D. purchases whenever possible. Save the 

man power, reduce the overhead cost, and so ulti- 
mately reduce cost to consumer. 

“The draft has selected more than two thousand 
men from our district. In the delivery department 
of the retail stores alone it is estimated one-third 
of the men will be taken. 

“The government says that the places of these 
men cannot be filled by taking men from occupa- 
tions more vital to the conduct of the war. Mer- 
chants and the public must organize to meet this 
condition before it becomes acute. Similar action 
is being taken in other cities of the country. 

“Every citizen can do his bit. Opportunities to 
serve in this war have come to.few, but is spreading 
to all. 

“This is your opportunity. England, smarting 
under bitter experiences, due to delay, urges Can 
ada to act immediately. 

“France allows but three deliveries a week. The 
government asks that you help reduce deliveries.” 

In a chat with a Halifax merchant, when I was in 
that interesting city a few days ago, he told me the 


(Continued on page 80) 
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By Hon. WILLIAM C. REDFIELD 





“Ifwecan pullasateam 
there is only one ‘re- 


Address delivered before The Editorial Conference, 
Tuesday, Oct. 13, 1917, at the Automobile Club of 
America, New York. 

Through the business press Secretary Redfield sends 
this war message to American business men, explaining 


grasped its significance to your children, to your 
daughter? Why is she spared by the happy acci- 
dent of geography, possibly temporarily spared, the 
fate of the daughters of equally respectable families in 
northern France, who are taken of the ages from 
eighteen to twenty-five into Germany to become the 
officers’ servants? ‘ 

Will you please think of that incident as regards your 
own family and consider what particularly novel kind 
of devil it is that is abroad in the world to whom and 
to whose followers such things are normal, natural, 
the outcome of a philosophy that means that and worse 
for you and your children and for me and mine? For 
we are not engaged in a contest for materia! things, 
for money, or for territory, or for power, or influence, 
or for a place in the sun; in the last analysis, we are 
engaged in a conflict against hideous evil in the world, 
evil enthroned in high places, evil which for its own 
purposes would willingly take you and yours, which has 
not hesitated upon our own soil to promote sabotage 
and slaughter, fire and explosion, and which does not 
reckon at all human values, if so by it it may be en- 
throned in power. * * * 

Gentlemen, you are not helping the United States 
alone in a war when you subscribe to a Liberty Bond; 
you are doing that, but you are doing a lot more. You 
are joining with all men of all races and all faiths to 
the undoing of an evil which threatens you and has in 
some part destroyed them. You are standing side by 
side with the men of Asia and Africa and Europe and 
South and North America in one common cause against 
a hideous wrong. * * * 


NIRST of all, what does the war mean? Have you 


The Ways of War 


The ways of commerce are commonly the ways of 
peace. But the ways of commerce now are the ways 
of war, for this war differs from all other wars in one 
great particular. It is not the army alone that fights, 
but such is the altered character of modern war that 
the whole nation must be one fighting unit, all of us 
from the smallest to the greatest, from the youngest 
to the oldest. The boys in France are merely the 
spearhead of the United States; that power that actu- 
ates the spearhead comes from here. If we weaken 
here, they fail yonder. 

Now, it is because the nation in all its forms and 
capacities is in this war as one great unit that com- 
merce has turned over from her peaceful pursuits and 
itself become a war weapon. I wish we could grasp the 
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simply and forcefully the “Trading with the Enemy” 
Act and again defining our position in the Great War. 
Several hundred editors of business papers acclaimed to 
the speaker the loyalty to the Administration of the in- 
terests served by their publications. 


necessity of that unity of purpose and unit of action 
fully; I wish the farmer planting his winter wheat 
could realize that the boys yonder are strengthened by 
each additional acre that he plants. I wish that your wife 
and mine and our children when they eat less butter 
and less meat knew that the men of France were the 
stronger for the sacrifice; I wish when we go without 
some expenditure that we may save, that we understood 
the enemy was the weaker because we had made the 
sacrifice. 

We have got—you and I—if we are going to win this 
war—to be one great united war weapon; all of us, 
child and mother and father and grandparents—every 
body. We must all be one, and with that there is no 
fear. The only fear that there can be is that the hun 
dred millions of us shall not be as one. 

Now, commerce is used as a war weapon in two 
ways. First, it is used to provide the nations asso 
ciated with us in the war with the means of warfare; 
and, second, it is used to see that our enemies do not 
by direction or indirection obtain anything that comes 
from our shores which we can prevent. There is a 
third element in it, the element of conservation, which 
has to do not with economy of money, as I think is too 
often thought, but with the saving of that of which 
we have but little to the use that must be made of it 
in the war and the using, on the other hand, of that 
of which we have abundance in its place. 

Now, the acts affecting commerce are ‘those control 
ing the large acts, the serious ones, those controling 
exports. Quite as important, but not so much talked 
about is that phase of Trading with the Enemy Act 
which controls imports, and then the Trading with the 
Enemy Act itself. 


Unification Essential 


be situation we face is something like this: If our 
industrial power can be unified, if our agricultural 
power can be unified, if our financial power can be uni- 
fied, if our man power can be mobilized, then there is 
but one end to this thing, for in those respects we alone 
are stronger than any two of the nations engaged in 
war. If we can get ourselves together and pull as a 
team, there is only one result, and the laws I speak of 
are a part of that process. 

We are exerting the greatest effort in the history of 
the land. I cannot give details of that exertion in all 
its forms, but enough has been said to you in public 
of what is being done in the way of building merchant 
vessels to have you know that no such effort in that 
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single direction has ever been exerted by any people 
anywhere. 

On top of that is the enormous naval construction, 
of which I can only say that it includes vessels by 
hundreds. On top of that is the enormous demand for 
railway apparatus and appliances. We bid fair to 
make up by construction of American railways in Eu- 
rope for what we failed to construct in the United 
States in the last few years. 

I wonder how many of you would have dared believe 
four years ago that we would have American railways 
running in Europe, numbering their locomotives by 
hundreds and their cars by thousands. But such is 
the fact. If you want to try the possibilities of buying 
some railroad apparatus try and get a locomotive de- 
livered early and see where you come out. That whole 
great industry, the whole great steel industry of the 
country is itself unified on this job. 

Now, we are not certain yet that we are going to 
have, even with all our power, enough, first, for our- 
selves; second, for our associates; and, third, anything 
for the neutrals to whom it seems to be safe to sell any 
goods in these days. That has got to be determined 
yet. 

One thing we are mighty certain of, the margin is at 
least so near that it doesn’t seem wise to sell anything 
except to carefully safeguarded neutrals, and we must 
be sure that no American boys are killed for lack of 
what our industries can do, and that our allies do not 
suffer for lack of what they do. 

And consequently the principle which lies behind 
the restriction of exports is the principle of conserva- 
tion; that our industry shall be so controlled as regards 
exports that after our own needs are satisfied, what 
we sell shall be used to support our associates, and 
what we have left over shall go as freely as we may 
to places where it is safe to have it go and to persons 
who use it wisely. 

That is the simple principle that lies behind the 
whole question of the restriction of exports. 

Now, the restriction of imports is not our own; it 
is imposed upon us, but we are the beneficiaries. At 
the bottom of it lies the same reasoning precisely. 

For example, big as we are, we are not yet sufficient 
unto ourselves. I think one of the things we are going 
to get out of this war is a realization that you and I 
belong to the family of nations. We are a big brother; 
I hope we will have the brother spirit and lay the em- 
phasis on that rather than on the bigness—we are a 
big brother, but there are others in the family, too. 
And, in the name of God, the little children have got 
to be looked after by the big brothers lest that happen 
to them in the future which has been happening to 
them in the recent past! 

But we do not yet produce tin in the United States. 
I have the keenest possible desire for the success of the 
tin industry in this country. Tin is precious, and we 
don’t grow it in this country, yet. I doubt if we ever 
will. I think all the mines of tin that we have found 
have been planted mines of to-day. 

There are certain other things. You take an ordi- 
nary tin can and there are lots of things in it that we 
can’t produce of ourselves. For instance, tin, and then 
the palm oil which is used in the process, and other 
things. We don’t produce the palm oil; we don’t produce 
enough manganese to satisfy our needs, though we are 
producing a lot more than we did. We have not yet 
made rubber, one of our regular needs in this country; 
and I think many American coffee growers have thus 
far come to grief. Many of these things we must get 
from abroad. 

Then We Squirmed 

OW, Great Britain and France control the sources 

of supply, for example, for tin; to a considerable 
amount for wool; to a considerable degree for man- 
ganese and rubber and other products, and Great 
Britain feels, as we feel, that her products must be 
carefully controlled in their export so that they can- 
not reach, even by indirection, the hands of her enemies. 
And so she says that they must be absolutely embargoed 
except when licenses for sufficient cause shall be 
granted; and she requires very strict knowledge of the 

disposition of the goods before she allows them to go 
out. 
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We squirmed under that a year or more ago; we 
are doing it ourselves now. Circumstances alter the 
cases! 

So one of the phases of the “Trading with the 
Enemy Act” is the control by the President of imports. 
It had to be general in order to be specific. It is not 
meant to be, it is not at all likely to be exercised in a 
general way; it means simply that a body—in this case 
the War Trades Board—shall be authorized to issue 
licenses to import prohibited products, and shall im- 
port them under such restrictions as that they shall be 
free for our use, but not free for misuse in the sense 
of being sold to the enemies of the common cause. 

Let me illustrate that by a case which occurred not 
long ago of a gentleman in one of our cities who had 
an excellent opportunity to sell manganese ore in Nor- 
way. I shouldn’t say that much without saying that 
when his attention was called to the fact he voluntarily 
canceled the sale. Now, very obviously, the mere fact 
that you and I could make money selling manganese 
ore to anybody nowadays doesn’t justify the sale; we 
need that ourselves. Our steel industry requires it. 
We want every pound we can get, and it would be the 
highest impropriety for any American in these days 
to export manganese ore. 

So in the same way, if somebody, if somebody outside 
this country would offer: you a fancy price for pig 
iron, it would be your patriotic duty to refuse to sell 
the pig iron; we need it here; our country needs it. 

Now, those are the principles which underlie—I 
think they are very simple, very clear—the restrictions 
of exports on our part and the restriction of imports of 
the prohibited articles from foreign countries. They 
both mean the concentration of the world’s power 
against the evil we are fighting. 


Not Drastic Legislation 


NO: the daily press has somewhat erred in its char- 
acterization of the “Trading with the Enemy Act” 
as drastic legislation. I grant you thatgeading it, it 
reads that way, but as a matter of fact it is rather the 
reverse. It proceeds to state a number of things that 
are prohibited. 

We had something to do with the drawing of the 
act; it was prepared after weeks of thought by officers 
of the Department of Justice and the Department of 
State and Department of Commerce, with the assistance 
of officers of the Treasury Department, and was pur- 
posely made to be just as inclusive as possible; and 
then a gate was put in the act so as to let everybody 
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out that had a right to go out and keep everybody in 
that ought not to go out. 

The restriction of the act will exist whether there 
ig any act or not. It is and has long been the law of 
nations that in time of war all communication with the 
enemy of all kinds is prohibited. It didn’t need this act 
to make it impropriety, an act of wrong, to sell goods 
to the German in Germany, or to ship goods to South 
America, knowing that by that means they would reach 
Germany, or reach anybody so as to aid Germany— 
that is just as strongly forbidden if this act were re- 
pealed to-morrow. The prohibitions of the act are not 
new; they are simply clearly stated and made plain by 
the language of the law—but they existed before. 

The law, then, provides a clarification of these facts 
making it perfectly plain what trading is, defining it, 
defining very clearly with whom trading is forbidden; 
that is to say, defining enemy and defining ally of 
enemy; but it does not make new law when it does 
that; it merely states what was the law before. 

Then it proceeds to provide a system of licenses 
whereby anything which is unlawful in the act or with- 
out it, of that character can be legalized by a license. 

That is the whole and center and substance of the 
“Trading with the Enemy Act,” the restating plainly 
and definitely of existing law and the providing of 
licenses to do, under proper circumstances, anything 
thereby declared to be lawful. 


The Purpose of the Bill 


A= really, further than that, there is very little to 
be said as to the law and its purpose. But it may 
interest you to call attention to the point of view held 
of the law by the committees of Congress that approved 
it. The Senate Committee said: 

“The purpose of this bill is to mitigate the rules 
of law which prohibit all intercourse between citizens 
of warring nations and to permit, under careful safe- 
guards and restrictions, certain kinds of business to 
be carried on.” 

Observe, therefore, that it is permissive from what 
I read from the opinion of the Assistant Attorney Gen- 
eral, who took part in drawing the act and in which 
he says: 

“The present bill is less stringent and designedly 
so than the present English act, and it is less 
stringent than the law of trade with the enemy as 
laid down by our courts, for it provides for a system 
of licenses by which any act or business forbidden by 
the bill may be licensed to be done under proper 
conditions.”, 

So that you have had the Senate and the Executive 
viewpoint, and now the House Committee say concern- 
ing it that “the chief objects of the bill are to rec- 
ognize and apply concretely, subject to definite mod- 
ifications, the principle and practice of international 
law interdicting trade in time of war.” 

Now, there is in the bill, however, a very original, 
as far as I know a novel clause—I am not sure whether 
anything like it exists in Great Britain or not; I have 
never heard of it certainly, anyhow; but certainly some- 
thing which is entirely novel to our law, our practice, 
and that is the creation of the alien property custodian. 

I need hardly say to you that there is a very consid- 
erable amount of property belonging to enemies in 
this country, money which has been invested by Ger- 
mans or Austrians or others before the war. A very 
considerable body of stock in a good many corporations 
is so held. 

Chis clause provides a custodian, an official custodian 
to whom all interest, dividends, etc., belonging to such 
enemies or enemy allies can be paid. 

In the original bill it had to be used for certain 
purposes, but in the present form it may be used to 
purchase Government bonds, so that in that way the 
property of enemies may be used to finance the war 
against them, with the understanding, which is a very 
interesting one and one which is the act of a good sport 
like Uncle Sam, that this property is not confiscated, 
but it is by the alien property custodian to be pre- 
served and after the war Congress may, at its own 
will, dispose of it as it sees fit; which means, of course, 
that it is quite possible, I think it quite probable, that it 
will be returned after the war intact to its original en- 
. 














T the close of Secretary Redfield’s ad- 
dress, the toastmaster, Editor Roy V. 
Wright of the Railway Age Gazette, said: 


A 


“Just a@ minute, gentlemen. It is my 
great pleasure, Mr. Secretary, to translate 
this applause into a sincere vote of appre- 
ciation and thankfulness for the inspira- 
tion that you have given us and for your 
message. As business paper editors, we 
will go back to our desks with a greater in- 
piration and with a better knowledge in 
order that we may do our little bit in this 
great war. 

“And I think I can read another note in 
that applause, and that is a vote of confi- 
dence in the administration that you repre- 
sent. (Applause.) We realize that those 
of you who are surrounding our President 
are carrying tremendous burdens in these 
days, burdens greater than men ever had 
to carry before, problems so big that we 
wonder how you live up under it all. We 
want you to feel that our prayers are with 
you, and every one of us is pushing his pen 
as hard as he can to back you up in the 
great work. We thank you, Mr. Secretary.” 
(Applause. ) 




















emy owners, we having had the use of it meanwhile for 
our own purposes. 


Novel Legislation 


HAT, I think, is an entirely novel piece of legisla- 

tion. It has certain interesting adjuncts. A debt due 
to an enemy or to an ally of an enemy can be paid 
to the alien property custodian and a full discharge 
thereby had of the debt, so that obligations due to 
Germans or Austrians or Turks or Bulgarians can be 
canceled by the payment to the alien property cus- 
todian in this country. 

Now, I think that, with one exception of a great 
deal of interest to you, constitutes the weight of that 
measure. The exception has to do with patents. 

It is deliberately left open in the bill for an Amer- 
ican citizen to obtain, providing Germany shall re- 
ciprocate, patents in an enemy country during the war 
and for our enemies to obtain patents in this country 
during the war, and it is also provided that any Amer- 
ican manufacturer or industry may apply to the Presi- 
dent or to the War Trades Bureau, where it has been 
placed by the direction of the President, for a license 
to use, during the war, any patent belonging to an 
enemy or to an ally enemy existing and valid in this 
country. 

He may use that patent if he secures a license for 
a very small fee, limited, I think, to $100, but he must 
pay 5 per cent of the value of the articles which he 
makes under that patent to the alien patent custodian. 

At the end of the war the law provides that the 
foreign owner may sue in our courts within a year for 
a royalty for the use of that patent, and if he recovers, 
the law provides, however, that any defense which 
would ordinarily be made against such a unit shall be 
valid. In that case, if he should recover, then this 5 
per cent fund that he has paid in, so far as it goes, 
shall be used to pay the judgment. And if he does not 
recover, or if during the year he does not bring suit, 
then the 5 per cent is to be refunded to the American 
user. 

Now, that is a principle of a great deal of value and 
already in one important case has been brought to my 
attention by parties desiring to avail themselves of im- 
portant patents now existing in this country. 

I think I have covered the substance of the measure; 
I am not much concerned with its letter. The letter of 
a law has always to look rather firm, not to say severe 
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or stern. The spirit of law is another and a very differ- 
ent thing. It has been placed so far as its administra- 
tion lies in the hands of the War Trades Board. 


In Hands of Practical Men 


f fai Board is composed of a representative of the 
Department of State, Department of the Treasury, 
Department of Commerce, the United States Shipping 
Board, the Department of Agriculture—I think one 
other; there are six, as I recall. It is the Export Ad- 
ministrative Board under another name, with the addi- 
tion of a representative of the Treasury and of the 
Shipping Board. 

The men are practical men, and not so far as I re- 
call them men who were governed by officials before the 
war. The representatives of the Department of Com- 
merce is Mr. Thomas D. Jones, who was its representa- 
tive on the former Exports Administrative Board. 
Licenses for any act substantially under the law shall 
be applied for to the War Trades Board. The Depart- 
ment of the Treasury, however, is placed in control of 
the exports of gold or of credits or of exchange under 
the law. 

It is possible, you know, to export credit by wireless; 
it has been done and done a good deal. That is no 
longer possible. That is placed under the control of the 
Treasury Department. The final authority as to the 
clearances of vessels that have upon them articles pro- 
hibited to be exported is placed in the hands of the De- 
partment of Commerce. It is simply another one of the 
war weapons. It completes the cycle. 

Here in our free country, where we have preached 
individualism and believed it was sufficient for all cir- 
cumstances, has arisen something so malign, so serious, 
that almost without objection, so far as I know, without 
serious objection, anywhere, we have given up the free 
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right to trade where we will and have concentrated 
the peaceful power of commerce into a mighty weapon 
of war. 

It is, of course, true that a very considerable amount 
of food has gone from the northern neutrals into Ger 
many—meat, cheese, milk, butter, a great deal. I don’t 
think it has been especially concealed. Our attitude or 
that matter is very simple and very, very clear. It has 
been plainly expressed, there is no reason why we 
shouldn’t state it, that we will not sell to anybody any 
thing which is going to be sent into Germany and help 
her to kill our boys, nor will we sell to anybody any 
thing which they can use to replace something that they 
sell to Germany to help kill our boys. 

If, now, any people advantageously located to our 
enemies have domestic needs independent of any export 
trade of theirs, needs which they cannot satisfy, be it 
food or fodder—which are the two things chiefly con 
cerned—our point of view is tell us the facts, lay your 
whole cards on the table—export cards, cheese cards, 
milk cards, cream cards, butter cards, beef cards, al! 
cards; spread them out where they can be seen. Now, 
tell us what your people need. 

We are ready on those facts—only on those facts, 
with a clear and definite understanding to render any 
assistance possible. We furnish nothing for resale nor 
nothing to supply anything else which has been resold 
or is to be, but on those facts, we are ready to go to 
our people and say: “You eat less of this and less of 
that and save” and we will sell you all we can spare for 
those needs, under those circumstances, after our own 
people have had what they need and after the nations 
associated with us in the war have had what they need, 
you shall have a share for your domestic needs of what 
is left. That is all there is of it. It is perfectly simple 
and perfectly plain, but it is entirely firm. 














The War Ways of Commerce 


“The ways of commerce are commonly the ways 
of peace. But the ways of commerce now are the 
ways of war, for this war differs from all other 
wars in one great particular. It is not the army 
alone that fights, but such is the altered character 
of modern war that the whole nation must be 
one fighting unit, all of us from the smallest 
to the greatest, from the youngest to the oldest. 
The boys in France are merely the spearhead 
of the United States; that power that actuates 
the spearhead comes from here. 
here, they fail yonder.’ —Secretary Redfield. 
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Kentucky Dealers Meet 


Blue Grass Association Holds Second 
Convention Within the Year — War 
Causes Change in Meeting Place and 











Affects Attendance 


HE attendance at the Kentucky Retail Hard- 
- ware and Implement Dealers Association held 
in Lexington, Oct. 30 to Nov. 2, inclusive, 
was below normal. The caustic critic viewing the 
attendance would have been inclined to say that 
the stay-at-homes were affected by the hold-backs 


Secretary Jack Stone and his gang halted long enough 
for the Graflex man to snap 














or the hook worm, but the optimist or the analyst 
who knew hardware conditions and the hardware 
merchants of the Blue Grass State would have 
found the true reason in the fact that there is 
hardly a store in the entire State that has not been 
affected by the new national army. Stores, pro- 
prietors, sons, head clerks and other clerks have 
temporarily laid aside the order book for the mus- 
ket, with the result that a shortage of help exists 
and in the busy stove season brought on by an 
early cold spell over the entire State, made it im- 
perative that these men forego the pleasure of at- 
tendance at the annual convention and attend to 
business and stay at home. Those who did attend 
the convention, however, came in the right spirit, 
and with the co-operative idea foremost in their 
minds made up in enthusiasm and service for their 
lack of number. 

The meetings were held in the Phoenix Hotel, 
where the service is decidedly above par. The ex- 
hibits were held in a large tobacco warehouse in 
another part of the city, where a number of promi- 
nent manufacturers displayed their wares in a 
most attractive manner. 


President Funk Speaks 


HE sessions opened on Tuesday morning, Oct. 

30, and after singing “America” the convention 
was addressed by President W. H. Funk, who de- 
livered the annual address as follows: 

For the first time in the history of our association 
we are assembled in convention the second time in one 
year. At our last meeting in February you will recall 
that by a resolution we received into our ranks the 
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implement dealers of the State, and our organization 
name was changed to “The Kentucky Hardware and 
Implement Dealers’ Association.” 

This addition to our membership brought about addi 
tional responsibilities. The first puzzling question 
presented to the executive committee was at what time 
of the year the convention should be held. The imple 
ment people presented their claims to the effect that 
November was the better time, from the fact that more 
contracts were made at that time for future goods 
and the exhibitors would do a bigger business at the 
convention, all of which would redound to the good of 
the association. Your executive committee felt a hesi- 
tancy about making this decision, so that the question 
was put to the whole membership by card, with the 
result that a large majority voted to hold the conven 
tion in the fall. We have carried out your instructions 
to the best of our ability, and while we have been 
handicapped more or less by the abnormal conditions 
brought about by the war, we render our report feeling 
that you will take into consideration the obstacles under 
which we have labored. 

All our working and planning to put on an exhibit 
in the armory at Louisville went for naught when the 
Government took over that building for its own use. 
This made it necessary for your committee to start 
at the beginning again, and the result of their efforts 
puts you here to-day in the hospitable city of Lexing- 
ton, where we have always been received as most 
welcome guests and where, with your co-operation, we 
can have the best of conventions. 

Since we last assembled many notable events have 
transpired. Our country within that time has changed 
from a neutral to that of a belligerent. Our Govern- 


Left to right—Harry B. Owens of the E. C. Atkins Co 
John G. Cramer, secretary Phoenix Hotel. John Skain, 
mayor of Lexington 
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Jimmy Carroll and a couple of other live wire 
the Simmons Hardware Company 








ment, patient through numerous almost unbearable 
provocations, and suffering insults and injuries repeat- 
edly on both land and sea, was compelled at length to 
draw the sword in defence of our rights as a free 
nation. 

Everybody’s Job 

It matters not what our individual opinions have been, 
or are now, as to whether we should have gone in 
sooner or later, or not at all; we are in, and our coun- 
try has a right to expect every individual to do his 
part, whatever that may be. 

All our national energy, heretofore devoted to the 
accomplishment of those ends towards which civiliza- 
tion was striving, has been diverted to the one great 
aim of prosecuting the war, The immensity of the 
task none of us can fully realize. Millions of men, 
billions of money and hundreds of thousands of tons 
of provisions and munitions will be required. To suc- 
cessfully meet this demand there must be united the 
efforts of all our citizenship. The needs of the Gov- 
ernment come first always. There must be co-operation 
on the part of every business with the Government, 


Left to right—C. O. Le Compte, crow killer and Dupont 
representative. B. J. Durham of Danville, Ky, was 
caught saying, “Just a moment” 
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and of the Government with all business. The business 
fabric of our whole country must be held intact; in 
fact, this is primarily an economic war, and our under- 
taking to bring it to a successful conclusion is a 
gigantic business proposition. It can be, must be, and 
will be done. 

The part to be played by the hardware dealer 
manifest. 
line are 


is 

It is through him that the necessities in his 
marketed. Unquestionably it is his duty to 
keep a requisite stock, to maintain the usual business 
activities and to contribute his part toward keeping 
open every business channel. In carrying out this idea, 
we dealers are brought face to face with problems so 
difficult that we can hardly see the solution. The 
extraordinary high prices, the increased cost of doing 
business, the loss of competent clerks by draft and 
otherwise, give us many uneasy hours. 

Prices have crept up and up, and while some dealers 
were bold enough in the beginning to buy heavily and 
almost to the point of speculation, others have only 
covered their immediate needs and paid the prices as 
they advanced. Only a prophet knows what is best to 
do now. All of us, perhaps, can feel satisfied that there 
will be no radical decline in prices in our line. The 
most serious question is whether goods can be obtained 
at any price. The scarcity of raw material, the in- 
ability of the manufacturers to fill contracts within a 
reasonable length of time, the uncertain deliveries on 
the part of the transportation companies, leave the 
manufacturer, the jobber and the dealer in the same 
uncertain attitude as to what they can expect. The 
Government’s action may steady the price, but it prob- 
ably will not help as regards the scarcity of materia] 
that it has priced. In other words, it seems that we 
are facing a condition like this: it is not so much the 
price as the question whether we can get the goods at 
any price. 

The opinion of the majority is that we might as 
well reconcile ourselves to the fact that our volume 
will probably be reduced in our next year’s business, 
most certainly our volume in tonnage. While our cus- 
tomers, especially our farmer customers, are in a better 
position than ever before to pay these high prices, still 
there is a tendency throughout the country to econo- 
mize, or rather, to retrench, and it is bound to have its 
effect in our volume. In the meanwhile, it is up to the 
dealer to protect his own interest as to the price asked 
for his goods. It is queer reasoning on the part of a 
dealer who figures that he should sell an article at 
less than present wholesale price because he happened 


Left to right—Al Becker, the popular Cincinnati hard- 
ware man. Frank Cassell, sales manager Belknap 
Hardware Co., Louisville, Ky. Frank knows every 


dealer in Kentucky by his first name 
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Banquet of Pittsburgh Retail Hardware Dealers 






Mere are the joy members of the Pittsburgh Retail Hardware Dealers’ Association flashed at a banquet held 
f 


t Hotel Chat Nov. 2. 


am 
Kelly. 








to have bought earlier and at a better price. He is 
as much entitled to the advance on the market on his 
hardware as the farmer is on his livestock. Most 
certainly he will have to take his loss when the market 
declines, and he may as well prepare for that condition 
when he has it to face. And then, too, while cheating 
himself out of that to which he is really entitled he 
is probably depriving his competitor likewise of a 
legitimate profit. Follow the market, get the price and 
allow your neighbor to do the same. 


Know Your Competitor 


Wherever it is possible the formation of local clubs or 
associations will do more towards simplifying the price- 
getting problem than any other one thing. This does 
not necessarily mean price fixing, but the very fact 
that you learn to know your competitor better will 
dissipate a lot of preconceived ideas as to his cussedness. 
In the great majority of cases you will find that your 
competitor has neither horns nor cloven hoofs. Each 
will learn that the other really wants a fair profit and 
will not be afraid to ask one himself. 

Through this crisis our success as hardware men de- 
pends mostly on our individual efforts. This holds true, 
of course, at all times, but at this time especially there 
is need for hard work and close figuring. We also have 
the chance of a lifetime to rid ourselves of out-of-date 
and shop-worn goods. Get them out, brush them up 
and push. 

Prompt payment of accounts should be insisted upon. 
Our customers are in the best of shape financially, and 
there is no reason on earth at this time for long-time 
credits. If collections are carefully watched after, stocks 
kept clean and attractive, and discounts religiously 
taken, the dealer should have no fear about riding out 
the storm safely. 

Add to these efforts of his own a willingness to take 
the benefits of association activities, a habit of reading 
his trade papers and using the assistance offered by the 
national office, the dealer can feel sure that any misfor- 
tune befalling him will be from causes beyond his con- 
trol. 

On Wednesday morning Secretary J. M. 
read his annual report. 


Stone 


Traveling Men in Charge 


ae traveling men then took charge of the meet- 
ing and entered into a most important and in- 
teresting discussion relative to the many relation- 
ships between the traveling men and the retailers. 

Harry Owens of E. C. Atkins & Co., Indianapolis, 
Ind., delivered a straight from the shoulder address 


The speakers were Roy F. Soule, ‘ 
It was a big evening of good fellowship, for which the Pittsburghers are thanking the committee, Louis 
J. Heckler, chairman; Theodore Backoefer, George H. Klauss, H. P. Beighley and W. F. 





Editor of HARDWARE AGE, and Hon. M. Clyde 


McQuiston 





on the treatment due traveling men, which met 
with hearty applause from the assembled retailers. 

On Thursday afternoon Roy F. Soule, editor of 
HARDWARE AGE, spoke to the dealers on practical 
salesmanship. His address was a forceful argu- 
ment for better merchandising, and was toned up 
with a series of human interest stories illustrating 
his points. Herbert Sheets of the National Retail 
Hardware Association then delivered a chart lec- 
ture on the condition of the hardware business in 
the United States. 

On Friday Tom N. Witten of Trenton, Mo., de- 
livered an address in which he gave facts and fig- 
ures relative to the working out of community 
problems. Tom Witten is perhaps the best posted 
man in America on this subject, and his quaint, 
droll manner of expression instantly made a hit 
with the Kentucky dealers. 

At the close of the convention the following 
officers were elected for the ensuing year: 

President, Gus Albrecht, Jr.; vice-president, C. F. 
Troutman; second vice-president, A. T. Byron; 
treasurer, M. D. Jordan. 

The attendance at the convention on Thursday 
and Friday was greatly increased, many dealers 
who could not leave for the entire week coming in 
for the last two sessions. , 

The Kentucky Hardware and Implement Dealers 
Association has among its membership the most 
sterling merchants of the State and its meetings 
are conducted with a vigor and snap characteristic 
of the State. 


Men Who Sold the Bonds 


‘i salesmen who obtained the subscriptions for 
more than $42,000,000 of the second Liberty 
Loan bonds, representing the hardware, metals and 
allied trades of Greater New York, were given a 
luncheon at the Hardware Club, Nov. 3, as guests 
of the Special Liberty Loan Committee which cov- 
ered the hardware section. Covers were laid for 
66 bond sellers and 15 of the 20 committeemen who 
could be present. The absentees missed a rare treat. 
William A. Graham, chairman of the executive 
committee, and toastmaster, reviewed the various 
stages of the canvass which placed hardware men in 
the lead as bond subscribers. 
Mr. Graham introduced Donald C. Thompson, a 
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star official war photographer, who has passed the 
last three years in Europe covering war work. 

Mr. Thompson’s vivid entertainment consisted of 
hitherto unshown war pictures and his inimitable 
explanations. At the close he was given a rising 
vote of thanks. 


General Manager of Sales 

J G. DEERICKS has been made general manager 
“+ of sales of the Pittsburgh Steel Co., Union Ar- 

suilding, Pittsburgh, succeeding Edmund 
Steytler, who died at Atlantic 
City, Oct. 8. He has been iden- 
tified with the steel trade in va- 
rious capacities. He went to 
Pittsburgh some years ago, and 
was in the sales department of 
the American Steel Hoop Co. 
when that concern and the Na- 
tional Steel Co. moved their of- 
fices from New York to Pitts- 
burgh, both companies later be- 
ing absorbed by the Carnegie 
Steel Co., Mr. Deericks then go- 
ing in the sales department of that concern. Later 
he went with the American Steel & Wire Co., in its 
New York offices, and had charge of sales of its wire 
products to manufacturers in the Eastern district. 
In April, this year, he left the American Steel & 
Wire Co. to accept the position of assistant general 
manager of sales of the Pittsburgh Steel Co. 


cade 


J. G. Deericks 


Coming Conventions 


PAINT MANUFACTURERS’ ASSOCIATION OF THE 
UNITED STATES CONVENTION, Blackstone Hotel, Chi- 
cago, Ill, Nov. 15, 16, 1917. George B. Heckel, 
secretary, 636 The Bourse, Philadelphia, Pa. 

OKLAHOMA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Oklahoma City, Dec. 4, 5, 6, 1917. W. B. 
Porch, secretary, Oklahoma City. 

WESTERN RETAIL IMPLEMENT, VEHICLE AND 
HARDWARE ASSOCIATION CONVENTION. Kansas City, 
Mo., Jan. 15, 16, 17, 1918. H. J. Hodge, secretary, 
Abilene, Kan. 

PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Jan. 16, 17, 18, 
1918. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 

MOUNTAIN STATES HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Adams Hotel, Denver, 
Col., Jan. 22, 23, 24, 1918. W. W. McAllister, sec- 
retary-treasurer, Boulder, Col. 

TEXAS HARDWARE AND IMPLEMENT ASSOCIATION 
CONVENTION AND EXHIBITION, San Antonio, Jan. 
22, 23, 24, 1918. A. M. Cox, secretary, Laredo. 

INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 29, 30, 31, and Feb. 1. 
1918. M. L. Corey, secretary, Argos. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Lincoln, Feb. 5, 6, 7, 8, 1918. Nathan 
Roberts, secretary, Lincoln. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 6, 7, 8, 1918. P. J. 
Jacobs, secretary, Stevens Point. 

IOWA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Des Moines, Feb. 12, 13, 14, 
15, 1918. A. R. Sale. secretary, Mason City. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION AND THE NEW YORK STATE RE- 
TAIL HARDWARE ASSOCIATION JOINT ANNUAL CON- 
VENTION AND EXHIBITION, New York City, Feb. 12, 
13, 14, 15, 1918. Headquarters, Hotel Astor, for 


, 
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both associations. Exhibition in Madison Square 
Garden. W. P. Lewis, Huntington, Pa., secretary- 
treasurer Pennsylvania and Atlantic Seaboard 
Hardware Association, and John B. Foley, City 
Bank Building, Syracuse, N. Y., secretary, New 
York State Retail Hardware Association. 

MICHIGAN RETAIL HARDWARE ASSOCIATION Con- 
VENTION, Saginaw, Feb. 12, 13, 14, 15, 1918. Arthur 
Scott, secretary, Marine City. 

NORTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Grand Forks, Feb. 13, 14, 15, 1918. 
C. N. Barnes, secretary, Grand Forks. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CoN- 
VENTION, Hotel Sherman, Chicago, Feb. 19, 20, 21, 
1918. L. D. Nish, secretary, Elgin. 

MINNESOTA RETAIL HARDWARE ASSOCIATION COoN- 
VENTION, St. Paul, Feb. 19, 20, 21, 22, 1918. H. O. 
Roberts, secretary, Metropolitan Life Building, 
Minneapolis. 

OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Columbus, Feb. 19, 20, 21, 22, 1918. James 
B. Carson, secretary, Dayton. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Feb. 20, 21, 22, 1918. George 
A. Fiel, secretary, 10 High Street, Boston, Mass. 

SOUTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Mitchell, Feb. 25, 26, 27, 28, 1918. 
F. J. Shepard, secretary, Mitchell. 


Washington Letter 
(Continued from page 72) 
campaign has already accomplished much to reduce 
the returned-goods evil. 


Women Helping the Reform 

“You would be surprised,” he said, “to see what 
a genuine reform has been brought about in a short 
time. Our women have taken hold with a will, and 
their behavior in the shops has undergone a de- 
cided change. 

“We Canadian merchants are rather more eas) 
going in some respects than the retailers in the 
States, I imagine, especially in the matter of long 
credits and the sending of goods on approval. Since 
the government took hold of this matter, however, 
the women have stopped the indiscriminate order- 
ing of things to be sent home and are doing their 
buying with much greater care. 

“Our clerks report that their reform is adding 
to their labors in selling goods, for the women 
won’t buy until they are satisfied, but the increased 
trouble is much more than offset by the fact that 
a far smaller percentage of goods is returned. We 
are quite willing to devote the necessary time to 
selling goods if they will stay sold.” 

That Parcel Post Tax 

Postmaster General Burleson, who fought to the 
last ditch the proposition in the war revenue bill 
imposing a tax on parcel-post packages, must have 
shed bitter tears when on Friday he was obliged 
to issue the following official order, effective Dec. | 
next: 

-arcel-post packages must have internal-revenue 
stamps affixed by the sender in addition to the 
lawful postage, as follows: 

One-cent revenue stamp for each package sub- 
ject to 25 cents in postage (no tax under 25 cents), 
two-cent revenue stamp for each package subject 
to postage from 26 to 50 cents, and so on. Regular 
postage stamps will not be valid for this purpose. 
Special internal-revenue stamps will pe furnished. 

The adoption by Congress of this tax hit the Post- 
master General harder than the “blow that almost 
killed father.” 
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Iron and Steel 
Price Revision 


UYERS and sellers alike in the iron and 
| See industry have been attaching great 

importance to the qualification in the 
Government’s announcements of set prices 
for iron and steel that the prices are subject 
to revision Jan. 1 or later. It appears to be 
rather a common view that a revision Jan. 
1 or soon afterward was distinctly contem- 
plated. 


There is good ground for argument, how- 
ever, that the clause inserted was merely a 
saving one, to cover contingencies. To say 
nothing as to the probable duration of the 
set prices would be to create uncertainty, for 
they could not be expected to last forever. 
The Government desired that an agreement 
be announced as soon as possible, hence it 
was undesirable to consume additional time 
in endeavoring to arrive at a precise under- 
standing with respect to the time element. 
From this viewpoint the setting of a date 
would merely indicate a limit, that the prices 
announced would at any rate not be changed 
before Jan. 1. 


With the assumption that a revision of 
prices may occur Jan. 1 or soon thereafter, 
the question is raised whether the revision is 
likely to be upward or downward. The ma- 
jority opinion is that any revision would be 
downward rather than upward. The one ar- 
gument for an upward revision is based on 
the fact that the set prices are in the main 
an approximation to the average billing 
prices of the large steel interests at the time 
the announcement of set prices was made. 
These invoice prices have been continuously 
increasing for about two years and a half, 
trailing the open market, as lower priced con- 
tracts were worked off at intervals. From 


this viewpoint the service rendered by the 
set prices would be that of protecting the 
consumer not well provided with contracts 
against the competition of those who had 
been forehanded in buying. With contracts 
allowed to remain in force, the average bill- 
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ing price would be higher on Jan. 1 than on 
Oct. 1. 


Arguments are more common, however, 
that if there is a revision in the iron and 
steel prices the revision will be downward. 
One argument is based on the circumstances 
attending the reaching of an agreement. It 
was a case of strategy, more or less. The 
manufacturers on the whole were disinclined 
to accept the “one price for all” principle. 
They were quite willing to make large con- 
cessions on steel required for prosecuting the 
war, but were indisposed to make equal con- 
cessions on material sold to the general pub- 
lic. The great objective of the Government, 
therefore, was to secure adoption of the “one 
price for all” principle and get the set price 
system established. Once established there 
might be opportunity for the securing of fur- 
ther concessions. Another argument used is 
that the iron and steel manufacturers may 
find the set price principle a better one, in 
actual practice, than they had expected, 
through the removal of uncertainties balanc- 
ing the price concessions they have made. It is 
pointed out also that the iron and steel mar- 
ket had started to decline, in a modest way, 
before price fixing was definitely undertaken, 
and if the market taken over by the Govern- 
ment was a declining market there might 
possibly arise conditions that would suggest 
further declines, eventually, following the 
large reduction effected in the initial price 
setting. 

It has been the comnion view that the 
prices that have been set—for pig iron, un- 
finished steel and certain finished rolled 
products—are in line with each other and 
constitute a well-proportioned structure. If 
so, any radical revision in one product would 
naturally suggest revision in others. Now it 
is well known that the authorities at Wash- 
ington considered the $33 pig-iron price as 
rather a high one. It is stated that there has 
been strong feeling in certain circles in Wash- 
ington that the pig-iron price should be as 
low as $27, and the prediction has even been 
ventured that if pig-iron prices are revised 
it will be to a $30 basis. Naturally the Gov- 
ernment would be quite indisposed to reopen 
the subject for the sake of a minor revision 
of $1 or even $2 a ton, and if pig iron were 
readjusted to $30 it is improbable that the 
remainder of the list would entirely escape 
revision. 

Considering all the views entertained, the 
preponderating opinion seems to be, first, 
that a downward revision is more probable 

















than an upward revision, and, second, that 
the balance of probability is that there will 
be no revision Jan. 1 or soon thereafter. 


Paint Is Cheap 
A Sales Suggestion 


E. HATT, general sales manager of 

Harrison’s, Inc., paint and varnish man- 

ufacturers, has compiled some interest- 
ing cost figures to help the retailer sell more 
paint. Here they are: 

The present price of good paint, while high 
in price per gallon, is, in reality, much cheaper 
than any of the staple commodities produced 
by the American public, who are themselves 
the great consumers of these goods. 

Figuring to-day on a retail price of $3.50 
per gallon by the dealer, as against a retail 
price of $2.75 per gallon a year ago, it will be 
easily shown that compared with all the staple 
commodities, paint is relatively cheap. 

In July, 1916, a farmer living in Illinois, 
Minnesota or Pennsylvania, who wanted to buy 
10 gal. of good paint from a dealer to paint 
his property, could make that purchase by sell- 
ing to the grain elevator in his vicinity 24 bu. 
of wheat—wheat at that time being worth $1.14 
per bushel. To-day, any one of those same 
farmers can buy this same amount of paint 
from the same dealer and pay him $3.50 a gal- 
lon for it, and do so by selling but 14 bu. of 
wheat. Wheat to-day is $2.50 a bushel. 

A southern farmer in Alabama or Texas or 
Arkansas could buy 10 gal. of good paint in 
July, 1916, with 212 lb. of cotton—cotton at 
that time selling at 13c. per pound. To-day, he 
can buy the same amount of paint from his 
dealer with 135 lb. of cotton, which sells to- 
day at 26c. per pound. 

And all through the line of staple commodi- 
ties the facts are the same. Last year it took 
301% bu. of corn to buy 10 gal. of good paint— 
to-day it can be bought with 18 bu. In 1916 it 
took 60 bu. of oats to buy the same quantity of 
good paint that 44 1/3 bu. will buy to-day. While 
of rye, 26 bu. in 1916 would buy only what 141% 
bu. will buy to-day. As regards barley, it took 
3414 bu. in 1916 to buy 10 gal. of good paint, 
whereas to-day it can be bought with 22 bu. of 
barley. 

These same comparative figures and relative 
values will hold good on cattle, hogs and sheep, 
on iron ore or pig iron or structural steel, or on 
lumber—either of the southern pine type or the 
harder woods of the north. 

The cost of the principal ingredients enter- 
ing into the manufacture of good paint to-day 
is entirely out of proportion to the cost one year 
ago, or on the same date these other figures 
were made. 

At the date of writing, flax was worth $3.12 
per bushel, and a year previously it was worth 
$1.85. Linseed oil is selling in tank cars at 
more than $1.10, and a year ago was selling at 
62c. The market price of pig lead to-day is 
$l1l—one year ago it was $6.50. The price of 
tin plate to-day is $12 per base box, and in 
many cases is selling considerably higher than 
this to get immediate deliveries—a year ago 
the same tin plate sold for $6 per box. 

So, measured by any standard of compara- 
tive value, even including that of labor, paint 
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is the one cheap commodity available to-day. 
The costs of all kinds of labor have advanced 
very considerably, and the enormous returns of 
high prices of cereals to the farmers and the 
producing districts makes an unheard-of level 
for new wealth for the year, so that the paint 
sales during the coming months should very 
materially increase, inasmuch as it represents 
the greatest possible value, and further than 
this, the extremely high cost of lumber, steel 
and all building materials is such as to make 
it doubly imperative that they be properly pro- 
tected with a proper paint coating. 

Mr. Hatt has tersely stated a line of sales 
argument that has been moving paint off re- 
tailers’ shelves ever since the Great War 
started to boost commodity prices. It is this 
argument, coupled with the fact that prop- 
erty owners are more and more realizing 
that money spent for paint is an investment 
and not an expense, that has made paint the 
stabilizer of many a hardware store through 
troublous times. 

You can profitably push some item in your 
paint department every week. Try it and 
see. 


The Bargain Table 


Russia just now has a steam-roller but no steam.— 
Wall Street Journal. 

“Singing makes fighting easier,” says Major- 
General Bell. I’ve heard that kind of singing, too.— 
New York Morning Telegraph. 

Sometime there will be a companion celebration 
to Columbus day. This will be when the Kaiser dis- 
covers America.—Newark News. 

When we get the wrong telephone number twice 
running, our rage against the central powers is posi- 
tively unbridled.—Chicago Tribune. 

One report has it that the Kaiser “will rush to the 
front to cheer the soldiers.” If he waits a little 
he will not have to rush so far.—Albany Journal. 

Ford turns plant over to Government, then sub- 
scribes $10,000,000 to Liberty Loan. He must want 
the boys in the trenches by Christmas.—Wall Street 
Journal. 

Isn’t our earthly existence curious? Because 
Austria tried to gobble Servia, we are now about 
to pay three cents apiece for our postage-stamps.— 
St. Louis Globe Democrat. 

Even in a time of war, this sudden shortage of 
farm labor would not have occurred thirty years ago. 
In those good old days every farmer raised his own 
farm laborers.—Emporia Gazette. 

The rations in Germany are down to one-half the 
normal needs. This is not as pitiful as it sounds; 
what looks like half-fare to a German is a pretty 
square meal.—Philadelphia North American. 

Scientists say that a dog’s possession of a sixth 
sense is proved by the fact that a dog carried far 
from home will return directly when it escapes. 
Well, for one thing, the dog is not confused by rural 
directions for taking the right road.—Louwisville 
Courier-Journal. 

Almost simultaneously with the closing of more 
than a thousand saloons in New York the new 
water-supply of 300 million gallons a day from the 
Catskill Mountains becomes available. Which is 
lucky. It would have been unfortunate if the 
saloons had remained open and the New-Yorkers 
had gone on for five years without ever knowing a 
new and attractive beverage had appeared in their 
midst.—Kansas City Times. 
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Office of HARDWARE 
New York, Nov. 3, 
O==.. gathered from prominent jobbers located 
in the Central West reveal no inclination to specu- 
lative or abnormal buying; rather a disposition to keep 
stocks well balanced and sufficient to fill orders during 
periods of from three to six months ahead. Business 
is described as quiet nearly everywhere. In the South 
it is referred to as better. Trade is slow in Texas, 
fairly good on the Pacific Coast, quiet in the North- 
west owing to light crops, and moderate in the Middle 
West. 

Jobbers and large retailers seem disposed to keep 
their business affairs snug, to liquidate surplus stocks 
by getting them into money, and to be conservative 
generally. They do not look for large declines be- 
cause of a sudden end to war but do anticipate some 
recessions and equalization in prices. 

A merchant of good judgment in Indiana says his 
business is quiet but that he is maintaining adequate 
assortments. He adds that never in his experience were 
natural conditions for large business as favorable as 
now. Farmers, with some exceptions, have harvested 
good crops for which prices are high. Labor is em- 
ployed to the limit at extraordinary wages. There are, 
he says, miners in his territory getting from $78 to 
$120 per week. For most part these people are not 
squandering their money. 

Jobbers in the East express themselves as optimistic 
regarding the near future, but believe that we are at 
the price peak, or nearly so, and that there is likely 
to be good business during the continuance of war ac- 
tivities. 

When considering price changes from present levels 
to those of two or three years ago, it should be re- 
membered that because of intense competition then 
many staple items were sold at cost and below. This 
practice has ceased. For instance, a long-handled 
shovel for which jobbers have paid $2 per dozen, 
although some manufacturers would not sell at less than 
$2.50 now, brings $7 to $8 per dozen. The $2 figure 
never was a fair value. 


Rope.—Business is quieter in new demand for rope 
from regular trade channels, which is only natural for 
the time of year, makers still being busy on orders 
previously booked for delivery “as can.’”’ With some 
producers the orders for tent rope has slowed down a 
bit, but the Government is still sending out inquiries 
for cordage used on vessels in from large to small 
sizes. Manila fibre is coming forward in better quan- 
tities than several months ago, and there is less trouble 
and delay attributable to transcontinental railway con- 
gestion and car shortage. With the further calling 
off of steamer tonnage for war purposes, especially 
on the Pacific Ocean, it will become more of a problem 
in transportation from the Philippines to Pacific West 
Coast ports. 

Rope prices are unchanged: 

Manila rope, first grade, is 
third grade, 28c. base per Ib. 
per Ib 

Sisal rope, first grade, is 23c. and second grade, 20c. base 
per lb. Hide, bale and hay rope, medium, oiled, first grade 
is 2314c. and second grade 20\%c. base per Ib 

Tarred lath yarn is, first grade, 23c., and second grade 20c 
base per lb. 

NAVAL StTorEs.—Although the market in this vicinity 
shows no marked features there is continued firmness 
noticeable, with an advancing tendency in some of the 
primary southern markets. There are also irregular- 
ities in certain grades of rosin, some of which are 
easier and others firmer. The local consumption is 
steady and the output within rather narrow limits often 
merely to satisfy current needs. 


Spot turpentine, in yard, ranges from 53% to 54 and 55c. 
per gal., according to sellers. 

Rosins at Savannah have been somewhat uncertain, with 
an advancing tendency at Jacksonville. 

Locally common to good strained, on the basis of 280 Ib. 
per bbl., is $6.85 and D grade is offered at the same figure 


LINSEED O1L.—Nominally card prices for city brands 


“ 


33c.; second grade, 32c., 


Manila bolt rope is 38e 


and 
base 


Trade Conditions and Iron, 


NEW YORK 


Steel and Hardware Prices 





of raw oil are about the same, but there is only a light 
consumption. With the small crop this year of flaxseed 
in the U. S. A. if there were any kind of a demand, 
prices would be higher, but at present the market is 
weak. The Government has predicted for flaxseed from 
the present crop just harvested, a total of 11,335,000 
bu., but unofficial estimates from good sources place 
it nearer 9,000,000 bu. The injury to this crop was 
from lack of rain covering prolonged droughts with 
temperatures up to 106 and 108 degrees. Argentine’s 
crop may reach 35,000,000 bu. if prevailing conditions 
continue. Last year the crop was but 4,000,000 bu., 
owing to very unfavorable climatic conditions. Two 
years ago the crop totalled about 40,000,000 bu. In 
ordinary times this would be very encouraging, but 
the difficulty now will be to get this seed to the United 
States because of short tonnage and long distances. 

is $1.15 for 


Linseed oil, raw, city brands, 5 or more bbl 


and $1.16 for less than 5 bbl 

State and Western oil is approximately $1.12 in any quan- 
tity, with possibly slight variations upward or downward, 
according to the mood of sellers 


WirE NaILs.—Sales of wire nails in and about New 
York for October exceeded any month in 1917, in some 
quarters. There is now a rather better demand, but 
nails continue scarce. There are mills which have suc- 
ceeded in making better deliveries but the tonnage, it 
is pointed out, is not near what it should have been to 
properly serve this market. Usually the jobbers do 
very little in exporting wire nails but under war con- 
ditions there has grown up a reasonably good business, 
ranging from say 50 to 150 keg lots. These goods are 
wanted in a hurry, and manufacturers are unable to 
deliver as wanted. More is paid for these nails and 
in the aggregate business amounts to a_ respectable 
total. 


Wire nails, in store, have advanced to $4.40 
»y the jobber to $4.45 base per keg 


Cut NAILs.—Stocks of cut nails are light and poorly 
assorted. Manufacturers are, figuratively speaking, 
shipping nails hot from the mills as fast as manufac- 
tured. What makes the situation more difficult now is 
that there are but two makers of cut nails in Pennsyl- 
vania, east of the Alleghenies. In New England there 
is a mill making quite a stock of cut nails, doing a 
good business in small nails and specialties, such as 
box and flooring nails and nails requiring steel accord- 
ing to a special formula. This plant makes a full 
assortment and specializes on particular kinds of nails. 

Sales of cut nails were slack in July and August, 
but the deliveries increased considerably in October. 

Cut the jobber $5.10 


base 


and delivered 


nails, in store, are $5, and carted by 
per keg 

Wire CLtotH.—The New York Wire Cloth Company, 
233 Broadway, New York, is now quoting screen cloth, 


galvanized, per 100 sq. ft. opal zine coated, 12 mesh, 


$2.70; 14 mesh, $3.10, and 16 mesh, $3.55, effective 
Nov. 2. 
WINDow GLAss.—The demand for window glass 


continues fairly good, attributable to repair work due 
to cooler weather rather than for new construction, 
which is of very small proportions. Merchants speak of 
good inquiries from foreign countries, which is ac- 
ceptable, and helps the situation. Nevertheless, lvcal 
jobbers have practically all they can attend to because 
of broken sizes and incomplete assortments. Prices 
are high and expected to go still higher. Nothing so 
far has been determined as to the wage scale, and there 
is no present probability of resuming glass production 
before Dec. 15, if by that time, unless the unusual 
happens in agreeing on a wage basis. 

Even if fires are started by the middle of December 
it will be in the new year before glass will be available 
from the coming blast, as two or three weeks will be 
required from the start. 


Window glass prices are as follows B, single thick, first 


three brackets. 85 per cent discount. All A, single, and all 
B, single thick, above the first three brackets, 80 and 10 
per cent. All A, double, 80 and 10 per cent, and all B, 


double thick, 80 and 20 per cent All A A, single and double 


thick, all sides, is 80 per cent discount. 
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Office of HARDWARE AGE, 

Chicago, Nov. 1, 1917 
§ ews transportation companies have sent out a warn 
ing to all shippers that they have a vast amount 
of supplies to move for the government, and that unless 
holiday goods are shipped out immediately the conges 
will be such that a great many will be 
disappointed in not receiving their Christmas goods 
until it is too late to take advantage of the holiday 
trade. Acting on this warning, the jobbers are advis- 
ing the trade in general to this effect, and are urging 
them to accept immediate delivery on all orders of 
holiday goods. One jobber to-day shipped out over 
fifteen hundred sleds which under ordinary conditions 

would have been delayed a month. 

The snow and cold weather that this section of the 
country has enjoyed this week has been beneficial to 
the trade, as unusual sales have been reported on carv- 
ing sets, roasting pans, skates, toys, ammunition, guns, 
steel traps and sporting goods. 

Stocks on nails, wire products and steel sheets are 
very low. Manufacturers have evidently found it more 
profitable to divert their attention to other lines, as 
deliveries from mills are extremely slow and very un- 
certain. Jobbers are limiting their customers’ orders 
to ten kegs of nails or not over one thousand pounds 
of wire to an order. 

Collections are reported as rather slow and several 
jobbers are accepting Liberty Bonds at the market 
value the day they are received, plus the accrued in 
terest, in payment of accounts. 


tion dealers 


STEEL TRAPS.—Jobbers report that their stocks on 
steel traps are rather low and that they are entirely 
out of some sizes. An unusual demand has been re 
corded. 

We quote from jobbers’ stocks, f.o.b. Chicago: Victor traps, 
No. 0, $1.15 per doz No. 1, $1.32 per doz No. 1g, $1.98 
per doz No. 2, $2.77 per doz.; No. 3, $3.70 per doz.; No. 4, 
$4.36 per doz Oneida traps, No. 0, $1.53 per doz.; No. 1 
$1.79 per doz.; No. 1%, $2.69 per doz.; No. 2, $3.94 per doz 
No. 3, $5.24 per doz 


ROASTING PANS —The approach of Thanksgiving has 
stimulated the demand for roasting-pans. Jobbers re 
port that their stocks are fair and prices are a little 
higher than last year. 

We quote from jobbers’ stocks, f.o.b. Chicago Smooth 
teel self basting oval pan at $9.60 per doz.; sheet steel with 
ventilating cover, sizes 14 x 9 x 6, at $3.60 per doz.; 15 x 10 
x 614, $4 per doz.; 17% x 12 x 7%, $5 per doz.; the round 
iluminum roaster, $12.60 per doz.; oval aluminum, 9% x 15 
x 614, $24 per doz; 11% x 17 x 7%, $36 per doz.; 17 6/16 x 


129/16, $48.75 per doz. 


CARVING SETS.—lIn spite of the high prices that have 
gone into effect on carving sets, sales are reported even 
better than those of last year. Jobbers have a fair stock 
on hand and have been able to fill all orders received 
to date. 

Chicago Three 


We quote from jobbers’ stock, f.o.b 
j handle, $7 per 


stag handle, $5 per set; 3 piece horn 
piece ivory celluloid handle, $5 per set 


plece 
set; 3 


CorRN Popprers.—Judging from the sales of corn pop- 
pers recorded this last week, it is very evident that not 
only the farmer but the city folk intends to stay home 
this winter and pop corn. Jobbers’ stocks are fair. 

We quote from jobbers’ f.o.b, Chicago One qt 
wire popper wood handle, $1.05 per doz.; 2 qt. wire popper 
wood handle, $1.75 per doz.; wire popper with steel top, 21% 
qt., $2.40 per doz.; all steel popper, 114 qt., $1.50 per doz. ; 
7x ¥9 x 344 popper with sliding adjustable top, $2.75 per doz 


stocks, 


WIRE CLoTH.—An advance of 10c. per hundred square 
feet has just been put into effect. Jobbers will accept 
orders subject to stock on hand and for immediate 
shipment. Stocks are very low and no orders are being 
accepted for future deliveries, except with the price 
open, as the mills have not as yet named prices for 
1918. 

We quote from jobbers’ stocks 


f.o.b. Chicago, as follows 


Black Galvanized 

$2.00 $2.55 per 100 sq. ft 
3.05 3.45 per 100 sq. ft 
3.85 4.35 per 100 sq. ft 


12 mesh 
16 mesh 
18 mesh 

STEEL SHEETS —A lower price is announced this week 
by the jobber. These prices, however, are subject to 
stock on hand. Deliveries from the mills are very light 
and stocks are exceedingly low. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follow 

28 gauge galvanized sheets, $8.75 per 100 Ib 

28 gauge black sheets, $7.75 per 100 Ib. 

BUTCHER KNIves.—Manufacturers of butcher knives 
are about three months behind with their back orders, 
which naturally causes the jobbers’ stocks to be low 
Prices are the same as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago: 6-in. blade 
coco-bolo handles, $5.50 per doz.; 7-in., $6.25 per doz.; 8-in 
$6.75 per doz.; ebony 6-in., $4.75 per doz.; 7-in., $6.25 per 
doz. ; S-in., $6.60 per doz.; 10-in., $11 per doz.; 12-in., $14.54 
per doz 14-in., $18 per doz 

WEATHER Strip.—The sudden cold snap has reminded 
the consumer that his windows and doors need tight 
ening up; therefore, unusual sales on weather strip 
have been reported. Jobbers’ stocks are low on two 
sizes. 

We quote from jobbers’ stocks, f.o.b. Chicago Wood 
felt, © $1.43 per 100 ft.; %-in., $1.43 per 100 ft. ; 15-in 


%-in., $ 
$2.85 per 100 ft Door buttons, No. 1, 2 ft. 8 in., $3.30 per 
doz. ; 


No. 2, 3 ft., $3.30 per doz 

Om HEATERS.—The demand for oil heaters has been 
unusually heavy. This has been accounted for by the 
extreme cold weather. They have been used largely 
in garages to keep the radiators in automobiles from 
freezing. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 24 oi 
heater, $3.25 each; No. 37A, $4.50 each; No. 61, $6 each 

Mica.—Sales on mica this 
around normal. Jobbers_ received 
gives them a well-assorted stock. 
same as last reported. 


last week have been 
shipments which 
Prices remain the 


We quote from jobbers’ stocks, f.o.b. Chicago: No. 1, 4 
per cent off standard list; No. 2, 50 per cent off standard list 


AMMUNITION.—Jobbers report that their stocks are 
fair and that sales are exceptionally good. 


We quote from jobbers’ stocks, f.o.b. 
short semi-smokeless, $5 per thousand. No. 32 short semi 
smokeless, $11.75 per thousand, No. 22 long semi-smokeless 
$6 per thousand; No. 32 long semi-smokeless, $13.50 per thou 
sand. Peter's target shells steel with No. 6 shot, 12 gauge 
$49.25 per thousand. Peter’s target steel No. 6 chilled shot 
12 gauge, $52.25 per thousand All of the above prices are 
subject to a discount of 30 per cent. 


Chicago: No. 22 


GUNS AND RIFLES.—Sales this last week on guns and 
rifles have been reported as above normal. Jobbers 
report that telegraphic, as well as repeat orders, have 
been received from the dealers. Stocks are running 
low. Prices are reported same as last week. 

We quote from jobbers’ stocks, f.o.b. Chicago, single barre! 
shot guns, 12 gauge, 30 or 32-in. barrel, $7 each; 12 gauge 
double barrel shot gun, 30-in. barrel, $18 each. Winchester 
automatic, 12 gauge, taken-down pattern, $35.06 each. Win 
chester repeating rifle, $12.79 each. 

Door Mats.—The present conditions are very favor 
able to the sale of door mats. Stocks are very light 
and prices remain the same as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago, galvanized 
steel wire mat, 16 x 24, $6.50 per doz.; 18 x 30, $8 per doz 
22 x 36. $11 per doz. Flexible galvanized cold rolled stee! 
mats, 16 x 24, $10.35 per doz.; 18 x 30, $14.30 per doz 
22 x 36, $21 per doz.; 26 x 48, $34.65 per doz. 

WRAPPING PaperR.—Sales on wrapping paper this 
last week have been unusually large. This is accounted 
for by the fact that the holiday trade will consume 
vast quantities. Stocks are low and prices remain the 
same as last reported. 

We quote krafts wrapping paper, 12c. per Ilb,; express 
wrapping paper, 9%4c. per Ib 

SIDEWALK AND SNOW SCRAPERS.—This season has 
been an unusually early one and, therefore, large sales 
have been reported. Jobbers’ stocks are fair and prices 
remain unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, in 
lots, No. 2 sidewalk scrapers, $4.75 per doz.; No. 6, 
per doz.; No. 75 snow scraper, $6.75 per doz. 

BARS AND PLATES.—Owing to the slow deliveries, 
¢ ’ - d 1c 
jobbers’ stocks are extremely low. The demand is 
heavy and prices remain unchanged. 


dozen 


$3.25 


We quote from jobbers’ stocks, f.o.b. Chicago: Soft stee! 
bars, $4.50 per 100 lb.; bar iron, from $4.50 to $5 per 109 
lb.; plates at $10 per 100 lb 

Bars WIRE.—Orders for barb wire will be accepted 
only subject to stock on hand, and a limit of one thou- 
sand pounds to a customer on an order has been placed 
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by the jobber. Stocks are practically wiped out and 
jcliveries from the mills are very uncertain. 
We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
nted barb wire, in less than carload lots, $4.35 per 100 
galvanized, $5.05 per 100 Ib 
WIRE NAILS.—Unless the jobbers are able to prevail 
pon the mills to ship some of their unfilled orders, 
there is going to be a serious shortage. While it has 
been expected that the government will name a price, 
ime has not been recorded up to this time. The limit 
if ten kegs to a customer is still in effect, and if more 
than that quantity is required same has to be submitted 

» the head of the department. 





We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Common wire nails, $4.20 per keg base; cement coated nails, 
$4.50 per keg base. 

POULTRY NETTING.—Orders for poultry netting to be 
shipped next season are being placed freely by the 
dealer, and from all indications sales will be around 
normal. 


From jobbers’ stocks, f.o.b. Chicago, galvanized after 
weaving, 50-10 per cent.; galvanized before weaving, 50 per 
cent 

SNow SHOVELS.—The consumers throughout the 


Middle West have already demonstrated their needs 


for snow shovels. Jobbers’ stocks are fair and al] 
orders are being placed promptly. 

We quote from jobbers’ stocks, f.o.b. Chicago; No. 200 
wood shovels, $3.55 per doz.; No. 02, $4 per doz. Galvan- 
ized with wood handle No. 33, $9; No. 34, $9.75 per doz 
Black steel with wood handle No. 40, $6.50 per doz.; No. 015, 
$7.10 per doz. 

The above prices are in lots of one-half dozen or more 


If less than half dozen is ordered, 10 per cent will be added 


to the above price. 

ScREWs.—Jobbers’ stocks on screws are only fair 
and they are running low on several sizes. Prices re 
main the same as last reported. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Flat head, bright screws, 70-10-10; round head blued, 65-10 
10; flat head brass, 42%4-10-5; round head brass, 40-10-5 

TIN PLATES.—Jobbers’ stocks are extremely low and 
the demand continues very heavy. While there has 


been no change in price since those reported last week, 
it is expected that the government will name a price 
very shortly. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
20 x 28 IC tin, 200-lb. boxes, at $24. A better grade, 214-lb 
boxes, at $29; 20 x 28 IX tin plate, cheaper grade, at $26.75 
better grade, 270-lb. boxes, at $28.00 20-lb. coating, Amer 
ican A old style, at $26.75 

GARDEN TooLs.—Jobbers have been served with no- 
tices from the manufacturers that there will be a 
shortage of raw material and urges that specifications 
on all contracts be placed immediately; therefore, it 
behooves all dealers who have not placed their orders 
for garden tools for shipment next spring to do so at 
once, as there no doubt will be a shortage. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Manure forks, best grade, long handled, four tines, with 
plain ferrule, $9 per doz. ; with strap ferrule, $10 per doz. ; five 
tine forks, plain ferrule, $11.60 per doz.; strap ferrule, $12.50 
per doz.; long handled, six-tine forks, with plain ferrule, 
$13.40 per doz.; strap ferrule, $14.35 per doz.; No. 2 Green 


leaf spading shovels, $9.75 per doz.; Midlothian seconds, $9 
per doz.; best grade, four-tine spading forks, $9.90 per doz 


cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz,; steel bow rakes, 14-in., $6.05 per doz.; wire lawn 
rakes, 24 teeth, $5.50 per doz.; wood lawn rakes, 20 teeth, 


$3.75 per doz.; standard garden hose, best grades, $8.25 per 
doz., cheap hoes and riveted handles, $3.10 per doz.; ladies’ 
hoes, $4.80 per doz 

NUTS AND Bo.ts.—There has been no change in the 
price of nuts and bolts. The demand, especially from 
the manufacturing districts, continues heavy. Stocks 
are below normal. 

We quote to retailers, f.o.b. Chicago, from jobbers’ stocks 


as follows: Machine bolts, up to % x 4 in., 40-10 per cent dis 
count ; larger sizes, 30 per cent discount; carriage bolts, up to 


9 


% x 6 in., 40 per cent discount; larger sizes, 25 per cent dis 
count; hot pressed nuts, square, $2.60, and hexagon, $2.60 off 
per 100 lb. Lag screw, 45 per cent discount 

Cut NAILs.—There has been no change in the cut 
nail situation reported this week. Prices on iron cut 
nails have been withdrawn and steel cut nails are 
quoted subject to stock on hand at $4.75 to $5 per keg. 

Stove Boarp.—There has been no change in the price 
of stove board reported this last week. Jobbers’ stocks 
are fair and sales are about normal. 

We quote from jobbers’ stocks, f.o.b. Chicago. in broken 


case lots: Crystal stove board, 24-in. x 24-in., $8.35 per doz 
80-in. x 30-in., $13.80 per doz. ; 36-in. x 36-in., $20.30 per doz 
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CoAL Hops.—An unusual demand for coal hods con- 


Stocks are low, and prices remain unchanged. 


tinues. 

We quote from jobbers’ stocks, f.o.b. Chicago Common 
japan oven coal hod, 15-in., $3.25 per doz.; 16-in., $3.50 per 
doz 17-in., $3.90 per doz.; 18-in., $4.35 per doz. ; 20-in., $5.85 
per doz. Japan funne) top, 17-in., $4.95 per doz.; galvanized 
open top, 16-in., $9 per doz 1S-in., $9.60 per doz. Common 
galvanized open, 16-in., $5.55 per doz.; 1l7-in., $6 per doz 
18-in., $6.50 per doz.; 20-in., $8.25 per doz Funnel top gal 
vanized, 17-in., $7.40 per doz 18-in., $8 per doz 


ASH SIFTERS.—Jobbers find it very difficult to supply 
the dealers with ash sifters. Their stocks are low, 
and manufacturers are making very slow deliveries. 


We quote from jobbers’ stocks, f.o.b, Chicago Plain wood 
ash sifters with black wire, $1.20 per doz.; plain wood with 
galvanized wire, $1.60 per doz wooden sifters, especially 
adapted for barrels, No. 06, $3.85 per doz.; galvanized barrel 
sifters, No. 104, $33 per doz 


LANTERNS.—The continued demand for lanterns has 


about depleted the jobbers’ stocks. Prices remain the 
same as last reported. 

We quote from jobbers’ stocks, fo.b. Chicago. «s fellows 
No. 242 tubular, $7.30 per doz side lift lanterns, No. 240, 
$6.75 per doz.; the large size cold blast, No. 2, $11.50 per 
doz.; No, 299, tubular dash lantern, $10.25 per doz 


BUILDING PAPER.—Sales on building paper are very 
light. This is easily accounted for, however, as build- 
ing operations are practically at a standstill. Prices 
remain unchanged. 


We quote f.o.b. Chicago on building paper as follows Red 
rosin sheathing paper, 20-lb. rolls at 54e. per roll 25-Ib 
rolls at 67e. per roll; 30-lb. rolls at Sle. per roll 


SOLDER.—Sales on solder are being reported this last 
week as being about normal. Jobbers’ stocks are fair, 
and prices remain as last reported. 


We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Warranted half and half solder, 4lc. per Ib No. | plumb 
ers’ solder, 39c. per Ib 


SLEDS.—There will be a shortage in sleds for the 
Christmas trade. Nearly all orders for sleds taken 
earlier in the season are being shipped out this week. 
Prices are the same as last reported. 


We quote from jobbers’ stocks, f.o.b. Chicago Childrer 
Cutters No. 3, $33 per doz No. 5, $49.50 per doz.; No. & 
$66 per doz No. 86, wood sled, $4.15 per doz.; No. 110 
wood sled, $8.90 per doz Wood coasters No. 5, $3.75 per 
doz.; No. 10, $5.50 per doz No. 12, $9.00 per doz Stee 
coasters, No. 131, $12.40 per doz.; No. 133, $22.60 per doz 
Torpedo racer, $27 per doz 


Stove SHOVELS.—The demand for stove shovels has 
been extremely good. Jcbbers report fair assortment 
on hand, and all stocks are below normal. 


We quote from jobbers’ stocks, f.o.b, Chicago No. 900 
round rolled handle, 45¢c. per doz.; No. 100, double oval 
handle, $1.30 per doz.; No. 800, black japan one-piece steel 


50 per doz.; No. 16, double nickel plated, $2.25 per doz 

SKATES.—Nearly all dealers have notified the jobber 
to make immediate shipment of all skate orders placed 
earlier in the season. Jobbers’ stocks are running low, 
and prices remain firm. 





We quote from jobbers’ stocks, f.o.b. Chicago Boys’ or 
men’s plain rocker, No. 1000, bright steel skates, 66c. per 
pair; No. 1005 nickel plated, 90c% per pair; girls’ No. 310B 
$1.35 per pair; No. 6004, $2 per pair garney & Berry’s 
boys’ or men’s hockey skates, No. 15214, $3.50 per pair 
Girls’ hockey skates, No. 412B, $1.80 per pair Johnson's 
skating outfit, which consists of skates attached to shoes, 
$7.50 per pair. No, 11 skating outfit, $5 per pair; No. 1 
ladies’, $6 per pair 


GLASs.—Prices on glass remain the same as last re 
ported. Stocks, while low, are sufficient to meet the 
demand. 

We quote 
Single strength 
off; all sizes over 40-in., 84 per cent 
strength AA, 85 per cent off 

SAND PAPER.—Sales on sand paper are about normal 
Stocks are fair and prices the same as last reported. 
as follows 
grade 


Chicago, as follows 
40-in., 85 per cent 
all sizes of double 


stocks, f.o.b 
brackets to 
oft ; 


from jobbers’ 
A, first three 


Chicago, 


We quote from jobbers’ stocks, f.o.b 
ream; cheaper 


No. 1 sand paper, best grade, $6 per 
$5.40 per ream. 

SASH WEIGHTS.—Manufacturers of sash weights re- 
port very light sales, and the demand is confined 
mostly to repair work, there being very few buildings 
under construction. 


We quote from jobbers’ stocks, f.o.b. Chicago: In ton lots 
sash weights, $40 per ton; in smaller lots, $41 per ton. 
TAcKS.—Several large upholsterer concerns have 





come into the market for tacks this last week, and, 
while the retail sales are reported light, manufac- 
turers are still behind with their orders. 

We quote from jobbers’ stocks, f.o.b. Chicago: Upholsterers 
tacks, 6 oz., 25-lb. boxes, 17c. per Ib bill posters’ tacks, 
6 0z., 25-lb. boxes, 16%4c. per Ib. 

WHEEL BARRows.—The large amount of repair work 
being done on the roads throughout the country has 
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increased the demand for wheel barrows. 
stocks are fair, and prices remain unchanged. 


To retailers, f.0.b. Chicago, No. 2 common bolted wood 
barrows, $22.50 per doz.; No. 4, tubular barrows, $72 per doz. ; 
angle steel leg garden barrows, No. 15, $36 per doz.; No. 5, 
$45 per doz 


WHITE LEAD.—AlIl] orders for white lead are being 
filled promptly. The demand is fair, and prices remain 
the same as last reported. 


We quote from jobbers’ stocks, f.0.b. Chicago, 
white lead, in 100-lb. lots, $12.25 per 100 Ib 


«vw 

FILES.—Retailers report that their sales on files are 
very light. However, sales to factories continue away 
above normal. The jobbers are able to fill all orders 
promptly from their stocks. 

Nicholson files, 50-10-2% ; New American, 60-71% ; 
50-10-5; Black Diamond, 50-10. 

Rope.—Jobbers report that sales on rope have picked 
up a little during this last week and are about normal 
for this time of the year. While there has been no 
change in price, the market does not seem quite as 
firm as last reported. 


Carter's 


Disston, 


We quote to retailers f.o.b. Chicago, as follows No. 1 
manila rope, 3344c. per lb. base; No. 2 manila rope, 321%4c 
per lb. base; No. 3, manila rope, 28\4c. per Ib. base; No. 1 
sisal rope, 23c. per lb. base; No. 2 sisal rope, 20%4c. per Ib. 

STOVE PIPE AND DAMPERS.—It is impossible for the 


Jobbers’ 
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jobber to secure enough stove pipe and dampers to keep 
up with the demand, The shipments from the factory 
are very slow, owing to the shortage of sheets. Prices 
remain as last reported. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Peerless X, blued stove pipe, nested, 6 in., $17.75 per hundred - 


6-in. blued corrugated elbows, $2.20 per doz.; adjustable. 
$1.90 per doz.; 6-in. dampers, regular, 90c.. per doz. 


PAINTS.—The unfavorable weather this last week 
has put a stop to all outside work, and therefore the 
demand for paints has fallen off. 


We quote from jobbers’ stocks, f.0.b. Chicago, as follows 
No. 1 house paint, $2.80 per gal.; second grade, $2.25 per 
gal.; third grade, $1.50 per gal. 


OILs.—Wholesale prices in single-barrel lots of oils, 
f.o.b. Chicago, are as follows: 

Perfection kerosene, in iron barrels, 94%4c. per gal.; head- 
light, 175 test, 21c. per gal.; gasoline, 21c. per gal.; naphtha 
20%4c. per gal.; denatured alcohol, $1 per gal.; wood alcohol 
$1.35 per gal. 

LINSEED OIL.—Prices on linseed oil dropped 4c. per 
gallon since last reported. However, sales even at this 
lower price are reported very light. Jobbers’ stocks 
are good. 

We quote to retailers, f.o.b. Chicago, strictly pure old 
process linseed oil, in carload Icts, raw, $1.09 per gal. ; boiled, 


$1.10 per gal.; in single barrel lots, raw, $1.14 per gal 
boiled, $1.15 per gal. 





PITTSBURGH 


Office of HARDWARE AGE, 
Pittsburgh, Nov. 6, 1917 

S yet no announcement has come from the Govern- 

ment as to any further prices on iron and steel 
products. This is causing no little disturbance to the 
trade. It is having the effect of further holding up new 
business in such articles of iron and steel on which 
prices have not been named. The situation now looks 
as though the Government was getting into the back- 
ground in the matter of fixing prices, and the commit- 
tees of the American Iron & Steel Institute in the 
foreground. Late last week a list of extras to apply 
on steel bars, shapes and plates came out from a sub- 
committee of the American Iron & Steel Institute, and 
also last week the general committee of the American 
Iron & Steel Institute was in session in its offices in 
New York City with manufacturers of sheets, pipe and 
other products, on which prices have not been an- 
nounced. It is not unlikely that before this copy of 
HARDWARE AGE reaches its readers some general an- 
nouncements as to prices on iron and steel products will 
have been sent out by the general committee of the 
Institute. In other words the situation seems to be 
that the Government found the task of fixing prices on 
the almost numberless articles of iron and steel manu- 
facture a greater task by far than it had supposed it 
would be, and for this reason the Government has about 
decided to put the whole matter of the further fixing of 
prices up to the committees of the American Iron & 
Steel Institute, all to be in charge of the general com- 
mittee of the Institute. 

In the meantime, prices of some materials are steadily 
declining, notably sheets, which are $40 to $60 per ton 
lower in price than a month or two ago. No. 28 
Bessemer black sheets have been ordinarily selling at 
8c. per lb., but these have recently sold as low as 5.25c. 
at mill, and mills are freely quoting 6c., and lower. 
There has also been a reduction in price of $40 per 
ton on cold-rolled strip steel, the price on rivets having 
declined $15 to $20 per ton. 

For two months or more new business in finished 
iron and steel products has been very light, due to the 
uncertainty of prices, and also to the certainty that 
the whole market would be much lower. While Govern- 
ment orders for plates, structural steel shapes, steel 
bars and other materials have been enormously heavy, 
specifications so far have been comparatively light and 
this has brought about the condition that the order 
books of the mills are lighter than for some time. Mills 
are able to make better deliveries. This condition, 
however, will last only until the Government starts to 
call for the enormous quantities of steel products that 
it has bought, and these of course will have to take 
priority in shipments, and domestic consumers must 
wait until Government orders are pretty well out of 
the way. It is stated that already the Government is 





placing contracts for upwards of 2,000,000 tons of stee} 
for 1918 delivery, and upwards of 1,500,000 tons of 
structural steel shapes. 

Several local hardware jobbers report that the volume 
of business at this time is nearly as heavy as it was 
at the same time last year. Prices on all goods are up, 
yet the earnings of skilled workmen and laborers are 
so high they are fully able to pay the large advance 
for the goods they want, and they are buying them. 


MECHANICS’ TooLs.—Jobbers report it is almost im- 
possible to keep on hand a full supply of mechanics’ 
tools, as all the manufacturers are short of labor and 
steel, and are not making their maximum output. In 
addition, the Government is taking for its own needs 
a very large part of the output of mechanics’ tools, 
and these must be shipped promptly, while domestic 
orders have to wait. Prices are high, but have not been 
advanced recently. 


WirE NaiLts.—As noted in this report last week, 
the American Steel & Wire Co. recently announced a 
tentative advance in prices of wire nails of 30c. per 
keg, or $6 per ton, and on wire from $2 up to $6 per 
ton, depending on the grade. However, these prices 
were not officially sent out, and it is said were named 
only to a few of the larger trade. Some important 
conferences in the present situation in the wire and 
wire nail trades were held last week in Chicago, but 
the, results of these conferences have not been given 
out. It seems now that the matter of naming the new 
prices on wire and wire nails will be left up to the 
sub-committee on wire products of the American Iron 
& Steel Institute, of which Frank Baackes, vice-presi- 
dent and general sales agent of the American Steel & 
Wire Co., is chairman. It seems that the Government 
has about decided to delegate the power of naming 
prices to the general committee of the American Iron 
& Steel Institute, and these new prices are looked for 
at any time and may come out before this issue of 
HARDWARE AGE reaches its readers. The new demand 
for wire nails has been dull for some time, and specifi- 
cations against contracts have not been very active on 
account of the uncertainty as to what prices are going 
to rule. Until official prices are actually named, there 
is nothing we can do but repeat nominal prices of the 
independent mills on wire products, which are as fol- 
lows: 

Wire nails, $4 base per keg; galvanized, 1 in. and longer, 
including large-head barb roofing nails, taking an advance 
over this price of $2, and shorter than 1 in., $2.50. Bright 
basic wire is $4.05 per 100 lb.; annealed fence wire, Nos. 6 
to $3.95; galvanized wire, $4.65; galvanized barb wire 
and fence staples, $4.85; painted barb wire, $4.15; polished 
fence staples, $4.15; cement-coated nails, $3.90 base, these 
prices being subject to the usual advances for the smaller 
trade, all f.o.b. Pittsburgh, freight added to point of delivery, 
terms 60 days net, less 2 per cent off for cash in 10 days 
Discounts on woven-wire fencing are 43 per cent off list for 


carload lots, 42 per cent off for 1000-rod lots and 41 per cent 
off for smaller lots f.o.b. Pittsburgh. 
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Winpow GLass.—Up to this time no announcement 
has been made by the American Window Glass Co., 
or other makers of window glass, as to the wage scale 
for the present season. It is stated that the new de- 
mand for window glass is better now than for some 
time, and a fair volume of business is expected. The 
large falling off in building operations all over the 
country has naturally decreased very much. The new 
demand for window glass is dull. Prices are un- 
changed as follows: 


Window glass, B single thick, first three brackets, is 80 and 
20 per cent; all A quality and B larger than first three 
brackets, single thick, 80 and 10 per cent; all A double thick 
80 and 10 and all B double thick 80 and 15 per cent discount 
Picture glass, AA grade, ranges from 80 to 80 and 10 per cent 
discount, all from jobbers’ lists. The prices named are regarded 
as only temporary and subject to change without notice. 


SuHeets.—There has been quite a material decline in 
prices of sheets, based on the expectation that the prices 
to be announced by the Government or by the sub- 
committee on steel sheets, will be much lower than the 
market prices that have ruled for so long. Most sheet 
mills have their output sold up for remainder of this 
year, but the new demand is only fair, consumers hold- 
ing off placing orders until the official prices come out. 
Blue annealed and Bessemer black have declined fully 
$60 per ton, and galvanized sheets and tin mill black 
sheets fully $40 per ton. 


Nos. 9 ad 10, blue annealed sheets are not ruling at 
about 5.25c. to 5.50c.; No. 28 Bessemer black 5.50 to 6c.; 
No. 28 galvanized 7.50 to 8c., and No. 28 tin mill black 
plates 6c, to 6.50c., all made from Bessemer stock. These 
prices are for carload and larger lots from mill, the retail 
trade being charged the usual advance for small lots from 


store. 

Gas HEATER Stoves.—Local dealers report a very 
heavy demand for gas heating stoves, and there is also 
some demand for oil-heating stoves. There is a short- 
age of natural gas expected this winter, and this is 
causing a decided increase in demand for gas-heating 
stoves that can be taken from one room to another 
when the supply of gas is short. Deliveries of gas- 
heating stoves by the manufacturers are very slow, 
and some of the smaller sizes are hard to get. Jobbers 
placed orders for gas stoves last May that were to 
be delivered in August and September, but on some of 
these orders deliveries have not yet been made. Prices 
of gas-heating stoves of the popular makes are from 
15 to 20 per cent higher than last year. 

Tin Puate.—It is fully expected that the Govern- 
ment prices on tin plate will be out within a day or two. 
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Conferences of tin plate manufacturers with the War 
Industries Board were held in Washington, D. C., last 
week, and the manufacturers submitted to the board 
the price on tin plate which they believed would be fair 
to them and to their customers. It is probable the 
base price on tin plate will be $8 or $8.25 per box, but 
this is not officially known. The price of tin plate for 
delivery in last half of 1917 was $7.50, but there seems 
to be no question but that the price for 1918 will be 
somewhat higher. There are very few orders being 
placed, and none of the mills has yet taken contracts 
for tin plate for 1918 delivery. Small lots of primes 
from stock are selling from $9 to $11 per base box. 
Nominal prices on terne plate are as follows: 


The prices on terne plate in effect by nearly all the mills 
are as Sao s: 8-lb. coating, 200 Ib., $16 per package; 8-lb 
coating, $16.30; 12-lb. coating, i C., $17. 50 ; 15-lb. coat- 
ine, 1. c Sis 25; 20-Ib. conting, I. C., $19; 25-lb. coating, 

$2 0: ’ 30-Ib. coating, I ,» $21; 35-lb. coating, I. C., $22: 
‘o ii. coating, I. C. $23 one package, all f.o.b. Pittsburgh, 


freight added to point of delivery. 

NUTS AND 
fairly heavy, the consuming trade waiting until the 
official prices have been given out. Specifications 
against contracts are reported to be fairly heavy. The 
discounts named below are those in effect at this writ- 
ing, and may be changed at any time. 

Discounts in effect for large buyers are as follows, 





deliv- 


ered in lots of 300 lb. or more, when the actual freight rate 
does no exceed 20c. per 100 Ib., terms 30 days net, or 1 per 
cent for cash in 10 days. 

Carriage bolts, small, rolled thread, 40 per cent; small cut 
thread, 35 and 214 per cent; large, 25 per cent. 

Machine bolts, h. p. nuts, small, rolled thread, 40 and 10 
per cent; small, cut thread, 40 per cent; large, 30 per cent. 

Machine bolts, c. p. c. and t. nuts, small, 30 per cent; 
large, 20 per cent. Bolt ends, h. p. nuts, 30 per cent with 
c. p. nuts, 20 per cent. Lag screws (cone or gimlet point). 
45 per cent. 

Nuts, h. p. sq. blank, $1.70 off list, and tapped, $1.50 off; 


hex., blank, $1. 50 off, and tapped, $1.30 off; nuts, c. p. c. and t. 
sq. blank, $1.25 off, and tapped, $1 off; hex. blank, $1.25 off, 
and tapped, $1 off. Semi-finished hex nuts 50 and 10 per 
cent Finished and case-hardened nuts, 50 and 10 per cent 
Rivets 7/16 in. in diameter and smaller, 40 per cent. 


IRON AND STEEL Bars.—The manufacturers of iron 
and steel bars are quoting more generally the Govern- 
ment price of 2.90c. on steel bars, and a fair amount 
of new business has been taken at this price. As yet 
makers of iron bars have not announced new prices, 
but are likely to do so at any time. 


We now quote the Government official price of 2.90c. on 
steel bars in carloads and larger lots, f.o.b. at mill, while 
prices from store range from 3.50c. to 4c. Nominal prices 
on refined iron bars are 4c. to 4.50c. for large lots, small 
lots taking the usual advance 


CLEVELAND 


More than 11,000 different kinds of manu- 
factured articles are produced in Cleveland. 
There are 2500 manufacturing firms. These 
figures were compiled by J. W. Lucas of the 
J. M. & L. A. Osborn Co., Superior Viaduct. 


Office of HARDWARE AGE, 
Cleveland, Nov. 6, 1917 


RADE continues very good with retail dealers. 

Jobbers, however, report some falling off in orders, 
the easing up being principally in the demands of the 
country trade. This is attributed to a large extent to 
the fact that farmers have been very busy and an 
unusual amount of bad weather has interfered recently 
with the trade of the country merchants. Cleveland 
retailers report a good volume of business in practi- 
cally all lines. House furnishings have been moving 
unusually well recently. Mechanics’ tools continue in 
good demand, but the call for builders’ hardware shows 
some falling off. City retailers are buying goods in 
small lots as needed. There is a general feeling among 
the trade that prices are at the top notch and there 
possibly may be concessions in some lines, and for that 
reason retailers are not stocking up. Guns are in good 
demand and the call for these is expected to increase 
this month, as the rabbit season opens Nov. 15. Stores 
that engage in repair work have all they can do and are 
being handicapped by a scarcity of labor. 

Jobbers and retailers are now getting fair deliveries 
on many lines, although shipments to jobbers are still 
unsatisfactory owing to long transportation delays. 
This is particularly true of goods coming from far 
eastern points. Because of the delays jobbers’ stocks 





are more or less depleted but jobbers are in most cases 
able to supply the demands of their trade. 

Door SCREENS AND WINDOws.—Manufacturers have 
announced new prices for nex€ season and jobbers are 
now taking orders for goods for spring shipment. 
Prices range from 25 to 40 per cent higher than a year 
ago, the greatest advance being on the cheaper grades 
of door screens. 

WIRE CLOTH.—Prices are now being quoted by manu- 
facturers and jobbers for wire cloth for shipment not 
beyond Jan. 1, manufacturers refusing to quote prices 
for later deliveries. Prices have been advanced 15c. per 
100 sq. ft. on black wire cloth and 20c. on galvanized. 


We quote per 100 sq. ft., from jobbers’ stock: No. 12 mesh 
wire cloth, $2.15; No. 12 galvanized, $2.70 on regular grades 


PouLtrRY NETTING.—Jobbers are now booking orders 
at the prices that have prevailed recently for shipment 
only up to Dec. 25. Some retailers have declined to 
place orders at present taking chances on securing 
stock at possibly lower prices later. However, jobbers 
are urging the trade to place orders now for the 
reason that those buying later may have trouble in 
getting deliveries, and prices may go higher instead of 
lower. Jobbers guarantee present prices so that buyers 
will have the advantage of a decline in the market. A 
good volume of business is being booked. 


We quote from jobbers’ stock f.o.b. Cleveland, 45 per cent 
discount on galvanized poultry netting after weaving and 50 
per cent discount before weaving. 


Horse SHOoES.—Following the advance made by the 
leading manufacturer jobbers have marked up horse 
shoes 50c. a keg to $5.75. 

Cut Natts.—The scarcity continues in cut iron and 
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steel nails and prices are unchanged at $5.50 per keg 
at factory, and $5.75 out of stock. 

PLANISHED SHEET IRON.—Stocks are very low and 
jobbers have withdrawn all prices and are making 
quotations on individual inquiries subject to what ma- 
terial they may have in stock. 

BINDER TWINE.—Because of the expectation of 
higher prices and scarcity in the supply retailers are 
stocking up on binder twine by placing orders for im- 
mediate shipment. Some future business is also being 
booked, but no prices are being named except for 
immediate shipment. 

We quote binder twine at 21 to 25c 

SHEETS.—The sheet market is unsettled and the de- 
mand is light. Mill prices have eased off considerably 
because of the expectation of price regulation by the 
Government which would mean a reduction in prices. 
However, it is now understood that the Government 
will not regulate sheet prices. There is considerable 
irregularity in prices owing to the fact that some job- 
bers are unloading stocks. 


Jobbers’ prices to retailers are as follows: 
7c, to 8.50c.; No. 28 galvanized 8.50c. to 10c 


STEEL Bars.—Jobbers are finding it impossible to 
secure steel bars at the Government price and have not 
changed their warehouse price. We quote steel bars 
at 4.50c. out of jobbers’ stock. 

AUTOMOBILE SUPPLIES.—Jobbers and retailers are 
enjoying a good demand for seasonable automobile sup- 
plies, including wind shield cleaners, robes, anti-freeze 
preparations and tire chain. The bad weather last 
week created a heavy demand for tire chain. 

ELECTRIC RADIATORS.—Jobbers report a very heavy 
demand for electric radiators, but are unable to keep 
up with their orders as manufacturers are far behind 
on deliveries. The demand seems far in excess of the 
supply. 

ELECTRICAL SUPPLIES.—There is a heavy demand 
for electric lamps, and manufacturers are behind on 
deliveries. Miniature automobile lamps are very scarce 
and manufacturers are seven to eight months behind on 
deliveries on large carbon lamps. Deliveries on bat- 
teries are slow owing to the labor shortage. There is 
a heavy demand for flashlight batteries and jobbers 
are unable to secure shipments within about thirty days. 


TWIN 
Minneapolis and St. Paul, 
Oct, 31, 1917. 


per lb 


No. 28 black 


HE influence of the nation-wide movement for 
shorter credits and more cash transactions seems 
to be influencing sales, to some extent, at least. It is 
certain that collections are being followed up much 
more closely than ever before, although results have 
not been as satisfactory as could be desired. This is 
due partly to the fact that October carries the burdens 
of the tax payments, in addition to current payments. 
Trade has been holding up very well with both jobber 
and retailer. Winter supplies and accessories for auto- 
mobiles are beginning to move very well. Storm sash 
and door trim, weather strip, insulating papers, fur- 
nace supplies of all kinds are receiving careful atten- 
tion, even more than on previous years, because of the 
price of fuel and its scarcity. Sales are correspondingly 
good on these items, some dealers having already sold 
nearly as much weatherstrip as they usually do in a 
season. 

Buying by both jobber and retailer is still done con- 
servatively. This may be ascribed to the approach of 
the annual inventory as much as the conditions of the 
market. It is being conceded more and more that 
present prices will generally prevail until the end of 
the year, and the belief is growing that if any change 
is made then it is liable to be in the nature of an ad- 
vance instead of a decline. That statement is made in 
a general way, and prices of individual items may not 
be influenced by the general movement of the market. 

Winter sports items are rapidly making their appear- 
ance in the stores, and the shipments are numerous. 
It is feared that last season’s shortage of skates and 
skating shoes will even be surpassed this year. Goods 
of this description are very slow in arriving and no 
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No. 6 ignitor batteries for automobiles are also scarce. 
Jobbers who have large stocks of conduit pipe purchased 
at comparatively low prices are now unloading this 
pipe at concessions as compared with the regular price. 


Jobbers quote No. 6 dry cell ignitor batteries at 2% 
No, 6 regular batteries at 28c. in barrel lots 


BRUSHES.—The demand for brushes handled by the 
hardware trade continues good and prices are un- 
changed except on street and stable brooms, which 
have been advanced about 10 per cent, owing to the 
fact that Chinese reed and split bamboo from which 
they are made are hard to get and have advanced in 
price. The Government is calling heavily upon the 
brush manufacturers for gun swabs. 


Stoves.—There is a very good demand for oil! stoves 
for heating and the supply is scarce. Gas ranges are 
in fair demand, but there is not a great deal of call 
for gas heating stoves. Coal heating stoves are in fair 
demand. 

GALVANIZED WARE.—The demand for galvanized ware 
is not heavy, the volume of business apparently being 
affected by the high prices. 

SNow SHOVELS.—A good early season demand sprang 
up for snow shovels last week as a result of the first 
snow fall of the season that necessitated the cleaning 
of walks. This brought many rush orders to the job- 
bers from the city dealers. Snow shovels were well 
cleaned out last year and a heavy demand for them is 
expected this season. 

NAILS AND WIRE.—Following the advance in prices 
by the leading interest from $3.20 to $3.50 per keg 
on nails, and advances on wire, jobbers have marked 
up their prices. The demand on jobbers for nails is 
heavy, as mills are taking no orders for direct ship- 
ments. 


Jobbers’ prices for less than carload lots are as follows 
Wire nails, $4.05 per keg; galvanized wire, $4.80 per 100 Ib 
galvanized barb wire, $4.90 per 100 lb.; No. 9 annealed wire, 
$4.05 per 100 lb. 


Botts, NUTS AND Rivets.—Manufacturers’ prices are 
unchanged, although rivet makers are making price 
concessions for Government orders. 


Jobbers’ prices to the trade are as follows: Machine bolts 


in small sizes, 40 per cent off list; large sizes 30 to 5 per 


cent, 20 and 10 per cent off; stove bolts, 60 and 10 per cent 
off; coach screws, 40 and 5 per cent off; nuts, hexagon and 
square, blank and tapped, $2 off; rivets, 7/16 in. and smaller 
25 and 30 per cent off for small lots. 


CITIES 


promise is being held out for any improvement along 
the line of better shipments or larger quantities. 

The usual lull in purchases from jobbers on all but 
goods sold with a dating, was in evidence the last days 
of the month. This does not indicate a lessening of 
business in general, for this has been fairly good and 
satisfactory as a whole. Fall business promises to be 
up to as high a mark as could be expected with world 
conditions as they are. 

Prices this week have been very stable, showing 
no change of importance on any of the items. Changes 
made last week have been put into effect all along the 
line and retail prices in general have been adjusted 
accordingly. 

NalILs.-—Nails at the new price are on a restrictive 
basis, as those having a good assortment in stock are 
attempting to conserve their supply. No one is solicit- 
ing large orders, as they feel they are perfectly safe 
in holding for the normal demand, any stock on hand. 

We quote from local jobbers’ stocks: Standard wire nails 
6 Sone per keg base; coated wire nails at $4.40 per keg 

Braps.—The advance in the price has had no effect 
as yet on the price of brads. Quotation still remains 
the same as previously and the same condition of short 
age on the smaller sizes of brads still exists. 

We quote from local jobbers’ stocks: Brads at 70 per cent 
discount from standard lists. 

WireE.—Sales continue to be fair in spite of the late- 
ness of the season. Construction of the larger build 
ings has not been influenced by market conditions as 
much as the small building work. The leading con- 
tractors on the larger class of work seem to have been 
fairly busy during the entire season with work in pros- 
pect that will keep them occupied for the remainder of 


and 
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the year. This naturally means a certain amount of 
consumption of the smooth wire used for concrete forms 
and work of this description. 

We quote from local jobbers’ stocks: Galvanized Glidden 
cattle wire at $4.20 per 80-rod spool; galvanized Glidden 
hog wire at $4.36 per 80-rod spool; patented Glidden cattle 
wire at $3.65 per 80-rod spool: patented Glidden hog wire at 
$3.79 per 80-rod spool; No. 9 black annealed smooth wire at 
$4.35 per cwt.; No. 9 galvanized annealed smooth wire at 
$5.05 per cwt. 

StaPLes.—No further change has been made in price 
on this item, and sales are diminishing to some extent. 


We quote from local jobbers’ stocks Polished fence 
staples at $4.55 per keg: galvanized fence staples at $5.25 
per keg; poultry netting staples at $6 per keg 


Wire CiLotH.—A slight advance has been put into 
effect on this-commodity, although the price does not 
seem to be fully established with all jobbers. 


We quote from local jobbers’ stocks: 12 mesh black wir 
cloth at $2.10 per hundred square feet; 12 mesh galvanized 
wire cloth at $2.60 per hundred square feet; 14 mesh bronze 
wire cloth at $10 per hundred square feet 


Bo.tts.—No further change has been made on the 
price and sales are continuing very good to shops and 
factories. Some sizes seem to be very much sought 
after with a consequence of short stock on them. 

We quote from local jobbers’ stocks: Small machine bolts 
at 40-5 per cent; large machine bolts at 25 per cent; small 
carriage bolts at 30-10 per cent; large carriage bolts at 20 
per cent; lag screws at 40 per cent; stove bolts, 50-10 per 
cent, all from standard lists. 

SHEETS.—No further change has been made in price 
and the reduction in price by local jobbers has been 
put into effect to some extent, at least by the dealer and 
metal-working shops. These latter are rather reluctant 
to reduce price, owing to the fact that their present 
stock bought on a conservative basis was purchased 
at a higher price than the present quotation. 


We quote from local jobbers’ stocks: Flat sheets at $8.70 
ver cwt. base; galvanized sheets at $9.70 per cwt. base. 


Tin.—There has been no change made on the price 
of tin and sales are nominal. 


We quote from local jobbers’ stocks: I. C. 
20 x 28 tin, at $18.75 per box; bright charcoal tin, 


coating, 20 x 28 tin, at $27 per box 


Office of HARDWARE AGE, 
Boston, Nov. 3, 1917 


ETAILERS continue to buy in small lots, placing 

frequent orders, as has been the condition for sev- 
eral weeks past. The aggregate of business is large, 
and it is believed that the growing belief that prices 
are not due for a sharp decline will bring about more 
freedom of action and help to bring about a more nor- 
mal method of: doing business. This is particularly 
true in shelf hardware and tools. 

Deliveries grow no better, and stocks are badly 
broken. Shipments come through in such manner that 
most dealers have first a feast and then a famine. 
Retailers who are financially able are buying freely of 
spring lines, and the city stores are getting in holiday 
stocks that are as large or larger than usual. There 
continues to be a good business in automobile acces- 
sories, and many dealers are making plans to greatly 
enlarge their stocks for next year. 

A development that is becoming very noticeable is 
the creation of specially planned and equipped sections 
or rooms for display of special lines. Some of these 
are more elaborate and costly than an old-time hard- 
ware man could have ever believed possible, but with- 
out an exception the dealers embarking in such enter- 
prises report a great increase of trade that can be 
traced absolutely to the new method of display. Natu- 
rally such efforts are confined to those goods which 
carry a handsome profit. Some of these highly profit- 
able ventures are on lines which many dealers have 
hardly considered as part of a hardware stock. The 
working people and the wealthy classes are both taking 
advantage of greatly increased incomes and are spend- 
ing money freely to increase their comfort and con- 
venience. Cutlery, silverware, sanitary fixtures, elec- 
trical goods and lighting fixtures are some of the lines 
which are paying big returns for special displays. 

Many of next season’s goods are being marked up, 
and in some cases the advances are generous. Per- 
fection oil cook stoves have been advanced about 25 


8 lb. coating. 
8 Ib 
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Rope.—There has been no change made on the price 
of rope, former quotations holding firm. Size of sales 
are only fair, with stocks in good condition. 

We quote from local jobbers’ stocks: Best grade 
rope at 34c. per Ib. base; best grade sisal rope at 24c¢ 
base: cotton rope at 34c. per Ib 

TURPENTINE.—There has been a slight advance on 
this item, with sales diminishing somewhat. 

Turpentine in barrel 


manila 
per Ib 


base 


We quote from local jobbers’ stocks 
lots at 59%c. per gallon 


PAPER.—There are further rumors of price advance, 
some prices having already been changed. Sales are 
still rather slow, a condition which will probably exist 
the rest of the season. 

We quote from local jobbers’ stocks: Barretts No 
felt at $3.10 per ewt.; Barretts threaded felt in 500 ft 
it $1.52 per roll; red rosin papers at about $70 per ton 

STOVE PIPE AND ELpows.—There has been no further 
change on this item and sales continue good. 
6-in common made up 
erate lots; 6-in. four 
corrugated elbows at 


2 tarred 
rolls 


We quote from local jobbers’ stocks: 
stove pipe at 27c. per length, in full 
piece elbows at $1.85 per dozen; 6-in 
$1.90 per dozen. 

Stove Boarps.—Sales have been very good on this 
item, and stocks are in good condition. 

We quote from local jobbers’ stocks: 
boards at 50 per cent from standard lists 

CoaL Hops.—There has been no change in price on 
this item and sales continue good. 

We quote from local jobbers’ stocks: 17-in. open japanned 
coal hods at $4.50 per dozen; 18-in. open japanned coal 
hods at $5 per dozen; 17-in. galvanized open coal hods at 
$6.80 per dozen; 18-in. galvanized open coal hods at $7.50 
per dozen. 

GALVANIZED TuBs.—Price remains unchanged with 
stocks in good condition. 

We quote from local jobbers’ stocks: No. 1 galvanized tub 
at $11.61 per dozen; No. 2 galvanized tub at $13.07 per 
dozen; No. 3 galvanized tub at $15.24 per dozen. 

SoLpER.—The decline which took place a week or so 
ago bids fair to be withdrawn, as there is a rumor of 
an advance in price. 


We quote from local jobbers’ stocks 
half solder at 43c. per Ib 





Standard stove 


Warranted half and 


TON 


per cent. Wooden goods of all kinds seem destined 
for advances next year. Two of the latest advances 
have been wood pails, 5 per cent, and wood hay rakes, 
15 per cent. 


SCREENS AND Doors.—There has been little buying 
of screens and doors for next season, as the trade has 
been awaiting the new prices. These, as now announced, 
show about 10 per cent advance. 


SASH CorD.—Trade in sash cord has been slow, as 
there is little new building going on, and the price has 
been steadily advancing. New quotations show another 
small advance. 

We quote from jobbers’ stocks: Silver Lake or Samson 
sash cord, 7c a lb.; standard sash cord, 50c a Ib.; Southern 
sash cord, 45c a Ib. 

STEEL Woo..—After several sharp fluctuations, the 
price of steel wool seems to have become firmly estab- 
lished at an advance of 10 to 20 per cent over the 
prices of several weeks ago. 


COATES CLIPPERS.—Local trade in Coates clippers is 
about normal. The makers recently announced an ad- 
vance ranging from 5 to 10 per cent on various kinds 
and sizes, and this advance has been taken by the 
jobbers. 

STEEL AND IRON.—So far there has been little evi- 
dence of a lowering of the prices on bar stock in this 
section, and dealers report that they have not been 
able to place orders with the mills at the prices fixed 
by the Government. Stocks are badly broken, and 
deliveries are slow and uncertain. A larger volume 
of business has been reported, and there are indica- 
tions that the demand is steadily increasing. Sheets 
are selling slowly, and there is quite a diversity in quo- 
tations. The quotations on sheets are not so firm as 
on bars, and there seems to be a feeling that prices 
will fall off as soon as Government prices and needs 
are more fully known. There has been little change 
in the volume of business done on bolts and nuts, and 
prices are firmly held. 
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J. H. McNulty Boosts Liberty Loan 


H. McNULTY, president of Pratt & Lambert, 

* Inc., Buffalo, N. Y., gave all of his time to fur- 
thering the cause of the Liberty Loan in the recent 
Buffalo campaign. He had charge of what was 
known as a General Distribution Committee, which 
was really a most important and active committee 
in connection with the raising of Buffalo’s $55,000,- 
000 quota of the Liberty Loan. 

Mr. McNulty had an organization of several thou- 
sand active outside workers directly under him and 
























































J. H. McNulty. 


also a large clerical force and office organization at 
the Liberty Loan headquarters. The actual selling 
of the bonds through various organizations and 
committees was his particular job. Mr. McNulty 
not only devoted all business hours to this work, 
but worked with tireless energy nights and Sun- 
days as well to make this second Liberty Loan a 
success. 


Stanley Employees Do Their Bit 


MORE than 100 employees of the Stanley Works 

have left their positions to fight for Uncle 
Sam. They have gone with the National Guard, 
Officers’ Reserve Camps, the new National Army, 
Navy, Ambulance Corps, and some, who for physi- 
cal reasons were not accepted in other divisions, 
have entered the Government Munition Inspection 
Service. 

Those employees who still remain at their regu- 
lar work are doing everything that they can to 
back up their boys. Under the auspices of the 
Stanley Club a weekly letter on office and factory 
happenings is being sent to each former employee 
now in the Government service. Recently an en- 
tertainment was given for a fund to buy tobacco 
for Stanley Works’ soldiers. An average of 100 
girls employed in the office do Red Cross work one 
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evening a week. They do this work in the office, 
and the company supplies them with supper. 

A fund has just been raised among the employees 
to purchase a complete ambulance equipment and 
present it to the Government, and one of the men 
now working in the cold rolled steel mill has volun- 
teered to drive it. 

For both the first and second Liberty Loans the 
company has sold bonds to its employees for weekly 
payments extending over a year. On this basis over 
$100,000 worth of bonds were subscribed to for 
each loan, or an average of about $40 worth of 
bonds for each Stanley Works employee. 


lhompson Aids Employees’ Drive 
At a meeting of the employees of the Pacific 
Hardware and Steel Company, San Francisco, 

Oct. 25, the best offer for the purchase of Liberty 
Bonds yet recorded in the district was made. Colo- 
nel Robert M. Thompson, president of the Navy 
League and a director of the Pacific Hardware & 
Steel Company, spoke, following a Liberty Loan 
address by Clifton M. Miller. Colonel Thompson 
proposed to pay the 5 per cent cash deposit on 
every bond purchased by employees, and, when the 
rush of the 300 workers had stopped, Thompson 
was “out” several hundred dollars. In addition to 
this unusual offer, the company agreed to buy 


bonds for the employees and give them any terms 
they desired in making payments. 


Westchester Association Buys Bond 


At a meeting of the Westchester County Hard- 
ware Dealers’ Association, held at Fowler & Sellars 
Company’s store, White Plains, N. Y., Oct. 18, the 
members of the association voted to send $50 to the 
Westchester County Division of the Red Cross and 
to purchase a $100 Liberty Bond. 


Morgan Appointed Supervisor of Sales 


R J. MORGAN, who resigned his position with 

*the Midvale Steel & Ordnance Company, has 
been appointed supervisor of sales of the American 
Steel Export Company, with general offices in the 
Woolworth Building, New York City. Prior to his 
connection with the Midvale Steel & Ordnance 
Company Mr. Morgan spent thirteen years with 
the Carnegie Stee] Company. 


Van Antwerp Joins Chantrell Staff 


Spencer C. Van Antwerp, who for over 20 years 
was connected with the Russell & Erwin Mfg. Com- 
pany, New Britain, Conn., has recently resigned 
his position to become associated with the Chantrell 
Hardware & Tool Company, Reading, Pa. 


Mason Sales Convention 


‘THE Mason Tire & Rubber Company salesmen 
recently gathered for a two-day convention at 
the factory and general offices in Kent, Ohio. One 
whole day was devoted to a trip through the fac- 
tory. Much time was spent in the Mason labora- 
tory, which is one of the most complete of the 
smaller rubber companies, studying the methods 
used there to check up processes. 

A banquet was held at the Portage Hotel, Akron. 
John H. Diehl, sales manager, acted as toastmaster. 
The principal outside speaker was H. H. Kynett of 
Philadelphia, who spoke on “The Relation of the 
Industry to Advertising.” O. M. Mason, president 
of the Mason Tire & Rubber Company, spoke of the 
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Mason Salesmen at Banquet 














advantages gained under the new Federal Reserve 
Law in matters of trade acceptances, and expressed 
his opinion that it would not be long until even 
thirty-day business would be transacted on the 
basis of trade acceptances. General Manager D. 
M. Mason spoke on “The Present and Future Pros- 
pects of the Tire Industry.” George C. VanVeen, 
manager of the Chicago branch, made an address 
on “The Relation of the Branch House to the Home 
Office.” Addresses were also made by many other 
officials of the company. 


New England Paint Club 

The thirty-fourth annual meeting and two hun- 
dred and forty-third dinner of the Paint and Oil 
Club of New England recently held at the Parker 
House, Boston, resulted in the following officers 
being chosen for the coming year: President, Her- 
bert F. Staples, Boston; vice-president, C. E. New- 
ell, Springfield; secretary and treasurer, Fred L. 
Moses, 220 Devonshire Street, Boston, Mass.; direc- 
tors, J. E. Maroney, Boston; A. P. Felton, Boston; 
Clarence E. Gale, Boston; S. G. Warren, Boston; 
Harry A. Hall, Boston; H. W. Rice, Providence, 
R. I.; H. D. Brooks, Portland, Me. 


Reynolds’ Operation Successful 


H G. REYNOLDS, president of the Reynolds 
¢ Wire Company, Dixon, III., has returned home 
from the hospital and is planning to soon take up 
the 1918 campaign. Mr. Reynolds had a remark- 
ably narrow escape. His operation was so suc- 
cessful that it is probable his sight will be better 
than it has been for years. 


Gay Appoints Alder Co. 


The Benjamin S. Alder Company, New York City, 
has recently been appointed metropolitan represen- 
tative by George E. Gay, Augusta, Me., manufac- 
turer of an extensive line of screw drivers which 
includes the famous “Union” ratchet screw driver. 
A complete line of samples are on display in the 
show room at 30 Warren Street. 


Move to Larger Quarters 


The Cleveland Branch of the Pennsylvania Rub- 
ber Company, under the management of R. F. Lin- 
coln, has been moved from 1921 Euclid Avenue to 
much larger headquarters at 4501 Euclid Avenue. 


Hendricks’ Commercial Register 

The twenty-sixth annual edition of Hendricks’ 
Commercial Register of the United States for 
Buyers and Sellers has just been issued. This pub- 
lication is especially devoted to the interest of the 
architectural, constructing, electrical, engineering, 
hardware, iron, mechanical, mill, mining, quarrying, 
railroad, steel and kindred industries. Full lists 
are included of producers, manufacturers, dealers 
and consumers, listing all products, from the raw 
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material to the finished article, together with the 
concerns handling these products, from the pro- 
ducer to the consumer. S. E. Hendricks Company, 
Inc., 2 West Thirteenth Street, New York, are the 


American Opens Eastern Office 

HE American Wire Fabrics Company, Chicago, 

has opened an Eastern office at 160 Broadway, 
New York, in charge of Thomas E. Richards. After 


six years of service with the 
New York office of the New Jer- 
sey Wire Cloth Co., Trenton, 


Mr. Richards is especially fitted 
to open the new office on a 100 
per cent efficiency basis. 


With factories in Clinton, 
Iowa; Niles, Mich, and Mount 
Wolf, Pa., the American Wire 





Fabrics Company has been in a 
position to give excellent service 
in the East as well as in the 
West, the establishment of the new Eastern sales 
office coming as a direct result of increasing 
Eastern business. The new office will make pos- 
sible even more efficient service and co-operation 
with Eastern trade than in the past. 


Push-Pin Motion Window Display 
'T’HE Moore Push-Pin Company, Wayne Junction, 

Philadelphia, Pa., has recently introduced a 
striking motion window display which is resulting 
in largely increased sales, not only for the Moore 
push-pin and Moore push-less hangers, but also for 


T. E. Richards 
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Motion Window Display. 





much other merchandise in the window and store 
of the dealer using it. These window displays are 
being shipped on request to dealers everywhere on 
a loan basis. 


THE BAY RIDGE SPECIALTY Co., Trenton, N. J., 
manufacturer of bathroom fixtures, has acquired 
the plant of the Royal Rubber Co., Stokes Avenue, 
which it will equip for manufacturing. A one-story 
building will also be erected. J. O. Hunt, 114 North 
Montgomery Street, Trenton, is architect. 


P. M. ARMSTRONG & Co., conducting one of the 
oldest hardware stores in Lisbon, Ohio, has retired 
from business. The company was originally organ- 
ized more than 60 years ago by the late R. B. 
Pritchard, but since 1883 has been conducted by 
Armstrong & Co. 











Publicity for the Retailer 


Texas Dealer Puts Over Highly Successful House Furnish- 
ing Exposition—Excellent Ad on High Oven Range— 
An Interesting Newspaper Page of Hardware 
Bargain Specials 


By Burt J. PARIS 


Details of a Successful Exposition 


No. 1 (2 cols. x 9 in.) 

This is the ad which announced in the newspapers 
of Dallas, Tex., on Friday, Oct. 5, the inauguration 
on Monday, Oct. 8, of the great Huey & Philp house- 
furnishing exposition. 

Sidney Glass, the advertising manager for Huey 
& Philp, writes that the exposition was eminently 
successful. The duration of the exposition was one 
week and the advertising was scheduled as follows: 

Friday, Oct. 5—2-col. Announcement ad. 

Sunday, Oct. 7—6-col. Opening ad. 

Monday, Oct. 8—3-col. Inaugural ad with Tuesday 
specials. 

Tuesday, Oct. 9—3-col. Mid-week ad with Wednes- 
day specials. 

Wednesday, .. Oct. 
Thursday specials. 

Thursday, Oct. 11—3-col. Concluding ad with Fri- 
day specials. 

Friday, Oct. 12—6-col. Last day ad with Saturday 
specials. 

This ad attractively announces the event and 
directs attention to the opening ad in Sunday’s 
papers. The fact that twenty special factory repre- 
sentatives are scheduled to demonstrate leading 
lines of household efficiency goods makes this an- 
nouncement of keen interest to every housewife. 


10—3-col. Mid-week ad with 


Interesting Program and Bargain Features 


No. 2 (3 cols. x 14 in.) 

This is the 3-col. ad run on Monday, the day the 
doors swung open to the public. The salient fea- 
tures of this ad are the opening talk, changing with 
each ad, the daily program of demonstrations, the 
special bargains offered for the day and a column of 
pertinent suggestions in regard to kitchen furnish- 
ing. 

The program was changed each day as were the 
special offerings. In this way interest was sus- 
tained through the week to Thursday and Friday, 
when the ads run on those two days made the final 
closing drive. 

The opening talks in the last two ads were warn- 
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No. 1—Opening a big sales event 





WE WISH TO ANNOU 
THE OPENING OF OUR” 


Second Semi-Annual 


Housefurnishings 
xposition 


October 8th to October 13th 


Twenty Special Facto 
' 1 ry Represent. 
atives Will Demonstrate og ag 
of America’s Leading Man. 
ufacturers of Household 
Efficiency Goods, 


See Our Ad in This Paper Sunday 














ings to get aboard before the ship sailed. In this 
ad, note the appeal to the children made through 
mention of the Armstrong exhibit. 
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Mr. Glass worked up his campaign in admirable 
style, each ad dovetailing and building a cumulative 
force that speeded up interest in the exposition. 








You Are Invited to Visit Our 


No. 2—Telling the story of a housefurnishing exposition 
Second Semi-Annual 


b 4 Housefurnishings Exposition sg 


Twenty factory leading lines of Housefurnishing 
* Goods. Armstrong Packing 7 Petabone and Brown ‘oun and Candy Company are 
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To any hardware dealer who is figuring on hold- 
ing a similar exposition, we commend Mr. Glass’ 
advertising schedule printed above and the general 
style of his announcements. 

Don’t forget the daily program and the specials 
for each day. This prevents procrastination and 
insures attendance through the week. 

Many expositions and sales of this kind have been 
disappointing for the reason that public interest 
lagged during the mid-week of the sale. By follow- 
ing Mr. Glass’ ideas you will make sure of keen in- 
terest from Monday right through to Saturday. 

Note that Mr. Glass lists 15 specials in this ad 
and also note that the items are diversified so as 
to give the bargain appeal the widest possible scope. 
This is a very keen piece of advertising work for 
the ad reaches out for a large number of house- 
wives who must call at the store that particular 
day or miss out on the bargain that appeals to them. 
Use plenty of specials and see that they are care- 
fully mixed if you would make your follow-up ads 
pull every day. 


Mrs. Housewife Speaks 


No. 3 (2 cols. x 10 in.) 


C. B. Knighten, secretary-treasurer of the Blakey- 
Clark Hardware Co., Ennis, Tex., sent us this ad on 
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the high oven range. Not only is it a neatly illus- 
trated and well displayed announcement, but the 
text matter has a new slant and is most readable. 

This style of copy is a mighty good change from 
the purely descriptive appeal; it serves the purpose 
of the descriptive text, but has a terse, snappy qual- 
ity that is difficult to get in ordinary descriptive 
writing. 

The heading of this ad also should come in for 


No. 3—Chatty stove copy 








Blakey-Clark 
Hardware Company Z 





It's Quicker—It’s Better 
It’s Far More Economical 


Mf  ipheeegronadiy- ne and cheery ‘when I 
to get breakfast. No fires to 
build—no time lost chopping kindling—no 


cut your fuel bills in half with— 


Cole’s High Oven Range 


Patented) 
It saves cost of 
extra heater 























special mention; it tells the story and provides a 
good introduction for the copy. 


Bargains Galore 


No. 4 (Page Ad.) 

If we owned a hardware store, we would get out 
an ad like this one sent us by J. H. Ashdown, Win- 
nipeg, Canada, once a week or at least twice a 
month. 

We would ask the newspaper for a dozen extra 
proofs. 

We would paste a couple in the windows, thumb- 
tack several on the walls and mount one on a board 
for use on the counter. 

This ad is a real creator of trade. A person who 
looks it over is reminded of articles for which there 
is immediate need and of others not thought of but 
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which appear to be most desirable additions to th 
household equipment. This suggestion cannot be 
made so well by type alone. 

Each one of the panels is a picture story, the de- 
tails of which are told by the type. This ad is 
doubly effective because each article listed is spe- 
cially priced and because there is a time limit on 
the sale. These two elements combine to force im- 
mediate action. But it is not necessary that each 
item be a bargain offering. If 25 of these 59 items 
were specially priced, the ad would be immensely 
effective and if even no inducements were offered 
we believe the ad would pull, through its sheer 
power of suggestion. But by combining the bar- 
gain thought and the time limit, you move the 
reader to immediate action. 


Wouldn't you like 


Hardware Age 


Don’t forget that an ad of this sort makes new 
ustomers, sustains the interest of old customers 
and is the means of disposing of a considerable 
quantity of regularly-priced goods. 

It provides, as it were, the stimulus for the shop- 
ping expedition and the more often you make people 
go on a shopping tour of your store the greater is 
going to be your turn-over. 

That is why, we repeat, if we were proprietor of 
a hardware establishment we would see to it that 
our adman ran one of these ads at least twice a 
month. 

This ad in four or five-column make-up will pre- 
serve the same inviting look. We particularly like 
the panel at the top, “59 Big Bargains for Satur- 
day.” 


your name under this ad? 
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HERE’ S all the difference in the world between 
a dry, warm garage and a cold damp one. 
There's a difference in “upkeep-cost” of the autos 
contained in them. Frequently the cause of this 


difference is the difference between door equip- 
ment so called and 


Stanley Garage-Hinges and Butts 


STANLEY Garage Door Hinges No. 1458 is the strongest garage 
hold the door shut weather-tight door hinge made. It is 36” long 
when closed and prevent sagging. and is made right and left hand. 

STANLEY Garage Door Hinges For the heaviest of doors. 
are extra strong and are well de- No. 1457 is 24” size for the aver- 
signed. They are equipped with age weight garage door. Also 
ball bearings. The long leaf gives made in 10” size. Usually a 24” 
these hinges powerful leverage is put at top and bottom with a 10” 
strength and keeps the door in the in the middle. 
proper position. The ornamental No. 252 is one style of heavy 
corrugation also adds to _ the ball-bearing Butt with four ball- 
strength. bearing washers. 


Today send for booklet “STANLEY 
Wrought Steel Hardware for Garage Doors.”’ 


Every hardware dealer should handle 
STANLEY Garage Hardware 


We suggest that you write us for particulars. 


NEW YORK CHICAGO 
100 Lafayette St. |[ine Works 73 East Lake St. 


NEW BRITAIN CONN., U. S. A. 


See our advertisement on Box Strapping in this issue. 




















NEW GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


New Smith & Wesson 


Revolver 


Smith & Wesson, Springfield, Mass., 
have recently introduced their 1917 
Model “U. S. Army Revolver,” which 
is made with a clip especially designed 
to hold the regulation .45 caliber 
United States service automatic cart- 
ridge, which heretofore has been used 
only in conjunction with the automatic 
pistol. 

It is stated that the revolver will 
shoot the same cartridges equally well 
without the clip should the user find 
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1917 model U. S. Army revolver 


it necessary to do so. The extractor 
would not throw out the empty shells 
but these can readily be removed by 
hand in an emergency. 

If a cartridge with a poor primer 
or a light load gets in with others it 
is not necessary to use both hands 
to make the revolver fire. Simply pull 
the trigger the second time and the 
revolver is in action immediately. 

Illustrated descriptive matter and 
prices will be furnished to the trade 
upon request. 


Shapleigh 1918 General 
Catalog 


The Shapleigh Hardware Company, 
St. Louis, Mo., has just issued its 1918 
general catalog, No. 220, which 
measures 9 x 11% in. and contains 
3168 pages. The book is large, but 
easy to handle. Each page contains a 
huge variety of goods, and each ar- 
ticle has room enough to make the 
illustration, description and price so 
that they can be easily and accurately 
read. 

The company has not included its 
automobile accessory department in 
this catalog; rather a _ separate 
catalog covering this department will 
be furnished dealers upon request. 
The approximate pricing system is 
very simple and accurate according to 
the prices ruling at this date. 

The company wishes to impress 
dealers with the many changes of 
prices, which make it necessary to 
state that the prices in this catalog 
are subject to change without notice. 
The year 1918 will be a “Diamond 
Jubilee” year, signalizing the seventy- 
fifth anniversary of the founding of 
this company, which has grown to be 
@ mammoth institution. 


The catalog, which is most beauti- 
fully arranged and required months 
and months of preparation, will be 
mailed to dealers upon request. 


Moore’s Three Way Heater 
and Wizard Combination 
Range 


Moore Brothers Company, Joliet, 
Ill., have recently introduced several 
new stoves among which are the 
Moore’s “Three-Way Heater” and the 
“Wizard” Combination Range. The 
Three-Way Heater, designed to heat 
all parts of the house, down and up- 
stairs, like a furnace, ventilates and 
circulates the heat and, at the same 
time, makes the floors warm, without 
a large investment for the stove or 
for the fuel. 

The air in the room is used to make 
the stove burn. It is replaced through 




















Voore’s “Three Way Heater” and 
“Wizard” Combination Ranges 


the small inlets all about the windows 
and doors, and as soon as it gets in, 
this air, together with the other air 
in the room, begins to circulate being 
attracted by the circulation created be- 
tween the body of Moore’s Three-Way 
Heater and the outer casing. It 
passes upward at a great velocity and 
empties out the top through the open- 
ing provided. 

At the same time the angle of the 
slotted hot blast firepot throws heat 
to the floor. All the time the casing 
reflects heat into the room. The room 
upstairs may be heated at the same 
time by connecting a register to the 
double heater collar or in the ceiling 
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directly over the stove. The immense 
pulling and circulating power of the 
heater moves every foot of air in the 
room, if the connecting doors are 
left open. 

The “Three-Way” heater has a large 
ash section and pan in addition to a 
mica door. It does not have to be at- 
tended often as it holds a quantity of 
fuel and burns it slowly and thor- 
oughly. It has a slotted hot blast 
smoke-burning and soot-burning fire 
pot. The stove burns any kind of coal. 
It has a single damper control and de- 
tachable casing and an apron which 
protects the carpet when the ash pan 
is being removed. Also a base door 
and draft slide. It is stated that the 
blacking will not burn off during the 
entire season. 

A feature of the Wizard Combina- 
tion Range is the Anti-Carbon Fire- 
box which is constructed especially to 
burn all the gas, smoke and the soot 
of soft coal making it as valuable for 
heat as hard coal. 

Perpendicular flues extend from the 
bottom to the top of the fireback by 
narrow slots inside. Air admitted 
through the draft door is drawn up 
the flues and discharged through the 
slots against the side of the coal; the 
heat frees the gas from the coal, which 
immediately mixes with the air and 
bursts into flame. The smoke passing 
out of the chimney is white, showing 
that all the heat giving qualities in 
the coal have been consumed. 

Through the invention and use of 
Moore’s Anti-Carbon Firebox the 
heating value of soft coal or slack is 
nearly doubled. The cheapest grade 
of slack coal can be used in this range 
with the same success and satisfaction 
as the best grade of lump. The 
damper in this combination coal and 
gas range holds the heat in the oven 
after it has been made in the firebox 
or by the gas burner in the oven. The 
top-baking damper acts for all kinds 
of fuel. An oven thermometer, cook- 
ing guide, anti-scorch cover for cook- 
ing milk or cereals, lock duplex grate, 
and enameled drip pans are all fur- 
nished free. 

Illustrated descriptive matter and 
prices covering this company’s exten- 
sive line will be mailed to dealers 
upon request. 


New Bricklayer’s ‘Tool 


The Vichek Tool Company, Cleve- 
land, Ohio, has recently brought out a 


Vichek bricklayer’s tool 


new mortar raker, which is the first 
adjustable joint raker with four dif- 
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No. 643 
R-W Door Closer 
and Check 


THE SILENT SERVANT 


’Tends to business night and day. 
Never draws a cent of pay. | 
Shuts the door without a sound, 
Spring cannot be.overwound. 
Acts alike from left or right, 
Absolutely liquid tight. 

Handles doors of any weight. 
Drafts do not its strength abate. 
Conveniently adjustable 

To give a strong or lighter pull. 
Customers who try it out 

Will buy more without a doubt. 
We'll send folder free to you 
Telling things this check will do. 


RichardsWitcox Manufacturing (0 








Sone Aurora, Iuurmois, USA. MINNEAPOLIS 
paced Richards-‘Wilcox Canadian Co,Ltd.London ,Ont. canaine 


“Ahanéger for any door that slides™ 
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ferent widths of blades that has ever 
been offered to the trade. It is simple 
in construction, easy to handle and 
quickly adjusted. 

Illustrated literature and _ prices 
will be mailed to the trade upon re- 
quest. 


Inexpensive Pen and Pocket 
Knives 

George W. Davis, 258 Broadway, 

New York City, has recently intro- 

duced a line of inexpensive metal- 

handled pen and jack knives manu- 
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Metal-handled pen and jack knives which 
retail from 10 to 25 cents each 


factured by the Eagle Knife Com- 
pany. The line is limited in styles, 
consisting of a single blade pen knife, 
one with an easy opening handle and 
chain, the two-blade jack and the two- 
blade pen knife. The handles, which 
are made of light-weight pressed steel, 
are finished in nickel plate, gun metal 
and colored enamels. The knives re- 
tail from 10 to 25 cents each. 

Illustrated literature and 
prices will be furnished to 
upon request. 


trade 
dealers 


New Jeffrey General Catalog 


The Jeffrey Mfg. Company, Colum- 
bus, Ohio, has recently issued a new 
general catalog, number 84, covering 
a most complete line of elevating, con- 
veying, crushing, screening and power 
transmission machinery. 

This catalog is about the most ar- 
tistic ever gotten out by a manufac- 
turer in this field. It is literally pep- 
pered with beautiful illustrations and 
brief concise descriptions. Some of 
the items featured in this catalog 
are as follows: bucket carriers and 
conveyors, elevators and bins for 
economical handling of ashes and coke, 
portable conveyors in both, wood and 
steel aprons, extended arm and tray 
elevators for light and heavy service 


in all industries, barrel arm elevators, 
also ice elevator and conveyor, swing- 
ing tray elevators which receive loads 
ascending and automatically deliver 
same descending, wood apron con- 
veyors, endless pan and apron car- 
riers, pan bucket and conveyors, coal 
screens and chutes, cable and chain 
car hauls, fertilizer loaders, log and 
lumber conveyors for logs, pulp wood 
and refuse, detachable chains, sprocket 


wheels, manganese steel chains, 
riveted roller, flat and round link 
chains and attachments, cable con- 
veyors and attachments, standard 


cast iron pulleys, electric mine and 
storage battery locomotives, coal cut- 
ters, mine fans, steel, brass, copper 
and wire screens, etc. A copy of this 
catalog will be mailed to dealers in- 
terested, upon request. 


Safety Razor Sharpening 
Machine 
The Hyfield Mfg. Company, 48 


Franklin Street, New York City, has 
recently introduced the “Hatfield” 








“Hatfield” 24 


blade safety razor 
ening machine 


sharp- 


safety razor sharpening machine de- 
signed to sharpen 24 blades at one 
time. Owing to its forced feed and 
perfect balance the machine, it is 
stated, will run with a full load of 
24 blades with very little vibration. 
It has an automatic device on the back 
consisting of two lights—one a red 
light and the other a white one. 
When the rollers go back the red light 
illuminates, as they go forward the 
white light shows. 

The machine has roller bearings 
and a device for sharpening old-fash- 
ioned jack razors and barbers’ clips. 
It also is equipped with a “Tisafine” 
emery grinder for sharpening scis- 
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sors, shears, knives, planes and other 
small edged tools, making it a most 
complete sharpening machine for 
doing all classes of work, and in large 
quantities. 

Illustrated descriptive matter and 
prices will be mailed to the trade upon 
request. 


Self-Oiling High Duty 
Grinder 


The American Grinder Mfg. Com- 
pany, Milwaukee, Wis., has recently 
brought out the American High Duty 
Grinder, a portable tool sharpener for 
all-around work, which keeps tools in 
first class cutting condition all the 
time and is especially recommended 
for use in shipyards, construction 
work, lumber camps, mining and en- 
gineering, signal and line repair work, 
machine shops and garages. The 
grinder is equipped with a tool rest 
and a 7 x 1% in. grinding wheel. 

The manufacturer states that the 
grinder is 100 point efficient. This is 
made possible by the simplicity of the 
tool holder and feed regulator and its 
various attachments. The operation 
of each attachment is semi-automatic, 
so that even unskilled workmen can 
get quick and accurate results. 

The tool holder and feed regulator, 
used in connection with the two drill 
attachments and the wheel dresser, is 
fitted with a spring tension feed lever 
which brings the tool against the 
grinding wheel to the exact degree of 
fineness required. The American 
High Duty Grinder is especially 
adapted for quick, accurate grinding 
of twist drills, bonding bits, chisels, 
plain bits, etc. 

The company manufactures the fol- 
lowing attachments for this grinder: 
The wheel dresser, which trues the 
wheel and dresses the grinding sur- 
face as good as new; the twist drill 
attachment, which will sharpen drills 
ap to 1% in. in diameter, center the 
point of the drill accurately and grind 
both cutting edges to exactly the same 
angle; a chisel attachment, which in- 
sures positive and accurate grinding 
of chisels and plain bits to any bevel 
of the cutting edge, and the adz at- 
tachment, which may be adjusted to 
get any bevel desired and which will 
take any adz up to 6 in. in width. 

The American is a high class, pow- 
erful grinder built to stand up under 
hard usage. It is fully guaranteed 
against breakage or defect and every 
part subject to any sort of strain is 
made of malleable iron. 

Another feature of the American is 
the oil-tight gear case which provides 
a continuous bath in oil for the work- 
ing parts, preventing wear and giving 
smooth and even transmission. The 
foot power attachment for use with 
the American High Duty Grinder is 
considered one of the most practical 
of its kind, it being adjustable to any 
height; folds up compactly when not 
in use, and is easily moved from place 
to place. The price list is as follows: 
The grinder, complete with tool rest, 
$15; tool holder and speed regulator, 
$2; wheel dresser, $1; twist drill at- 


tachment, $3; bonding bit attachment, 
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Send Your Orders Now F or 


PROMPT SHIPMENT 
No. 1010 @ No. 2 


RELIABLE No. 2 ROUND TRACK and HANGERS 


EDMONTON \ (Patented) 
ee... 


Sufficient Reliable Round 
Track Sold to reach 
all points indicated above 





Famous “Ten-Ten” Watershed Track and Hangers 


(Patented) 


Weather, 
Weight and 
Bird Proof 
- Self-Cleaning 


» Our New General Catalog No. 85 ready 
| for distribution. Copy sent on request 


Allith Prouty Company 


Danville, Illinois 


Door Hangers and _ Fire-Door Hard- 
Tracks ware 

Spring Hinges Overhead Carriers 

Rolling Ladders Hardware Spe- 

Garage Door Hard- cialties 
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$2.80; chisel attachment, $3; adz at- 
tachment, $3; foot power attachment, 
$3. An attractive six-page circular 
illustrating this self-oiling grinder 
will be mailed to dealers upon request. 


‘*Kut-Easy’’ Perfect Can 
Opener 


The Home Craft Shops, Toledo, 
Ohio, have placed on the market the 
“Kut-Easy” can opener designed with 
a safety blade guide, a removable 


Kut-Easy"” can opener and counter 


display 


blade and a highly tempered steel ful- 
crum, which forces the blade through 
the top of the can without sliding 
back. 

The safety blade guide keeps the 
blade from cutting to center of can. 
The device is so simple and safe that 
even a child may open cans without 
danger of cutting the hands. The 
double blade can be quickly removed 
with a screwdriver and used on either 
edge and it can be very easily sharp- 
ened. 

The concern puts out a card dis- 
play of six “Kut-Easies” mounted 
thereon, which is printed in three at- 
tractive colors. The retail price of 
the device, which is made of brass and 
heavily nickel plated, is 50 cents each. 

Illustrated matter covering their 
complete line, which includes the 
“Safety” door key locks, which pro- 
tect the home; the “Sanitary” bake 
and griddle oiler, an efficient device 
for greasing or oiling bread pans, cake 
pans, cake griddles, muffin tins, etc., 
will be mailed to dealers upon request. 

The manufacturers prepay charges 
on all orders and ship via parcel post 
insured. 


‘*Pexto”’ Interesting 
Chisel Book 


The Peck, Stow & Wilcox Company, 
Southington, Conn., recently issued a 
32-page illustrated handy reference 
book covering the full line of “Pexto” 
chisels. Each illustration is fully de- 
scribed with sizes, etc. Valuable in- 
formation about the “Pexto” gouges 
and drawing knives is also included. 
One page is devoted to ‘“Don’ts,” 
giving valuable suggestions to the me- 
chanic, dealer and amateur on the 
Copies of 


care and use of chisels. 


Reading matter continues on page 


this book will be supplied in quan- 
tities to dealers for distribution 
among their customers, upon request. 


‘*Drake’’ Lock Nut 

The Western Screw & Lock-Nut 
Company, 342 Mills Building, San 
Francisco, Cal., has introduced the 
“Drake” Lock-Nut. The flexible finger 
members of the lower or nut member 
are compressed with tremendous force 
by screwing down the upper or lock- 
ing member, thus freezing the nut to 
the bolt, which, when released, will 
move as an ordinary nut and do no 
harm to either thread. The bolt and 
nut can be used over and over again 
without harm to the threads. No 
washer is needed. 

The nut can be locked at any point 
on the bolt to accommodate oscillating 
or pulsating movements. The move- 



























































“Drake” 


lock-nut 


ment of the slotted members is radial 
only, and not circumferential, when 
being locked. 

It is stated that a mechanic or 
amateur who never saw or heard of 
the “Drake” nut could not make a 
mistake in handling it. It tells its 
own story on examination and cannot 
be injured by investigation. 

The lower or nut member is con- 
structed with an abundance of threads 
which gives a tremendous load-carry- 
ing capacity and strength to pull up 
the work. The upper or locking mem- 
ber will lock the lower with only a 
firm turn-up; an extra hard turn is 
not necessary. 

Illustrated literature and _ trade 
prices will be mailed to dealers upon 
request. 


Pennsylvania Tires for 1918 


The Pennsylvania Rubber Com- 
pany, Jeannette, Pa., has recently an- 
nounced its line of bicycle tires for 
1918 which is represented by only two 
factory brands, namely, the Vacuum 
Cup and Bar Circle tires, covering 


the various consumer demands for dif- 
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ferent grades and giving the dealer 
a line easy to handle. 

The size of the heavy Vacuum Cups 
which prevent skidding, sliding pa 
side swiping on wet, slippery pave- 
ments, has been slightly reduced, 
making the tread stock more resilient 
and producing greater speed. 

Vacuum cup bicycle tires are con. 
structed with three plies of the high- 
est grade of Sea Island fabric. The 
tread, which is composed of very 
tough stock, has an attractive chest- 













Pennsylvania bicycle tire line 


for 


nut color, and three rows of heavy 
vacuum cups. A special flannel strip 
to facilitate cementing the tire to the 
rim is provided. The tire is made 
in one universal size, to fit either 
28-in x 1%-in, 28-in. x 1%-in or 
28-in. x 15g-in. rims. It is also made 
in juvenile size. The retail price is 
$3.75 each. Single and double clincher 
rims, $3.50. 

Bar Circle bicycle tires have a 
striking black rubber tread of bars 
and circles, putting thickness and 
wear-resistance where most needed, 
and an attractive white side wall. 
They are made with two plies of good 
grade fabric. The friction is of pure 
rubber and the tube of medium weight 
but good quality. The Bar Circle is 
likewise made in one universal size 
to fit either 28-in. x 1%-in, 28-in. x 
1%-in. or 27-in. x 1%-in. rims. They 
are also made in juvenile size. Price, 
$2.50 each. 

Illustrated descriptive matter will 
be mailed to dealers upon request. 
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New Gas Machine Catalog 


The American Gas Machine Com- 
pany, Albert Lea, Minn., has recently 
issued a new catalog, No. 22, cover- 
ing its extensive line of American 
gasoline lighting and heating devices 
of most every description. 

Among the many items listed in 
this catalog are hollow wire fixtures 
and chandeliers, semi-indirect fix- 
tures, hollow wire outdoor arts, gaso- 
line gas stoves, copper coil water heat- 
ers, low-pressure stove tanks, wire 
fittings, couplings, filler plugs, folding 
camp stoves, portable stoves, parlor 
lamps, portable lamps, lanterns, self- 
heating flat irons, mantles, flashlights, 
glassware, etc. 

A copy of this catalog will be mailed 
to dealers upon request. 
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RADIATOR 
NEVERLEAK 


A Million Motorists Will Need and 
Want This Wonderful Preparation 


Contains no meal—no cement, acid or sediment. Nothing to clog or injure 
the cooling system. Prevents rusting and the formation of scale. Mixes 
with water—does not interfere with anti-freezing compounds—and always 
stops the leaks. 


Mr. Dealer—71% Profit 


This wonderful new liquid that mends a big advertising campaign and the noted 
leaky radiators—quick—is acknowledged Liquid Veneer people. Nets you 71% 
by automobile dealers and jobbers as a profit. Two sizes, 50c and 75c. Write 
100% successful preparation. Backed by today for further information. 


BUFFALO SPECIALTY CO. 


Buffalo, N. Y.,.U. S. A. Bridgeburg, Ont., Canad 














R. & L. Visible Spark Plugs 


The R. & L. Company, Ebensburg, 
Pa., has placed on the market the 
R. & L. Visible Spark Plugs. The 
shells are made of 1% hexagon steel, 















































































































* spark 


plug 


with blued finish, and the insulators 
are said to be of the finest quality 
porcelain, of unusual size, being % 
of an inch in diameter and of the 
petticoat type. They have a groove 
around the top for the purpose of at- 
taching the removable top cap. Cop- 
per asbestos gaskets are used, top and 
bottom. 

The spark points are of nickel man- 
ganese wire and the top cap is formed 
of brass tubing enclosed at the top 
with a heavy glass lens and attached 
to the porcelain by a binding clamp 
encircling the cap and having lugs on 
the lower edge to engage in the 
groove. The ends of this clamp serve 
to carry a square head binding post 
to which attachment is made. The 


binding post is held securely in posi- 





tion. 


A ring inside of the cap and 
making contact therewith is provided 
with a point from which the current 
jumps an auxiliary air gap to the 
central spindle. This gap is 1/32 of 
an inch and the auxiliary spark is 
visible through the magnifying lens 
in the top. It provides an instant 
means of detecting which plug, if any, 
is not burning properly. This extra 
jump has the effect of greatly in- 
tensifying the spark at the firing end 
of the plug, thereby producing quicker 
and more perfect combustion, with a 
corresponding increase of power, a 
greater ease of starting, especially in 
cold weather, and a material decrease 
in carbon deposit in the cylinders. 
The spark plug burns all of the 
gasoline and it is automatically self- 
cleaning because the spark is so in- 
tense it keeps the points of the plug 
free of carbon and grease. Ventila- 
tion of the top chamber is provided 
by means of a series of small holes 
around the cap. The plugs are manu- 
factured in the various sizes to fit all 
motors, and retail at $1.50 each. They 
are fully guaranteed bY the manufac- 
turer for one year, from the day of 
purchase. Illustrated literature will 
be sent to dealers upon request. 


New Apco Automobile 


Specialties 


Mfg. Company, Provi- 
I., has recently brought out 


The Apco 
dence, R. 





New Apco automobile specialties 


a new accessory for the Ford car 
known as the “Silencer,” designed to 
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prevent rattling of the spindle arm. 

This new appliance consists of two 
heavy springs which can be attached 
to the car without any tools. It also 
prevents rattling of the front wheel. 
The “Silencer” comes two to a set and 
is packed two sets to a box. List 
price is 40c. per set. 

The horn button attachment manu- 
factured by the same company has re- 
cently been improved upon, whereby 
this attachment is being made with 
the button complete and lists*of 50c. 
each. The attachment without the 
button lists at 25c. each. 

Illustrated literature will be sent to 
dealers upon request. 


‘*Gask-Hot’’ 


The Consolidated Motors Company, 
Detroit, Mich., has recently introduced 
a new gas-saving appliance for the 
automobile called the “Gask-Hot,” 


Gas Saver 














“Gask-Hot” 


gas saver 


which takes the place of a gasket at 
the connection of the manifold with 
the cylinder. The small screen is kept 
it an intense heat from the combus- 
tion in the cylinders vaporizing every 
particle of the gasoline before it 
reaches the cylinders. 

It is stated that the “Gask-Hot” will 
also vaporize any kerosene that may 
be in the gasoline and by virtue of 
preventing any unvaporized gasoline 
from getting into the lubricating oil 
within the cylinders, it reduces carbon 
troubles to a minimum. The company 
states that the “Gask-Hot’’ would 
show a saving from 25 to 40 per cent 
of the gasoline. It is sold with a 
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N the city—at the crossroads—North, 
South, East or West—Abbey & 
Imbrie is the best known tackle name 

in the United States. It is by far the 
most complete line of tackle. It has earned 
a unique repute by ninety-seven years 
of service. It is always the choice of the 
highest-grade dealer in any given locality. 
Anglers buy Abbey & Imbrie tackle for 
quality reasons only—thus assuring to the 
dealer a profit protection that mere price 
propositions cannot even approximate. 


Our salesman is in your terri- 
tory now. Shall we instruct 
him to call upon you? 














ABBEY & IMBRIE 


15-17 Warren Street New York 
Division of Baker, Murray & Imbrie, Inc. 
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money-back guarantee. A_ decided 
advantage of this new appliance is 
that the attachment is made at the 
cylinder connection instead of down 
at the carburetor where there is no 
heat. Illustrated descriptive matter 
and prices will be mailed to the trade 
upon request. 





Detachable Plate Chains 


The Union Chain Company, Minne- 
apolis, Minn., has introduced a quick 
detachable, sectional plate chain, 
to prevent’ skidding, insure safety, in- 
creased mileage and better traction. 
One half of the tire can be equipped 
with the chains without even jacking 
up the car. They do not creep or al- 





Detachable plate chains 


low the car to skid, it is claimed, 
hence prevent tearing of the tread. 

The plate is shaped so as to fit the 
tire. It has a wide surface and will 
not injure the tire in any way, it is 
claimed. These plates are constructed 
of steel with heavy side chains which 
insure absolute traction and prevent 
accidents. It is stated that these chains 
will enable a car stuck in the mud to 
pull itself out on its own power. They 
are made in sizes from 28 x 2% to 
40 x 4 in. 

Illustrated descriptive matter and 
prices will be furnished on request. 


The ‘‘Ventiflex’’ Goggle 


Strauss & Buegeleisen, 37 Warren 
Street, New York City, have recently 
placed on the market the “Ventiflex” 
goggle designed to give a motorist 
perfect ventilation. 

The shields are made of selected 
calfskin in which wire screen vents 
are set. These vents provide not only 
sufficient ventilation, but a reasonable 
field of side vision as well. They allow 
free passage of air, while preventing 
entrance of dust, making the goggle 
both cool and comfortable. 

The lenses, which measure 1 15/16- 
in. in diameter, can be removed by 
means of a wire which is easily oper- 
ated. The bridge is formed of a flex- 


ible, adjustable leather thong, which 
is neat, comfortable and practical and 
can be adjusted to any size. The 
rims are made of highly polished 





Counter display given with order for one 
dozen “Ventifler”’ goagles 


nickel-plated German silver. The 
temples are made of wire covered with 
“Zylo” shell and so attached to the 
metal of the vents as to provide a 
joint adjustable to any angle. This 
permits the lenses to be brought in 
to the cheek or out to the eyebrows 
and also to bring the shields close 
to the face at the sides or outward 
to the face of a large wearer. There 
are no screws to work loose, no sol- 
ders, and the goggle is constructed to 
last a long time. 

Illustrated literature will be mailed 
to dealers upon request. 


Howe Tail Lamps 


The Howe Mfg. Company, Chicago, 
Ill., has announced to the trade a 
complete line of tail lamps. These tail 
lamps are all equipped with National 
Mazda 6-volt, 2-cp. bulbs and double 
contact, unless otherwise specified. 
Each lamp is packed in a high-grade, 
individual, labelled carton. The lenses, 
it is stated, are genuine ruby sema- 
phore and the finish is a high-grade 
black enamel. 

The tail lamp, illustrated, is made 
especially for Ford cars and has two 





Howe tail lamp 


bulbs and two plugs. One bulb is an 
18-volt, taking its current direct from 
the magneto when the motor is run- 
ning; the other is of 3-volt connected 
to two dry cells. When the motor is 
running the current is taken from 
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the magneto and when the motor jg 
idle a throw of the switch to the dry 
cells continues the light. 

A catalog covering this company’s 
complete line will be mailed, together 
with prices, to dealers on request, 


Spring Cover and Lubricator 


The Woodworth Mfg. Corporation, 
Niagara Falls, N. Y., have re- 
cently introduced the Woodworth 
Spring Cover and Lubricator for auto- 
mobiles, which is made of a high grade 
oil and waterproof imitation leather 
and lined on the inside with a felt 
wicking, saturated with oil before the 
covers are put on. The covers are 
laced over the spring through hooks 
along each edge and they completely 
enclose the springs from the clamps 
at the large part to the thin ends. 
One cover is required for each half 
of a semi-elliptic spring. A Ford car 
requires four covers and other makes 
of cars from four to sixteen, accord- 
ing to the type of springs used. 


The company states that proper 


lubrication of the springs makes the 
car ride easy, eliminates squeaks, pre- 
leaves 


vents broken and makes the 


ic eT 


Spring cover and lubricator 





springs so sensitive that they absorb 
shocks and vibrations, relieving the 
tires and machinery of a great deal of 
strain. 

The Woodworth Spring Cover and 
Lubricator not only provides perfect 
lubrication but keeps out all moisture 
and dirt and controls the oil so that 
the outside does not become greasy 
and dirty. One oiling will last a 
whole season. The covers are made 
for all makes of cars and can be 
easily put on by even an inexperienced 
person, 

The retail price of the covers is $2 
per set for the Ford cars; complete 
sets for other cars being in proportion. 

Illustrated literature will be sent 
to dealers upon request. 


Moco Monkey Grip Tube 
Patches 


The Moco Laboratories, Inc., Okla- 
homa City, Okla., has placed on the 
market the Moco Monkey Grip Tube 
Patches which are made in two sizes 
retailing for $1 and $1.75. 

These patches are made in both 
fabric and rubber back; also a heavy 
patch for casings. They are put up in 
rolls 3 by 18 and 6 by 18-in. Each 
roll is furnished with a complete out- 
fit for mending punctures, consisting 
of the patch, tube of rubber cement 
and buffer for removing grease and 
foreign matter from the surface. 
Descriptive matter and trade prices 
will be mailed to dealers upon request. 


Reading matter continues on page 108 
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Hercules Spar 





DISTRIBUTED BY 


A. Baldwin & Co., Ltd., New Orleans, La. 
Julius J. Bantlin Co., Cincinnati, Ohio 

G. W. Barnett Hdwe. Co., Montgomery, Ala. 
Beck & Corbitt Iron Co., St. Louis, Mo. 

Geo. F. Blake, Jr., & Co., Worcester, Mass. 
H. F. Brownell Co., Sioux Falls, S. D. 
Burhans & Black, Inc., Syracuse, N. Y. 

P. Burns Saddlery Co., St. Louis, Mo. 

Canton Hardware Co., Canton, Ohio 


Central Rubber & Supply Co., Indianapolis, Ind. 


Cook Iron Store Co., Rochester, N 

Andrew Cowan & Co., Louisville, Ky. 
Doubleday-Hill Electric Co., Pittsburg, Pa. 
Emkie-Shugart-Hill Co., Council Bluffs, lowa 
Fort Wayne Iron Store Co., Fort Wayne, Ind. 
J. D. Grant, Fargo, N. D. 

Gray & Dudley Hardware Co., Nashville, Tenn. 
Hackett, Gates, Hurty Co., St. Paul, Minn. 

J. H. Haney & Co., Omaha, Nebr. 

Harbison & Gathright, Louisville, Ky. 
Harpham Brothers Co., Lincoln, Nebr. 

John J. Harrington, Richmond, Ind. 

Hercules Co., Westfield, Mass. 

Hibbard, Spencer, Bartlett & Co., Chicago, Ill. 
T. T. Hutchisson & Co., Wheeling, W. Va 
Indianapolis Saddlery Co., Indianapolis, Ind. 
Inter-State ~ Co., La Crosse, Wis. 

Janney, Semple, Hill & Co., Minneapolis, Minn. 
Kelley-How- __ Sn Co., Duluth, Minn. 
King Hardware Co., Atlanta, Ga. 

Klostermeier Bros. Hdw. Co., Atchison, Kan. 
Knapp & Spencer Co., Sioux City, Iowa. 
Korsmeyer Co., Lincoln, Nebr. 

Larson Hdwe. Co., Sioux Falls, S. D. 

La Salle Light Co., Chicago, Ill. 
Lee-Coit-Andreesen Hdwe. Co., Omaha, Nebr. 
Lerch Brothers, Baltimore, Md. 





Logan-Gregg Hdwe. Co., Pittsburg, Pa. 
Matador Tire & Vulcanizing Co., Chicago, IIl 
Miller-Morse HardwareCo., Winnipeg, Man., Can. 
C. Neidhardt & Co., Rochester, N. Y. 
Northwestern Electric Equipment Co., St. Paul. 
Minn. 
The Ohio Rubber Co., Cincinnati, Ohio 
Oskamp Auto Supply Co., Cincinnati, Ohio 
E. Scott Payne Co., Baltimore, Md. 
John Fritzlaff Hdwe. Co., Milwaukee, Wis. 
W. E. Pruden Hardware Co., New York, N. Y. 
Richmond Hardware Co., Richmond, Va. 
Robinson Bros. & Co., Louisville, Ky. : 
Robison Heavy Hdwe. Co., St. Joseph, Mo f { 
Ross-Frazer Iron Co., St. Joseph, Mo. } 
St. Paul Electric Co., St. Paul, Minn. 
Scheffer & Rossum Co., St. Paul, Minn. 
J. H. & F. A. Sells Co., Columbus, Ohio 
Doherty Sheerin & Co., Indianapolis, Ind. ° 
J. B. Sickles Saddlery Co., St. Louis, Mo. 
SimmonsHardwareCo.,St. Louis, New Y ork,Phila- 
delphia, Toledo, Minneapolis,SiouxCity, Wichita 
Sligo Iron Store Co., St. Louis, Mo. 
Smith-Worthington Co., New York, N. Y. 
Suelflohn & Seefeld, Milwaukee, Wis. 
Supplee-Biddle Hardware Co., Philadelphia, Pa. 
ullivan Supply Co., Saginaw, Mich. 
Stuart-Howland Co., Boston, Mass. 
Tool Specialty Co., Kansas City, Mo. 
Universal Accessories Co., Indianapolis, Ind. 
Van Camp Hdwe. & Iron Co., Indianapolis, Ind. 
Wagner Hardware Co., Mansfield, Ohio 
JamesWalkerHdwe.Co.,Ltd.,Montreal,Que.,Can. 
Weed & Co., Buffalo, N. Y. es ' 
Western Automobile Supply Co., Omaha, Nebr. ye. : 
W. R. Wheeler Co., Indianapolis, Ind. 
Wood, Vallance & Co., Ltd., Hamilton, Ont., Can. 


Manufactured by 


Eclipse Manufacturing Co. | 
Indianapolis, U.S.A. | 
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Current Metal Prices 


The quotations given below are for small lots, as sold from stores in New York City by merchants carrying stocks. 

As there are many consumers whose requirements are not sufficiently heavy to warrant their placing orders with manufacturers for 
shipment incarload lots from mills, these prices are given for their convenience. 

On a number of articles the base price only is given, 


it being impracticable to name every size. 


— 














fron and Soft Steel Bars and Shapes 


Refined iron: 

1 to 1% in., round and square. 

1% to4 in. x % to 1 in.. 

1% to4in. x \% to 5/16 in 
Burden's H. B. & 8S. bar iron, base 5 
Burden's Best bar iron, base price 
Norway Kars, base price... 

Soft Steel 

% to 1% in., round and square 

1 to 6 in x % to 1 in ° 

1 to 6 ia. x %& and 5/16 in. 
Rods—% and 11/16 . 


Bande—1% to 6 x 3/16 to No. s 
Shapes: 
Beams and channels—3 to 15 in 
Angi*s: 


38 in. x \% in. and larger 

3 in. x 8/16 in, and & in 

1% to 2% in. x & In 

1% to 2% in. x 3/16 in. and thicke 


1 to 1% in. x 3/16 in 
1 to 1% in. x %& In 
% x & in 
% x % in 
%& x & In. 
% x 3/32 in 
Tees: 
2. 
1% in. x 1% in. x 3/16 in 


3 in. and larger 


Merchant Steel 


Bessemer machinery 
aes ° 
Toe calk Tr a 
Open-hearth spring steel.. 
Best cast steel, base price 14. 
Special best cast steel.. ey 18. 
Tank Pliates—Steel 
% im. and heavier om 10 
Bree MR, cnensens : 10 
No. & . oe 10 
Sheets 
Blue Annealed 
No. 16 
No. 2 
No. 14 
No. 16 ° i 
Bow Annealed— Black 
One pass, C 
soft steel 
per Ib 
Nos. 18 to 20 . -- 9.30 
Nos. 22 and 24 9.35 
Animal, Fish and Vegeta- 
ble Olle— 
Linseed, Raw, Carload 
ots 1.13@1.1 
City five-bbl. lots and 
over . 1.15@1.18 
Out-+of-town, five-bbl. lots 
and over 1.13@1.16 


Boiled, 1¢ ® gal. advance on Raw 
Lard, Prime Winter. 2.00@2.05 
a. me, Les 1.45@1.50 


a; O° Sibhnataee> ..-1.388@1.40 
Ootton i c rude, f.o.b. 

mill 1.304 
Yellow Summer, Prime.18.60@ 
White, Summer ...... —- @ 
Yellow. Winter ..... @ 

Tallow Acidless 1.57@1.60 
Menhaden, Brown 
Strained ........ i Q— 
Northern Orude .. —_— _ 
Southern f.o.b Factory. 85 - 
Light Strained ....... 95 @96 
Yellow Bleached .....97 @98 


White Bleached Winter.99 @1.00 
Cocoanut Ceylon genuine 





pice we eee Sate 17 @18 

Cochin Imported, spot....21 @22 

Domestic 17% @18 

Cod Domestic Prime. ....90 ‘@ 92 

Newfoundland ........92 @94 
Corn Refined 20 66 @ 20.96 

Porpoise bedy .......... 80 @85 
Olive denatured 2.35@2.40 
Neatsfoot Prime......1.55@1.65 


Palm, Lagos, spot per ®..21 @— 
Soya Bean, English, spot 
bhis = O— 


Manchurian, spot, bbls 1614 @17 
Mineral Oils— 

Black, 29 Ezavity, nor, @ gal. 

GME COE cocscccses 8%@14 

20 ga Ey 15 ‘cold test. 13 @i5 
Summer ..13 @l4 

Cylinder ight ‘filtered 21) Gon 
Dark ner =f @19 

Paraffine, high viscosity . 
903 sp. gravity...... 34 % a2 
°65 sp. gravity.......18%@1 

Red Paraffine ..........18 @19 


.5.30@5.40¢ | 





5 00@5.10¢ 
5.00@5.10¢€ 


.5.20@5.30¢ 


rice. .5.80¢ 
6.00¢€ 
.12.00¢ 


Per Ib. | 
| 
| 


5.00@5.10¢ | 
5.00@5.10¢ 

5.15@5.25¢ | 
5.10@5.20¢ | 
5.25@5.50¢ 

5.25@5.50¢ 
5.50@5.75¢ 
5.25@5.3h5¢ 





7 
5.15@5.25¢ 
30¢ 


7 40@5.50¢ 


| 
5.40¢ | 
| 


5.45@5.55¢ 
6.65 @6.75¢ 
7.70@7.80¢ 


5.75@5.85¢ 
5.60@5.70¢ 
5.30@5.40¢ 
5 20005.40¢ 
5.30@5.40¢ 


Per ID. 
5.00@5.10¢€ 
5 0 
A 70¢ 
. .7.50¢ 
00@i6 o0¢ 
00 @20.00¢ 


Per ™ 
00@10 2h¢ 
10@10.35¢ 
00@10.25¢ 





Per 
10.00¢ 
10.054 
10.10¢ 
10.20¢ 


R. Wood's 
refined 
per Ib 


10.856 


Oy Be wecesednesaen 9.40 10.90¢ 
Os DE artercusheetvesses 9.45 10.95¢ 
Ee “apzacausk cae kas - 9.50 11.00¢ 
No, 29 .. eee (occores 060 ew OWS 
No 0 10.06 
Genuine Russia, as per assortment. 2% @25¢ 
Patent planished, W. Dewees Wood, 
| 


A ll to 11%¢; 
Galvanteed 


B 10 to 10%¢ net 


Corrugated Roofing, Galvanized 
10¢ per 100 Ib. over flat 


Per ib. 

No. 14 . re ..10,10¢ 

No. 16 Seeds =e 10.2h¢ 
OO. BO OBO BO cccceces TEPTTTTTaTirT 

Nos. 22 and 24..... Terrrrrrry |. ¢ 
TRE” giercptape te Sh ga ove osSO.70e | 
No. 27 Hee Meer tees 10.854 | 
No. 28 kee Kataeaes 11.00¢ | 
No. 30 ee pied is 12.00¢ | 
No. 28, 36 in. wide, 10¢ higher | 
| 
| 


2% in. corrugations, 
sheets. 


Corrugated Roofing, Painted 
Quotations on corrugated § roofing sheets, 
painted. are made by dealers only to actual | 
buyers on application. 


Genuine Iron Sheets, Galvanized 
Nos. 22 and 24 -Per Ih. 13.25¢ 
No. 26 .. - .Per Ib. 13.50¢ 
No. 28 Per Ib. 14.00¢ 


Tin Plates 
Charcoal Plates 


AAA charcoal: Per box 
1 14 = 88.... $21 00 
2: & See re 23.00 


A charcoal: 


IC 14 x 20 .$20 00 





IX 14 x 20...... eee 22.00 
Coke Plates. - Beasemer | 
IO 14.8 90; 207 WB. ..05.5. $18.15 | 
. a > See cade 19.65 | 
Terne Plates 
IC 20 x 28 with an 8-lb coating. $20.50 | 
IX 20 x 28 with an 8-M. coating 22.50 


Brass Tubes, Rods and Wire, and 
Copper Tubes 
Manufacturers have withdrawn all quotations 
because of unsettled prices of raw materials and 
will only name prices to actual buyers. 


Copper Sheets 
Sheet copper, hot rolled, 16 oz. (quantity 
lots), base price, per Ib., 35¢ to 37¢ net from 
mill, 38¢@ to 39¢ from stock, 
Cold rolled, 14 oz. and heavier, 1¢ per Ib. ad 
vance over hot rolled 


Polished 20 in. wide and under. 1¢ per aq 
ft. extra; over 20 in. wide, 2¢ per sq. ft. extra, 


Planished copper, 1¢ per sq. ft. more thay 
polished 

Tinning, one side, 44%¢ per sq. ft. 

Copper Wire 
Base price, at mill............... Nomina! 
Tin 
Per tb. 
Straits pig OT @ 06 
tar . ° 7T1@7Re 
Copper 

Lake Ingot nomina 
Electrolytic nominal 
Casting nominal 


Spelter and Sheet Zine 


Western Spelter lo@1le 
Sheet Zinc, No. 9 base, casks..21¢; open 21%¢ 
Lead and Solder 
American pig lead .. 7 My Ge 
Bar lead Sa . 0@ lhe 
Solder, % & % guarantee.... 4l¢ 
a errr ry Pere re eee ake 
Befine@d solder ...ccssce - .Bl¢ 


Prices of solder indicated ‘by private omnes 
vary according to composition. 


Antimony 


Asiatic - 18@20¢ 


Per lb. .$4.50@$5.00 


Aluminum 


No. 1 aluminum (guaranteed over 99 per 
cent pure), in ingots for remelting (ton 
lots), f.o.b. mill, per Ib 45@47 

In 100 Ib, lots MWe 

Old Metals 
Dealers’ purchasing prices paid in New York 
are as follows: 
Per ® 
Copper, heavy and crucible 22. 00¢ 
Copper, heavy and wire 21.00¢ 


1h .00@ 10.506 
15.00@ 15. 2h¢ 
10.50@10.75¢ 
20.504 21.0¢€ 


Copper, light and bottoms 
Brass, heavy aera wl 
Brass, light 


Heavy machine composition 


No. 1 yellow brass turnings 16.0e 
No. 1 red brass or composition turnings. .17.50¢ 
ead, heavy ‘ ee 4,7° 

Lead, tea ..... 4.006 


Zine . ‘ nine 


PAINTS, OILS AND COLORS 


Barytes: 
White, Fore 


Mixcellaneous— Kine. Ultramarine ......40 @%w Biue, Soluble ..........86 @1. 
nace Hb gS 25 @30 | Blue, Ultramarine ......17  @60 
rence PEO wn ccceecees . 
ign ® ton.$40.00@50.00 Green, Chrom = @ 8 | Brown, Spanish . Fo hey pe 


Domestic, p 
or floated, f.o.b 


rime, white Green, Paris ..... 


Indian Red 


eee 7 


“ea, | Oarmine, No. 40, balk 
20 @25 Green, Chrome, ordinary. 8 @10 


works, @ ton.....$30.00@36.00 Venetian Red ......-..:-12 @16 | Green, Chrome, pure.....82 @50 
Off color, f.0.b. wks. , . rrr 16 @zz Metallic Paint, @® ton, 
wi ton 22.00@ 24.00) siénna, Burnt .......... 16 @22 BroWD wos cccoce ++ + -25.00@30.00 
Chalk, English.. : | ton nominal) Omber, Raw ........... 15 @21 ME vvcwesrvcanewces 28.00 @35.00 
French .... -® ton nominal) Umber, Burnt .......... 15 @21 Ochre, American, @ ton..24 @40 
China Clay, cece Chrome Yellow .........30 @38 American, Golden, w DD. 6 5 
® ton 17.50@3886.00 Foreign, Golden, @ ™.. 5 6 


Domestic 
Cobalt 
Whiting 

Commercial 

Gilders 


Oxide 


Ex. Gilders 


12.50@20.00 


PROMER ccccccvccccccs & 


yD 1.60@ 1.65 White and Red Lead, &c.— Orange, Mineral, ‘ae.. 
eee eee fe Py 100 ™m French ..... rer 
Seas pare ..1.35@— Cents@™M) German ...........0+:: 
ce eevee eed. 45@— | Lead, English White in Oil. .nominal American ........ a 


1.55@— Lead, 


American White Dry. 9 @10) Red, Indian 
In O11 White, 100 ID pack- 





Standard @ 100 ™..... 


ages, or over........ «10% @11 Rod, Tuscan .. 20 @30 

Patty, Commercial— Litharge, American, pewdered, 2\, 4 

100 © 9% @11% Red, Venetian @ 100 D.. - yp 
In bladders .. $4.00@4.50 Rose Pink .....-..++++++ 80 @4! 
In 1 ® to 5 ® tins. 4.50@5.00 Sienna, Italian, burnt and 
Zine, Dry— powdered .ccccccece 5 15 
em jee — ete aa ‘ 5 
: American ....... 101, @10% talian, Raw, powderec a 
Spirite—Turpentine— . m American, Kaw .....-. 
® gal. Green Sl. (French proc.) .14%@14% American, Burnt and 
In Machine bbdis......... 53% @54 | White Sl. (French proc.).15 @15% POUT os cccnsess 2 bn 3 
German Red Seal (French Tale. Pweme ..-.coccsccess minal 
S| rrr = ‘heen’ nominal American ... 8 ton $15. ia 18.00 

Guam Shellac— Green Seal ...... vee ecwas nominal BUND 66.0 6sccccctcccess MOD 

ee om = ge Re ee nomiuat | Perra Alba. ‘ saaicts 
one . ’ | ; ) 
Fine Orange ........... 50 @52_ | French Red Seal ........ 16 @18 Aer sist 100@1 16 

. C CGeeeet...cs. 417 @48 Green Seal .. nominal : 

oo. : ; "6h @eR American. .# 100 ™ No. 1 . 
Second Orange Serre ws. 1.17% @ 
Kala Button eviemene 58 @62 Dry Colors— American..#@ 100 No. 2 .85@ .9 
: N ae ao p ym Umber, Turkey, Burnt 

. &. 44@ Black, Carbon Gas.. -20 @2% and Powdered ........ @ 5 

Se, ce boc wees 4 @i2 Raw and powdered.... 4%4%@ 
Black Drop eccccccece SHOIS Burnt, American ..... 8%@ 4 
Colors in Ofl— Black Lamp .€.......... 12 @2 Maw tOMPO +... cccccecs 4@° 
yw Dm oe he) ra 160 a0 SE. nly t6.uteih Gene eecee 3 @ 3% 
Black LAMP «..ccsccceee 28 @ss Mineral Blacks, @ ton. ..25 @ 30 Yellow, Chrome, Pure....24 @°0 
Black, Coach, ~—- aie 24 32 OUD, SNEED 6a podece ce 20 @R0 7 F @is 
Black in oil sone aes Rime, Chimese .......-.. 85 @1.50| Oxide Red ........-240+- 2 @ 
Drop Black errerrr: ie} f: Se OO —— a— Vermilion, Quick Silver, Englist 
le CD saver cesses 1.50@1.75 | Blue, Prussian, Domestic. 73 @1.50 1.804 2.00 
Blue Prussian .......... 1.45@1.70 Blue, Prussian, Foreign..—- @— eer eeees.. pominal 


Reading matter continues on page 108 
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Winter Driving Keeps Business Thriving 


Back up the big movement for winter business. More cars than ever will be 
run this winter. The demand for accessories and repair work will exceed that 
of any previous season. 








TRADE MARK REGISTERED 





Owners are all deeply interested right now in questions of power and econom- 
ical operation. How to meet the Government's appeal for conservation of 
fuel and oil. How to overcome the difficult driving conditions imposed by 
winter roads and winter weather. 


Realize what a direct and immediate answer you have to both questions in 


McQUAY-NORRIS 


\nax-roor 


PISTON RINGS 


Make your customers see how they can cut down the cost of running their 
cars and get increased power at the same time with a set of these piston rings. 
Nothing to equal them for tuning-up weak, wasteful motors—for giving such 
all-round dependable, efficient and durable service. 


Immediate Service On Any Size Ring 


McQuay-Norris \sax{Roor Piston Rings are immediately obtainable in any size 
or over-size—any width or diameter—for any make or model of motor. 
Over 300 jobbers and supply houses carry complete service stocks and can 
fill your order at once. At the factory over 2000 different sizes are kept 
constantly in stock ready for immediate shipment. 

No other piston ring manufacturer gives such complete and prompt service. 
It saves delay, satisfies the owner and impresses him with your live methods 
of doing business. 


GET THIS BOOKLET—IT’S FREE 


“To Have and to Hold Power’’—the standard handbook on gas 
engine compression. Every dealer in automobile and engine sup- 
plies ought to read it. Write Dept. X. 


Manufactured by 


McQuay-Norris Mfg. Co., St. Louis, U.S.A. 


BRANCH OFFICES: 


New York Chicago Philadelphia _ Pittsburgh 
San Francisco Los Angeles Seattle Kansas City 
St. Paul Atlanta Dallas 


CANADIAN FACTORY: 
W. H. Banfield & Sons, Ltd., 372 Pape Avenue, Toronto 








SELMA, ALA The Robbins Hardware 
Avenue, has remodeled its store building 


is both wholesale and retail 


CHIDESTER, ARK The Farmers’ Hardware Company has 
been organized with a capital stock of $10,000 to deal in the 


Company, Alabama 
The firm's business 





following: Baseball goods, buggy whips, builders’ hardware, 
children’s vehicles, crockery and glassware, cutlery, fishing 
tackle, furniture department, galvanized and tin sheets, ham 
mocks and tents, harness, heating stoves, heavy farm imple- 
ments, heavy hardware, iron beds, kitchen cabinets, linoleum 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass, 
prepared roofing, pumps, ranges and cook stove refrigerators 
ewing machines, shelf hardware, sporting goods, tin shop 
and washing machines Catalogs requested on a line of 
general hardware and farm implements 


HAsTINGs, FLA J.B 
The 


Hughes & Co. have 
» Capital stock is $50,000 and J. B 


been incorporated 
Hughes is president 


W. Lstes, vice president, and T. B. Glass, secretary and 
treasurer A stock of automobile accessories, buggy whips, 
building paper, churns, crockery and glassware, cutlery, dog 
collars, electric household specialties, furniture department 


galvanized and tin sheets, 
heavy farm implements, heavy 
housefurnishings, lime and cement, lubricating 
ics’ tools, oi] cloth, pumps, ranges and 
ators, shelf hardware, sporting goods, 
wagons will be carried. 


gasoline engines 


hardware, iron beds, 


heating stoves 
kitchen 
mechan 
refriger- 
machines and 


ous, 
cook 
washing 


stoves, 


ORLANDO, FLA The Joseph Bumby Hardware Company 
has been incorporated to conduct both a wholesale and retail 
business in baseball goods, bicycles, builders’ hardware, chil 
dren's vehicles, cutlery, dog collars, fishing tackle, linoleum, 
mechanics’ tools, shelf hardware, sporting goods, etc. The 
concern's capital stock is $90,000. Alfred W. Bumpy is presi 
dent; Joseph F. Bumby, vice-president; Frank F. Bumby, 


secretary, and 
was established in 


Charles EK 
1888 ” 
DECATUR, ILL.—The John D. Barnhart Hardware Company, 
Inc., has been succeeded by the Economy Hardware Company 
Homer, ILL Frank Wysong has disposed of his business 
known as the Homer Hardware Company to J. M. Hayes, who 


Bumby, treasurer. The business 


recently sold it to J. G. White 

LBONORE, ILL Klag & Son, who operate a branch store 
also at Tonica, have commenced business here, dealing in 
automobile accessories, cream separators, wagons and bug- 


gies, washing machines, lubricating oils, etc 
AVILLA, IND.—H. A. Moore, purchaser of the stock of John 
J. Rhodes, requests catalogs on the following items: Automo- 
bile accessories, bicycles, electrical household specialties, fur- 
niture department, gasoline engines, hammocks and tents, iron 
beds, kitchen cabinets, kitchen housefurnishings, lime and 
cement, linoleum, lubricating oils, mechanics’ tools, oil cloth 


prepared roofing, refrigerators, sewing machines and washing 
machines 


refrigerators 


GREENFIELD, IND 
Chandler & Smith 


Chandler & Furry are successors to 


GREENTOWN, IND The L. & M. Hardware Company has 
purchased the stock of hardware and implements of the 
Stahr Hardware Company of Hagerstown, Ind., and combined 
it with its own A complete stock of automobile accessories, 
cutlery, builders’ hardware, mechanics’ tools, heavy hardware 
shelf hardware, et will be handled 


MARTINSVILLE, IND R. A. Abraham & Son are making im 


provements in the building they now occupy s A stock of fur 
niture will be added, on which catalogs are requested 
CHARITON, LOWA KF. B tinehart requests catalogs and 
prices on automobile accessories, bathroom fixtures, belting 
and packing, bicycles, buggy whips, builders’ hardware, build 
ing paper, children’s vehicles, churns, cream separators, cut 
lery, dairy supplies, dog collars, dynamite, electrical household 


specialties, fishing tackle, furnaces, galvaniz 
engines, hammocks and tents, harness, heating stoves, 
farm implements, heavy hardware, home barbers’ sup- 
kitchen furnishings, linoleum, lubricating oils, mechan- 
tools, oil cloth, paints, oils, varnishes and glass, plumbing 
department, poultry supplies, prepared roofing, pumps, ranges 
ind stoves, refrigerators, shelf hardware, silverware 


d and tin sheets 





gasoline 


heavy 





plies 


cool 


sporting goods, tin shop, toys, games, wagons, buggies and 
washing machines 

(FUTHRIE CENTER, Lowa Wilson Bros., owners of a branch 
store at Menlo, have bought the Selby & Liyvle implement 
stock and added a line of automobiles and automobile acces- 
sories Catalogs requested 





WATERLOO, LOWA The Waterloo Hardware Company, 727- 
729 Lafayette Street, has been dissolved Charles W. Chick- 
ering will continue the business without any change in the 
firm name The concern’s floor space will be doubled and new 
store fixtures installed 

LONG ISLAND, KAN.-The J. M. MeQuillan stock has been 
sold Kk. D. Berridge, the purchaser, will carry a complete 


stock of the following: Automobile accessories, baseball goods, 
belting and packing, buggy whips, builders’ hardware, churns, 
cream separators, crockery and glassware, cutlery, dairy sup- 
plies, dog collars, dynamite, fishing tackle, furnaces, galvan- 
ized and tin sheets, gasoline engines, harness, heating stoves, 
heavy farm implements, heavy hardware, lubricating oils, 
paints, oils, varnishes and glass, plumbing department, poul- 


try supplies, pumps, ranges and cook stoves, shelf hardware, 
silverware, sporting goods, wagons, buggies and washing ma- 
chines 

BALTIMORE, Mp.—E. Johannesen has purchased the entire 
interests of the firm of Johannesen Bros. He has conducted 
the business for the past 12 years. The firm name will re- 


main unchanged 
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Notes of the Retail Hardware Trade 


WorCESTER, Mass.—-The Worcester Hardware Company 
Main Street, has made extensive improvements in its store 
The alterations will practically double the shelf room for the 
display of paints, enamels, varnishes, etc. The entire stock 


has been rearranged The firm does both a wholesale and 
retail business 


656 


GLADSTONE, MICH The Gladstone Hardware Company ha 


commenced business here Its stock will comprise a line of 
the following, on which catalogs are requested: Bicycl 

buggy whips, builders’ hardware, building paper, children's 
vehicles, churns, cutlery, dog collars, electrical household 


specialties, fishing tackle, furnaces, galvanized and tin sheets, 
heating stoves, heavy hardware, lubricating oils, mechanics’ 
tools, paints, oils, varnishes and glass, prepared roofing, 
ranges and cook stoves, shelf hardware, sporting goods 
ind washing machines 


pumps 


LITTLEFORK, MINN.—-Gordon Bros. have sold their stock to 
the Meadow Brook Lumber Company. The new concern will 
handle builders’ hardware, crockery and glassware, kitchen 
housefurnishings, ranges and cook stoves, paints, oils, var 


nishes and glass, ete. 

PERLEY, MINN John H. Lee has opened a store here, deai- 
ing in automobile accessories, belting and packing, buggy 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, galvanized and tin sheets 
gasoline engines, heating stoves, heavy farm implements, 
heavy hardware, lubricating oils, mechanics’ tools, paints, oils, 





varnishes and glass, pumps, ranges and cook stoves, shelf 
hardware, silverware, sporting goods, wagons, buggies and 
washing machines atalogs requested on shelf and heavy 
hardware 

SLAYTON, MINN The hardware stock of J. T. Maguire & 
Co. has been sold. J. W. Delaney is the purchaser. 


HALLSVILLE, Mo.--W. J. Loren has sold his stock to Robert 
N. Hall. The new owner will deal in buggy whips, builders’ 
hardware, galvanized and tin sheets, kitchen housefurnishings, 
silverware, washing machines, etc. 

HALLSVILLE, Mo.—C. C. Quisenberry has purchased the in- 
terest of his partner, J. C. Roberts. He will take possession 
about Jan. 1, 1918, and do business under his own name 

HAMDEN, Mo.—The stock of W. H. Owens, consisting of 
crockery and glassware, cutlery, fishing tackle, prepared roof- 
ing, etc., is now owned by Snider Bros. 

PERRYVILLE, Mo.—-Joseph Lurk has purchased a half inter- 
est in the Perryville Hardware Company, L. F. Sutterer being 
the other owner. A tin shop has recently been opened. Cat- 
alogs requested on register pipeless furnaces. 

Byron, Nes.—Frederick Peters has sold his implement and 
harness business to John Meyers, Sr., who is now in charge. 

GARRISON, NeEs.—Oren D. Kratzer has bought the hardware 
wnd implement stock of F. Jelinek & Co. 

STOCKHAM, NEB P. C. Toews is purchaser of the Feuhrer 
hardware store 

VERDIGRE, NEB William Svoboda has purchased the in 
terest of his partner in the hardware business of Jecminek & 
Svoboda Svoboda Bros. will be the new firm name 

WESTON, Nes.—-The Farmers Union Company, Inc., has 
commenced the erection of a new building, and requests cata 


logs on dairy supplies, harness, belting and packing and 
paints, oils and varnishes 

STEUBENVILLE, Onto.—The T. A. Hoge Hardware Com 
pany has been taken over by the J. W. Dorsch Hardware 


Company Mr 
past five years 
lines added. 


Dorsch has been manager of the store for the 
The present stock will be increased and new 
* 


BINGER, OKLA.—Neel & Lewis, succesors to Lyon Bros 
hawe commenced business, dealing in buggy whips, builders’ 
hardware, building paper, children’s vehicles, churns, cream 


separators, crockery and glassware, cutlery, dog collars, dyna- 
mite, fishing tackle, galvanized and tin sheets, gasoline en 
gines, hammocks and tents, harness, heating stoves, heavy» 
farm implements, heavy hardware, home barbers’ supplies, 
lubricating oils, mechanics’ tools, prepared roofing, pumps 
ranges and cook stoves, refrigerators, shelf hardware, silver 
ware, sporting goods, tin shop, wagons, buggies and washing 
machines 


MouNT VERNON, WASH The Davis Hardware Company 
has been incorporated with a capital stock of $16,000. Mar 
garet R. Davis, Edmund Davis, Winnifred Davis and Russel 
Davis are the incorporators The business, which is both 
wholesale and retail, was established in 1889, 

ALGoMA, Wis.——Joseph M. Barta has opened a hardware 
store here His stock will comprise a line of automobile 
accessories, belting and packing, bicycles, electrical house- 
hold specialties, poultry supplies, mechanics’ tools, vacuum 
sweepers, barn equipment, heating stoves, heavy farm im- 
plements, etc 

CLINTONVILLE, Wis —The M. B. Lendved Hardware Com- 


pany is now installed in its new quarters, and increased its 
stock by many new lines 

ELroy, Wis.—Fresley & Grimshaw 
stock and business to Charles Nerud 

LAKE GENEVA, Wis.—E. C. Harrison 
ware store to W. A. Traver. 

WEYANWEGA, WIsS.—A. A 
wire and nails 

STOUGHTON, Wis.——-Clarence Onsgard and Walter Montague 
have bought a hardware business here. Onsgard & Mon- 
tague will be the firm name. 

LANDER, Wro.—The Rhien & Co. 
sold to the Vaughn-Macey 


have disposed of their 


has sold his hard- 


Koehler requests catalogs on 


hardware stock has been 
Company 
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Hardware Dealers 


Your Attention, Please ! 


ARDWARE dealers through- 
out the country are to-day 
enjoying a profitable business—sell- 
ing automobile brake lining—good 
brake lining— 








Brake Lining 


Over 15,000 supply men handle Raybestos. Think 
what this means. 15,000 merchants realize the added 
prestige, increased sales and profits which result from 
honest merchandise. Raybestos is guaranteed to 
wear one year. It is the original asbestos lining and 
still leads the field. 


Further. Raybestos is backed by a strong, powerful, 
consistent advertising campaign which keeps stocks 
moving. Get in touch with us regarding our proposi- 
tion. Above all things, carry America’s foremost 
brake lining. 











THE RAYBESTOS COMPANY 


Bridgeport Connecticut 
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GENERAL GOODS. 





Goods 


REVISED, 


which are made by more than one 


manufacturer are printed in Italics, Phe prices named represent 
those obtainable by the fair retail Hardware trade Very small 
orders and broken packages often command higher prices, while 


lower prices are 


lly given to larger buyers. 


SPECIAL GOooD Quotatior printe mn small type (Roman) 
rela zene ticular turers who request the 
pub ities ! ! responsible for their 
corre H i y ly represent the prices to the average 





J\ Blind— 
H. | ly ‘ List | 17 
L pso I 33 
Vv nad v Stop 
Iv latent List Fet , 
Ive I 1 ind 
t List 17 $ 
ADZES 
( 
I 1 J Wi ‘ 
t ; 
iin, 4 to 4 
0.60 
ANCHORS- 
Parker Supply Co.: 
Screw Anchors covveeccttnlo 
ANTI-RATTLERS— 
Fer Mig Burton Ant 
Nattlers t loz puir 
$1.25 2. $1.30; 8, 8100; 4, 
$1.75; 5, 906 
i PJ k Shilts rf Zz 
pairs $2.24 335.00 
Safety Quick-Shifter doz 
pairs . “as ) 





ANVILS—American— 


Fisber & Norris 
Kagle, % ID lle 
Hunt lelm Ferris & Co > 


e doz., $15.00 
Imported— 


Pet Wright & Sons, W TM. SO to 
19 TD. ISWA19E: BDO to HOU Ib 
Loa tt! 
Anvil. Vise and Dr 
Millers Falls ( ea $24.29 


APRONS 


Livingst« 


Blacksmith’s— 

m Cooper Cort 

Leathe Livingston list: 
Medium and Heavy Split 
Medium and = Ele y \I 


AUGERS AND BITS— 





i 


evised 
te ’ 
Pat Bright ; t 
’ f ‘ 
i ! ’ 5 
( Valley Mf Co.: 
Wright Jennings eo 50 
Wright Solid Center noe 
‘ Valley Blu twist aU 
W. A. Ives Mfg. Co 
Mephisto 30% 
vin Anger Bit « 
Auger Bit Irwin List mtd) 
Anger Bit Set Irwin List 
‘ ! ’ us & OC 
No. 10, ext. 1 tandard list 
N 30 shana list 25 
1 Jenne x Stundard # ! 
WAVE 
Lebanon Machine Ce 
Ni 108 High Speed Z Twist 
BOAKTO 
Nv “208 Cabinet Z Twist 
40410 
Le Ml ine 


Speed Z Twist 
BOKk10% 








N t18 Cohinet Z 10&10% 
No, 1208 Finished, Black Ho 
low . 60° 
N OS Bright, Tlotlow “GOK10 
No 208 Fine Shanks & 
Profile Brand 
N 1308 Natural Twist, 
f ° 
{306 Profile Sets, ea 
Pext ‘Solid Center 10410 
Progressive Mfg. Co 
Forstner 
Pugh'’s Black . 
Smith & Hemenway Cao., Inc.: 
ted Devil os ” 
Snell Mfg. Co 
tates H54&10 
Extra HOk1OG 
Jennings’ Pattern nO% 
Jennings’ Pattern, " Blned OM 
Star 50% 
Car Bits— 
Irwin Auger Bit Co., Irwin List 
50410 % 
Russell Jennings & Co 40% 
Lebanon Machine Co 
No. 112, High Speed Z Twist 


20410 % 
No. 312 Cabinet Z Twist, 
40&10% 








Dowel Bits— 
Irwin Auger Bit Co., Irwin List.50 
atussell Jennings Mtg. ¢ VU&eZ Wy 
Lebanon Macl ( 
105 Hig i Z~ Twist 
WE LO 
Expansive Bits— 
‘ n. Valley Mfg. Cx 
NV i Patent 30% 
( ; eri WKO 
i & teer IV’ 
Clark Patte &10 
l LZ ug Mfg. ¢ . oe 
+n NL 
I t Clar Pattern Obed « 
Gimiet Bits— 
é sitmiet bats 
Hollow Augers— 
Bonney at er d $5.50 @ $6.01 
Machine eite— 
Kussell Jennings & ¢ ..50 
Lebanon Machine Co 
Combination Point 000 ll O% 
screw Point * . oO 
Post Hole— Per doz. 
Ilal Adjustable No 1 S17.40 
Hall Ad tulle Ni 2 IS.G0 
Hall Adjustable Ni ; 19.80 
Iw Ihr 
Post Hole 406 
lereule per doz $14.00 
Ship Avgers and Bits— 
ecised list 
“7 a Tre, sr. 
1 \ ‘ lit Co 
Ship Augers Irwin List.......40% 
( EK. Jennings & Co 
I iles nedien's 1 
a EE eee A 20 % 
! Mfg 
Ship Anger aL 
Solid Center 10% 
\XES 
1 Ats, wi anidle 
Perd 
1 $72.00 
j 50) 
1S¢ ; 
nd iit >. 
handles Perd 
tra " $2.¢ 
16 
1 25 


L. & I. J. White 
Hand, 4 and 5 in. cut, per doz 
$17.28 
Ships, 6 and 7 in. cut, per dos. 


B \LANCES—Spring— 


jit pring Balances..........30% 
| tillon 

Light Spring Balances 10% 

Straight salances ° 10% 

Circular Ha lances woe 

Large Dial . 20% 
Jacobs Bros, ¢ Inc 


raight Spring Balances .40@50 
Light Spring Balance $0@50% 


BALERS—Waste Paper— 


Davenport Mfg. Company 

Schick Steel Balers, No. 1, 845; 

-— oe . No. 3, $65; No, 

, Ope Pop suo No 4 

gon md o ] Open Top 
$110 each 

No. 2, Home Model, ea $14.00; 

N 4 Susiness Model, ea., 


Institutional 
Model, ea., 
— Crow— 
é rowbars, 10 to 40 it : 
her lh. 94 
Pry oe A ee ee er ee ‘ .104 
BASES—Porch— 
& Son 
Zimmerman Patent 
tg + ae Galvanized— 
Hint) Mfg. @o 
Hall 1 bu. per doz 
Hall, 1% bu., per doz 


PEAMS—Scale— 


Ss Cheney 


$14.40 
15.60 





Scale Beams f 1” 
Chatillon’s No. 1.... List 10% 
Chatillon’s No, 2.... List + 20% 
rr §. & oe List + 20% 
Sargent & Co List zor 
te A —Cow— 

Cow Bells 
Hand— 

Posed Base 3s vasvcevacicss 54 
H we eee net list 

ickel Plated ....... E net list 
Swiss re 10 54 


List net 
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Current Hardware Prices 


On some goods sl 





retail trade 
able for tar lots, 
ST ANDARD L ISTS AND DIREC 


ightly lower prices are obtain- 





rORY OF MANUFACTURERS, 
Contains the list prices of many leading It is pub 





lished in 
subseription 


loose-leaf form at kept up-to-dé 
service 172 tges, 7 x 10 inches Price 
PIONS The 








ADDITIONS AND CORREE trade are requested 
t any improvements with a view to rendering these 
$ as correct and as ful as possible to Retail Hard- 





rehants, 


Miscellaneous 



































November &, 
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farm Bellis , ...-b., 5 & 54¢| BORERS—Bung— 
NVC GRE SCHOOL. ccccccsvseese 45% | Kuterprise Mig. Co “0 
niinin Sih eae BOF 3 TOOLS—Aut 
BELT DRESSING— Millers Falls, No. 3, per doz 2.44 
ee Dressing Belt. No. 4, $15.71; No. $17.4 
BELTING—Leather— BOXES—iwitre 
From N I Oak Tanned Butts C. E. Jdenniogs & Co 2 
l tu i i 1s vt iM ‘ 
1 : $F Langd 1 
i i 0” j 44 SA New ] ize 
Light 1 joer 1 cee $1 
J yides v4 Shelf— 
i shoulders OL A. Il. Green Co 
é leather ing trict lnterchangeal Locked ¢ 
No. 1, new list. , 404% Nos. each lle; 2 
| Leather’ Lacing Sides, per 1 Ser, oe? 24¢ ” be 
’ l ; 1 as, 224; 24¢;5 ) 25 
fo aw aa 3 i, m si 48e. ATT) 
) r 17 i $0. : 49¢ | BRACES— 
| Rubber— Common Ba vee ee $3.00 $3.50 
Competition (Low Grade)... .50&54 | ¢ . E. Jennings & Co...... List net 
tanda anes ° .. 404 |P. 8. & W 
| Best DORE Sixes na caw ene 254] Sweep 2 
Samson Ver 
BELTS— Series SOOO $24.7 
Voodworth Mfg. Corp.: Series T7000 28.80 
No-Stretch Fan, for 1916 Ford, Series 5000 28.00 
each aes 2¢ Series o300 20.00 
No-Stretch Fan, for 1917 Ford, Series 3000 IS.8} 
ea < . Oe Series 5400 1.0 
BLOCKS—Tackle— .<CKET 
}< HUMOR WOOGER vocisicsctses 40% i ght Stee 4 
| Patent ccocscece cccccccccces dS YgS! Atlan Mfg. Co 
Bradley DA to HORSE 
I— age 
Atho! Machine a Griffin's wro't Steel in 
Drill Blocks a, List net Griffin's Folding Brackets.. moe 
; . . gee eee McKinney wro't Steel yan al 
| BOBS—Piumb— | Stanle ys No. 792 0 
: base Re cece s oJ btEs Stanley's Folding No. 794 20 
seen & Esser Co j RK. & Wrought Shelf oD 
BOLTS—Anchor— 
} Ankyra Mfg. Company: | Goudieh rey geod i 
Ankyra Anchor Bolts. ...... yd Regn e e n a 
Ankyra ollapsing Tools 1% troodrich Ford Brake Shoes 
Parker nis Co.: | Ble lots <» eZ. dots , 
hackes Bolts or Screw An hors. | GRCOILERS— 
; ' am “Shale es fe | Wire Goods Co 
ahbdel pordeatgi + Y - " Broilers, Commo “ 
Sebeco Screw Anchors. .65410&5% Broil 4 PS psoninso 
Carriage, Machine, &c. 
i Sad BRUSHES— 
— ds Whiting-Adanis Co 
‘3 oe smaller. fiom, Ra. Paint..... FOK TONS 
avn ore ve ? ape cin . Medium Paint TOAD 
@ x 6, a smaller che Clensl Varnish “OA 
Larger or | nger. tere ee eee U4 Medium, Varnish HO 1 
*hila kagle, $3.00 tist.. ° OUF Choad Nalsomine TOe1LO 
. Buds, HH. FP. NOG ccccccsss 04 Mediu Kalsomine oo 
me thread Good, Dusting Whe 
 « 4 and smaller....... 0 Medium, Dusting SOKO 
Larger or longer.....+++. 154 Good, Floor Household. . 40410 
Medium, Floor ‘ ou 
P Door and Shutter— ae a vrs z . Heons 
| 
Repost Japanned | RUMPERS—Barn Door— 
7 eee ae eerie 45¢| National Miz Co.. No. 16 Barn 1 
Hea . PIR IAS: .. 104 Bumpers, ® doz..... $1.80 
Barre! Bronzed 0 | BsuUTTS— Brass— 
Hoow Ker. Bt gee 1 79q | Wrought ...ccccceceeees List + 20¢ 
Spring Jap $e bxviseuewns 25% | BRIGHT 
Soring Neck wee ee e254 Light Narrow 1h ; 
Squar 16744 ' Re ersible a 1 Broad 4 
Bras Barrel, list + 104. Back Flaps 
Spring . Se areve Serr iti kk. ee er 
Sovring Nach ..c.ccvccccseoss 10¢\ Chest Hinges 
List Feb. 1, 1917 
Ives’ Mortise Door | 834% | pay BRONZE D 
Ives’ Wrought Door {° Aen : wht, Narrow, Loose Pin 
Expansion— Light, Narrow, Tae Pin, Ball Tip 
Ankyra Mfg. Company: | per doz. patr, 
Ankyra Anchor Bolts........- 35% | LY 2 24% 3 
Ankyra Collapsing Tools 15% | $7. 0 2.15 2.40 2.20 on 140 
Parker Supply Co.: Broad, F yx 100 pair, 
Lag Type . TAKING t 2 
Machine Bolt Type sees 60° $27.50 22.00 38 50 29.00 
Richards-Wileox Mfg. Co FO& 444r4! 55 
Richards Wilcox Mfg Co TORS ‘5 00 69.00 
Star Expansion Bolt Co 
Sebeo ¢ Sts expansio Bolts 
el & Star Expansion enates | | Caces—sira— 
Stove— |O. Lindemann & Co.: 
Stare Bolts 1 seancd al Japanned Canary 
E Brass Canary Rees tt 
Tire— v4) Parrot Cages. Aviaries, 
ommoy Tro o8 eves 10% Stands 
Eagle o-° ee ee oss cae 
Vinerion Serew Coa.: | CALIPERS AND DIVIDERS— 
ay State, list Dec. 28, '99..50%| Athol ge Co.: 
Eagle Phil., list Oct. 16, '84..70° | Premier; A. M. C....... 2° 
iat Toggle— Pesca tetag 
Ankyra x Company : | Bl nd M 4 
Ankyra Anchor Bolts soa10% | 8 700 Ip, views onendes roots eat 
a Collaps Is 25% | ‘ 
pare 4 a S os fone Too 25 Sharp, 1 prong, per 100 lb. $6.50 
Toggle Bolts, No. 2.......+ 7h : teel— 
Toggle Bolts, 10a and 10b 45% | Blunt and Medium, 1 prong, per oe 
Star Expansion Bolt Co.: | TG WD, sc cctneeseshwreaneas $6.5 
Sebco Toggle Bolts 70&10% | Sharp. 1 ¢ rong 100 eee 
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GET ACQUAINTED 
WITH AMAZON 


_{INNOUNCEMENT 


TO JOBBERS AND DEALERS 











This announcement is the first of a series of 
advertisements that will appear regularly in this 
publication under the caption of “Getting 
Acquainted With Amazon.” 


Various points to be discussed are: 


. The TREAD of the Tire 
. The CARCASS of the Tire 
. Exclusive Territory Offered 
. Free Advertising 

. The PROFITS 

. Permanent Customers 
. Our Cordial Relations 
. PROOFS of all Claims 


CSCnauthwnd 


To enable you to easily recognize and 
follow these discussions as they appear, 
the same figure will be used throughout 
the series—look for his cordial smile— 
it is indicative of Amazon. 


By the time you have read the entire 
series, we are sure you will be seeking our 
proposition to jobbers and dealers. Many 
will not wait —but will get in touch with 
us and secure full advance information 
direct from the factory. We have a most 
interesting proposition —and a TIRE of unsur- 
passable merit to back it up. 


If YOU would like to learn now in advance 
the details of what we have to offer —while 
your competitor may be “waiting”——just write, 
wire, phone or call on us here in Akron. 


_ THE AMAZUN RVBBER COMPANY 


AKRON, OHIO 


Se 
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CANS—MIik— 
Sturges & Burn Mfg. Company: 
Sturges Guaranteed Sapacity 
Se CS sevice ccoousovsss 15% 


CARBURETOR CONTROL— 
Goodrich-Lenhart Mfg. Co.: 
Thermostatic Carburetor 

single lots, 25% doz. 


Control, 
lots 

33 % 
CARRIERS—Litter— 
Hunt, Helm & Ferris Co...... ~-40% 


CARTRIDGES—Metallic— 
22 Rum, $1.80. 
cap eeune 334% 
$3 30 ‘Blank re 3348 
$6.60 Blank... .3 
$8.40 Biank 
B. B. Caps, Con, Ball, $2.65.3. 
B. B. Caps, Round Bail, 
$2.10 5G elena eee anew 33Y 
A AO Short and 22 | 
Long, Black and Lesmok .33 4% 
Rk. b., 22 Long Smokeless .3344% 
rd , 22 Long RKRike, 
Blac! Lesmok and 
pmokeless ....+seeeee0e 3348 
smokeless, .22 Short..... 33 ¥$ 
All other sizes. - 333% 
( Fk, Pistol 


-owder, 
Biant 
32 Kim, 
f Gs 2 
ot, Ff, 


Blac 


$97 = 


and Kifle 





PINUS wocvcvces one cee 
Military and Sporting pins 33958 | 


Peters Cartridge Co.: 





B. B. Caps, Semi-smokeless.... 
332 % 
( B. Caps, Semi-smokeiess.. 
33 ‘5 % 
22 Short Semi-smokeless 33 \2 Yo 
v2 Long, Semi-smokeless.....33 4% % 
22 Long Rifle, Semi-smeokeless...- 
33 ‘4 % 
C. F. Revolver & Rifle....... 833 ‘3 % 
‘ ¥. Military & Sporting... .33'44% 
All smokeless cartridges..... 33 “a % 
CASTERS— 
Bed WE TET Oe TT ee. 25% 
Plate ° Perit re yi A 10% 
Philadelphia .....++- os 40% 
Truck Plate .cccccccsccecrererss 45% 
Fauitless Caster Co.: 
Fuuitiess (Pivot Bearing), 
10 @ 50% 
Fibre .ccccccescsccvessed 35 @ 40 Ve 
Glass (Insulator) . .35@140% 
Leather Wheel 35 @40 Yo 
late 40845 6 G 
Hospital 2... eee eee een eeee 35% 
Schatz Mfg. Company: 
Acme Ball-bearing........- 380% 
M. It. Schenck Co.: 
Steel Gem, Iron Wheel, Pol...45% 
Steel Gem, Iron Wheel, Unpol 
ished soe 
Steel Gem, Wood Wheel noe 
Iron Gem, Nos. 4387 & 657 45% 
Iron Gem, No. 837 and Larger, 
GHUK1LO% 
Yale WeRTTOTi tiie. 
CATCHERS—Grass— 
Specialty Mfg. Co.:_ 
Easy Emptying, Nos. 1, 2....25% 
Easy Emptying, Nos. 1G, 2u 
6G, 11, 10G, 12G......... 20% 
Easy Boviving, Nos. 5G, 9, 14W, 
SU. oe sarc rsscneeseusuns 25° 
basy y EE No. 16G@.....+. 15% 
Detachable, all styles........ 20 % 


Pennsylvania Lawn Mower Works 


Pa. Brawn Grass Catchers.... ) 
CHAIN—Proof Coil— 
Small lots, f.o.b. Pittsburgh, per 
100 T.: 


American Coil, Straight Link: 


16, $14.10; Y%, $11.55;5/16, $10.55; 
va, $10.00; 7/16, $9.85; Y%&79/16 
$9.70; S4&11/16, $9.00; ¥%&13/16, 
$9.50; %&crl5/16, $9.40; 1, $9.30; 
1 gol 4, $9.40. 
Haiter— 
German Pattern: 
C70 60: Oe, Gish cccies ssevesanee 
0 06 6. Ns vscavssnds eee 
Jack— 

Irom Chaim cccocecs ae0ccceseerceene 
Brass GOA 26660008 coccccccce LOS 
Pump— 

Galvanized Pump Chain, per Ib. 11¢ 
Safety— 

Safety, Brass .. 2000 ccccccccceseD 
Sash— 

Niagara Falls Meta! Stamping Works: 
Premax Steel Chain Bright; 
Electroplate Copper, Nickel, 
Brass and Zinc... 7 


eee ck 
-List net 
CHAINS—Miscellaneous— 


Parker Supply Co..... 


Niagara Falls Metal Stamping Works: 
Premax Coil Chain........... % 
Premax Special and Expansion 

Pe BOM 46 dw eeeueces 40% 

Rowe Calk Co. : 


Ante-Skid 
Motor 


paaatindies — 7 for 
Trucks 25@33 '5 % 


Tire— 
Woodworth Mfg. Corp.:. 
Easyon, fits 3-3% in., per set. $3.00 


Easyon, fits 4-414 in., per set. 3.75 
Kasyon, fits 5-5% in., per set. 4.00 
Trace— 
Traces, Western Standard: 100 pr. 
64— 6-3, Straight, with ring. .$70.00 
6%— 62. Straight, with ring. .$71.00 
64%4— 8-2, Straight, with ring. .$76.00 
64%—10-2, Straight, with ring. .$81.00 
NOTE.—Add 2¢ per pair for Hooke 


and 3, 2¢; No. 1, 3 
price of Biratght Lin 


; No. 0, 4¢ to 


Easterh Standard Fonien, Wagon 
CH, GE. ovencdédsvcigetesien 

CHALK— 

Carpenters’ Blue ..... +020. 970., 95¢ 

Carpenters’ Red oveces ae 

Carpenters’ W hite - -970., 85¢ 

CHECKS—Door— 


Superior Spring Hinge Co.: 
Superior Screen Door.......3838%% 
CHESTS—Tool— 


C, E. Jennings & Co.'s Carpenters’, 
Machinists’, Empty 25 % 
Household and Boys’. 


CHIMNEY TOPS— 


Iwan Bros.: 

eer rer rr errr re 50% 
CHISELS— 

Socket Framing and Firmer 
standard List 

Socket Framing ......... 3344554 

Socket Firmer ,... -O*AT5% 
W. A. Ives Mfg. Co. : 

ED 5345 cc bkuNoreee seas 2U% 
C. £E. Jennings & Co.: 





Socket Firmer Nos. 10 and 70, 
Socket Framing No. 15....... 
Pexto Firmer, Cabinet, Pocket 
a lO EE ORT EEE ee 6654 & 
a ree 
Tanged— 
Tanged Firmers ....... coneen 15&54 
C. kK. Jennings & Co., Nos. 191, 181 
164% % 
Pe bi ebede st eeand d ccaanens 25% 
CHURNS— 
Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 
Se ae Sees $3.46 
Ne, 2. F Bel. GRR. cccccce 4.40 
me. 3, 10 Bel, GRR. cccces 4.85 
CLAMPS— 
\thol Machine Co.: 
Machinists’ and Tool Makers’. .net 
llntmmer & Co 
Adjustable = ieee og eel 5% 
Carriage Makers’ H. FP. Serew 
2 to 6 in., 20%; 8 to 12 in., 
10° 
Pr. S. & “Ww Star: 


Carriage Makers.... 
Sargent & Co, ; 


List + 25% 
List + 20% 
J. it. Williams & Co.: 
Machinists’, agrippa. 
Machinists’, Vulcan 
[lose Clamps, see Liose 


-10&10810% 
-10&10&10% 
Attachments. 


CLEANER—Automobile— 


Crew, Levick Co.: 
Mistokleen . TreLTTTerrT 
Mistokleen re “fillers cove cce se OR 
PN car canesaeccced 380% 
pulsation 
a ere $21.50 
Drain— 
Iwan Bros, : 
eT re ee 40% 
Lawn— 
Pennsy!vania Lawn Mower Works: 
Pa. Lawn Cleaner Rake..... 8315 % 
CLEAVERS—Butchers— 
Foster Bros, & Chatillon Co. 
List June 30, 1917, 20% 


CLIMBERS—LInemen’s Poile— 
Smith & Hemenway Co., Inc.: 

Red Devil 
CLIPPERS—Horse and Sheep— 
Chicago Flexible Shaft Co.: 


No. 2 Chicago Horse, each 
$12.75 

Lightning Belt Horse, each 
$15.00 


Stewart's Enclosed Gear Ball 
Bearing Horse, each... .$8.75 
Stewart's New Model Sheep | to 
Shearing Machine, each A 
$12.75 
Stewart Enclosed Gear Shesr- 
ing Machine, No. 8 each 
$11.00 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing Ma- | 


o 





chine, No. 9 each....$12.75 
CLIPS—Nalil— 
li, C. Cook Co.: 


Gem, Het Gi6...22060sc0cecnee 
Ansonia, per dOS....eccesees 015 
CLOTH—Emery— 
See Paper. 
cocKs— 


Brass Hardware list: 
Plain Bibbs, 60&54; Globe, 45&5¢ ; 
Kerosene, 50&104; Racking, 45&5¢ ; 
Liquor, 40&2\%44; Bottling, 40&2\44 

Compression Bibbs ...... 50& 10& 104 

7068 PeIrolemm occecveaceevecee 45 


COMPASSES, DIVIDERS, &c.— 


Ordinary Goods ..... 
Keuffel & Esser Co 








Twist Traces; add per pair for Nos. 2 


TEED ce cnverdesercecsecs 


HARDWARE AGE 





November 8, 


1917 








CONDUCTOR PIPE— 
Corrugated, Round or Syeive: 








Galvanized Steel ...cccceves 504 
Galvanized Charcoal Iron..... 130¥44 
ee eecveccce eee .20% 
See also Eave Troughs. 
COOLERS—Water— 
Cordley & Hayes: 
XXth Century No. 56, Mahog- 
$11.00 
. $11.50 
ey ‘aon ae * 4 9.00 
$9.50 | « 
$12.00 [> 
12.50 [4 
$10.00 
10.50 
.$15.00 
hite . oe ee $16,00 
No. 160 Mahogany err $12.00 
White $13.00 J 
Note: These ‘prices es are without 
bottles. 
L. & G. Mfg. Co. 
Galvauize ii Lined, side bandles, 
Gal. 3 4 6 68 
Each 
White Enameled Lined, Side 


Handles ; 

Gal. 2 3 4 6 8 

Each 

Agate Lined Side Handles: 

Gal, 2 3 4 6 

Each 
ee 
300 Ib, lots....... socccece tOe GE 
IOP fa. FOO 1D. c ccctccccvoneesesé 41¢ 
less than 100 Ib......4+ aewesened 43¢ 
CORD—Sash— 
Braided, Drab..... cecknateats lb. 62¢ 
Braided, Wiate, Com., 40¢; Nos. 8 te 


12, 39%4¢; No, 7, 40¢; No. 6, 41¢ 


r ate 08 RUBME wocccccccccces lb. 40¢ 
Cable Laid Russia.......++..-lb. 42¢ 
India Hemp, Braided........ Ib. 38¢ 
india Hemp, Tuwssted.....ib 17 @22¢ 
Patent India, Twisted........ lb, 24¢ 


Samson Cordage Works: 

Braided, Nos. 8 to 12, ® ™, 
Drab Cotton, 75¢; wR: | 
Cotton, 60¢; Spot Cord. .60¢ \ 

Massachusetts, White, ¢ ID ‘i 

Massachusetts, Drab @ ID T0¢ 
‘pte «it 





Phoenix, White, Nos. 8) to 


Silver Lake Mfg. Co.: 


gro., $8.00, $8.50, $9.00 and $10.00 
according to grade. 
Joseph Dixon Crucible Company: 


No. 520, Red (when in stock), 
POP BTO. .cccccccccesvvcs $10.80 
CRUSHER—Ice— 


Alaska Freezer Co.: 





Toy Town, each......+..+0+-$3.25 
Priming— 
Morgan Mfg. Co.: 
Priming Cups ....... ++ -50&20% 
CUTTERS—Glass— 
“rescent Co.: 
Crescent No. 6...... eeecees 00% 
Fletcher, Terry Co.: 
Glass Cutters ........+.++8 30@50% 
Smith & Hemenway Co., Inc.: 
Bek Devil .cccccccccosevscss 40% 
Meat and Food— 
E me epee : 
12 22 
Bach 2/50 $4: 25 $3.75 $6.50 $8: ‘50 
23 5 @ 2 D&T YY‘ 
Nos. 501 602 703 
Each $2.00 $2.25 $3.00 
30% 
P. Ss. & W. Wavertte: P doz 


Small, No. 
Family, No. 
Large Family. 
Hotel, No. 47 
Slaw— 
Bluffton Slaw Cutter Co. 
Rapid Slaw and Ve getable Cutter, 
N . per doz. with meta! box, 
$15.00; No. ee 





per doz., $4.35; 
No. 2, $2.50; No. 3, per doz., 
$1.00. On on, 0, 1 and 2, 
extra 8% disc. in gross lots. 
Tobacco— 
Enterprise ...... eecces 25@30% 
DAMPERS— 
Parker Supply Co.: 
Damper anadrants........ List ne* 
Parker Supply Co........List net 








Silver Lake, per T.: 
A. Drab, 75¢; A. White, 
60¢; Italian Hemp, seo: 
Linen, $1.50. 
Silver Lake, Drab, 65¢; White, 
ve 
Eddystone White...........++- 45¢ 
Wire, Picture— — 
Tinned 25 ft, Cotlé.cccccccss 75& 104 
25 yd. Cots ..cccccccceres 75& 10% 
Gilt 25 ft. Cotls..cccccceees 70104 
Pell LOMMOR <cnctecneeesuas 75& 10% 
furner & Stanton Co. Wire Picture 
Cord covcccccccccccccece 75&10 % 
COTTERS—Spring— 
Spring cotters in packages...... 854% 
COUNTERSINKS— 
Cc. EB. Jennings & Co.: 
Countersinks Nos. 001 & 002, 
16% % 
CRAYONS— 
Wiite Round Crayons, Cases, 163 


DisPENsers—tiquid soap— 


Morrill’s Soapurn, ea. 


No. 1 wall, $2.50; N 1} 
slab, $3.00; No. 2 wa | bed 
$2.25; No. 2 slab, $2.75 : 
No. 3 wall, $2.00; N ee 
wall, $1.50; No. 5 wail 7 
$2.00; No. 5 slab, $2.50. 
DRESSING—Beit— 


Jobbers’ Mfg. Company: 
Blue Ribbon Stick, { 
Paste, 5 & 10 
Liquid in gal. 


DRILLS AND DRILL 
STOCKS— 

Twist, Bit Stock, new list - 

Twist, Taper and Straight 3S} 
new list 

Wire Gauge, 
Blacksmith 

Brace Drills for Wood 

Goodell Automatic Drills List 
June 28, 1917........ 

Ratchet, Parker's .. 

Smith & Hemenway Co., Jie 
Red Devil ccccccssese “y 

Brick and Stone— 
Star Expansion Bolt Co.... 75 
Parker Supply Co.......... 70% 


DRIVERS—Screw— 
Crescent Co.: 
- 12 


Cals, ¢ 


Jobbers’', & k 


13 
Goode ll's Auto. List, June 28, 


Ilyfeld Mfg. Company: 
Hiigh vyoltuge Electricians. . 
W. A. Ivew Mfg. Co.: 
Mephisto 
M-B Tool Co.: 
Insulectric 
Millers Falls, @ 
$16.48; 12, 
21, $16.48; 41, 
Pexto Solbar 
Smith & 
Red 





Hemenway Co., Iu 
DOVE cccccevesesecec ai) 


Galvanised Steel ......cccces 
Galvanized Charcoal Iron..... ( 
COPPET wn ccccevecrvcccvsece 

See also Cunductor Pipe aud | 
bows. 


ELBOWS AND SHOES— 
Galvanised Steel: 
Plain. Round and Corrugaté 
GE HBOS 06 CAB 6.ccccce we 
Squares, all sizes to 6-in.. 5% 
Copper, all sises...cccscees 
Ferdinand Dieckmann Co.: 
Plain Round and Round Corr 
gated, 
29 Gauge ..... 
26 Gauge eee ‘ 
24 Gauge wcccccccccccrses 20% 
Square Corrugated A. B and 
tagon, 
29 Gauge 
26 Gauge 
24 Gauge .... 
EMERY—Turkish— 


Out of market at present ti 
a errs Jee 


ENGINES—Chemical— 
O. J. Childs Co. : 
Copper Tank, 40 





ea 
DON. 00 @ $350.00 


EXTINGUISHERS—Fire— 
O. J. Childs Co.: 


Ses Gs Ws sé ce cccece 25 % 
Cs Ee BAe s ccc cteceve 25% 
Nu-Ex Fire Appliance Co. : 
Nu-Ex Fire Killer........... 25% 
Nu-Ex Auto Extinguisher... ..25° 
In lots of 12 or more........30 
EVELETS— 
Solid head, per 1000............ 410¢ 
F asteENERS—Blind— 
H. B. Ives Co. 


Upson's Patent, List Feb. 


Cord and Weight— 


1, 1917 
et, ¢ 





H. B. Ives Co.: 
Ives, List Feb. 1, 1917....33 
Titan, List Feb. 1, 1917...33 
Corrugated— 
Acme Steel Goods Co. : 
Saw Edge ....... eee AD&1OKS % 
ee eee - GOUKT0 
Cary Mfg. Co.: 
Baw Hage ..cccscvcece 5OK1OKS 
Pe -Me os 6s 66006 6oos GH& 10% 
Stanley Works: 
WT GEO ce vccvesenes 45K 10K5 
PUM TEED we ccccesivcce GO&1Y 
FAUCETS— 


Cork Lined, Common, 50¢; Bes 
Vetallic Key, Leather Lined 
Red Cedar 


TOE accu eet deeeevee 60 45 

John Sommer Faucet Co.: 
Dinseund TOR ..ccccess 2 
Peerless Tin Key ’ 
Boss Tin Key... .ccccccccces 40° 
Victor Metal Key.. ( 
Duple x Metal Key..... ee 

X. L. Cork Lined..... 23h) 

Hieluble Cork Lined........ 10 
. KK. Cork Lined.........- a0) 
Chicago Cork Lined......... 60 
Washington Red Cider....... 10% 
Leader Butternut Key....... 40) 

Enterprise Mfg. Co.: 
Enterprise. Self Measuring and 





Priming Pump, @ doz., $120.00 
or 
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Big Game Hunters Want ThisGun 





emingto 
ROMY GEN 
High Power Sporting Rifle 
——————— 









Measures 271% in. 
Taken Down 


More About the Gan 


The Remington UMC High Power Sporting 
Rifle holds a leading place in the estimation 
of sportsmen because of its many outstanding 
features. 

The slide action permits the shooter to hold 
the gun close on the game with the slightest 
possible deviation. This is a factor more im 
portant in big game hunting than in any other 
branch of the shooting sport where rapidity 
and accuracy of fire are essential to safety. 
The solid breech is a wall of steel that pro 
tects the shooter against “blowbacks,” carries 
all the smoke and gases away from the face 
and prevents the entrance of rain, snow and 
dirt into the mechanism. 

Attractive lines, balance, simplicity, safety and 
accuracy combine to make this famous Rem- 
ington rifle a distinctive arm for the hunter 
who goes after the largest game found on this 
Continent. 


Six-shot repeater chambered for .25, .30, 
.32 and .35 Rem. cartridges 


Measures 4014 in. 
Overall 


How and Where to Sell It 


This rifle was brought out in response to re 
peated requests from sportsmen in every part 
of the country. Big game hunters wanted a 
high power repeating rifle that embodied the 
famous Remington UMC slide-operating re 


peating mechanism. 


The demand for an arm of this kind is appar 
ent. In every locality there are hunters who 
will use only a slide action rifle for biz game 
Shooters just entering the big game class are 
easily impressed with the superiority of a rifle 
of this type and especially when it has the 
Remington name stamped upon it. 


Sell the keenest hunter in your community a 
Remington High Power Slide Action Rifle 
The satisfaction he will obtain from his gun 
in actual use will do more to stimulate sales 
among this man’s shooter friends than all the 
talking either you or we can do. 


ORDER FROM YOUR JOBBER 


Send to us for No. 14 Rifle Folders 


The Remington Arms Union Metallic Cartridge Company, Inc. 


Woolworth Building, New York City 

















FILES—Domestic— 


Be Brands .cccccscecesess 

tundard Brands ...+-+e++ 
rican 
le 

is I> nd 

I Brand i... 

I lity 

l i Pattert 

i 

{, West 1 

Kear I t 

Ie i o* 

j K It Mede 

I ig Isre Kibbon 

Liveright Bros., Electric 


McCaffrey Amer. Standard 
m (Swiss 


McCaffrey Preci 
Pattern) 
on ‘ ceseccces 
‘ ! Mig COsece ° 
J. Barton Smith ......66.. 
K- Swine Pattern ....cccce 
3. B. Qreecssvesogecovese 
FIXTURES—Fire Door— 
Richards Wileox Mfg. Co.: 
No, 102, Moparch A; 
MAGEE octsnceves ‘ 
Fusible Links, No. 06. See cece. 
Grindstone— 
et Prices 
Inch 15 17 
Per doz. ..$6.80 $7.33 
FRACTORS— 
Crew Levick Co....ccccccsoed 


FRAMES— Grindstone— 
Athol Machine Co 
Iron Grindstone Fram es. List + 20% 
FREEZERS—Iice Cream— 

A 
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iska Freezer Co 


Aleaka 4-66., GOGBsccccciues $ 
North Star 4-qt., each... 
North Pole, all metal, 

ae OY ene ee Pest 


Peerless Freezer Co 


Peerless qt.. lis 
Krem, 4-qt., list 

F USE—Safety— 

i wn Bickford Co.: 
Hemp werrrrret ry 
Single Tape oesee 


Gates—Molasses and Oll-— 








Double Tape 
teaver Brand 
Anchor Brand © 
Reliable Gntta Percha 


Stebbins’ Pattern...... ° 
GAUGES— 

Varking, Mortise, etc.. 
Athol Machine Co. : 


Depth, Screw Pitch...... 

Center .. 

GIMLETS AND “GIMLET 
BITS 


Gimilet [its 


Common Dbl. Cut.. 
German Pattern, Nos. 1 to 8, $ 
Vo. 9, $9.00; Nos. 10 & 12, 


ass'd, $9.60. 


ingle Cut Gimlets Ass’ 


Nail, Metal, No. 1... 


$3 
Spike, Metal, No. 1, $5. 
Naw, Wood Handled, No 


Spike, Wood Handled, 


No. 1, $5.50; 


GLOBES—Gas— 


Safety Wire Gas Globe 


gross ° 
Protect a lite “Inner Wire 
per doz She: per gross, 
GLUE— 
Cabinet . sarendes 
Commo Bone 


Fish 


Fish, liquid, 50 gal. bl 
per gallon 


not Stock, White........ ; 


f 


Protect-a-lite Inverted 


right, per doz., $2.10; 


wih +s sh 


Foot Stock, Brown 
Medium Whate 


L 


Cement— 
W. Ferdinand & Co.: 


Linoleum, 20th Century, 


Marine— 
W. Ferdinand & Co.: 


Marine, Jefferys, small 
Marine, Jeffery’s, bulk, 


Waterproof, liquid, per g 


GONGS—Stee!— 


Wall Mfg. Supply Co.: 
Foet or Hood, Streec 


Spring or Locomotive........ 


GREASE—Axie— 


Common grade 
} 


Dixon's Everlasting, 10-™. 
ea. 96¢ 5 in boxes, ® doz., 


tins, Per GO... cevee ita 


15-lb. pail, per do 


$1.20; 2 ™m 


Automoblile— 


Crew Levick Co.: 


Grease in tubes 
BEOtOR SRM occ cacseceoce 


A. W. Harris Oil Co. H 


Harris Trans Compound 
bbis., 12¢, and % bbls., 
T., 12%¢; 50M. tin, $7.5 
25 TH. tin, $3.95; 10 


$1.80; 5 TM. tin, O5¢ 
Light Transmission 


bbis., 14%¢ and % bbls, 


Ib., 15¢; 50 Ib. tin 
25 Ib. tin, $4.58; 
tin, $2.05; 5 Ib. tin 





$4.00... 


oo. 
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Cen! 


liquid, be ttle s or cans, 








GRINDERS— 
American Grinder Mfg. 
American ...4.46. 
\ihiol Machine Co.; 
Bench Grinders ..ccccscsces 4 
S. Cheney & Son; 
Roya 


Luther Grinder Mfg 
Dimo-Gri t: each 
14 ( Mechanic 


iM) oi. 
Mechanlk 
5M) ‘istideeheee 
Ne 6 (Mechani 
6M) 
No 17X "(Mech 
Mo. TE) <osccevee 


No. 35 Compacto 


No. 51 (Best Made) 
No. 63 (Farm Special 


No. 83 (Spartan) 


No. 104 Multigear. 
No. 271 (Hummer). fk 
No. 300 (Power Be neh Grin 
+ 3 
No. 310 (Power Bench Grinder) 
$9. 


Spec. Mfg. Co. 


Star 
Hyftield Mfg. Co.: 


Perfect Emery “Wheel.. 


Wonder Electric .....6.6 eees 
Wonder Ft. Power. .cocceveces 
Valve— 


Frauk Mossberg Company: 
For Fords Nos. 606, 


proved, ea., 18¢ 


ns BABMO kccsecccsavnss 4 


GRIPS—Buffalo— 


Smith & llemenway Co., 
Bed Devil 2c .ccscccvcvensves 


GUNS—Shot— 
Iver Johnson 


Champion Single Barrel, 


Hammerless Double 


Hiacters AND TIES— 
Cow Ties, new list, per 
DONE niserenciod ed vcectacenad 154 
Niagara Falls Metal Stamping pe 
I'remax Halter Chains 
I'remax Special Halter Chains. eed 
1% 


Premax Cow Ties 
E TT. Rugg & Co.: 
Web Halters 


Jute Rope Halters and ‘ 

Sisal Rope Halters and 
Cotton Halters amd T 
Cotton Livery Ties. 
Leather Halters ....... 


HAMMERS — Handled 


mers— 

Maydole new list: 
Blacksmiths’, Hand 
Bricklayers 
Farriers’, Drivi ing 


Machinists’ Ball Pein. 


Nail, Adz Eye 


RIVOTERE west ceresoee 


‘Tinners 


Vote.—For extreme W estern state 5 
prices are approximately 5% higher. 
Pexto, Machinists 40% 


arr rere rss 


‘yng , Hammers and Sledges— 
si eae L 


A. R. Robertson 


Horseshoe Magnet tack 


Billposters .....$1 


HANDLES— 


* <r ae Tool— 
es FOR, Weenies eccrnd 060i } 
Hoe, Rake, Spade, Fork, 

7k. 5 OME BAM nc onweeue 
flso net prices of axe handles unde 


ares 


Cross-Cut Saw— 
BARIRD 26 06000 ove cewtensas 


Mechanics’ Tool 
iuger, assorted. ..gro., 


Brad Awl ....- 


Chisel Handles : ass'd, . yr 
Tanged Firmer, ee, $3 
5 Hickory Pandas 








$2.35; Hickory 


Socket Framing, Hicko 
ee, ere 


Hammer, Hatchet, &¢ 


Hand Saw, | arnished, "dos. $1. 30; 
Not M ‘arnished oeecccee $1. 


No. 2 for 8-10 in 


No. 3 for 12-14 in 


No. 4 for 14-16 


No. 5 for 18-20 in. 


ering coppers 


Nicholson Spun Ferrule 


Handle, New List. 


Pott’s Sad Iron— 
Aluminized or Japan’d, per doz..§ 
MUNG Sic éewess ates 


HANGERS— 


Note Barn Door Hangera are gen- 
erally quoted per pair, i 
and Parlor Door Hangers per double 


set with track, &c 
Allith-Prouty Co. : 


er re 
Accordion Door ..... e 


Garage Door 


Adjustable; 
Sure Grip Tandem 
5 andem Adjustable ; 

















siz 


Trolley B. D. No 20... 
I. No, 120; No. 121; No. 








" Magnetic— 





_ Assortment, 
Levick Co.: 


lack Jack No. 
Black Jack No. 


Firmer, Apple. . 


80¢; Fore, doz.... 


iTove : Handles, 
No. 1 for 6 in. files 


k, Cast Tron 
Non-Holdback, Cast Tron..... 
Allith-Prouty Co 





HARDWARE AGE 


Mfg. Co.: 
Axle, No, 10, $12.00. ..354 
Koller Bearing, No, 11, $15.00 

3 


Roller Bearing, Ex. Hy., 
OP Pe 

Dog, $24.00.... 

llelm, Ferris & ¢ 
Cannon Ball ........ 
Century, Round 
ee raw ee 

McKinney Mfg. Co 

t sSearings, Nos. 1 and 
Anti-Friction 2 é 
inged Hangers, King Charm, 
uurgh Trolley ...... 
Myers & Bro., Stayon; 
Adjustable; Sure Grip; Si 
Sure Grip “ 


new lists 


iy Tandem and ; 
Tendem hew lists. 
Tandem, new lists.. 
Tandem Adj, Tubular, 
r ‘aultle “88 Tandem ‘and | Fa 
Tandem Adj. Covered 
Mfg. Co., % doz.: 
Big f? $10.20; No, 66 
Proof, $14.00; No. 77, 
$15.00; No. 88.... 
Richards-Wilcox Mfg. Co 
Hangers, Nos. 147, 247. 
Rolle r Bearings, Nos. 37 








No. 





Trolleg B. D.. Mo. 34. ....650 p 


Garment— 


Goods Co.: 
Common, 17 in. No, 0410, 


Tourists, fold’g nick'd, 


Picture— 


Push-Pin Co. : 
Moore's Push-less Hangers, 
packets, 80¢; per gross. $9.00 


Screen and Storm Sash— 
Co 


Mfg. 


Screen and Storm Sash 
80, Jap. Automatic, 


HASPS— 


80, Sherardized........... Bhe 
Wrought Hasps and Staples 
Security Hasp........ 3 
McKinney's Safety No. BS20. 


HATCHETS— 
Regular list, first quality....List net 
nd quality 


HEATERS — Automobile and 
Carriage— 
Flexible Shaft Co.: 


’ Coal, doz 
.°. arbon, 

No. 5, 
) ' 


doz 





Tank— 


Helm, Ferris & Co.: 

Ni TRSS CS each $18. 00 
Standard No.1... ... -each 
Standard No. 2........@8 
PEAEGEE ING. Biecccces 
ag No. 2 : pop 
1Fit = “4 


Gate— 


Latch 2. 6s06svcesQ0Rrg $2.40 
Without Latch ........d 7 


Miscellaneous— 

Griffin Mfg. Co.: 

de Lis Surface Hinges 
ac DFS. oo-....-S1,.00@ si. 90 

McKinney Mfg. Co.: 


Surface Embossed 


eeccece nese + $1,506 


Pivot— 


tommer Bros, Pivot. Ball 


Spring— 


November &, 


Spring Butt Hinges. 








Chicago Fire Station. 





Richards-Wileox Mtg. Co. 
ae a Floor s 


Shelby Spring Hinge 

See eed ee All 
. “$12. 00; size 
Anti. erletion, No. 42. Oe 
i4, sizee 2% and 3 


i amar B. R 











‘ 6 
Ball Bearing Spring Butt Hinges 








Wrought Iron— 
Strap and T Hinges, &c. 











"1$3.75 4 2s 4.50 5.00 
3.00 3.25 
4.65 5 7 5.50 6.00 
3.75 4.10 





Scovil and "Oval ha 


HOLDERS—Door— 
Ric mente ages Mfg. Co. 


File and Tooi— 








2 F’l't rate 
each 


HINGES—Blind and Shutter— 
Wrought Steel Gravity Locking Blind: 
oz. Sets with Fastenings, f 
1, $1.65 without Screws. 
f No. 3, $0.95; No. 4. 
Parker Wire Goods Co.: 
& Benjamin Automatic 
Pr eaeyre se List 33's ¢ 
Stanley's Steel Gravity 
1647%, P doz. sets, 
screws, $2.00; with screws, 


HOOKS—Beit— 


Shelby Serine Hinge 


+ ceeoee 1 








1917 


O& 


HO) 


6000) 


KT 
S000) 
1674.4&5% 
Door 


40% 


No 


HOG 


_ Holdback 


$12.00 


Hok a h 


? gr 
No. 88, Non- Holdbac k, P xr 31 2.00 
Hinge 


1&5 


40° 
on 


10% 








+ 50d 
30& 104 


154 


18 








HOIST AND STRETCHER— 


Stretcher, 


$15.44 


111 
119 


Sanitary Tooth Brush— 


$19.50 


60% 


GOW he 


GOK io&10 
BOTH 
t 


5OK10 
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‘GENERAL CORD 


The Last Word in Tire Construction 


The cord tire is revolutionizing the tire business. 

The General Cord is a revolutionary leader—time-tried and use-tested before we announced it 
—put out, not simply to supply a market, but to dominate the market. 

The man who developed the type that has been the most successful cord is one of us—he has 
guided our organization in its work of developing to super-excellence the General Cord Tire. 
Remember what we promised for the General fabric tire when we announced it. You know we 
have made good our every word—in less than two years a notable success. With this before 
us, we now promise you success with the General Cord. 


The General Tire & Rubber Company 


does not compete with its Independent Tire Agents 
We have no factory branches for selling direct to the consumer, or to compete with our dis- 
tributors in their territories. As a General dea!er, you have no inside competition. 
On top of this, the General Cord enters a field in which there is not more than one other to 
compare—and none other of this caliber with the right proposition for the independent tire 


aaa Te ee Wave 


Make the profitable tire business a profitable part of your business 

need cord tires now—will need more cords six months and a year from “ane 

Tie up and grow with the General Cord—bind your trade to you by selling 
A A 


the tires that stand up, satisfy and make good 


THE GENERAL TIRE & RUBBER COMPANY, AKRON, OHIO 








7 OP aa 
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Wall, etc.— 
©. T. Williamson Wire Novelty Co. : 
Wall, Picture, Thumb, Mouiding 
80 


CP GueMbee «no cccccccccees 
Pansies BOS cc ccvccccccccses 2% 
HOOKS AND — 
Brass . Se 
Malleable Iron ...ccccececess 30% 


HOSE ATTACHMENTS— 
Morgan Mfg. Co.: 


Hose Clamps .50@80% 
Stuler & Kuck: 
Hose Menders, ®@ doz., % in. $0.75; 
% in., $0.80. 
Hose Couplings, @ doz., % and %& 


in., $2.85. 
William Yerdon: 


Hose Clamps, Garden Hose, Cast 


Brass, per doz. .. b2@35¢ 
All other sizes, w ater, Steam, 
Air, ete., according to quantity, 
6O&5 @O5&5 % 
HOSE—Rubber— 
Garden H g-inch 
4-ply Guaranteed .......4+.- 7“%¢ 
5-ply Guaranteed ....ccceeee% bie 
7-ply Guaranteed ....ceee00: 1il¢ 
Gerden Hose, %4-inch 
( petition {t.7@7 Ve 


3-ply Guaranteed ft. B84@9%¢ 


t-ply Guaranteed ....... ft. 9@12¢ 
Cotton Girden VY-in., coupled 

Low Grade ..... rer ft. 7@9¢ 

Good quality ...... e ft. 11@13¢ 


Ice TOOLS— 
Gifford-Wood Co.% 
Ice Tools SP eee 20% 


IGNITION ASSEMBLERS— 
Goodrich-Lenhart Mfg. Co.: 
Single lots, 25% ; doz. lotta. .3344% 


|IRONS—Sad— 
From 4 to 10 lb., List net 
Urs. Potts’..Nos. 50 55 GO 65 
Jap'd Caps $1.14 1.12 1.21 1.08 
Tin'd Caps . 1.19 1.23 1.39 1.27 
Nete—Some Western manufactur 
ers quote lower prices 
Bar and Corner— 
Richords- Wileos Mfg. Co., Bar 
Irons, 30%; Corner Irons, Nos. 


TY GRE Ws cviccen:6esesesies 30 % 
Jacks—Wagons— 
Richards - Wileox Mfg. Co., Tiger 
Steel, No. 130....... eecccee 25 % 
K NIVES— Bread— 

North Wayne Tool Co.: @ dos 
Brooks Bread Knives........ $2.50 
Butcher, Kitchen, &c. 
Foster Bros.’ Butcher, &c....List 
June 30, 19017......-e08. ~20% 

Drawing— , 
Standard List .....scsccccces 25&5% 
«. i. Jennings & Co., Nos, 45, 46, 
15% 


Cc. BE. Jennings Folding Handle. . 25% 


Iennings & Griffin, revised list, 
Nos. 41, 42.... oe 83% aT 
Pexto Nos. 5 & 15........++- 2545 % 
Hay— 

North Wayne Tool Co. : aoe. 
Brooks 2 . $12.56 

Iwan Bros. : 
Sickle Edge, per doz.... $13.00 


KNOBS— 
Base, 2\44nch, Birch or Maple 
Rubber Tip ...cccceees gro., $1.60 
Charey ond Oak... cccccscvses $4.40 
Rees. Menaral soosssseexs doz., $1.50 
Door, Por. Jap’d...scescereres $1.60 
Door. Por. Nickel......+..- doz., $4.00 
GLASS— 


Moore Push Pin Co.: 
Push Screw Knobs, % in. per 
MID, sccetcerecsesececeue 


LavverRs—Sstore, ac.— 


Kieyele Step Ladder Company 
Ladders, each : $10.90. $13 
frack, per ft 12% 


Myers’ Noiseless Store tet Ml 
New lists, 40% 
Milbradt Mfg. Co.: 
Rolling Step Ladders, each $8.00 to 


$14.00; Tracks, per ft. 15 to 25¢ 
LADLES—Melting— 
L. & G. Mfg. Co.’s list, Melting 
and Plumbers’ ......+++++++. B5% 
LAMPS— 
Hammer's M. I. Hand........-- 10% 


LANTERNS—Tubular— 
R. E. Dietz Co 
D-Lite Short Globe 
Wizard Short Globe R 
Little Wizard Short Globe. 







Large Fount Wizard, No. 2.. 12.75 
Vietor Hot Blast ‘ +. 8.00 
Monarch Hot Blast......... 8.00 
Junior 9.00 
No. 2 Blizzard ne 12.25 
Buckeye Dash Lamps 11.00 
zzard Dash Lamps 17.00 
ym Lamps......-- 14.25 
Junior Wagon Lamps 14.75 
No. 2 Wizard Wagon Lamps 19.75 
Octo Driving Lamps.. 34.2 
Union Driving Lamps...... vf 
Bureka Driving Lamps. d 
Bestoy Hand Lamps.... 





Pioneer Street Lamps.... A. 





LATCHES—Door— 
National Mfg. Co.: 
Washburn, No. 28, per doz. .$2.25 
All Steel, No. 29, per dos. .$2.50 
Richards-Wileox Mfg. Co. : 
Bull Dog, Heavy, No. 125....15% 


LEADERS—Cattle— 
Small, doz., 75¢; large......++++ 90¢ 
Pexto, malleable, small 70¢; large 80¢ 
LEVELS— 
Frank B. Hall Co.: 

Stevens Line Level, per doz.$12.00 

less 6644 % 

Keuffel & Esser Co. : 


Favorite Farm Level......... 30% 


LIFTERS—Stove Cover— 
Morgan Spring Co.: 


Straight Hdle., with ring, 
# gro. $5.00 
mete TR. ci cosa @ gro., $7.50 
Transom— 
BR. BB. .scccvece coccoccnce ese e 
LINES— 
Wire Clothes, Nos. 18 19 «20 
OO fe0P ccccsececs $3.65 3.25 3.00 
75 feet $3.05 2.55 2.45 


Chalk Lines, Cotton, Y-lb. 
eS rer 

Mason Lines, 
Balis, per lb 


Samson Cordage Works: 


Solid Braided Chalk, Nos. 0 to 3, ai 
Solid Braided Masons’ .Lis* z 
Masons’ Lives, Shade Cord, 

&c., per doz.: White Cotton, a 
No. 3%, $1.50; No. 4, $2.00; fg 
No. 4%, $2.50. 4 


rent and Awning Lines: No. 5, 
White cotton, $7.50 per doz. plus 
20% ; Samson Spot Clothes Line: 


50 ft., $8.15; 75 ft., $12.28; 
100 ft., $16.30. 

Silver Lake Clothes Lines: 
no ft per gr $43.2¢.. : | 
75 ft., per gr., 64.80..... >met 
100 ft., per gr., 86.40..... 


Chalk Lines, No. 0 to 3 + 20% 
White Cotton Mason and Slade 


Cord, 3% to 4%........+20% 
Awning, White, No. Day + 20% 
Linen, 3% to 4%......... +40 % 


Turner & Stanton Co,; 


Solid Braided Chalk, eens and 


Awning Lines List net 
i” ee Pe 40% 
WN viweccscsses 40% 
Clothes Lines, “White Cotton, 

List net 
Shade Cord, Cotton........ List net 
LOCKS— 
Sash, &c.— 
Ives’ Patent: 
Greacemt .....c0c. 831% % 


Automatic Gravity Metal Sash. 
Pat. Stop Adj. . M4 % 





Window Ventilating ...... ‘Sine 
List Feb. 1, 1917 
LOCKSWITCH— 
Goodrich-Lenhart Mfg 
Goodrich, single lots, doz. 
lots M Pererrrrrre;y i. &. 


1M ACHINES—Boring— 


Com. Upright, without Augers. .$3.50 
Com, Angular, without Augers. 4.00 
Millers Falis, Nos. 145 and 146, 
eee i ASE ey $8. 
ice Cutting— 
C. E. Jennings & Co.: 


Chandler's new list... .33%&74%4% 
Washing— 
Dexter Company: Each 
Dexter Double Tub Power, 
Model 2P oe - $37.50 


Dexter Double Tub Electric, 
Model 2E 

Dexter Hand, “Model Di. 9.75 

Cruiser Vacuum Hand Power 10.00 


Dexter Electric, Stave Leg 
Model DE , -. 43.00 
Duchess, Power, 3P......... 26.00 
Duchess, Electric, 3E...... 46.50 


Eagle Woodenware Co.: 
Hydra, Water Power.. a. $11.00 
One Minute Mfg. Company 

No 5% One Minute Hand 
Bee eee ‘ £9.00 

No. 11% Bench Power Washer. 
$32.50 

No. 15% Electric Bench Washer. 
$50.00 

No. 27 Twin Tub Bench Washer, 

1 Peg Dolly, 1 Vacnum Dasher, 
$37.50 

No. 37 Twin Tub Electrie Bench 

Washer, 1 peg dolly, 1 Vacuum 
Dasher ‘ .. $65.00 

No. 40 One Min. S’g'le Tub, 


Power, Swinging Wringer $25.00 

No. 41 One Min. S'g’le Tub, 

Electric, swinging Wringer, 

$47.50 
Voss Bros Mfg. Compang : Each 
Ocean Wave -- $7.75 
Sunshine, Hand Power .10.00 
Vacuum, Hand Power. 11 0 


Platform, No, G-1.... .. 32.56 











Platform, No. E-1, Electric. . 61.60 

Swinging Wringer, No. G-41, 28.00 

Platform No, E-24, Electric.. 72.60 
MALLETS— 
Te er List,+- 10¢ 
Lignumvttee .occccsscccese List, net 
Tinners’ Hickory and 

GOOE cv 0ce savcersveitoss ret net 
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MAT S—Door— 


Acme Flexible Steef...... 40% 
Cary's Kveriasting Flexible Steel, 
30% 


Wire tioods Co, : 


Elastic Steel, new list...... 20% 
McKinney Mfg. Co.: 
Glen Folding, stock sizes..... 45% 


Glen Folding, special sizes, per 
GB. TE, BBs ccccccctesccces 


MILLS—Coffee, Corn, Etc.— 
Enterprise Mfg. Co.: 
a PPPS 
Bone, Sheil and Corn. 
Charles Parker Company: 





Bali Bearing Store....... -25% 
Box and Side......... List net 
MOPS— 
Per ib. 
Common Cotton ...cccccccesesrdd¢ 
SE vases foe bn% ve neeedenee 25¢ 
ee ag eee Sosecscderesae 
MOWERS—Lawn— 
Milbradt Mfg. Co.... ea. $600.00 


Pennsylvania Lawn Mower Works: 
Pennsylvania and Continental. .25% 
Pennsylvania Junior B. B....20% 
Great American B. B.....40&10% 
Shock Absorber: 


15 17 19 21 in 
$11.00 $12.00 $13.00 $14.00 
Pennsylvania Trimmer, $12.00 40% 
Undercut ..........$12.00 30% 
Pemm Grand Horse... ..cccscees 10% 
Penn. Pony eee 


Penn. Putting Greens : 
12 14 16 18 in. 


$24.00 28.00 32.00 36.00 25% 
Penn. Golf Ball Bearing: ‘ 
19 21 in 
$34.00 38.00 42.00 25% 
Naics— 
Wire Nails and Brads. Miscel- 
SORROED 00 cccdovccncensvceses 


Cut and Wire..See Market Report. 
/iungartan, Finishing, Upholster 


ers, &c. See Tacks. 
Horse— 
Jobbers’ Special Brands, 
ber lb., 15 
Union Horse Nail Co.: 

Star No. & UP... cccccccevcees l6¢ 
NorthwesterM ..ccccccccscees T"*%s 
Picture— 

WA 2! 3-in 


85 1.00 1. 25 1.40 
all siges..... .50% 


Brass Hd., gro.. 
Plated Head, gro., 


Upholsterers’— 

PD < ne xwas sé eebens List plus 20% 
eee List plus 104 
Turner & Stanton Co.: 

Nails, Furniture......List + 20% 

Nails, Matchleather.......... 40% 

_, eee List, net 
NUTS—Blank or Tapped— 
Cold Punched, C. T. & R.: 

0 POs List, net 

wenn C.F: OS Brosersccscud 50¢ 
Hot Pressed: 

SQNGTE 0 ccecescccecsers List, net 

ee eee Ce vino pean, wee 
Oicers— 
Steel, Copper Plated.. «+. -OO%44% 
Chace, Brass and Copper. ocoeel 20 5% 
Chace, Zinc Plated...........45&754 
Railroad, coppered .......0..+0+5- 40% 
PEE, DEES oo pcccsccsenees 20&54 


Mi — ‘able llammers’ Improved, Nos. 
2 and 13, List, net; Old 
Seber, Nos. 1, 2, 3, 4, 5%. 


co 


P. Wall Mfg. Supply Co.: 
err ee 70% 
Railroad Oilers ..... +++ -60&10% 

OI1LS—Motor— 

Crew Levick Co.... oe 80% 


OPENERS—Box— 
Morrills No. 1, Doz....... 16.00 
33 14&16% % 
Can— 
Fletcher, Terry Co.: 
CSS Queene .nceccseces 30@40% 
Schatz Mfz¢ Company : 


Me eee 5 50 
Kan Kut, per gross........ 8.00 
Packinc— 
Ashestos, Packing, Wick and 


Rope, any quantity.....++++++-00¢ 





Rubber— 
(Fair quality goods.) 
Oe ere vce enee ovcce cdl 
OS a Seer re: 31¢ 
SOON, Ge Ws. Beccuncewvsesesskoul 344 
Sheet, Pure Gum......... 60¢ @ $1.00 
cS ee eere rere errr 50¢ 
PAILS— 
Fibre— 
Cordley & Hayes: 
Star, Fibre, per doz......... $7.50 
Less 25% 
Galvanizea— 
et, per dozen, 

Quarts, 8 10 12 4 16 
AGRE scons $3.70 4.15 4.10 510 5.75 
ee errr eres $5.75 6.50 7.50 
Round Bottom 

Fire Pails, 

Red Painted. .$6.40 6.80 7.25 
Well Pails ofhlO GI ..es 





PAINTS— 
Joseph Dixon Crucible Co. : 
Silica-Graphite, in 
$2.65; 1 gal. cans, 
kegs, $2.45; 
25 gal. bbis., 
$1.95 





$2.00; 50 gual. bbls, 


Moller & Shumann Co. : 
Hilo Molmanite White Ename! ? 
®@ gail. Ce egacosecces $6.5 6 | 
Hilo Compo Coating ik 
Wall Enamel), ®@ gal. .$4 0 J $ 
Montauk Paint Mfg. Co. : 
Di-mel-ine Prepared Paint, Screen 
Enamel, Stovepipe  Enamet 
% pints, ea. per gro. $14°49 
Di-mel-ine Enamel Paint White 
and 6 colors; % pints, 
Y Der gro., $14.40 
Di-mel-ine Gold and Aluminum 
Paints, % pints, per gro.$14.40 


PANS—Dripping— 

Le a ee 624 @704 
Refrigerator, . we eee 

PED 5000 os 12 


Per dos. ....$4.90 5.60 5.90 110 


PAPER—Buillding, L. C. L.— 
Per Roll. 
Rosin sized Sheathing; 500. sq . 
rolls, 36 in. wide. 


Ct Oe Ses aed .. b5e 
sf Sy Sere $1.05 
dt, ee 1.40 


Deadening Felt, 50 sq. yd. rolls 


36 in. wide, per ton. $85.00 
Rooting, Rub ber, See Roofing. 
Flint and Emery 
Flint Paper and Cloth..... 204 
eee 1744 
hs . eee ee eae 174 
ge | ara. List + 154 
GOPnst CIDR wvcecccvess List + 10¢ 
Tarred Feit— 
B-plyg PET COM... ccccccee $59.00 @ $60.00 
2 ply, A EPC ; .78¢ 
ply, per WO: iw iiccdawivices $1.13 
Sheer’ Felt, per roll: 
BREE OP eT $1.00 
Bs SAS rrtareaes al $17.30 
PENCILS—Carpenter— 
Joseph Dixon age Company : 
No. 997, 7 in., Red with Bik. 
Bevel, per gro.... pe 5.40 
No. 998, 9 in., Red with Blk 
Bevel, DE SEP eo. 6.38 
No. 585, 7 in., Tortoise, Bevel 5.40 
No. 586, 9 in., Tortoise, Bevel 6.38 
No, 511, 7 in., Cedar. . . 4.88 
No. 512, 9 in., Cedar.... 6.00 


PICKS AND MATTOCKS— 


rapt Dives eec’ Ce 6neees ss 334% 

Contractors’ Picks .......... 304 
PINS—Escutcheon— 

BPONS 6c vce CU Gwb re CORO List, net 
Push— 


Moore Push-Pin Co. : 
Moore Push-Pins, per doz. pack 
ets, 80¢; per gross....... $9.00 


PIPE—Vitrified Sewer— 
er rs ty Pipe and Fittings. 
New York points, carloads 


* te 24 i ee 69 
27 to 30 in...... ee ee ORt 
fF 2 Seen er Cre 66% 
PLANE IRONS— 
Wood Bench cgesrriontecenssd 
PLANES—Wood— 
ON, UE MUN. ove aveccie secs 254 
Bench, Tn a, Srey 
a ee eee 25% 
PLIERS— 


Button, fair quality, per - be 
Inch 4 5 
Py 4.95 6.25 210 
Gas Burner, v4 quality, per doz., 


5 in. $3.14, 6 in. $3.38. 
Gas Pipe..7 8 9 10 12 in 
$4.04 4.61 4.99 5.18 7.12 
Pexto No. 30 per doz.: 
5 8 S ¢ 
$10.95 12.00 14.50 17.00 25.50 


Smith & Hemenway Co., Ine.: 
**Red Devil’’ Button Pliers No. 1000 


Solidhed Tack Co.: i 


Solidhed Eyelet, per doz. $12.00 
PLUGS—Spark— Lots 
Champion Spark Plug Co.: 10 to 100 

A ere 60¢ 

Regular & Buick. erry 47¢ 

Overland & Metz......... 47° 


Ford X in lots of 10 or over. . .43¢ 
Emil Grossman Mfg. Corp. : 


Red Head— Ea 
Standard (Ford), per 100. . $38.00 
Standard ........ eens 4 
TUORENSE, BCR ..csvanvce Hie 
Truck and Tractor ......... 80¢ 
3 SS eee ce 65¢ 
Platinum Petes, Des rcdcvedcive R0¢ 
BUN, ORs nc cccrccces 80+ 
Cabinet No. 50, with plugs. $; 7 

25.95 


Cabinet No. 100, with plugs. ea. 
enn 07 
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20,000 Miles 


ee 7 5 Yeats 


\ sam 


















Five years of steady work 
is the record of this Dia- 
mond Tube over some of Y OU may not sell as 


the roughest roads in the 


United States, according to man yY D 1 amon d 


Mr. M. B. Banowetz, of 


Charlotte, lawa, who drove = Inner Tubes to each cus- 


it that length of time. 


This tube was made tomer, because they last 


by The Diamond 


Rubber Company in SO long; but you will sell 


ufacturing progress more tubes to more Cus- 


makes the Diamond a 


better tube today. tomers 


And theimportant thing 
is more customers. 


Diamond Inner Tubes 
are both Red and Gray. 
Each is worthy of the 
name “Diamond.” 


Order a few today from 
your jobber. 


The Diamond Rubber 
Company, Inc. 


Akron . - Ohio 
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Hartford Machine Screw Co.: 
Master Calorite, Lots of 12 ea 
ivts of W ea.... ° 
jwts of .00 and over hthe 





A. KR. Mosler & Co 
Display Cabin -t 7 Plugs. £25, 
r iat 1 4 Wo 
Mot yole, Mica or Mica Stone 
1s , 
1 r, Ford » 
ve is D t s 
( 
Bet 1 int int tit 
ik i ! r tandurd a 
4 I eu “ 
i tyt I n eu “ 
i t¢ 4 e * nb 
Metri he 
Mica Por Insul. %& in. Metri 
ea toe 
Extra CORES .ccsccccosees ea. 30 


PLUMBS AND LEVELS— 
A the Machine C« 
Carpenters’ and Machinist«' Tron 
List, net 
Plumbers Pocket ... List, net 


POINTS —Gilaziers— 


Bulk and 1-lb. papers...... 
PEPETS wcccscccsccceeces 
ut Mee eee 





POKERS- 
bergar ye a, Pigg 
el Phites Straight or Bent, 
x 20 it e oere $8.00 


POLISH—Auto and Furniture 


()- So Ezy Produc « Company: 


ot) Ezy cede oil polish 40% 
Meval 
Is : Silk Stove Polish Works: 
Ge 60. case 3 doz $3.75 
1 pt. No. 70, case 1 doz 2.2% 
1 qt. N bell ase, 1 doz 3.75 
va No, 5 ise ly doz 8.50 
g No. 90, case yy doz 6.00 
Stove— 

dine Crucible Co Pac 
Joseph Dixon $6.6 
} le $2.50 
‘ $4.00 

l $23.0 
Jet Black Reo 

I» i mbag ith 12 

j k Stove Polish Work 

Ver Case 

doz 

% paste } $2.6 

" a ute 0 $3.7 

ean, puste No. 1 $6.4 
(} OZ. cat juid No. 6 $2 .an 
1, pt. can, liquid, No. 8 $3.75 
1 pt id, N 12 $6.45 

% pt tir drving enamel, No 

1 $4.80 


Liquid Veneer— 
ilo Specialty Co 


Regular— 


40% 12 of. qts 

oz £2.00 4.00 8.40 
\ gal gal 

$1.20 2.10 


For Automobiles— 
L-V Sprayer, per doz $12.00 
l gal. Veneer and Sprayer, ea.$2.10 


POPPERS Corn 


' i g ‘ 
re 1 

; > ¢ ) ¢)/ ( 

t ( 1 $7.75 0 





ned and Turned 04% 
wT 
Frit Wite 
Its 208 
Lard Vresses and Sausage Stull 
ers cooceses 256R25&7 ! 


Seal Presses— 
Charles Morrill 
No. 1 Jap. and Pocket,’’ Jap 
per dor $20.00 
Pocket hickeled, $24.00, 


PRIMERS— 





PULLS RS—Nail, Ete.— 
Millers Falls No. 3, per doz..$14 

N 16, per doz. — ; 
( “ “orrill Company: 

No. 1,. Nail Puller, ® doz. $20.00 


Pearson Cyclone Spike Puller 
each, $15.00 os 10% 
Smith & Hemenway Co., Ine 
Red Devil’ 30% 








eet 





Thresher fank 
$1: 











each 


RACKS—Whip— 


orp., Star 


=3 





HARDWARE AGE 


Wheei— 


fot / I cocceod 
buiu Metal stamping Works! 


te 


length witl 
net, $6.00 
List, net 


Side Suction 
$21.42 


“" \“ 
. wos» $4.73 


Pump Standards ; 
Heads; Packing 
Cylinders (lron) ; 


Challenge Dia 
ind Iron 

20% 

20% 


1 Hid & 
.380% 


. New lists. 


Force and Lift; 
Well; llouse 
Gear Handle; 


Hydro-Pneu 


; Power; Hand 
Spray Ashland 
New lists, 
Myers Century 





Low Down 


and Cog Gear 





Cylinders 


Iron. Brass and 
Working Barrels 


Lined and all 


ind Poeumatic 


Leathers— 


20 
Crimped, per 
2 2% 3 
$1.86 $2.28 $2.4 
4 
S44 
> 
cm ¢ <4 
95¢ $1.09 $1.1] 
4 


10¢ less 


g 1 qua 


's Cast Steel 


$15.00 

&1625 % 
Oo 

&16%5 % 





Revolving Whip Display 
with Display Shelf, 
without Display 


see Track, Barn Door, &< 


Corp., Star, 18 


WASS.75 





$5.00@ 85.25 
5noO% 
TO@TOK10% 


Standard... .60&10 


. .. DOK1IO™% 
coerce eo  DOKIO% 


B0&5 « 


and Carr 
i 





REFRIGERATORS— 


Bn fri ge rator Co 


12.42 

1, ea 15.12 

No. 3, ea 19 44 
oplated ard 

; 410 

Enameled 154 


> Wetal..list. net 





uv sound | Bul! Rings— 





REVOLVERS— 
Iver Joluson Safety Automatie 
mer, $8.00; Hammeriess, 
i 6 Model lyuu pounte 
4.00 


RINGS AND RINGERS— 


fT) 

steel $0.75 080 0.85 doz, 
er S140 2.4 2 

SCM ss. kb venese $1.50 


Hog wines and Ringers— 


$4.50084.75; par dee. bones... 00 


/ Gray ilrop a 


lili’'s Ringers, Malleable lron 
85¢ 


1 Su 
Blair’, Rings...per gro., $5. 00 @ $5.50 


Blair's Ringers....per doz., ora 7ve 


RINGS AND HOLDERS— 


C. T. Williamson Wire Novelty Co. 
Key Rings and Holders, No. oz 
2 Se ae 80 % 


RIVETS— 


Copper and Burrs........ List + 10 
inners’ and Muscelianeous..... .304 
Bifurcated— 


rted an Pasteboard Boxes. 
Per dozen boxes, 50 counts..... .77¢ 
ee Te rT s5¢ 
Cop’d, Clinch, Asst. “91¢, Solid... .25% 


re 
Myers’ . Pe . New lists, 40% 
National Mf 
sarn Door Stays, No, 18, ® der 

$1 





Kichards-Wileox Mfg. Co.: 
liandy Adj. and Reversib le 
53 


oo. -£ Adi. ane * [teversible , 
5S ‘ 15 
Lag Screw, Nos. 55 and 57...15% 
Cuderwriters’, Nos, 59, 60 In 
Favorite, No, 54..... 15 


ROOFING— 
ubber, 108 sq. ft. rolls, 32 in. wide, 


fer roll: 


First Quality: 











/ 5 | i Sere 
ae 45 lb. 9 1.75 
3 pl $5 ib.» wy 
‘ nd Quality 
35 Os sccecsee chee 
> pl ek fe. | PERE Ce ree 1.00 
/ 55 ... PETEL ERTS 1.90 
ROPE— 
Eastern Retail Trade, Pez lb 
Vanila, g 1 liam, and larger 
Highest Grade ......... ows 33¢ 
Second Grade gees om fi 
Hardware Grade ....... 4 san 
fia and larger 
lighe rrad ‘ 
.) , rade a rerriy, 
isal, Ha lide and Bale Ropes, 
lediu and Coarse: 
i t talit 2 ¢ 
yes 1 6 
ul Tarred, Medium Lath Yars 
heirst rual f Ala 
nd a ie 
Cott Rope 
Best 5-16-1n. and larger 5a 48a 
ledium, 5-l6-in. and larger. 30 40¢ 
5-16-15 ind largey 20¢ 
\ ], n. and uf 7.6 
‘oO 2 16 ‘ 
E. Cad haeeas kubeseune’s I5'4¢ 
alvanize 
Spe [ 
Bright Steel ‘ 
Bright Troy 


Kenffel & Esser Co. 
Folding, Wood .... 
Folding, Steel ..... 
Handy Shrinkage ....ecce0..35% 

Lufkin Rule Co.: 





Steel Board ...cccccesccces LO 


Hickory Lumber ...ceeee++.30% 


5 


Ek. (. Atkins & Co.: 
Cirenlar 
tand 
tuteher 





Cross Cuts xe List, net 
One-Man Cross Cut List, net 
Narrow Cross Cut . List. net 
Vand. Rip and Panel List. net 
Miter Rox and Comnass. List net 
Mulay. Mill and Drag ap.» eine 

Vood Saws ee 20¢ 
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t. E. Jennings & Ce. : 
Back ee 
Buicuer . ° : 1 
Cumpass and meg Hole h%4 % 
lidua tee e- 20% 
Wood suw Blades eee b % 
ComDiualion Bets ... 10% 
i ers il Con t 
Butcber Saw Blades: 
14 6 8 
ver er $13.04 14.53 1 
od 24 6 in 
$16. 10 17.03 17.94 18.78 
Mrz. Co 
bute Oe a ae moat Welen< eo L net 
Circular cece ee List, net 
ee . [ net 
Buck— 
Red, Std Brace, per d 84.00 
Ked, L'ble Brace, per d $6.75 
iidain Guie, per Goz...... ¢ less 


Hack Saw Blades and Frames—~— 
Crescent Co. : 


Crescent. . wore 20 

Orient 

ineh .. s ” 10 12 

Per gro. $4.55 $4.85 $5.40 $8.25 
‘ 1 deluings & to 

Frames, Nos. 175, 180 33 





Saws, Nos 175, 180, comple 





Arrow Head Blades.... Li ist t. net 
Goodell’s Blades, List June 2s 

EC EE, 35% 
Miliers Falls Da 

Inch . 7 x " 

Per gro. $6. 0O $5.75 $6.10 86.50 

Inch 10 it lixl& 

Per gro. . $7 80 $7.90 SS 80 

Scroli— 


Millers Falis Co. : 
togers, complete, each, 
$4.86 and $5.60 
SCALES— 
Jolin Chatillon & Son: 
Eureka 
Favorite 
Grocers’ 
Jacobs Bros ee 8 
Portable Platform: See0 
Wee «scoaver rere? fer 












SCiISSORS— 


See Shears, 


SCRIBERS— 
I. Brais & Company: 
Improved Gem, per gro... .$26.00 


SCRAPERS—Fcct— 
National Mfe Co... ner doz 
No. 61, Self Cleaner, $1.00; No. 
62, Upright, $1.00 
tieharde Wi ° au 
Safety Wire Gas Glohe Co 
Simplicity, per doz., $1.10; pet 
gro. > ive on $12.00 








SCREWS—Bench and Hand- 
Bench, Iron, per doz.: 
1, $6.82; 1°, $7.87; 144, $9.45 
in., $16.80 


LS Lae ae 204 
Hand, Wed .ccsccces F .. 0554 
Coach, Lag and Hand Rail— 
Eee, Cr Cs 5 6 tee cae tunes 304 
Coach, 'Giimlet Potat. ..<0cccese 30 
Jack Screws— 
ylandard List ....... TUTeeTIT 
Machine— 


Cut Thread, Iron, 
Flat Head or Round Head 
ge | Le 
Brass 
Flat Head or Round Head 
io. re ‘ 
oe, rane Iron, F. R. or 


Co ee eeeer eee ee essees 66454 
Piste 0) ee -65% 
Brass: 
Ee “H. or R.H., Nos. 8 to 14 
Ptiate? F10GGE .sicsexs eg) 
Set and Cap— 
Se. ie reer 454 


Set (Steel) net advance over 
BWM. Bie treate eae eke pues 

ae Se ae ree IE 

ONS A eer re 4 


54 
Fil'ster Hd. Cap. .ccccceccecess soak 
Wood— 
List July 23, 1903 
Fiat Head, Irom......cece++40 ye 


Round Hlead, Tron é 65 : 
Flat Head, Brass. .42\%&10&10 a 
Round Head, Brass. .40é10&10 


iat Head, Bronse........37 24 
Round Head, Bronze .......35% 
PPE SCPE vec need vneees 704 | 


Sheet Metal— 
Parker Supply Co.........LAst, net 


SCYTHES— 
Per d 
Plain, Grass, Cutting Edge Pol 
ished ..+.. $11.00@ $11.5 
$12.00@ $12 





Clipper, No v 

Solid Steel, Ww reb and Backs Pol 
ee ret $13.00@ $13.5 

Bush, Weed and Bramble, ' 
Painted .$12.50@ $12.5 

Grain, Painted, € utting, Edge 
Polished .. .$14.00@ $14.50 


Clipper Grain, Bronze "Web 
$14.50@ $15.00 
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* Inner Tubes 














Facilities 


HE MeGraw Plant has the size and 


modern equipment for most economical 
production. Our warehouses are located to 
afford immediate service to distributors. 
Years of experience have developed a 
broadly efficient field service. 

McGraw Products—McGraw. Imperial, 
Pullman and Congress Tires and Tubes 


are backed by the resources of a nation- 





wide organization and sold by several 
hundred reputable distributors throughout 


the country. 

If vou have not done so heretofore. vou 
should investigate the McGraw proposition, 
which is offered to wholesale distributors 


exclusi vel y. 


The MeGraw Tire & Rubber Co. 


East Palestine, Ohio 


Distributing Warehouses + + New York + + Atlanta + + St. Louis + + San Francisco 
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North Wayne Tool Co.: P dos 
Little Giant Grass. .$13.00@$13.50 
Little Giant Bush and Weed, 

$13.25@ 13.75 
\roostock, Be Ve Be & Puritan, 
Same as Little Giant 
Black Diamond, Grass 
$12.00@812.50 
Black Diamond Bush and Weed 
12.25@$12.75 
Swift Cutter 
Same as Black Diamond 


SEEDERS—Cherry— 

Enterprise re 
Raisin— 

Faterprise ...... ae ....25@30% 


SETS—Awi and Tool— 
Millers Falla Company 
Tool Holders, per doz. 
Nos 1 4 5 6 
$11.71 $15.84 $16.06 $11.51 


Cellar Window— 
McKinney Mfg. Co 
Japanned, per gros ets $19.00 
(ialvanized $25.00 
Natiot Mig. ¢ 
No. 70 Galvanized, ® doz. ...$1.80 


Nail— 
Knurled i aan cae as pe hell doz., 85¢ 
Swan's, Knurled, ®@ gro.. $8.40 
Rivet— ; 
Regular List .covscccccess 50& 10&5% 
Saw— 

Morrills No.1 0. 8. @ doz.$10.00 & 
No. 1, @ doz » 14.00 | 
Nos. 10, 11, 95, ®W doz 14.50 - 
Special, W doz 15.00 PE 
Nos. 3 and 4 Cross Cut =) 

P doz 20.00 Bod 
No. 5. @ doz oe 30.00 me) 


Screen Door— 
McKinney Mfg. Co.: 
Japanned per gross sets 
$25 00a: 32. 00 
_s Gere rrerr $29.00 @$36.00 


SHARPENERS—Razor Blade— 
liyfield Mfg. Company: 
Hatfield Machine ...... eovvece 25% 


SHAVERS—Beef— 
Enterprise Mfg. Co........25@30% 


SHAV ES—Spoke— 
Iron... per ttt it doz. $1.50 
Wood, doz. 2Y, in., $3.40; 3 in., $3.95 
Millers Falls Co. 

Nos. 1, $7.04; 2, $14.55 net per doz. 


SHEARS—Cast Iron— 
7 8 


9 
Best . $3.55 3.95 4.45 
Good ....$3.00 3.50 4.00 doz. 
Cheap ...$1.50 1.75 2.00 
Straight Trimmers, &c. 
Quality Jap- _ 
7 


By 10 in 
443 5 5.00 5.70 00 
Best Quality Nickel 
6 7 10 in 
$5.58 6.40 A 11.55 
TMS BOWS cs vccvcvscves 40& 10% 
Pruning— 


Pexto No. R TO, per doz., $1f 
No. 50, $5.9% No. 60, $8.00; 
Kk 85, $18.00, 





Tinners’ Snips— 


Pie | rere soe eee 
Steel Laid Blades ..... 15&54 
Jennings & Griffin Mfg. Co.'s 6% 


to 10 in...... ; New list,15% 
Pexto Original ..... ... List, net 
De te & Wi WRUBOB. co ccccccescee 
Smith & Hemenway Co., Inc. : 

“Red Devil’ ees 30% 


SHELLS—Brass, Empty— 
Kemington Arms - Union Metallic 
Cartridge Co. : 
First Quality, all gauges....33144 % 
Club, 10 ahd 12 gauge 33! 


Paper—Empty— 
Peters Cartridge Co.: 
League, 10 and 12 gauge....33'4% 
League, 16 and 20 gauge... ! 
Target and High Gun 
Ideal and Premier. 33 
Remington Arms - Union Metallic 
Cartridge Co.: 
Arrow, 10, 12, 16 and 20 a ie 






Nitro Club, 10, a, 16 and 20 
gauge ° ov a7 
New Club, 10 ‘and eo 2 gauge. anal : % 

New Club, 14, 16 and 20 gauge, 
c 





Loaded— 

Bisc® POWER .cxiecin sed 3348 
Smokeless Powder, medi- 

eS | rae 33444 | > 
Smokeless Powder, high ® 

GOES .c.cccerevecevsecet 33448 45 
Smokeless Powder, .410 = 

Me ce cave sh adie deem 3344 18 
Boys Scout Shot, case 

FE He. cccvoveccoscevenes $5.30 
Peters Cartridge Co.: 

League, Black Powder......3314% 


Referee, Semi-Smokeless....33'4% 

‘Target and High Gun, Smoke 
DOD n.n.bhp6n0 00009440 +22 -B34% 

Ideal and Premier rrrry 33'4% 


Remington Arms- Union Metallic 
Cartridge Co.: 
New Club Black Powders. ..83'4 % 
Nitro Club, Smokeless Powders 
33% % 
Arrow, Smokeless Powders. .33's % 





Lag Screw Shields. pare 


SHOCK ABSORBERS— 


South Bethichom. Pa.: 
ne Ford 
$25 


SHOES—Horse, 


Eastern and Wester 


Third and fourth grades, 


Snow Shovels— 


SIEVES AND SIFTERS— 
Hunter's Imitation, per doz... 
Hunter's Genuine, per doz 


SINKS—Iron and Steel— 


SKATES—Ice— 


Polished and plated..... 
* and Ladies’, per pair 


SNAPS—Harness— 


SNIPS—Tinners 


SOAP—Automoblie— 


Harris Motor Soap, 


Miscellaneous— 


SPRINGS—Door— 


Chicago Spring Butt Co.: 
well feeenewee New List 
-20&21% % 


Morgan Spring Co. : 


Carriage, Wagon, 





- 15% 


*"Plerce- 


00.00 


Etc.— 
-per keg. .$5.70 


. bag 


» 20 


> 45 
2 70 


2.70 


$2 


SHOVELS, SPADES AND 


£1.00 
$/ 40 


$1.75 


ovels 


$1.00 


$1.00 


$1.50 
n 


$1.00 
$1.50 


. $9.60 


$9.25 


-$1.00 


exces $1.25 


$0.80 
1.26 


.$1.70 


154 


; List net 
Niagara Falls Metal ‘Stamping Works: 
Niagara Harness and Rope. 


40% 


.$9.47 


$10.80 


19¢ ) 
wes} e 


13.80 
12.00 


SPOONS AND FORKS— 


$10.00 
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Wagon Seat— 
Tuthill Spring Co.: 


Ground bl’k aud half br’t. - -87.25 
Ground bright ............ - T.70 
Painted Seat Springs: 
BE FS wo PM ibe cccvces per pair $1.00 
B64 £2 FF Beccccece ft Ger LD 
LK 63 & Bicccceses per pair 1.65 


SPRINKLERS—-Lawn— 

Enterprise 2 

Stuber * aoe ; per "doz., 
4. $5 «& $4.50; 





$2.80. 


SQUARES— 
Nickel Plated Steel and Iron. . .15¢54 
Rosewood Hdl. Try squares ry 


eRe 5% 

lron Hdl. Try Squares and r. 
TC TE PE Tere eee 25% 

Atho! Machine Co 
Combination ......... List, net 

reer ee 20% 

SQUEEZERS—Lemon— 

Wood Porcelain Lined: Per doz. 
COED “dcvenaeseenwaedddaseed $/. 
CORE MOE 6 obs svccdevacnes $1.50 

Tinned lron 
| ORCC ETE Te $1.00 
Medium qualit ee re er 
CODE csosevsexhecaghadwewen $2.00 

Iron, Porcelain Lined......... $2.50 


STALLS—Cattle— 
Hunt Helm-Ferrig Co, : 


et Me oadenenave xeees ee 
STANCHIONS—Cattie— 
liunt, Helm, Ferris & Co. : 

BOOP cccccccccvesccssces cae 
STAPLES— 


Fence, Bright, $3.80 
Galvanized, $4.50 f.o.b. Pittsburgh 
Poultry Netting....Per 100 lb., $6.75 


STEELS—Butchers'’— 


John Chatillon & Son 
Chatilion’s..List June 30, 1917, 


20% 
Foster Bros.’..List June 30, 
DUES 900s 00n860ethwas cee 20% 


STEELYARDS— 
Peck, Stow & Wilcox Co., 
List + 20% 


— DIES AND TAPS— 
Corr ecrcreverescesecees 15 


Hand Taps, % to lin........§ 5 0554 


‘Hand Taps, smaller than % in 657109 


M.S. Taper Taps Nos. 2 to 12 inc. .604 
M. S. Taper Taps, Larger... .50&54 


STOPS—Bench— 
Morrill’s 


Nos. 1 2 
Per doz. $10.00 $12.00 3314&16% % 


STRAPS—BOX— 

Acme Embossed, cases List net 
Cary’s Universal, cases 15% 
Stanley Twinrold, cases... . Lis t, net 


STRETCHERS—Wire Fence— 
liunt, Helm. Ferris & Co.: 
Elwood Rod, No. 191, per doz.$9.7 
Elwood Pattern, No, 190, per 


OR saa tesveckévavensen $9.00 
Little Giant. Sr., per doz....$8.62 
Star, No, 482, Plain Bearing.$12.75 
Star, No. 482, Roller Rearing.$13.50 

F. J. Townsend: 
‘Townsend's Wire die nee Stretcher, 
per SS Sere woe + $11.00 


STUFF ERS—Sausage— 

Enterprise Mfg. Co.: 

Stuffers and Lard Presses, 
25 @25&74 My 

SWEEPERS—Carpet and Vac- 
uum— 

Bissell Carpet Sweeper Co.: Per Doz. 
Am. Queer, Cyco B.B. Nic.. 
Crown Jewel, Nic... .cccses 
Crown Jewel, Jap'd peg 
Elite, Cyco B.B. Nic....... 
Grand, Cyco B.B. Nic...... 
Grand, Creo B.B. Jap... +s 
“Grand Rapids,’’ Cyco B.B. 





Nic 
- a Rapids,’ Cyco B.B. 


cocccccscore 28.00 

Grand Rapids, Vacuum Swpr. 
enevedecnercecess 58.00 

Household Vacuum Swpr., 
Sir rere rrr eee 47.00 
Parlor Queen, Cyco B.B. Nic. 37.00 
Princess, Cyco B.B. Nic. 32.00 


Standard, Nickeled Fittings. 27.00 
Standard, Japanned Fittings. 24.00 
Superba, Cyco B.B. Nic..... 43.00 
Superba Vacuum Swpr., Nic. 70.00 
Triumph, Cyco B.B. Nic.... 40.00 
Universal, Cyco Bearing Nic. 29.00 
Universal, pss Bearing Jap. 26.00 
Vacuum Cleaner without 
_._., OPO CEeT eee 58.00 
Subject to quantity allowances. 
SWINGS—Lawn and Porch— 
Myers Low Down Roller, 
New lists, 40% 
Myers Porch Swing..New lists, 40% 


T ackLe—Fishing— 
Wise Sportsmans Supply Co. : 
“Jim Dandy’’ bait, per doz. .$6.00 
TACKS— 
Carpet, Bill-posters, etc. ..List +- 254 





Fimisning Natis- 


Double Pointed— 
Double Pointed — 


py haereeciapreont one il 


See Stocks, Dies and Taps. 
TEETH—Harrow— 

, per 100 Ib. .$3.00 a3 25 
THERMOMETERS— 


TIPS AND BUMPERS— 


2 0083 1, 654; 2, 456; 3, 
1 





TOOLS—Haying— 





Hammer's, Engine, @ doz 


TRACK—Barn Door, 
Sliding Door, Painted am, 


Grimha's; Hanger, ® 100 ft., 
3-16 in., $8.50. 


Hunt, Helm, Perris & Co.: 
20th Century, round, per 100 


McKinney Mfg. Company : 
Track 











Fr utes se ack. le aning New lists, 
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To All 


Manufacturers 
Agents 





For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 





We want every manufacturers’ agent to write us, 
giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 


and when we are requested by manufacturers for 
the information regarding them will turn these lists over to 
them for their use. Your co-operation with us, therefore, 
will not only help us co-operate with manufacturers, but be a 
direct means of securing accounts for yourselves. 





Hardware Age 
239 West 39th Street 
New York 

















on = Tape 


Lies 





122 





Lag Screw Rail, No. 65...... 20% 
Gauge Trolley ‘Track, @ ft., Nos. 





31, 32, 20%; No. 33. List + 5% 
4 2, $ 


4.50; 63, 
68, $6.25; 


we 
Hero, Adj. Track, No. 19.....20% 
Adjustable Track Tandem Trolley 
Track, No. 16....csccseses 20% 
Royal Adjustable Track No. 122, 
20% 


TRAPS—Fly— 
Balloon, Globe or Acme, doz., 


1.10@1.25 Pern, se *. 


Harper, Champion or Paragon, 


doz., $1.75 


Safety Wire Gas Globe Company: 


Columbus Sanitary...per doz, $0.85 
per gross $9.00 





Game— 

Niagore Falls Metal Regen Works 
Lightning oP 
Clincher Cocseccces Si5a10 

Oneida Community Ltd. : 

Victor Per doz 
With Without 
Size Chain Chains 
N O <cvossss tenes $ 86 
S 1 1.00 
Li, eee 1.08 1.58 
io 2. 2.77 2.38 
N ; 3.70 3.17 
N 4 4.56 - 
91 1.85 1.52 
N nn) 2.04 2.24 
Oneida Jump Per do 
With With ut 
Siz Chain Chait 
£1.18 
No 1.35 
No 1.78 
‘oO , 61 
Ne 2.15 
No 3.48 
No ‘ ° ° of 4.40 
No 4 seen eee Wee 5.41 
Newhouse— Per doz. 
Size with © hains 
QD cevcosceecs 2.46 





1 

g1% 

ol 
No 
No 2) 
No. 214 ‘ 
\ + ee) 
Ne i 11.40 
No ‘ 10.08 
Ni 1% 24.44 
No ” eoeeeeseceees (3.20 
me. BO  cavous ocoe "171.00 


Mouse and Rat— 


Mouse, Wood, Choker, gro, holes, 
$2 14 
Moun ] ind or Square Wire 
doz., 754 
Lovell Mfw. Co.: Per doz. 
ESO, OE 606604 e0e ew ecoee eu $2.00 
_ |” rere rere Te 1.75 
Dead Massy Rat... sccscse 85 
Sure Catch Rat........... TH 
Dead Ensy Mouse ........- .25 
Sure Catch Mouse........206 20 
Delusion Mouse pers 1.75 
Tin Choker Mouse yee: 
Wood Chokers, 4 hole... By i 
Niagara Falls Metal Stamping 
works; Enticer BRat..csccoces 50% 
Oneida Community Ltd.: 
eet ee 
Victor Mouse 7 
Hold Fast Mouse oT Met 
Victor Rat ee 
He'd Fast Rat . pace san 
ST OS Se ert i 0 
Official Rat 1.00 
Tin Choker Mouse, 5 hole SO 
Wood Choker Mouse. 4 hole SO 
End o' Mice, per 1000 7.50 


Victor Mouse, 2% gt bushel 1.60 
Victor Rat, 4'% doz., bushel. 3.00 
Py. 8. & W.3 
Hopper, No. 1, with Chain, per 
$ 


QGTevrerercerrrr es re 1.40 
Hector, No. 1, with Chain, per 
arr sa saeccneusseone $1.15 
TROWELS— 


Wm. Rose & Bros.: 
Phil. Pat. Wd. Hdls. 
$10.35 10.75 11.50 11.90 
10 10% 11 11% in 
Wide Heel, Wd. Hdles. 
$10.65 11.05 11.80 12.20 
10 10% 11 11% in 
E. C. Atkins & Co.: 
Plastering ....-eeceeessee+-30% 


TRUCKS—Warehouse, &c.— 
each, net 
2, $18.50; 





TUBS—Wash— 
Nos. 0 1 2 2 
Gal., per doz..$10.00 $12.00 $13.50 $15.50 
Cypress— 


Baste Woodenware Mfg. Co. : 
Nos. 1 
$13.50 12.00 10.50. - 15% 


ety ga el 


TWINE—Miscellaneous— 
r, % and 4-lb Balls: 





( abl e laid fetes, No. 


chee eee 














coer eerereseessen be 


“Vulean Chain Pipe 


Wood a 


VULCANIZERS— 





fd Vee 
W AGONS—Coaster— 
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WAITERS—Dumb— 

Sedgwick Machine Works, List 
Taly 2, BOAT. ccccacovvvtecsaen 

WARE— 

Enameled— 

Lalance & Grosjean Mfg. Co.: 
Agate Nickel Steel Wase. - 15% 
El-an-ge ‘a ° eee on™ 
All white Enameled. eeere's - 10% 


\ rath Co.: 
New Idea Kettles, Cast Iron. .40% 
Imperial Hollow Ware, Cast Irou 
15&10% 
Enan d Ware, Steel White 
poe White, 30%; Special Blue, 


30% 
WASH BENCHES— 
Eagle Woodenware Co. : 
Folding Wash Benches, per doz., 


$17.00 
WASHERS— Bibb— 
Durst Mfg. Co.: 
Dumaco, all sizes, per 100, 60¢ 
Cast— 
Over \%4-inch, barrel lots, per lb... .5« 
Iron or one 
é 
Vashers $14.00 12.60 10.50 10.50 10 
er 1001 
Leather, Axie— : 
Solid Peer r ey rrrrre tre... 
yy, SET EE TE Tere re Cee 
2 419 
a 25¢ 25¢ 34¢ per b 


WASHING MACHINES— 
See Machines——- Washing 


Ww — E—Cotton— 


lute perl ren ine = 
4 24¢ eS ey 10\2¢ 
No. 2 15¢ 
| Aare 14Y.¢ 
WEDGES— 
Ol Finish .scccce veaneeonenaltss CF 
WEIGH TS—Sash— 
Per ton 
Eastern Market ....+. eecccere $39.50 
Middle West .sceccve eoccccee 50.00 
WHEELS—Well— 
Dh Ser OO Oy do rena need eoseesd 33 
Felt— 
Foot Mfg. Co 
White Spanish Per Ib 
6 to 10 in. x 1 to 3 in $2.10 
10 to 16 in. x 1 to Sin, 2.00 
6G to 16 in. xX under 1 in 2.350 
Over 16 in. diam X Hnder 
3 in. thiek o« 2.10 
Mexican Felt Per ib 
# to 10 in. X 1 to % in... . 82.00 
10 to 16 in. x Lto Sin... 1.1 
6 to 16 in. x under 1 in 2.20 
Over 16 in. diam. x over 3 
WRN sec cccoveree a 
WHIPS— 
Drop Top Whips, per doz....... 80¢ 


Str’'t Bugay Whips, per doz..... .90¢ 
WHITE LEAD AND OXIDES— 


National Lead Co.; 
Pure White Lead, Dry and fn 


Oil ru 
In 100, 250 and 500 » kegs .11 14 
In 25 and 50 Tb kegs ; 11* 
In 1214 ™ kegs... ° 12 
In 1 ’, 3S and & MH enus. as 

sorted (100 Ib. in a case).14 ¢ 
On lots of 500 pounds or more 


discount of We per pound is 
ow! 

Dey Red Lead and Litharge : 
100 c 





Zs pe 
0 m kegs 
kegs ; 
Red Tes adin O# 
In 100 Ih kegs y 
In 25 and 50 ™ kegs 
In 12% ™ kegs ; 
In 1 te 5 ™ cans.. 
On lots of 500 pounds or more, a 
discount of 1% cent per pound is al 
lowed 


WIRE—Barb— 
See Market oe 





Market 109 ry Bundies— 


See — Report. 


Bright and Annealed: Per 100 Ib. 
6 and ; l.c.l. 1000 1b. 
and over to retailer. ..base $3.70 
Smaller sizes take fence 
extras: for smaller 
pas, viz.; to 999 
and 100 to 499 Ib. 
ae are charged. 
Galvanized, subject to same 


OOD s 6 ::656%c00 onree base $4.40 
Coppered, subject to same 
conditions ........ . base $4.20 
Tinned, subject to same 
SS base $4.70 
Stone— 


Less than car loads to retailers 
Bright "oe seaeeee 


17 18 19 20 
Per 10018. “V7 4 $7.50 $7.95 $8.45 $9.00 
Spooled— 
Innealed and Prine ed. chs hae 
eer oy er — 


ae ae a rE ee 








Retailers’ Assortments, per box ry 3 


Cup and Shoulde 
Wire ‘ioods Co. : 





| 


| 
| 


WIRE GOODS— 


Steel Wire Goods...... 50c5 104 
Brass Wire Goods..... 75& 105 


r Hooks . 15 


Bright Wire Goods. . S0&10% 
Brass Wire Goods. . 7 de 10% 
Cup and Shoulder Hooks 


-75% 


WIRE CLOTH AND NeET. 
TING— ail 


List vir 1, 1917 


Galvanised | Vettry 
Before Weaz ing. 45 
Ajter Weaving 40 
Screen Cloth, 12 Mesh, Py 100 sq 
ft.; Painted Black Ge 
vanized, $3.00; 14 nse 
$10.00. 
Standard Galv. Hardwar srades 
100-jt. rolis, 24 ¢t 48 in tide , 
er 100 sq. 
No. 2 mesh ie g4 
No. 2 mesh $4 
No, 3 mesh ‘ 
N 5 mesh 
VU >” a 
Vo. 4 esh 
\ 


v0, & mesn 


American Wire Fabrics (: 
Galvanoid Electro, Zincked after 


weaving, per 100 sq. ft 12 
mesh, 14 mesh 
16 mesh, >; 1S mesh 
Gilbert & Bennett Mfg. Cx 
Keguiar “‘Pearl,’’ net, pee 100 
BG. BE. w.neccee , ve $5.7 
Ex. livy. ‘‘Pearl.”’ fet, per 100 
Aire sore a meen $5 
New York Wire C loth Co. : 
Screen Cloth galy., per 100 sq. ft 


$2.65 ; 14 me 
mesh 
100 sq. ft., 
Sun Red Selvage 
mesh, $2.90. 


WRENCHES— 


Agricultural ..... 


Stillson pattern . 
Genume Stillson 


Rapid Transit 
Bemis & Call's: 
Adjustable 8, 


S Pipe, 25% ; 





Niagara lulls Met 


renchiz 


Agricultural 


Machinist, case 


J. HW. Williams & 


Eagle Woodenware 


Combined: 
Domestic 10 qt. 
Standard 14 at. 
Janitors 22 qt 

White Mop Wrings 


No. 2 Small 


Note.—Slightly 
West. 





Reynolds Wire Co 
AluminA Rustproof galv., 


14 mesh, $3.00; 16 mesh, 


2.05; 14 mesh, $2 


{liigator r Crocod 
Drop Forged S... 


al 
Single and Double End Vestpohit 


Alligator Pattern, 


Less than case lots. 
Railroad Special, 
Less than case lots.... 


Opal Ziu Coated, 12 mesb, 
sh, $3.05 1G 


12 mesh, §$ 





Black 12 mesh, 


2.50; 16 


Athol Muchine Co.: 


lll s-<<-0:5 50 
aes 60-10% 
ee eereeseeees Os 

Cocccces List, net 
9% > Adjustable 


Str't Hd'le Auto, 


25% ; Briggs Pattern, 10 
( ‘ombin: ition Bright, 40 
Steel Handle Nut............10 
Combination Black .. Oke 
Merrick Pattern 10° 
Motor Ne sv - pe | De 
Steel Ilandle Screw... ee eelO 
Wood Tlanudle  Serew 10 
Coes’ Genuine Knife Hdl.......10 
Coes’ Genuine Steel Hdl 10 
‘oes’ Genuine Key Model 1 
P. S. & W.: 
my UO akvacsvionss List, ne 
ae ear aa 10 
Agricultural 66 seas on rh) 
Pexto, Stillson Paton... . 601087! 
lukeside Forge Co.: 
Drop Forged a eee 3 
Adjustable 0% 
Prank Mos berg ¢ ompany : 
Sterling No. 1, N. P., ea wl 
No. 7 Socket Set $2 34: No 
10 1 No 14 0.00 
No. 20 S154 
Full finish kit, No. 1) General 
Service, Set, each 93 
No. 4 Gurage Set, Full) Finish 
each wee rT . $2.05 
‘ 3000 Socket Wrenel, Set 
a SR EPS $1.67 





tamping Wovas: 


ececess . 387% % 


Richards Wilcox Mfg. Co.: 
Shark Adjustable Pipe.... 60% 
Wizard Adjustable Ratchet “0 
Whitman & Barnes Mfg. Co.: 


Bult Dog... 60 
a aD 





case lots 


Co. : 


Agrippa Chain Pipe 33's &10 
Vulcan Improved Chain Pipe. 


25&10% 


WRINGERS—Mop— 


Mfg. Company: 


Eagle Mop Wringer and Bneket 


per doz... hat 75 
per doz.... 25 
per doz.... 18 00 
r Co 


Household per doz. : 


Size, Wood, 
$21.00 


No. 3 Family Size... .$26.00 
No. 4 Fam. Size, All Iron 


$34.00 


Janitors. per doz.: 

No. 0 Extra Large... .$36.00 
No. 1 Hotel Size..... $30.00 
No. 8 Hotel, All Iron, 


higher for extreme 
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Ta GUARANTEED 
: 6000 MILES 


REDUCE THE OPERATING COST OF YOUR CAR 


These hands are trying to tear apart a section of a Globe Tire—and they CAN'T do it. Try it yourself. 
Cut through carcass and breaker-strip—down to the pure, white plantation gum of the multiple-leaved 
spring-design tread. Now do your best to tear apart the tough tendons of the tread. Exert yourself. Use 
all your strength—but this wonderful tread will hold. 


GLOBE TIRES SELL WELL AND STAY SOLD 

You can make all kinds of tests of Globe Tires right in the presence of your customers. You can posi- 
tively demonstrate to them that the unique design of the Globe Tread radiates and throws off shocks like 
a spring, instead of passing them on into the body of the tire. 

Comparison and actual demonstration have sold more Globe Tires than any other factors. 

One reason why Globe Tires not only sell well, but stay sold, is that the pores of the tread are filled by 
a unique process, as vanadium fills the pores of steel, creating a surface impervious to cuts and bruises, 
growing harder and more burnished the farther it runs. 

Globe Tires create for the distributor satisfied customers. They do more than that, they create enthusi- 
astic customers, the kind that go around talking about the wonderful mileage of Globe Tires and the fact 
that they do actually and materially reduce the operating cost of a car, and while they are spreading this 
tribute to mileage they also advertise you. 

MERCHANTS MAKE MORE MONEY 

The merchant is able to make more money selling Globes, because we have succeeded in building tires 
that save more money for the user. The one is the result of the other. Liberal distributor policies insure 
perfect co-operation between factory and sales rooms. > 
Responsible firms are invited to ask us about the liberal advertising we do at our expense in their home 
newspapers on behalf of hardware distributors, handling Globe Tires on our special distributors’ contracts. 
Exclusive, adequate territory will be given to those who qualify. 


Long Mileage Tires MUST Be Hand Made. 


GLOBE RUBBER TIRE MANUFACTURING COMPANY 
Executive Offices: 1851 Broadway, New York City Factory: Trenton, New Jersey 
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1 F EMPRESS anise SSrs on ll 
RTL: 


Marine De Laxe Invisible Spring Comp. line. 


Plain No. 299 Leather Packed Short Pat. Marine Ratchet 
BOWEN MFG. CO. 4 














Write for full 


WireLockf snformation. 


8 5 | 7 § a W ie Ask for 


Style Style Style Style Style Style Style Styl 
Ratchet “A"O.C. “B'0.C. “D'0.C. “N’O.0. “L''0.0, « 40.0. “00.0. “@"0.0. Wing Top Catalogue L. 


AUBURN, N. Y. 
Spring Lock CATALOGUE ON APPLICATION 
































THE RIGHT WAY 


to build up your accessory business is to sell your cus- 
tomers supplies that give the best service—tires, 
“gas,” oils or lubricants. 


MOTORHORNS 


e 
“Clear the Road” from Danger to All. 1xO N 
Approved by Engineers of 42 Leading Automobile GRAPHITE 
Manufacturers. ° 


Bring Profitable Business Relations to All Dealers. Automobile 


LUBRICANTS 


are the ones that ~~ 100% service and are ever de- 
pendable. They will help you build a better business. 


Write to us for Dixon’s Dealer’s Deal No. 40-G, 


Made In Jersey City, N. J., by the 
DROS JOSEPH DIXON CRUCIBLE CoO. “OS 


ESTABLISHED 1827. 























If the Button Fails an Accident 
May Follow 


Suppose an automo- 
bile is traveling at 
full speed and a per- 
son crosses its path 
The driver thinks he 
pushed the button but 








- ; the warning fails to 

—_—_ sound. A serious ac- 
cident follows. 

A Universal Push Button would have prevented this. Pressed 

at any point on the top a sure contact is made, Show this button 


in your store, illustrate how easy it works and the sales follow. 
Retails for 25c, 


Garford Mfg. Co., Elyria, Ohio, U.S.A. 






































This mark is becoming a Big factor in the automobile accessory field. 
Progressive bardware dealers are invited to communicate with us 


as to our dealer proposition, “BUCKEYE” 


CREW LEVICK COMPANY, 113 No. Broad Street, Philadelphia 


GARAGE HEATERS 
WILL ADD TO YOUR PROFITS 


KEEP You can get the latest prices from More Garage Heaters Are Sold Every 
POSTED Hardware Age Standard Lists and Year—Get Your Share of This Business 
Directory of Manufacturers. Send NOW IS THE TIME 


for circular and specimen pages. 




















List $17.00, $25.00, $30.00 For Natural or Artificial Gas 


Ts Ge See Camere rs Sees BUCKEYE FURNACE CO., Cleveland, O. 


241-249 W. 39th St., New York 
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Sales Clinched Jobbers by 
Factory Representative in 
Your Territory. 


Orders Turned Over to Jobbers for Filling 


LECTROFLATER 


Electric Air Pumps 


Copy of Booklet 
“FriendlyTouch” 
upon request 


110 Volts 
$85.00 f.0.b. 


outfits ranging in price from $50 to 
$203, including tank and curb station. 


THE BLACK & DECKER MFG. CO. 
194 Calvert Street 
BALTIMORE, MD., U. S. A. 
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# SELL ROLLING HANGERS 


Tit 
pment 





























Rolling hangers vs. oinges is what the garage hardware 
problem boils down to. Remember that doors hung on roller 
hangers are weather-proof, cannot sag and above all eannot 
slam and damage the automobile. 








that are designed right and made right— 


Bot stick to the original line of rolling hangers—the kind ; 
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| SELLCOBURN HANGERS 
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Cosurn Troutey Track Mec.Co. 
HOLYOKE -~- ~ MASS. 
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Motorists Are Big 


Buyers of Hardware 


Install a Milwaukee Filling Station and 
give the motorist a chance to stop at vour 
door. You can sell him all his accessories 
and supplies when he stops at your curb for 
gasoline. Make your place the auto head- 
quarters of your town and get a big slice of 
this ever-increasing, profitable business. 


Type 37 Standard Roadway Filling Station is the 


kind of an outfit that the motorists appreciate. The 
speedy, accurate service makes them ie 
your customers “for keeps.” The out- vy 
fit is complete with filter, gallon re - 


cording meter, ten foot gasoline hose, 
portable filling nozzle and hose drain- 
ing attachment which cfears the hose 


of gasoline after pumping has 











ceased. Clip and mail the cou 
pon TODAY for additional 
information. 


Milwaukee 
Tank Works 


Kinnic Ave., Milwaukee, Wis. 


Manufacturera of the tarageat and heat line of gas 





line and oil pumps and storage outfita on 


27 different type outfits 


Prompt shipments made from warehouses in New 
Orleans, Milwaukee, New Yorx or San Francisco 


Milwaukee Tank Works, 


Gentlemen: 
Please send me ndditional information and complete prices on your 
Type 37 Curb Filling Station 


Name 
Address . 


City ah robes , . State 










Make more money sell- 
ing Gemco Bumpers for 
front and rear. Built 
on correct end-thrust 


End Thrust principle. Diamond or 
channel bars—extra 

Bumpers heavy, can’t rust. 
Ask your jobber or write direct. 


Gemco Mfg. Co., 672 So. Pierce St., Milwaukee, Wis.: 


Popular Automobile Accessories 
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Running Board Steel Mats 


are wanted now. Every owner of a Limousine, 
Touring Car, or Electric is a possible buyer. 





These mats are neat, strong and durable. Both 
running board and mat can be cleaned without re- 
moving mat or springs. Mat can be rolled up and 
put away in car for use at any time. 


Two sizes to retail at $1.25 and $1.50 each. 


Write for Folder and Discounts. 


ACME STEEL GOODS COMPANY 


2840 Archer Ave., CHICAGO 
Atlanta, Ga. New York City San Francisco Montreal, Quebec 




















TYLER SAFETY STEP PLATE 














A real non-skid surface for the running-board of your 
car. Prevents slipping. Keeps the car immaculate. 
Adds to your comfort. If your jobber cannot supply 
you, write us and mention his name. 


TYLER MFG. CO., 64 Pearl St., Boston, Mass. 











Adams Auto Top Holder 


“Stops the rattle—saves 
your top’’ 


Neatest — Quickest — Strongest 


Dealers everywhere will find a 
ready sale for this best of all Top 
Holders. An ornament to any car. 
No unsightly projecting arms, nor 
dangling straps. Can be installed 
in two minutes and_ operates 


quicker than any other 

Two sizes—% .in. holes for small 

cars, % in. for large ones. 
Price, $2.00 per pair 


Write for discounts to dealers. 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 











Broadness 
of 
Vision 


The days of sitting in the 
office continually and simply 
relying upon one’s self for 
merchandising ideas has 
gone—gone forever. 


The successful merchant is 
the man who keeps his 
fingers on the pulse of the 
merchandising world. 


In all quarters of the world 
merchants are doing this 
through the medium of the 
HARDWARE AGE. _sIts 
pages are constantly present- 
ing the news of what other 
men are doing, and suggest- 
ing live ideas for improve- 
ment. 


Acquire broadness of vision. 
Adopt the policy of studying 
the HARDWARE AGE and 
encourage your workers to 
do likewise. You'll find a 
big jump in the efficiency of 
your organization. 
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Beware of Imitations. No Other Rain 
Rubber Has or Can Have the Tri- 
TRI-CO RAIN RUBBER can be at- 
tached to any two-piece windshield. 
to put on or take off. No holes to bore—no ad- 
justments. The Tri-Co Rain Rubber slides in the 
clean across, allowing driver to see on all sides 
and ahead. 
skates on ice, leaving the glass bone dry. 
We repeat: Be sure you are getting the original, 
that 80% of the hardware and auto supply jobbers 
are pushing. The Rain Rubber that is advertised 
TRI-CO Rain Rubbers sell on sight. Dealers ecll 81 50 
as high as 30 a day, and you can too. Retail Price 7 ** 
us. Ask about our SELLING AIDS. 
WRITE FOR LITERATURE 


The Original Patented Rain Rubber 
Co Patented Features. 
The Less than a minute is all it takes 
slot—it clears the windshield—top, bottom and 
A light touch works the Tri-Co. It slides like 
patented Tri-Co Rain Rubber. The Rain Rubber 
twice a.month in the “Saturday Evening Post.” 
Order NOW —throush your jobber or direct from 
TRI-CONTINENTAL CORPORATION, Bufalo, N. Y. 


























Is 
Never In 


The Way 





No. 1914 


GRIFFIN Garage Door Holder 


S as necessary to hold the door open as the bolt to hold 
it shut. he mere sight of it enables one to see at a 
glance its great value. 

The Garage door swing- 

ing to and fro in the wind 
is annoying and trouble- 
some, expensive and dan- 


the new and modern im- 
provements on his car— 
and he gets them. So it 
is when he builds his gar- 


erous. 
locking pi Re age. He wants the latest 
door open is not satisfac- improvements that add 


materially to his comfort 


t 
The automobile owner and convenience—and he 
or buyer nowadays wants’ gets them. 


Made in U. S. A. 


THE GRIFFIN MANUFACTURING co. 


30 Warren St. 2 17 E. Lake St. 
Nee tak Erie, Penna. fe 


or practical. 
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. TREAD 
extra tough 
and thick 
Ths Cord Vulcanized laserts. Pressed ia 
in the Tread picks Tread. give more Th Ti 
up grit trom the road wear and leaves Tire 
which Prevents the with its full weight e ire 
Tire trom Shidding also Non. Skid ¥, ll W 
Cord Binding Carcass Built of f Heavy Cord Binds ou t 
Tread to Air Car BSea tsiand Duck § the Tread to Air Be 
cass. Prevents ff Tensile Strength I Carcass. Prevents H dl 
Tread trom Sotit 420 Ibs Stone Bruises Oo an e 
ling oF Peeling to the inet and 
» Off either way Fabric Rupture Tv : 
r The more you in 
Rubber between] Cushion and Breaker . e . 
tach ply Pre: [Made of Pure Gum. and vestigate the tire 
vents Chafing very wide ‘ > 
of Catwas and extra thick business, the sooner 
Three Times this Pre you'll conclude that it 
Stronger ents Rip aw 
Ail Fabrie Cuts only pays to sell tires 
on the basis. of 
service, 

You'll find also that the manufacturer who is not afraid to It 
definite guarantee on his tire of 6000 and 7000 miles must be making 
a good tire, 

We know we could guarantee Smith (¢ [read Tires for even more 
but we feel it is good business to give the ser more than his guarantee 
more than his money’s worth. Hundreds of Smith Tire users write us 
their tires run 8,000, 10,000, 12,000, 14,000 and even 18,000 miles! 

No Smith Tire dealer or agent ever went bac k on the agency They 
all found it pays! 

Send at once for prices, discounts, proposition for dealers 


Smith Canvas Tread Tire Co. 
59 Genesee St. Utica, N. Y. 


PLN CORE penn FLU CORE 
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Kester Grystal-Core Wire Solder 


is the most practical solder for automobile 
repair work. The solder is a hollow wire filled 
with an acid-flux which flows as solder is used 
Cheaper to use than solid wire or bar solder, as 
it eliminates preparing, hunting or applying the 
acid-flux. 





Cleaner, Neater, Quicker 


s eo For spark plug and battery 
f w) terminals, electric light con 
f 2SOLDER2 nections, cracked fenders, 
‘iy . gasoline pipe and tank 
; n joints, radiator leaks, speed 
ometer flexible shaft, and 
the general garage 

Sold in one pound coils 
and one, five and ten pound 
spools. 


uses 
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Ask your jobber to supply you 


CHICAGO SOLDER CO. 


CHICAGO ILLINOIS 


~ 
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Place this cabinet with its array of 
Forstner Auger Bits where your carpen- 
ter and woodworking customers can see 
it, then sit back, or rather, stand alive 
and watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a 
center level to guide them. They cut 
from the outer rim, the entire surface is 
at work all the time; no jagged ends. 
You can use them as gouges or chisels; 
you can do scalloping, fancy scroll twist 
columns, newels, _rib- 
bon moulding, etc. 

Let us send you de- 
tails on this free display 
cabinet. 














The Progressive Manufacturing Co. 
Torrington, Conn., U.S. A. 
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Basic Open Heart | 


- STEEL PRODUCTS 


Have not yet been | 
Surpassed in their | 


| unit formly Good Qualities 


INLAND STEEL COMPANY 
First National Bank Bldg. Chicago. 
Works Indiana Harbor, Ind. & Chie. 1. 
Branch Offices STLOUIS, STDALL MILWAUKEE, DENVER pe Hag 
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AMERICAN 
ScrEw 
Company 


Greatest 
Assortment 





WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS ; 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 














WE SHOW HERE PART OF OUR LINE OF 
Cobbler Sets, Shoe Lasts and Stands and Heel Plates 


COBBLER SETS THAT SHOE LAST AND STANDS 
We Make 40 Different Kinds We Make 30 Different Styles 


SELL and SELL and SELL 
HEEL PLATES 


STAR BRAND a 


ANY CHILD CAN PUT THEM ON 


Soon 





Newark 





MADE IN '7 SIZES 


No. 0 to No. 6 ZF” 





INSIST ON HAVING oe 
6é 99 
STAR oS 
ASK FOR CATALOGUE 
: : No. 15 ‘ 
Combination No. 1 Empire Guaranteed 





STAR HEEL PLATE CO., Lourssacks, Prop, NEWARK, N. J., U.S.A. _ 
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Sell the Coleman “Quick-Lite” ‘\ 





and safe, that customers buy quickly. 
to you. 


The Coleman “Quick-Lite” is the most wonderful 
Lights with or 
own gas ‘from common gasoline or kerosene. 
candle power without Y or flicker—more light 
explode. No danger if tipped over. 

Jealers wanted in all parts of the country. 
proposition. Address nearest office. 


Wichita, Kans., St. Paul, Minn., 





This newest Coleman Lamp is the best seller yet. 
Every sale means a liberal profit 


LIGHTS WITH A MATCH 


inary matches like any plain kerosene lamp. 
Gives a brilliant, stead 


Very ornamental and comes in variety of styles. 
Write at once for catalog 32 and agency 


THE COLEMAN LAMP COMPANY 


Toledo, Ohio, 





So simple, economical 


No torch needed. 
Makes and burns its 
light of 300 
lamps, Can't 


lamp to handle. 


than 20 old style oi 


Dallas, Texas, 


Chicago, tll. f 














EST of all Hoover selling seasons is the 

one preceding Christmas. Better this year 

than ever—for the tendency is toward 
useful giving. Start selling 
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NOW — while demand is greatest and sales are easiest. 
Hoover national advertising is now working in your 
locality. Attractive local advertising helps are ready for 








you-—free. Don’t delay. Write today—there’s still 


time for a profitable start. 


—The big exclusive Hoover 
feature is the MOTOR-DRIV- 
EN BRUSH. Enables the 
Hoover to shake and thoroughly 
sweep carpetings besides suc 
tion-cleaning. Writel 
















The HooverSuction 
Sweeper Co. 
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32 Years Not Beaten 


“Steel Gem"’ Casters for thirty- 
two years have held the lead. 


Old hardware men will tell you 
that. 


They are built of all steel. They 
are roller bearing and revolve 
at a touch. 


They sell well and give good 
satisfaction—always. 


Get our prices. 


B. SCHENCK CO. 


CONN. 


M. 


MERIDEN 
























Varnish 
Varnished Surfaces. 


Permanently attach paint, en. 
and varnish, and produce brilliant 
ifuminous surfaces whereverused 
Do youknow what WHITING-ADAMS 
means? It meanssatisfactionin brushes, 
work, long wear, best results. 

= nt Illustrated Literature. Dept. D 


VULCAN Rubber Cemented Brushes 


By using them prevent crawling, imitation alligator Fj 
skin, leopard-like spots and other scaley defects in 


ALL _ WHITING-ADAMS 
BRUSHES 


JOHN L. WHITING-J. J. ADAMS CO., Boston, U.S.A. 


Brush Manufacturers for Over One Hundred Years 
Whiting-Adams Brushes Awarded Gold Medal and Official Blue Ribbon, 
the Highest Award at Panama-Pacific Exposition, 1916 
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BRIGHT WIRE AND 
BRASS WIRE GOODS 


SCREW EYES 
SCREW HOOKS 
GATE HOOKS AND EYES 





2% INCH. 











me. 08 40 
Bright Wire 


GATE HOOKS AND EYES 


MADE IN U. S. A. 


MORGAN SPRING COMPANY 


WORCESTER, MASS. 











A COMPLETE LINE. 
PROMPT SHIPMENTS. 
WRITE FOR PRICES. 








Our Illustrated (atalogue 
describes over r 4AWarticles 


WIRE HARDWARE 
KITCHEN WIRE HARDWARE 
anOWIRE SPECIALTIES 


Have You A Copy? 
‘> Postal will 
santenn peergy 


THE WIRE GOODS COMPANY 


WORCESTER MASSACHUSETTS 
U.S.A. 














Can’t Help Seeing Them 


The only sure way to increase sales 
is to display goods so prominently that 
people can’t help seeing them. 

Warren Store Fixtures do it and soon 
pay for themselves in increased sales. 
We have letters from merchants who 
have actually sold from 25 to 50% more 
goods the first year after installing our 
fixtures. 


Send for Catalog and full particulars. 


J. D. Warren Mfg. Co. 


Masonic Temple Chicago, IIl. 
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We can do it. 
We've had 52 years’ 
experience and un- 
derstand Catalog 








work thoroughly. 
We produce Hard 
ware Catalogues in 
their entirety de 
ning and compiling, 
composition, pres 
work and_ binding 
We also engrave 
y all processes and 
have our own ele 
trotype foundry 
We have produced Catalogues for the majority of 
the better known Hardware Jobbing Houses. 
When the big John Pritzlaff Hardware Co. of 
Milwaukee wanted a Catalog (see cut) that would 
cell hardware they came to us. 
Why don’t you? Estimates cheerfully given. 
Write us. 


J. H. YEWDALE & SONS CO. 
Established 1865 


MILWAUKEE WISCONSIN 


























NUT CRACKER 


O simple any child can operate it 
S rapidly. Cracks any size nut with- 

out crushing the meat. Fitted with 
three cups for various sized nuts. A 
slight pressure cracks the nut perfectly. 
Equipped with hook on which to hang 
receiver for nuts after cracking. Nothing 
to get out of order or wear. 


Each white nickel finished Cracker packed 
in neat box. There’s big profit in selling 
this perfected Nut Cracker. Write today 
for list prices. 


E. C. STEARNS & CO. 


134 Oneida Street 


Syracuse, N. Y. 




















HELLER’S 


Sectional 
Cabinets 
for 


Automobile 
Supplies, etc. 





Also 


Hardware 
Shelving 


Send for Catalog 


W.C. Heller & Co. 
Montpelier, Ohio 











Encourage Him 


Some bright boy in your store is show- 
ing a keener desire to know about the 
goods around him than is usually 
found in youngsters. 


This boy is of the stuff that makes 
real merchandisers. Properly tutored, 
he'll develop into a big, broad-gauged 
man able to lift many of the burdens 
you now carry. 


Encourage his continued interest, 
add fuel to his ambition and make 
him more valuable generally by giv- 
ing him a personal subscription to the 
Hardware Age. 


In many cases a Hardware Age sub- 
scription has been an important fac- 
tor in bringing boys from the ranks. 








a 
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HORSE SHOE BRAND 
Good Luck 


Universal Wringers 


For Universal Use 
Give Universal Satisfaction 
Will fit on Round or Square Tubs, 


Reversible Drain Board, Enclosed 
Cog Wheels, Steel Ball Bearings. 





int THES ayant 





Two of the Popular Sellers 


No. 360E Rolls 10 x 1 % inches. 
No. 361E Rolls 11 x 1 % inches. 


The American Wringer Co. 


99 Chambers Street, Dep’t ‘‘A’”’ New York City 





RUBBER CHAIR TIPS |] 
: Forniture Necessities of the Household 3 


» ord Ask bart 
trex Queenstown, 





Rubber Chair Tips 


of six different styles and sixteen dif- 
ferent sizes in a neat showcase display 
box. They prevent injury to the floors 
and muffle noise withottt leaving a 
mark. 


Our Catalogue shows our complete 
line of rubber specialties with prices. 
Send for it. 


Elastic Tip Co. 


370 Atlantic Ave. Boston 





























Getting the 
Right Line 


HERE are a num- 
ber of salesmen 
who wish to carry 


a side line — but what 
line, that is the all- 
important question. <A 


small advertisement in 
the Opportunity Ex- 
change Department 
paves the way to get in 
touch with many firms 
who require such men. 
The cost is small com- 
pared with results. 


50 words, $1.00 
That’s ali. 


Opportunity Exchange 
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Competition forbids increas- q 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 


you se 








Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special design 
construction and  adapta- 
bility. 




















HAYES PUMP & PLANTER CO. 


GALVA ,ILL. 
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Priest’s 
Clippers 


We have the biggest 
clipper proposition of- 
fered to the trade. It’s 
a proposition that pays 
and pays big—because it 

satisfies 


Our proposition is 
that you stock Priest’s 
Clippers! Write. 


American Shearer Mfg. 
Company 

350 Main St., Nashua, N. H. 

Wlebusch & Hilger, N. Y. 
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“VULCAN” and 
“ AGRIPPA” 
TOOLS 


are endorsed by 


The Williams’ <. 


No other can offer you an equivalent in 
quality, output and demand 


AH WILLIAMS & CO 
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CoE Ciraiiion of Mads 


ware Age is over 17,000 | _ 
copies weekly, a circula- 
tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
awake hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 


A 























| FATIITAUOTUETIIEIELIELH ATE PHNVURETATAAUERNEETUPUSEOLONETORATTRSERTELEOVUHEEHPEETATETHEnn 
IAA 














ll i ll ll a ll ie HN 














November 8, 1917 


HARDWARE AGE 








NH 








mT 





Three Blades 
for a Dime 


The Boston Razor, itself 
retailing at ten cents, with 
three blades for a dime, meets 
the demands of a certain class 
of customer whose wants you 
‘ cannot ignore. 






It gives the man who cannot 
afford a higher priced outfit a 
satisfactory shaving service at 
a very small cost. 


ALUMI RLLE LLL! RAL TR CUd ead Led Tedd 
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Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 


Factory Sales Ge. 


120 Broadway, | New Yor 
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Sure to sell on sight. 
Absolutely safe in pocket and in use. 
‘or conyenience you can’t beat it. 
Easily operated with one hand. 

he safety slide locks the button.- 
You can’t afford to be without it. 


Order through your jobber or direct. 
All orders promptly filled. 


Schrade Cutlery Co, 
Walden,N.Y. 













































































War conditions have brought about a great shortage of 
paper-making materials Paper makers, deprived of their 
usual source of raw material, are paying high prices for 
every pound of waste paper they can get. Prospects are 
that even higher prices will be offered. Everybody—business 
men and householdets—should take advantage of this 
opportunity to convert all waste paper into profit. 

To save and handle waste paper safely and advantageously 


Gx PAPER 
BALER 


protects against fire risk. 
trash piled 


FIREPROOF 


Helps convert waste into cash— 
Does away with the most potent source of fire 
in the corner. 

The Schick is strong, simple, easy to operate and most 
compact baler on the market Boy can operate Takes up 
less room than a pile of waste on floor. Helps keep your 
establishment clean, too. Really you nothing be- 
cause it 


costs 


Pays for itself and earns money for you. 
that the Shick Baler pays 
some say it will do it in 
a few months. Depends upon the amount of 
waste you have. Made in five sizes. 
Write To-day for This 
Free Bock 
‘“‘How to Make Money in Waste 
Paper’’ will reveal startling facts 
to you. Shows enormous loss in 
Waste paper destroyed Tells how 
this waste can he 
turned into cash 
Send for your 
copy now, 


Many of our customers say 
for itself the first year; 


Jobbers and 
Salesmen Wanted 


Davenport 
Mfg. Co. 
Dept. H, Dav- 
enport, lowa 




















In Hot Weather 


Men have to shave more frequently than in cold 
They don’t like to sit barber 
shops waiting their turn—so most men are shaving 


weather. around in 


themselves and with safetye razors. 

The more often 
they shave the quicker 
their razor blades get 
dull and 
blades they'll have 
that require sharpen- 
ing. A 


Hatfield 
Complete 
Sharpening 
Machine 


will prove a money-making investment for you 


the more 





The 
Hatfield sharpens 12 blades in 5 minutes—all at the 


same time. 


blades, 
Also sharpens Jack 
Shears, Knives, etc. 


including Durham 
( lips, 


It sharpens any make of 


Duplex Razors, Parbers’ 


Scissors, Get busy. 


We have a plan that brings the money—send for it 


Hyfield Mfg. 


21 Walker Street 


Company 


New York City 
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Thousands of Reels 
of Chain and We’re 
Proud of Every Link 


Thousands of reels of chain, in Sam- 
on, Bulldog and Hodell Patterns, an- 
nually leave this factory for all corners 
of the earth—yet we have a right to 
be proud of every link 

We say this because our business has 
been built on honest purpose compe- 
tently enforced Faulty links cannot 
get past 

Our chain is uniform in excellence 


throughout the entire output 


To examine samples is to appreciate 
that this is a better line to tie to. May 
e send them? 


vu Cleve Gy rv, ZING WORKS ve. 
CLEVELAND OHIO usa 
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LUTHER 


No. 316 


POWER GRINDER 


Patented bronze bearings do away with 


re-babbitting. 
Equipped with Dimo-Grit grinding wheels. 


Just the grinder for garages, blacksmith 
shops, work shops and heavy farm grinding. 


Write for catalog. 


Luther Grinder Mfg. Co. 


Milwaukee, Wis. U.S. A. 
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Plain Screw Drivers 


Standard Style No. 90 
Saves time at Every Turn 


They cannot loosen 
in the handle, in 
use or abuse. 


You have our 
unqualified 
guarantee. 














"YANKEE" 





\y 













They 
are dur- 
able as the 
high grade 
y steel that 

/ composesthem, 

/ and will render 

faithful service for 

generations. The 

comfortable handle 

and various lengths of 


blade make them suitable 
es for all classes of work. 


== Your Jobber can supply you. 


North Bros. Mfg. Co. 


Philadelphia, Pa. 
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The Best The 
Market Affords In 


L j 


Billets, Slabs, 
Sheet Bars, Blue 
Annealed Sheets, 
Black and Galvan- 
ized Sheets and 
Formed Roofings. 


Address all communi- 
cations to our Wheeling 
Sales Office. 














Members of National Asso- 
ciation of Sheet and Tin 
Plate Manufacturers 


WHITAKER-GLESSNER 
COMPANY 


= WHEELING - - W. VA. 
= 
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THE CHAMPION 
Double Fl | 2 
Acting Oor Inge 
This handsome hinge of few parts has 
the “call,” and deserves it. 
The entire weight of the door rests on 
a ball bearing and allows the door to 


swing freely and easily without jar or 
noise. 


And all a carpenter has to do to attach 
this hinge, is, simply saw out a rectan- 
gular piece at the bottom corner of the 
door and make a slight mortise for the 
strap ends of the hinge. No wonder 
it sells. 


Send for our Catalog of Profitable 
Hardware Specialties. 


The Champion Hardware Co. 


GENEVA, OHIO 
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reasons why you should 
carry, display and sell Soss 
Hinges are 


Profits to You— 


Satisfaction to Your Customers 


The Soss Line of Hinges appeals instantly. 
They carry the weight of all sizes of doors 
and casements of wood or metal. 
They are constantly in demand. 


Send for prices, trade discounts, 
and catalogue ‘‘H.’’ 










Soss Manufacturing Co. 


435-443 Atlantic Ave. 
Brooklyn, N. Y. 











Just the Socket Wrenches 
that Sell—Just the Way 
to Sell Them 


Nobody doubts the worth of socket wrenches. 
Their value has been proved in service and their 
good points are known far and wide. 


We make a full assortment of socket wrenches 
and our No. 300 Socket Chest is offered free with 
the assortment of sockets, handles and accessories 
that best fits your requirements. 


Write for special offer. 


FRANK MOSSBERG CO. 
ATTLEBORO MASS. 

















Look for that Label 


The “Ludlow-Saylor” 





Label on a roll of Gal 
vanized Screen Wire 
, Cloth does more than tell 
It’s the 
strongest kind of a guar- 
antee to the Jobber, the 


who makes it 


Dealer and the Cus- 
: tomer 
a 


ee 
say It means just this: 
ert Full satisfaction with 
m0 every foot in every roll. 
Sell the kind that has 
quality all through it. 


un ie 
WIRECEOD 
a 


— ht al 


[f our Label is on the 
cloth “Ludlow-Saylor” 


quality is im it. 


Ludlow - Saylor 
Wire Company 


St. Louis, Missouri 
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The “DUO” Watch Glass Protector 


ALLOWS CLEAREST VISION—GUARANTEED NOT TO RUST 


The Guard of Original Design . 
Made for Ingersoll ‘‘MIDGET”’ and The Mealy Manufacturing 
Similar Watches Company 
Also for Smaller Watches BALTIMORE 
For Sale by Most All Leading Wholesalers TRADE «DQ?? MARK enone theiitisieaiaa 
Made Only by the Watch Holder Specialists Reg. U. S. Pat. Office ee — i. 


Patents Pending 














Cary’s Universal 
Box Strapping 


In Many Widths and Gauges 
Always Carried in Stock for Prompt Shipment 





Our Latest 
The only strapping on No. 17 

the market guaran- —84 pages (illustrated)— 
teed to run true to 
width and gauge. It 


is made from an extra You Will Find This Booklet 
soft annealed steel of ° 
great tensile strength, A Decided Help When 





and nails can be 

driven thro’ it with You Order Tools 

greatest ease. Each ; . ; 

reel contains 300 feet Contains a fund of information 

equipped with patent and data on tools for electrical con- 

metal reel frame; 20 ; : ; 

reels packed in a case. struction and repairs of all kinds. 
We also manufacture Flat and Twisted Wire Write for acopy. Sent gratis, post- 


Box Straps, Box Corner Fasteners, Clasps, 
Seals, Corrugated Joint Fasteners, Hinges and 
Hasps, and Cary’s EVERLASTING FLEX- 
IBLE STEEL MATS. } Ask for No. 17 


SEND FOR PRICES AND LITERATURE 
MATHIAS KLEIN & SONS, Mfrs. 
CARY MANUFACTURING CO. CANAL STA. 21 CHICAGO 


Manhattan Bridge Plaza BROOKLYN, N. Y. 


paid, on request. 











BOLTS, NUTS, RIVETS, WASHERS 


PICKS, MATTOCKS & GRUB HOES, CROWBARS, WEDGES, FORGINGS 
Wagon Hardware, Telephone and Telegraph Pole Line Hardware. Established 1863 


Pittsburgh, Pa.,U.S.A.| 
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“‘Twinrold” Self -Tightening 


Coiled Double Bex Strapping 


Pat. Sept. 26, 1911; Nov. 5, 1vlz 


Nails on 
RIB CENTER 
Can’t Slip 


4 


f 
NEW YORK 


See page 95 











Hammer 
Clamps and Oilers 












The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 


HAMMER & CO. 


Branford, =. 
Conn. 
U.S.A. 





= SALES ROOM: 32 Warren St., New York City 


> The Charles Parker Co. 


: Meriden, 

















Nails driven 


n 
B CENTER 
Tighten Strap 


Cm1caud 


















PAR IRKEQ 


————) 


Coffee Mills 


The national advertising of several coffee 
dealers, explaining the advantages in flavor and 
aroma of coffee bought in the bean and ground 
at home is sending more and more customers 
to hardware dealers for coffee mills. 

This Parker iron top box mill is well made, 
easy to operate and gives universal satisfac- 
tion. Have you any in stock? 

















The Neverip Stitcher 


The greatest invention with which the un- 
skilled man can repair leather goods or any 
heavy material. 

A Miniature Sewing Machine 


Packed % dozen in attractive counter dis- 
play box. : 


Show cards and circulars in 4 languages. 
Foreign and domestic trade solicited. 


WRITE FOR PRICES 


Stewart-Skinner Co. 


420 Herman St., Worcester, Mass., U.S.A. 








A TIME AND MONEY SAVER 


Set of needles 
carried in handle 
ander metal cap. 

















ny Nalin 
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<4ewt>This is the trademark to look for 
in buying your BOX STRAPPING 


It stands for the BEST QUALITY OF GOODS back of the label. 
ACME, BOX STRAPPING means more business and more money to you be- 


cause it’s the kind of strapping men want. It’s strong to begin with—has smooth, 
round edges—neat and handy to use on patent coil holders containing 300 feet. 


ACME. BOX STRAPPING isthe kind you want to sell. Order a 20-coil case today. 


ACME STEEL GOODS CO., Manufacturers 


MAIN OFFICE AND WORKS: 2834-40 ARCHER AVENUE, CHICAGO 





Eastern Branch: 151 Lafayette Street, New York City Southern Branch: 10-14 Tift Street, Atlanta, Ga. 
San Francisco: 311 California Street 
M. E. CANFIELD CO., Los Angeles, Cal ACME STEEL GOODS OF CANADA, Ltd., Montreal, Quebec 
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Don’t Overlook No. 161 


This ADJUSTABLE GRINDSTONE TRUER is not a big 
seller but a dependable one, and at a mighty good margin of profit. 








At practically no trouble or expense, it keeps grindstones in the 
best condition with the absolutely true, even and gritty surface so 
essential for speedy, effective work. 


Prices and full particulars will be found in Catalog No. 31. 


ATHOL MACHINE CO., 3 Athol, Mass. 


























prevent errors and save time. The foot numbers are in the most con- 
venient position, for both horizontal and vertical measuring. 

Other exclusive features, such as KBXCO finish (to guard against 
rusting), Patent Adjustable Centers, etc., insure satisfied customers for 
the dealer handling K & E Tapes. 

Ask for our Trade Price-List of Measuring Tapes No. H 1398. 








KEUFFEL & ESSER CO. 


NEW YORK, 127 Fulton Street General Office and Factories, HOBOKEN, N. J 


CHICAGO ST. LOUIS SAN FRANCISCO MONTREAL 
516-20 S. Dearbern St. 817 Lecust St. 48-50 Second St. 5 Notre Dame St. W. 


Drawing Materials, Mathematical and Surveying Instruments, M ing Tapes 























RIVETS 


BIFURCATED.RIVETS TUBULAR RIVETS 


Established Eighteen Eighty-Four 





Main Office and Factory 


sail JUDSON L. THOMSON MFG. CO. ry 
Waltham, Massachusetts 
‘ Biturcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 


ORNAMENTAL SPOTS Write for Catalog and Prices OUTSIDE PRONG RIVETS 
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Revolving Cases 


At your fingers’ end. Time saver and system pro- 
moter. Every Hardware Store should have one 
or more of our Cases with sizes of bolts or 
screws printed on the front of the drawers, and 
for Auto, Bicycle and Motorcycle parts, our cases 
with blank drawer fronts provided with label 
holders. We make these cases square with square 
drawers as well as octagonal. Sold by leading 
jobbers. Catalog on application. 
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Manufactured by 


American Bolt and Screw Case 
Company 
Dayton 3% Ohio 
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NEW “Semco” PUNCH 


SMITH 8 ESGE mpg MANUFACTURED BY 


“semco™ Smith & Egge Mfg. Co. 


PATD OCT.20.1914 BRIDGEPORT, CONN., U.S. A. 






This SIX TUBE REVOLVING DRIVE PUNCH will perforate a hole 


prices through paper or leather, nearly the full length of the tube, at any point 
on the material you desire to cut, which is a feat that cannot be executed 

Puts the with the ordinary punch. 
Hole where The “SEMCO” is made of Cold Rolled Steel, nicely nickeled, the tubes 


from Special Drawn Carbon Steel Rod, and each one finely tempered. 


you want it Packed in individual paper boxes and one dozen in a container box. 


‘*“SEMCO”’ signifies QUALITY, BEING THE ABBREVIATION FOR THE SMITH & EGGE MFG. CO. 


BLACK DIAMOND FILE WORKS 


‘ta Re. 











ESTABLISHED 1863 <ne 


Twelve Medals of 






INCORPORATED 1895 
Special Grand Prize 
GOLD MEDAL. 


, \tlanta. 1895 


Award at 
INTERNATIONAL 
Expositions 


Copy of Catalogue will be sent free to any interested File User upon application, 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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THE STANLEY WORKS RB2W BRITAIN, CONN, 
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A Fast Seller 


means a quick turnover 
and more profit for you. 
ZEDA, the new style 
improved LEE broom, 
sells rapidly. It’s al- 
most impossible to keep 
abreast with the de- 
mand. Women are quick 
to recognize the extra 
value in ZEDA and to 
tell their friends. This 
builds trade for you. 
Write your nearest fac- 
tory and share in this 
profit. 

LEE BROOM & DUSTER 

COMPANY 


Lincoln, Neb. Boston Davenport, Ia. 


Copper 
Milk Can 
Letters and 
Figures 
13” High 
Tinned 
on Back 


Cuts Actual Size 








Made of very thin copper and used for soldering onto 
milk cans or other tinned surfaces. Can be soldered 
on securely by placing the tinned side on any clean, 
tinned surface and passing a hot iron over the face. 


Sample and Catalog 25H on request. 


Niagara Falls Metai Stamping Works 


Niagara Falls, N. Y., U. S. A. 8-80 








THIS STICK SHOULD BE IN 
YOUR STOCK 








PERV ree SPN, POPOMNED atte eine 


- 
LUE RIBBO}) ~=- 


saves money |i 





It is the only brand upon which you can meet 
any competition and still make a good profit. 
Superior in Quality, Profit, Service, Packages 


ASK YOUR WHOLESALER FOR IT OR 
WRITE US FOR PRICES AND SAMPLES 


THE JOBBER’S MFG. CO. Seco" i: 


You Care Not 


half so much for quantity and quality 
of circulation as you do for the con- 
fidence our readers have in this publi- 
cation. When we carry your message 
it receives respectful attention from 
readers accustomed to act. Interest 
precedes attention. We get you atten- 
tion. 

















MILBRADT 
LADDERS 


will pay for them- 
selves in a short time 
by enabling you to 
wait on more trade, 
save the wear and 
tear on yeur fixtures 
and goods, as well as 
bring the appearance 
of your store up to 
date. 

Write for catalogue 
showing a large num- 
ber of styles suitable 
_ all kinds of shelv- 
ng. 


| Milbradt Mfg. Ce. 


2410 N. 10th St. 
St. Leuis, Mo. 





























THE HAMMER 
HOLDS 
THE TACK 














Robertson HorseShoe MagnetHammers' 


a high grade line with a good profit to dealers and 
jobbers. Catalogues and discounts on request. 


Silver Medal (Highest Offered) Paname-Pacific Exposition 
ARTHUR R. ROBERTSON, 144 Oliver St., Boston 

















UP-AND-DOWN 
IN-AND-OUT 
DOWN-AND-UP 


ADJUSTABLE 
TELEPHONE 
BRACKETS 
ADD TO YOUR SALES 


STOCK THESE NOW 


Big Discounts 


EFFECTIVE SALES HELPS 


State and 64th Sts. 
CHICAGO 


COMPANY 
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Wanted in Every Home somethingNew 

Every woman 
and child ry anxious os 
to know their correct 
weight. Thousands 7 
under medical treat- + 
ment must know their 7 
correct weight. 

The Detecto is the XK 
scale for them and for & 
physicians, gymnasi- 
ums, etc., i it * 
bas no coil springs— 
no — — ) 
no loose we ghto—it is is 
inexpensive—a beauti- + 
ful ture—takes only x 
12” space—shows 
every pound up to 300 *” 
pounds. Actual weight 7 
of the scale, 17% 
Ibs. * 

The demand is tre + 
mendous. It is up to i 
you to supply them. 
Ask for literature and *« 

prices on Detectos & 
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The “Original” Gutter Hangers 
Made by Berger Bros. Company 






are the strongest, neatest and 
handiest made; 20 different styles 
to suit any requirement. 


Look for the “BB” on 
every piece. 


Send for free samples 
No. 10 and No. 8 Catalog. 
Berger Bros. Company 


Office: 229-31 Arch St. Store: 237 Arch St. 
Warerooms and Factory: 110-114 Bread Street 
PHILADELPHIA 




















Quick-Set Steel 


Drive Posts 





These are some of the 
reasons why the demand 
for these sts is grow- 
ing: Cost less than wood 
or concrete, guaranteed 
for 35 years, a few blows 
set them, adapted to any 
kind of wire fencing, wire 
strung easily and quickly. 


It will pay you to — 
die these posts. bl | 
appeal to farmers and all 

roperty owners. Send 
, for our catalog. It is free. 














For Moving 
Furniture 






No caster approaches 
the easy rolling, Ball 
Bearing “@cme,”’ That 
large hardened steel ball 
moves instantly in any direction. 
It’s so smooth it can’t tear rugs or 
carpets, nor mar finest floors 
No projections on it to catch car- 
pets or rugs, either All like it. 
Good seller 
jrass, nickeled and galvanized 
finishes 
Send for prices. 


THE SCHATZ MFG. CO. 
POUGHKEEPSIE, N. Y. 
Agents: J. C. McCarty & Co., 29 Murray St., N.Y. C. 


A Ball—Nota 
Wheel 











Wire Products 







BALE TIES 
GRISWOLD PERFECT 


(Standard and half gauge) 
STRONGEST and BEST PACKED tie on the 
market, made from selected wire. 

QUICK SHIPMENTS 


NORTHWESTERN BARB WIRE CO. 
Mill Street, Sterling, DL 
















lhe 


ate apest Because tt 1e Best 


WIRE 








PEARL 


CLOTH 











is non-rusting, does not require re- 











painting, 


and is practically indes- 





aataais)(cy 


Copper colored wires in 











uate selvages 


identify it--our re- 








putation guarantees It. 











The Gilbert & Bennett Manufacturing Co. 











Townsend Gave to the World 
The Ball-Bearing Lawn Mower 


Golf 
Mowers 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Tows- 
send still leads in design, quality and finish 


S. P. TOWNSEND & CO., Orange, N. J. 











DID YOU EVER SEE 


Wagner's KANT-SUK Calf 
and Cow Weaner? 


IT’S A WONDER 


A perfect humane and effec- 
tive device that sells the whole 
year round. 

The hinge construction of this 
article allows the calf and cow 
to graze in the same pasture, 
yet effectually prevents sucking. 
It is easily applied. Once used 
always used, KANT-SUK Wean- 
ers have no equal. 

We make a complete line of 
Saddlery Hardware, also Hard- 
ware Specialties. 





MANUFACTURED BY 
Imperial Bit & Snap Company, Racine, Wis. 
All the leading jobbers carry them in stock 
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Rothweiler Pump 
Piss AY : ies a Barrel or D 


Good for Oil, Gasoline, Tur- 
pentine, Light Paint, etc. 


Works Easily, Quickly and 
Efficiently. 


A Great Trouble Saver. 


ROTHWEILER & CO. 
SEATTLE, WASH. 





























wth], 
i) 
“4 


ot 


Genuine Stock and Dies 


Our dies can be adjusted to the variations in the size 
of fittings. They can be worked with less iabor and 
the desired result accomplished in less time than with 
other dies. They are interchangeable in the stock, 
sharpened without drawing the temper, easily adjusted 
and kept in condition. Sent on request. 


THE ARMSTRONG MFG. CO. 
290 Knowlton Street BRIDGEPORT, CONN. 


TRONG 











1100 RON beta ee Ti 


PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER 


Ferrules, Copper; Bars, Copper; Bottoms, Copper; Burns, Oop- 
per; Condnctor Pipe, Copper; Crimped Sheet, Copper; Baves 
Trough, Copper; Elbows, Copper; Gaskets, Corrugated Conger s 
Hammers, Copper; Mitres, Copper; Nails, gt Rivets, | 
per; Roll Copper; Shoes, Copper; Sheets, Copper; Soldering, 
Copper; Spikes, Copper; Washers, Copper. 

If your selling needs are listed above, write us at once. 

Pittsburgh Copper and Brass Rolling Millis 


Cc. G. HUSSEY CO. eee o 





THE OILER 
( DEMAND 


from your trade is most satisfactorily 
answered with “Wall” Oilers. 

Our copper-plated Steel Railroad 
Oilers are made from seamless drawn 
bodies and are very durable. Copper- 
plated inside and outside and the sur- 
face given a high polish. 

\ Get our catalogue describing Oilers 
for every use. 


The P. Wall Mfg. Supply Co. 
PITTSBURGH, PA. 




















Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 
Co. 


Simsbury, 
Conn.,U.S.A 
































SETS Now Is 

OF theTime 
SAWS Your 
No. 131 Customers 

Need a 

Fill Set of 
Your Saws 
Window , Around 
Fulland the 
Watch Or a House 
Them Go nn ERS ere rd 


C. E. JENNINGS & CO. 


Send for List and Prices 73 Murray Street, N. Y. City 




















When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 
Do you want the ambitious 
kind—the kind that can do things? 


50 words at one dollar per insertion will put you in touch 


ties to advance themselves. 


with such men. 


Opportunity 
Exchange Dept. 


THE HARDWARE AGE 
239 West 39th Street :: 


New York 
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= American Fence National Fence 


roy Ellwood Fence U. S. Fence 
= ogizes) Royal Fence Union Lock Fence 


Anthony Fence Banner Fence 


For Farm and every other form of en- 
closure. These fences are well and favorably 
known all over the world and are the most 
effective, substantial and enduring fences 
made. For sale by dealers everywhere. 

Also, American Steel Gates in all stand- 
ard widths and varieties. 


American Steel & Wire Company 


Chicago New York Cleveland Pittsburgh Worcester Denver 
Export Representative: U.S. Steel Products Co., New York 
Pacific Coast Representative: U.S. Steel Products Co. 

San Francisco Los Angeles Portland Seattle 








AN TICIPATE 


P ts an " 7 reer ind be it Lo 
pate 





No. 1 Fire Pot 
List Price, Each, . ‘ t 
$123.60 7 = 
Ask for Discount . 


CLAYTON & LAMBERT MFG. CO. 
DETROIT, MICH., U. S. A. 








Perfect Clinching Hose Couplings 


Patented finger con- 
struction prevents cutting of | 
hose. The same applies to all W 
Perfect Clinching Hose Menders. 


L Sprinkl 
For sprinkling large areas. 
Our goods make steady custom- 
ers. Get our Catalog on these 
profitable lines. 








Sold through Hardware Jobbers. 


STUBER & KUCK CO. -:- Peoria, Ill. 


New York Office: 154 Chambers St., J. M. Sherwood, Mer. 
San Francisco Office: Rialto Bldg., Wm. P. Horn, Mgr. 





Genuine NEY Haying Tools 


STANDARD FOR FORTY YBARS 
THE OOMPLBTE LIND WRITH FOR OATALOGUB 


THE NEY MFG. CO. Canton, Ohio 








APOLLO - KEYSTONE 
Copper Steel Galvanized 


SHEETS 


Highest in quality and resistance Ra 


to rust. Specially adapted for SAUTE 
Culverts, Tanks, Flumes, Roofing, “Sor ays 
and all exposed sheet metal work. MOF em eae 
We manufacture a complete line of Sheet and Tin 

Mill Products of every decerigtion and for every PITTSBURGH 
known purpose, including Black and Galvanized 

Sheets, Corrugated and Formed Sheets, Electrical KEYSTQNE 
Sheets, Special Sheets, Roofing Terne Plates, Tin t 

Plates, Black Plate, etc. Write for full information. ‘Pp ER ste 





AMERICAN SHEET AND TIN PLATE COMPANY, Pittsburgh, Pa. 








“STAR EXPANSION BOLTS” 


A PLEASURE TO SELL 
STANDARD THE WORLD OVER 





—S Wood Screw Toggie Machine Machine 
Type Bolt Bolt Bolt 
STAR EXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 





Look for the full name 


Russell Jennings 


stamped on the round of our 


Auger Bits 


The onginal double twist auger bit, patented by 


Mr. Russell Jennings in 1855 


Russell Jennings Mfg. Co. 


Chester, Conn. 














‘OTHERS 


The late General Booth’s mes- 
sage to his Officers all over 
the world: ““OTHERS”’ 
There are numbers of poor folk in all our 
big cities who depend upon 
The Salvation Army 
for assistance d ring the long 
Winter months 


Will You Help Us 


Help “‘ Others”’ less fortunate 
than yourself? 


Send Your Gift to 
Commander Evangeline Booth 
120 West Fourteenth Street 
New York City 
Or Commissioner Estill 
108 N. Dearborn Street Chicago 
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DIETZGEN 
MEASURING 
TAPES 


are a guaranteed product— 
backed by a quality firm. 


Your trade will value the 
Simplified-Reading Feature. 
Send for Tape Catalog “‘H” 


Eugene Dietzgen Co. 


Manufacturers 





New Orleans 
Pittsburgh 
Philadelphia 


Chicago 
New York 





TU 
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Sherman Bibbs 


Are Better 
Full Size and Weight 


Many Bibbs now offered 
hardware trade are under- 
size and underweight. 





Inlet and Discharge bored smooth. Cap packed with 
cone-shaped washer. This acts as a stuffing box, 
gives long bearing for spindle, and, being thoroughly 
filled with plumbago, lubricates as well as packs. The 
most efficient and long wearing Cap Packing procur- 
able at any price. 


Each Bibb Tested Under 100 Pounds Water Pressure 
Send for Descriptive Circulars 


H. B. Sherman Mfg. Co., Battle Creek, Mich. 








Sell Satisfaction 


F. Dieckmann Elbows sell solely on merit. 
Made all angles, all designs, square, round, 
plain, corrugated. 

The Ferdinand 
Dieckmann Co. 
Cincinnati, Ohio 














If it’s DROP FORGED 
WRENCHES you're 
after, remember that 
P-S Quality is 
Guaranteed, 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 








Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, Horse 


and Cattle Ties, Halters, 
Wagon Jacks, Gate Hooks, 
etc. 

MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S. A. 
















Lebanon Machine 


Company 
LEBANON, N.H. 
Send for Catalog 











YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
This Department receives the earnest 
consideration of many ambitious men who aspire to more 
$1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


Hardwage Age. 


responsible positions. 


HARDWARE AGE, 


239 West 39th Street, 


NEW YORK 
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SAMSON CORDAGE WORKS 


’ MANUFACTURERS OF’ SASH CORD, CLOTHES 
BRAIDED CORDAGE LINES, SMALL LINES 


AND COTTON TWINES ETC. sae cAraLoe 

















IRON FENCE and ENTRANCE GATES fo." it 6ns,at2 


Factory Fence a Specialty 
eee 

mp Sta s 
WaTATA y DDT Gen. iron and Wire Work 
Send for Catal 500 
Designs — Agents Wanted 



































































































































BOSTON MASS. 
BEST BLOCK TIN KEY = ——-—— 


a 
es MAPLE WOOD BODY HIGHLY POLISHED 


ONLY THE GENUINE ARE STAMPED Iu THE WOOD with 
TRADE MARK MALTESE CROSS (as Pee cut) 
See = eee 
BEWARE OF IMMITATIONS 
SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY 
MADE OF LEAD, IRON OR OTHER INFERIOR METALS, TINNED OR HICKELED, 


JOHN SOMMER FAUCET CO. 355 Cenraat Ave, New: 












OMMERS PEERLESS FAUCETS 





pees THE STEWART IRON 
‘ WORKS CO. 
765 Stewart Block 
CINCINNATI, OHIO 
JOBBERS—DEALERS 


PREPARE 
There will be a heavy demand for the famous 
“STORM KING” LANTERN 
Extensively advertised. We help you sell. 
BIG PROFIT. Get Particulars and Prices NOW. 


National Stamping & Electric Works 
410-424 S. Clinton St., Dept. 2, Chicago. 














ELEVATORS AND DUMBWAITERS 


jase to be sold by the Hardware 
Trade. Can -be placed in position by 
any carpenter. 


Send for Catalog No. 34 


ENERGY ELEVATOR CO. 
214-216-218 New St. Philadelphia, Pa. 





‘Seo 1850 


— b> = SS — — SS SF 
~ JOHN HASSALL. inc. 


o 

RIVETS. iad 
EScUTCHEON PINS Fey 
iif 

uy 











SPEGIAL WIRE NAILS 


Cray ano Oancand STREETS 
BROOKLYN. N Y¥ 


(= SS SS SS 

















[to & me 














Send for new catalogue Ne. 16 
WILMINGTON, OHIO 








**VICTOR’’ BOLT CLIPPER 
Send for Catalog 


t 





ROBERTS MFG. CO., SemervilleStation, BOSTON, MASS, 








Eyelet Tool Co. 


Manufacturers of Punches and Gets 
(Hand Drive and Foot Power for 
Leather, Cloth and Metal. Punch Tubes, 
Punches and Dies. All kinds and sizes 
made to order. Write jobber. Booklets 
free. Established 1858. 


40 Lincoln St, BOSTON, MASS. 








C-S CO. 





12-Inch 
Hardwood som 
Levels 
Reneter Ohtene THE GHAPIN. STEPHENS (0. 


Ask Your Jobber PINE MEADOW, CONN., U.S.A. 














O. LINDEMANN & CO. 



































i Hl Manufacturers of 
BIRD oe 
CAGES ™*/AQ" 


Established 1863 
35-37 Wooster Street New York 


PORTER’S ‘“‘NEW EASY”’ BOLT CLIPPERS 


All sizes. All parts interchangeable. Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


H. K. PORTER Everett, Mass. 











BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 





“GEM” NAIL CLIP 


The famous ‘‘Gem'’ its 
mounted a on a nm 
some counter card. Sell at 
25 cents each. Big 
profit. We also 
make a ten -cent 
nail clipper. Write. 


H. C. COOK CO. 
Ansonia, Conn. 





















MUCH CHEAPER THAN LEATHER 
Send Us Your Order Today 


E. T. RUGG & CO., Mfrs., Newark, O. 





CABLE 
SASH 


Morton Chains 
Nothing stronger for hanging sash and 
suspending doors, gates, weights, etc 
Easiest to apply. None more durable—some 
of my chains have been in use over 25 years. 
Bronze and Steel, 


THOS. MORTON, 245 Centre St., New York 
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“Reliable” ‘‘Challenge’’ ‘‘Rival’’ ‘Banner’? 
EVEREROET mnows Toate 


UFHKIN MEASURING TAPES 


Distinctive in Quality—The Very Best 


SEND FOR CATALOGUE 


vox. THE [UFKIN POULE ([0. Saginaw, Mich. 2.2%’ 





ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 


C. S. Osborne & Co. 


Newark, N. J. 





PLIERS 
NIPPERS 


PUNCHES 


Send for Catalog 












AMERICAN 


Sickle Edge Hay Knife. 
The original sectional edge 
hay knife. Write for 
prices. They are in- 
teresting. 














JEFFERY’S MARINE GLUE 


Use No. 1 Extra Quality for filling deck and hull seams of Yachts and Motor Boats. 
Use No. 2 First Quality Ship Glue or No. 3 Special Navy Glue for filling deck and hull seams of 
merchant vessels. 
Use No. 7 Soft Quality or Srosevent Liquid Glue for filling and waterproofing canvas for 
covering boats and canoes, cabin tops, decks and flying boats. 
No canoeist should be without an Emergency Can of our Special Canoe Glue. 
For Sale by all Hardware and Sporting Goods Dealers. 


“itarine Gino Wet = LL. W. PERDINAND & CO. 132 Kneeland Street 


Use and How to Use It.’’ 





“385 














Snell's Star Bits bore quickly and satisfy every user 
They sell best, because best known—over 120 years on the market. Guaranteed 
right in every way. Get our terms and catalog. 
All sizes, kinds and styles of augers and bits. 
SNELL MANUFACTURING CO. Fiskdale, Mass. 
Selling Agents—JOHN H. GRAHAM & CO., 113 Chambers Street, New Yrok 







































BEST FOR E PA. MADE IN ALL 
STAMPING \om WIDTHS 
AND v2" tol6” 
DIFFICULT INCLUSIVE 
UAL 
DRAWING es 
PERIOR FINISH 
ote R. MURPHY 7 a MORRILL PRODUCTS 
PRUNING a veeee.. Saw Sets Liquid Soap Dispensers 
PATTE , 
OA eaRe SAEie Bench Spike Seal Presses _— Pullers 
Stops Lead Nail Pullers 
Box Openers Hand Punchers 
The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
New Haven Oyster Knife CHAS. MORRILL 
ROBERT MURPHY’S SONS CO., Ayer, Mass. 102 LAFAYETTE STREET NEW YORK 








ICE TOOLS béscrirtion KEEP 


Used by large harvesters, You can get the latest prices from 


ae, ; ‘aloo tov’ poddiong POSTED Hardware Age Standard Lists and 
a onemer te — Directory of Manufacturers. Send 
Write for Oatalog and prices. for circular and specimen pages. 
Works: HUDSON, N. Y. 
lew York Rochester, N. Y. U. P. C. BOOK COMPANY, Inc. 





Gifford-Wood Co., “Boston Se hiledelphia 241-249 W. 39th St., New York 
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ECHANIC 
ORTABL 
OOL ASE 

Send for Catalogue 

Bernard Pauwen & Co. 


Makers, 56 E. Randolph Street, Chicago, Ill. 


POST 
IWAN 
AUGER 
Diggers, Tile Drain Cleaners, Hay Knives, Ditching 


Spades, Chimney Tops, Snow Scrapers 
IWAN BROS., SOUTH BEND, IND. 











5 SSIS. 
PAINTS = STAINS - ENAMELS 


Complete, Compact Household Line 


MoNTAuK Painr Mre.Co 


150-170 Second Ave. Brooklyn, New York 

















ALL STYLES 
Corn Huskers 
CLARK’S 
Sell Best 
Sold through any 
Jobber 
Estate of R. F. CLARK 
4 W. Lake St., Chicago 


el 











THE PULL-EASY MFG. CO. 


Dept. A. Waukesha, Wis. 
Mfrs. of advanced special tools 
for the garden and lawn. 


**“NORCROSS" 
P Garden Cultivator-Hoes 
\ ( ‘f mat en <3» 

**Known the world over"’ 


Send for Catalog 
C. S. NORCROSS & SONS, Bushnell. U1. 























SMALL INVESTMENT—QUICK TURN 
VE ire considering carrying paint, beside 











Lead Toy Soldiers 
Every item a masterpiece. Five 
different exhibition outfits. Write 


for particulars to 


Otto Mfg. Co. Coopersburg, Pa. 








YOUR ADVERTISEMENT 


ON THIS PAGE WILL BE READ BY 
17,000 INTERESTED HARDWARE 
MERCHANTS. THE COST IS SMALL 
AND THE PUBLICITY VALUABLE 


Further information on request. 
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Help Wanted 





Help Wanted 











Situations Wanted _ Business Opportunities 














Original letters of reference should WANTED—Salesman for New | Position in hardware firm. Have} IF YOU ARE DESIROUS of 
mot be inclosed uth replies to ad-| York City and “Metropolitan District | had over 12 years’ experience in the | buying, selling or exchanging a stock 
wertisements appearwmg im these col-| by established manufacturers d retail business. Capable of taking | of hardware, we can be of great 
wmns, as they are frequently misiad dress Box A-402, care Harpware | any position in this line, wholesale | service to you on account of our 
end lost. A copy of the reference | Ace, New York or retail. Connecticut or the East | intimate knowledge of these matters 
will serve the purpose. preferred. Address Box 397, care | in every — a the United 
aa — larpware Ace, New York. | States. Address “ S. W.,” care 

Well established tool manufacturer Wanted—At once, hardware clerk, | _ Se ae. a Harpware Ace, New York 
desires salesman with high standing | °™¢ capable of waiting on — = | RGR gem : ae 
among Southern hardware jobbers fall various departments sphe — | DO YOU WANT A MAN WITH | PROSPEROUS STORE in upto- 
and a record of successful sales | [\ information to Mohr-Jjones | AG ¢c VE ’ EYDP | date Middle West town of 1000, in 
achievement. Must be young man | Hardware Co., Racine, Wis. IDEAS? 15 YEARS’ EXE ERI- | heart of fine farming district, paved 
of highest integrity and not afraid ‘ = 7 ENCE AS AN ADVERTISING streets, electric — good schools, 
to work. Splendid future for the | MAN.WINDOW TRIMMER. CARD | ¢te.; $10,000 stock of hardware, 
right man who will not put salary Salesman wanted, one knowing | WRITER HE CAN TAKE FULI | paint, stoves, furniture. Undertak- 
above opportunity. In answer give | how to travel and who understands | 309 pp tte: a” | a Cone ‘combined. Did $35,000 
full information regarding age, road | the door-hanger line. Address Box | CHARGE OF YOUR ADVERTIS- | business last year. Must be cash 
experience and minimum salary to | A-399, care Harpware Ace, New | ING AND MAKE IT PAY. MAR.- | deal. Fim - _ care Harp 
a Be lla ll yy A ‘will — | RIED, 34 YEARS OF AGE. YOU iethntineanc sinctas 
be regarded in confidence. Address ee te ee. |. ae 7. ef 
ad 4-276, care Haapwaae Acg,| Salesmen—To travel in North | BOX A-404, CARE HARDWARE | yAny FAC TURERS’ AGENTS 

‘dain Carolina and eastern Pennsylvania | AGE, NEW YORK. | AND ANADIAN DISTRIBU: 
- for a well-known manufacturer of TORS FOR AMERICAN GOODS, 

Wanted—An experienced hardware | Stoves, ranges, stove supplies, oil 20 ST. NICHOLAS ST., MON. 
clerk, one that can do tinwork and — ovens, -y State 7 | TREAL, QUE., avin re 
hot air furnace work; must be re. | Pected, age and experience in line ot : : 7 .| NEW LINES, HAVING SALES 
liable, honest, steady, and a good | ™entioned above. Reference re ia ot a alee te ten MEN ALL OVER CANADA 
stockkeeper This is a steady posi quired \ddress Stoves and Ovens, and South Carolina. Twelve years’ ba 7 —__—_— - 
tion for the right man. One who Box 398, care Harpware AGE, | successful experience; three y | ~ 

: New York a Rporeeeees Saree Jems) ‘Pee RMOID RU BBER COM- 
= qpents the German = ig pre with cream, separators. ; Referenc es| PANY. TRENTON, N RE 
erred sive reference and salary cheertully furnishec sGCoress SOX | QOUIRES SERVIC ES OF 'SEV 
eee tne Tater, Addres® | =WANTED—Hardware man, age | 4;400 care Haspwans Acs, New| ERAL HIGH-GRADE COMMIS. 
a site oR cts i ata bits 1 or over, with a knowledge of | *°°% SION SALESMEN TO HANDLE 

= ws . typewriting to take charge of book FULL LINE OF GARDEN HOSE 
HERE IS THE PLACE FOR} keeping and collections in a retail | STRICTLY COMMISSION BASIS 
; pe ee ee « 
YOUR MESSAGE, FOR IT WILL | store. Give particulars in first let Position wanted with reliable con: | ING EXPERIENCE yy wean 
BE SEEN AND READ BY EXEC. | tet Address Box A-405, care Harp cern, by young man with five years’ | LNG E) rs nel 
UTIVES—THE MEN TO WHOM ware Ace, New York experience in general hardware. Can TORY C 
. : _| speak French. Now employed. Ad 
YOU MUST SELL YOUR SER dress Box A-394, care Harpware | «wr GOT THE MAN WE WANT 
VICES wan? S \LESMEN WANTI D. Act ew York ED.” IT’S THE SAME OLD BU] 
- IF yr INS Q eI R . S , 
SPONSIBILITY TO REPRESENT T IS TOLD TO US 
tetine ti, ee Batt aie OF THE REST KNOWN AND WEEK OUT 
amiliar with double entry book- | ywantry TURERS N i ; — ; maw « , ; T AN AD IN 
keeping and general office work. | [C4 MI as bt rs F k hts YOU HAVE, OF COURSE, THE AL 5 eed :* ASI 
Applic -* must have had experience | Tc) ‘THF IOBBING AND RETAIL | NEWSPAPERS IN YOUR CITY {EAPEST METHOD 
bP gece po BF apn me HARDN \RE AND HOUSFFUR. | THAT YOU CAN USE TO OB {PETENT MEN 
k and assista o secret: c G TRADE \ Onur : Sate a Ma iS Birth ° 
dress Box A-371, care HarpwarE | FRN AND MIDDLE W Perr en TAIN A POSITION; BUT IF YOU - 4 
Ace, New York ual ATES. STATE AGE, EXPERI WANT TO GO AFTER “ IN A For the manufacturing meg - 
= N« AND SALARY NOW RE NATIONAL WAY USE THIS) has a national territory ere is the 

Wanted—Young man with some | CF IV ING. ADDRESS BOX A-406 SECTION—IT MAY COST YOU | opportunity for you to add a_ profit. 
experience in hardware store for | CARE HARDWARE AGE, NEW \ “LOWER” IN “PULT MAN.” obke article to your line. It will 
clerk in hardware store in town of | YORK WE IN A = A} v sell in all agricultural districts, and 
10,000 in lowa. Must be strictly re RUT IT WILL PROBABLY GIVE | is a proven success. This is a sheet 
liable and willing to work. Address YOU A WORTH-WHILE metal product and requires a 16 
. x 2 393, care Harpware Ace WANTED—Experienced hardware “RERTH.” throat press for its prosuetice This 

ew ork clerk Give references, age and ex — ys ae | is open for a short time 
- — perience. Married or single, Steady ‘ only. Address Box 79, R-3, Ames 

Wanted—Young man as assistant | )°”. How soor _ could you go to lowa, 
in builders’ hardware department in | ¥OT*: \ddress Northern Hardware, P } jobbi ‘ 
large and growing city of Southwest Petoskey, Mich a tagcat ; tt hd sl for boildere! | For Sale—Thriving and prosper 
One capable of estimating from ee aig re eee ae ae ae | ous hardware and furniture business 
SS . sccm L hardware experience, . 10 years oF) 9 A r. — pg Me FP po 

n 1 age, xpe nce, al- . ° | ac sec o 
ary expected and adie of former Situations Wanted ry ti — “ — jpn: phe | in Colorado. Crop failures impossi- 
employers Address Box A-403, care _ nigh he v. _ ere ble ee 2 ey ae eee 
Harpware Ace, New York = a o> about $15,000 and can be reduce 
- -- — Man 26 years of age desires a — if necessary. If interested address 

MANUFACTURER of full line | traveling position Eight years’ ex sox A 382, care Harpware Acz, 
household specialties wants local rep- | perience in hardware and sporting SALESMAN—Ten_ years’ hard- | New York. 
resentatives in all important cities to | goods A hustler and good habits ware experience, seven years as = ‘ 
handle line on commission Depart Address Box A-373, care Harpware | salesman with one of the largest | For Sale or trade for small farm— 
ment stores, hardware dealers, in Ace, New York. hardware manufacturers in the | Hardware store in fast growing Chi- 
stalment houses, premium concerns South, acquainted with the jobbers | cago suburb of 3500 population. 
are all big users. State experience, and retail trade in Tennessee and | Stock and fixtures about $5000 at 
lines handled and territory covered Young man wants position in re Alabama, desiring a territory that | old prices. Can be marked up 10 
We want none but those who can | tail or wholesale house. in general | could make headquarters in middle] per cent to present values Low 

“make good.” For such our propo- | hardware, tools and fishing tackle; Tennessee—on account of my father | rental; best location in town Op- 
sition is an excellent one Address | 12 years’ experience; best of refer and mother I could not leave Ten-| portunity for experienced hardware 

“S. H.,” care Harpware Ace, New | ence Address tox A-390, care mnessee territory. Address Box A-407,| man. Address Box A-375, care 
York Harpware Ace, New York. care Harpware Ace, New York | Harpware Ace, New York. 

| 
HELP WANTE | Set solid, minimum 50 words. . $1.00 Set solid, minimum 25 words..........§ .5@ 
ro BUS D| Each additional word 2c SITUATIONS Each additional word 2c 
INESS | All capitals, minimum 50 words.......$2.00 All capitals, minimum 25 words.......$1.00 
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[RATES 





Each additional word 4¢ 


Each additional word 


All capitals, leaded, minimum 50 words.$38.00 
6e¢ 


WANTED | 
RATES 


Count Seven Words for Keyed Address 





Cash mast accompany all advertisements. 


All capitals, 
Each additional word 6¢ 


Each additional word 4¢ 


DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


De not send origina! letters of recommendation in replying to advertisements—duplicates will answer the purpose. Letters forwarded witheut charge. 
ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Forms close seven days before date of issue. 


leaded, minimum 25 words.$1.60 
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Business Opportunities | Business Opportunities 


u manufacture a high grade | 


lo y 
a Let me know. Want ex 
clusive sales privilege in Pittsburgh 
territ Financial references ex 
chang Address Box A-391, care 
Harpware Ace, New York. 

FOR SALE—At invoice price if 
taker n, good clean stock of hard 
ware in eastern Montana town; big 
territory; only complete stock of 
hardware in town, paid 60 per cent 
in 6; $8000 or more in cash re 
quired Owner under the draft 
Address Box A-392, care HarDWarRe 
Ace, New York. 

FOR SALE—Hardware store doing 


prosperous business in Ohio town 
In fine farming section 
Stock about $12,000 consists of hard 
ware, paints, stoves, etc. The only 
stock of stoves in town. A good 
chance to make money. Good reason 






for selling. This is a good clean 
stock, no trading stock; been in busi 
ness 12 years. Address Box A-350, 


care Harpware Ace, New York. 





To Rope Manufacturers—Am open 
for a cordage account for State of 
Texas to sell Jobbers. Travel men 
entire State. Box 689, San Antonio, 
Texas 

AGENCIES WANTED 

French electrical engineer having 
large established clientele desires 
direct agency for France of firms 
having large outputs of general 
equipment, dynamos and motors, 
circuit-breakers, conductors, meters, 
etc, as well as home labor-saving 
devices—irons, dryers, massage out- 
fits, percolators, etc. Headquarters 
in the heart of Paris, near the 
Opera. Write E. A, B., Room 444, 
14 Philipps Square, Montreal. 


One of the largest manufacturers | 
of cream separators in the world de- 
sires to make a permanent con 
nection with individual or company 
at present definitely located in any 
certain territory and permanently 
and definitely covering said territory 

with one or more non-competin 
lines which are sold to the hard- 


ware and implement merchant and | 


who is in a position to add on com- 
mission a line of cream separators | 
which are well known and widely | 
advertised, and which are being sold 
and can be sold by any. individual 
or company in a position to give this 
line the attention it merits. This 
is a straight commission proposition. 
We carry the stock, do our own 
shipping, make our own collections. 
Commissions are due and = 
when goods are shipped. pplica 
tions are only solicited from already 
established individuals or companies, 


who are in a position and willing to | 


give a line of this kind the vigorous | 
attention it deserves. Kindly give 
full particulars covering other ee | 


For Sale—Retail hardware busi 
|} ness in western Canadian city. Busi 
ness in good shape, doing an annual 
turn-over from $125,000 to $150,000 
and making good money Will take 
$10,000 cash to handle, with security 
for balance, or will sell an interest 
to capable party who could assume 
management Reason for selling 
ywner has other interests to look 
atter Address Box A-380, care 
Harpware Ace, New York 
For Sale—Clean stock of hard 
ware and implements, brick store 
building 40 x 90, two stories, in live 
town of 800 in center of one of the 
best farming districts in Mi hig an 
Stock will inventory abc ut $5000 
Reason for selling, ill he alth Ad 
dress Box earn care HarpWare 
Ace, New Y« 
For Sale—Old established retail 
hardware business and tin shop, Ex- 
cellent stock and fixtures. Monthly 


sales $1200 Death of owner cause 
for selling. Write for full informa- 
tion. Sodemann Hardware Com- 
pany, Concordia, Mo. 


MANUFACTURER—Am in a po- 
sition to handle one or more lines, 
or specialties, that sell to depart: 
ment stores and hardware trade, on 
a commission basis, in New York 
and nearby territory, including Phil 
adelphia, Baltimore and” Washington, 
Well known and reliable. Address 
Wm. G. Mothersell, 220 Broadway, 


*New York City. 


| Mail Your Ad 


To-Day 
FOR 


NEXT 


THURSDAY’S 
ISSUE 
of Hardware Age 


Form Closes 


ing the news of what 


Broaden 
Your Vision 


The days of sitting in 
the office continually 
and simply relying 
upon one’s self for 
merchandising ideas 
have gone—gone for- 
ever. 


The successful hard- 
ware man is the one 
who keeps his fingers 
on the pulse of the) 
merchandising world. | 


In all quarters of the 
country hardware men 
are doing this through | 
the medium of Hard- 
ware Age. Its pages 
are constantly present- 


| 
| 
| 


other men are doing, | 
and suggesting live 
ideas for improvement. 


Acquire broadness of 
vision. Adopt the 
policy of studying 
Hardware Age and en- 
courage your workers 
to do likewise. You'll 
find a big jump in the 
efficiency of your or-| 











Hilo Aaa” | Friday Noon ganization. 
: o>» mane Bet | solid, minimum solid, minimum 
pe hb a pen “adattionai word .-y | SITUATIONS. a ee word 2e 
mum words... a $2.00 WANTED wan ts words $1.00 


OPPORTUNITY 
RATES 





Each additional an 4c 
All capitals, 

minimum 50 words.$8.00 
Each additional word 6¢ | 


DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


Count Seven Words for Keyed Address 


Deo net send original letters of recommendation in replying to advertisements—duplicates will answer the 
purpese. Letters forwarded without charge. | 


ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 
Ferms close seven days before date of issue. 


leaded, 


RATES 


tisements. 


Cash must accompany all adver- 


Bach additional word 4c 
All capitals, leaded, 
| minimum 25 words.$1.60 
| Bach additional word 6c 

















Sales 


Talk 
No. 109 


on 


— 











QuALTy 


Getting the 
File Users 


Confidence 


Someone once 


said: “Confidence 
is a plant of slow 
growth.” 

Perhaps that ac- 
counts for the rea- 
son why the trade 
of most file users 
has to be “won 
over”—you've first 
got to win their 
confidence the 
files you sell. 


in 


One of the most 
successful ways of 
doing this is to sell 
only files 
are made up to a 
aw A eS 
STANDARD and 
are known to live 
up to it 


such as 


Delta Files are 
living up to their 
hard éarned repu- 
tation, because the 
quality that counts 
in cutting is al- 
ways there. 


A file for every 
requirement — all 
backed by a guar- 
antee of “Money 
back if 
factory.” 


not satis- 
Write 
for prices. 


THE 
DELTA 
FILEWORKS 


Philadelphia 
U. S. A. 
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TUBULAR RIVET AND STUD Co., BOSTON MASSACHUSETTS, U.S.A. 











Look! 
for the “Star” 


It is the sign of good ventilation. 


The U. S. Government and many of the largest 
industrial corporations in the country have recog- 
nized the superiority of 


“STAR” 
VENTILATORS 


(Patented) 


and installed them in sufficient numbers to assure 
their workmen a clean, wholesome atmosphere in 
which to work. 


We have a proposition of special interest to dealers 
and jobbers. Write us now. 


Manufacturers of 
Evans ‘‘ALMETL”’ Fire Doors 
‘*Merchants Old Method’’ Roofing Tin 


MERCHANT & EVANS C2? 


NEW YORK PHILADELPHIA WHEELING 


BALTIMORE CHICAGO 
ATLANTA ST. LOUIS 
CLEVELAND KANSAS CITY 



























Your Reputation 


OR quality depends partly 

on your persistence in 

mentioning it. To assume that 

everyone knows the merit of 

your goods will make you miss 
the bigger and richer market. 


Long after YOU think your case 
is understood there will still be need 
for telling your story. What seems 
old to you is just dawning on the 
minds of some others—or they may 
never have had need of you before. 
Everlasting repetition brings the big 
results. 


Readers of HARDWARE AGE 
are on the alert fer money-making 
merchandise. Why not let them 
know about yours? 

Let us tell you how to use ou 
pages advantageously. 


HARDWARE AGE 


239 W. 39th Street, New York 











they are sold in larger quantities 
than other brands—the  shoers 
want “Capewell’” nails. 


Capewell” nails give the utmost 





Capewell Nails Move Faster 


because they are in demand in the & satisfaction to horseshoer and 

vast majority of shops of this horse owner. So they bring “re- 
) y g 

country. For the same reason 4 Nails for which the peat orders” to the Merchant who 


demand is greatest— stocks them. 


“‘The Capewell’’ 


The world’s best nail at a fair 
price—not the cheapest regardless 
of quality. 


The Capewell Horse Nail Company 


Hartford, Conn., U.S. A. 
Leading Horse Nail Makers of the World 














November &, 1917 


















1917 





grember &. 


+ JOHNSON, PRESIOENT 


ae, 


a 
¢ Ls * 


G2 


CHICAGO OFFICE 
564 W. RANDOLPH ST 
J.M.WHITE,M6R 


MR. JOBBER:— 


After eight years of successful 
selling it gives us great pleasure to 
acknowledge and thank you for 
the courteous consideration you 
have shown us in our dealings 
with you. 


Our success has very largely de- 
pended upon the co-operation of 
yourselves and the manufacturers 
whom we have represented. 














QUOTATION (SUBJECT TO CHANGE WITHOUT NOTiCe 


For PRATT FORK & HOE CORP. 
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QUOTATION (SUBJECT TO CHANGE wiTHOUT NOTICE) 


For RINEK CORDAGE CO. 










QUOTATION (suBsECT TO CHANGE WITHOUT notice) 


Fer WOODWORTH MANUFACTURING CORP, 
NIAGARA FALLS, N. Y. 







QUOTATION (SYBJECT TO CHANGE WITHOUT NOTICE) 


For MINNESOTA MINING & MFG. CO. 
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JOHNSON SALES COMPANY. 


GENERAL OFFICES, OMNON BANK BUILONNG, PITTS BU REH.PA. 
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SAN FRANCISCO OFFICE 
4086 WELLS FARGO BLOG 
FM FRENCH MGR 









this we 


consideration of 
pledge ourselves at all times to ren- 
der you and these manufacturers 
our most conscientious effort. 


In 


With every appreciation of past 


considerations we confidently look 
forward to that time when we can 
be of better service to you. 


Yours truly, 
JOHNSON SALES CO. 


MR. MANUFACTURER: 
Would you like to have 
SIX MEN, 


high class, experienced salesmen, calling 
on the hardware jobbing and automo- 
bile supply trade, visiting at regular in- 
tervals every hardware jobbing city in 
the United States? 


QUOTATIONS 
similar to those illustrated mailed to the 
trade on cards suitable for card index 
filing each time there is a change in 
price and followed up by the personal 
solicitations of these six men who are 
on their jobs and understand them? 


REPORTS 


similar to the one illustrated mailed you 
each evening from different sections of 
the country on each prospective cus- 
tomer visited, giving you information 
of value, which is followed up by com- 
petent correspondents in our general 
offices? 


SERVICE 
of this character is offered to one more 
aggressive manufacturer. Are you look- 
ing for high class representation? De- 
tails given on request. 


REFERENCES 
Any of the manufacturers we repre- 
sent, or Union National Bank, Pitts- 
burgh, Pa. 
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| QUALITY COUNTS Highest Quality; American Made; Malleable Iron Frames with Best 


Quality High Carbon Steel Cutting Edges. Attractively labeled and 


| Quality by the United States Government and other large users. Our large stock is your assurance 
| of prompt and complete shipments for either Domestic or Foreign use. Send for Samples. 


packed in individual boxes, making a convenient retail dealer’s package. Recognized as the Shear of | 








SHAPLEIGH HARDWARE CO. 
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